| | JBSeliversR$2Bn in
CJBS> Net Incomein 1Q21with
record Revenuesand EBITDA

Sao Paulo, May 12th, 2021 8 JBSSA. (B3: JBSS; OTCQX: JBSAY)announces today its first quarter 2021 results. The comments made
herein are in Brazilian Reais, in accordance with international accounting standards (IFRS, unless otherwise specified .

1Q21 HIGHLIGHTS

CONSOLIDATED
ANetRevenueR$75.3 bn (+33.2%yo0y)

R$31.28 AAdjustedEBITDARS6.9 bn (+75.8%)yo0y)
AAdjustedEBITDAnargin 9.1%(+2.2 p.p. yoy)
R$78.Billion ANetincome R$2 bn

OPERATIONAL AND FINANCIAL

HIGHLIGHTS IN IFRS

JBSJSABEEF

NetRevenueR$30.4 bn (+32.2%yo0y)
EBITDARS2.7 bn (+1485%yoy)
EBITDAnargin 9% (+4.2 p.p. yoy)

JBIJSAPORK

NetRevenueR$8.8 bn (+32.7%yoy)
UEEY | ERITDARSL bn (+212.6%y0Y)
EBITDAargin 11.7%(+6.7 p.p. yoy)

N PPC
pilgrims: % NetRevenueR$17.9 bn (+30.7%yoy)

2ol &
oo % | EBITDAnargin 10.7%(+2.4 p.p. yoy)

. , | SEARA

% nliel | NetRevenueR$7.8 bn (+34.4%yoy)
@ 3 mova | EBITDARS9326 mn (-5.2%yo0y)

Gourmet EBITDAnargin 11.9%(-5.0 p.p. yoy)

JBBRASIL

Friboi @ NetRevenueR$11.5 bn (+41.3%yoy)
EBITDAR$236.3 mn (-30.1%yoy)

EBITDAargin 2%(-2.1 p.p. yoy)

AshareholdeReturn DividendYieldof 3.1%and DividendYield+ Buybaclof
7.9%in 2021

ALowestlevel of averagecost of debt at 4.9% p.a., and reduction of net
financialexpense®f U$$17.9 millionin relationto 1Q20

ALeveragef 1.67xin USDand 1.76xin Reais

ATotal financialliquidity of R$20.8 billion, includingrevolvingcredit facility
linesin the amountof USH1.8 billion, enoughto payall debt until mid 2026

AAnnouncemenif the acquisitionof Vivera,the third largestplantbased
products companyin Europe with an ample portfolio availablein more
than 25 countries for the amountof e341million 1
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MESSAGE FROM THE CEO

We entered 2021 leveragingwhat we learnedfrom a challengindast year for all of us We
continuedto serveour role with the convictionthat we havethe responsibilityto take even
greater, bolder stepsto create value for all our team members,shareholders customers,
consumersand societyas a whole. To be successfula companymust deliver short, medium
andlongterm sustainableesultson behalfof all stakeholders

We believethat businessesre agentsof transformationand our focusis on beinga healthy
company, comprised of healthy people, on a healthy planet That is why we have put
sustainabilityat the heart of our strategy and have assumedwhat is the most significant
commitmentin the historyof JBSto becomea Net Zerocompanyby 204Q

We have committed to achievenet zero greenhousegasemissionsacrossour entire value
chain, reducingour direct and indirect emissionsand offsetting all residualemissions We
were the first major globalcompanyin our industryto take on this commitment It reinforces
our purposeof feedingpeoplearoundthe world in anincreasinglypustainablenanner

Our platform, diversified by geographyand type of protein, has demonstratedimportant
resiliencein our results Regardlesof the challengeswe face, our businessunits have
respondedwell and made progressin every important financial indicator, including net
revenuesEBITDANndnet income

JBSperationsin the USAturned in an exceptionaberformance with recordnumbersin comparisorwith all previousfirst quarters,
drivenby strongdomesticdemandfrom a gradualresurgenceof the foodservicesectorand by growth in exportdemand led by the
Asianmarket

t A f IMiBedlsSbhad a soundfirst quarter, following the recoveryin demandin the United States Thefoodservicebusinesss
improvingand we have maintainedpace in the retail sector The diversifiedportfolio and global consolidatedoperationshave
enabledusto weatherthe marketchallengeshat the pandemichaspresented

Searacontinuesits rise, due to our focuson high valueaddedproductssupportedby well-establishedbrandsand innovation The
businesgecentlyrolled out a new categoryof productswithin the cold cuts segment,Levissim®@eara produced100% from pork
loin, resultingin a significantlyjower fat andsodiumcontent Searahasalsoventuredinto the fishandseafoodsegment

In Brazil, notwithstandinga challengingscenario,our cattle businesshas focusedon strengtheningthe brand, building closer
relationshipswith our clientsand getting a better understandingof our consumersin addition,we havemanagedo implementan
efficient strategy takingadvantageof the geographicalocationsof our manufacturingfacilitiesto absorbproductionand preserve
our processingapacity

In the U.S, our new Italian specialtieplant alreadyhasfound a home in ColumbiaMissouri Investmentsannouncedfor organic
growth at Searaandother businessearoundthe world are aheadof schedule

In line with our strategyof beingan important globalplayerin the plantbasedsegmentwe announceda proposedacquisitionof
Viverain Europe With salesof €85 million, Viverais the third leadingplant-basedcompanyin terms of marketsharein Europe with
a presencein 25 countries In addition, Viverabringstechnologicaknowledgethat will accelerateour innovationin this strategic
segmentwhichincludesour Incrivelbrandby Searan Brazil andour OZCbrandby Planterrain the United States

Our low financialleverageand comfortabledebt maturity schedulehaveenabledus to continue generatingsignificantshareholder
returns,repurchasindg3$3.9 billion in sharesbetweenJanuaryand April of this year,aswell asa record dividendpaymentof R$ 2.5
billion,representingayieldof 7.9%

We alsomadesignificantsustainabilityadvancementsDuringthe quarter,t A { IMiflelfeQainethe first globalmeat and poultry
companyto offer a SustainabilitLinkedBond The US1 billion bond is tied to the O 2 Y LI gfe@rMa@usegasemissionreduction
targets JBSs alsoinvestingin the circulareconomy,by usingensuringthat waste and byproductsare used as raw materialsto
create sustainablevalue In Brazil,we are buildinga fertilizer factory, a biodieselplant and an extensionto our plasticpackaging
recyclingplant

Another significantadvancemenimade during the quarter was bringingonline our TransparentLivestockFarmingPlatformin the
AmazonBiomeregion Thistool, which employsblockchaintechnology,enablesus to extendour socicenvironmentalmonitoring
systemto the suppliersof our cattle suppliers We havealsoopenedGreenOfficesat 13 of our processinginits acrossBrazil These
offices will be usedto help ranchersimprove the environmentalperformanceof their properties We believe this inclusive,
collaborativeapproachwill contributeto the advancemenbf livestockfarmingin Brazil

The O 2 Y LJI gbititu@d commitment and tangible initiatives demonstrate that sustainabilityis no longer merely a pillar
underpinningour businessstrategy,but the criterion by which all our initiatives are guided We are confident this is the best
approachto createvalueand contributeto society Our sizeand globalscalegive usthe opportunityto havea tremendouspositive
impacton our supplychainand our sector. We knowthat trust is vital in this processof transformationandwe will build it through
dialogue JisteningandtransparencyWe believethisis not only the right thing to do, but the only option for the future of our shared
society

GilbertoTomazoniGGlobalCEQIBS



1Q21 CONSOLIDATEDHIGHLIGHTS

75,251.2
56,481.4 NET REVENUE
R$75.3Bn
33.2% increase co.mpared with
1Q20
1Q20 1Q21
ADJUSTED EBITDA NET INCOME

R$6.9Bn R$2.0Bn

Increase in EBITDA margin from
6.9% in 1Q20 to 9.1% in 1Q21 EPS of R$0.81

9.1% 2 045.5

6,876.8
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1Q21 CONSOLIDATED HIGHLIGHTS

Consolidated Results

Rowiln | | | | o 10z vea0z) 7| sonR 107 w1

Net Revenue 75,251.2 100.0% 76,059.4 100.0% -1.1% 56,481.4 100.0% 33.2% 288,974.1 100.0%
Cost of Goods Sold (64,139.4) -85.2% (64,441.7) -84.7% -0.5% (49,209.3) -87.1% 30.3% (239,916.0) -83.0%
Gross Profit 11,1118 148% 11,6177 153% -4.4% 72721 12.9% 52.8% 49,058.0 17.0%
Selling Expenses (4,080.6) -5.4%  (4,039.0) -5.3% 1.0% (3185.2) -5.6%  28.1% (15,376.8) -5.3%
General and Adm. Expenses (2,499.6) -3.3% (3,332.8) -4.4% -25.0% (1,863.2) -3.3% 34.2% (11,428.7) -4.0%
Net Financial Income (expense) (1,172.7) -1.6% 1,147.7 1.5% (9,087.4) -16.1%  -87.1% (4,324.3) -1.5%
Equity in earnings of subsidiaries 26.7 0.0% 135 0.0% 97.4% 13.1 0.0% 103.8% 67.1 0.0%
Other Income (expense) 96.7 0.1% 4511 0.6% -78.6% 64.4 0.1% 50.1% 537.3 0.2%
Profit (loss) before taxes 34822 4.6% 58583 7.7% -40.6% (6,786.2) -12.0% 18,532.6 6.4%
Income and social contribution taxes (1,326.7) -1.8%  (1,835.1) -2.4% -27.7% 899.1 1.6% (5,835.0) -2.0%
Minority interest (110.1) -0.1% (3.8) 0.0%  2776.6% (45.9) -0.1%  139.7% (120.8) 0.0%
Net Income (Loss) 2,0455 2.7% 40194 53% -49.1% (5,933.0) -10.5% 12,576.8 4.4%
Adjusted EBITDA 6,876.8 9.1% 7,0344 9.2% -2.2% 39127 6.9% 75.8% 32,518.7 11.3%
Earnings per Share 0.81 1.53 -47.1% na. - -

NET REVENUE

In 1Q21, JBSecordeda consolidatechet revenueof R575.3 billion, whichrepresentsanincreaseof 33.2%in
relationto 1Q20, with all businesaunits registeringrevenuegrowth in Reais Forthe 1Q21, around 75% of
JBSylobalsaleswerein the domesticmarketswherethe Companyperatesand 25%throughexports Inthe
last12 months,revenuereachedR$289 billion (USP53.4 billion),a recordfor the period

ADJUSTED EBITDA
AdjustedEBITDAvasR$6.9 billion, anincreaseof 75.8%in relationto 1Q20, with JIBSJSAPork,JBSJSABeef
and PPeingthe highlights,anincreaseof 2126% 1485%and68.8% in EBITDAespectively(in IFR&nd
Reai$ The adjusted EBITDAmargin for the quarter was 9.1% In the last 12 months, adjusted EBITDA
reachedR$32.5 billion (US6 billion),arecordfor the period,with EBITDAMarginof 11.3%

R¢ million | 1021 | 4020 | ki | 1020 | k= LTV 102]

Net income for the period (including minority interest) 2,155.6 4,023.2 -46.4% (5,887.1) 12,697.€
Financial income (expense), net 1,172.7 (1,147.7) 9,087.4 -87.1% 4,324.3
Current and deferred income taxes 1,326.7 1,835.1 -27.7%  (899.1) 5,835.0
Depreciation and amortization 2,082.0 2,1195 -18% 1,673.6 24.4% 8,245.8
Equity in subsidiaries (26.7) (13.5) 97.4% (13.1) 103.8% (67.1)
(=) EBITDA 6,710.3 6,816.5 -16% 3,961.7 69.4% 31,035.6
Other income / expenses 0.9 83.0 -98.9% (49.0) 139.3
Extemporaneous tax credits (54.0) (421.01) -87.2% - (475.0)
SEC, DoJ and antitrust Agreements 192.4 536.9 -64.2% - 1,475.5
Donations - Fazer o Bem Faz Bem 27.2 18.9 43.4% - 343.3
(=) Adjusted EBITDA 6,876.8 7,034.4 -22% 39127 758% 32518.7
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1Q21 CONSOLIDATED HIGHLIGHTS

NET FINANCIAL RESULTS

In 1Q21, net debt financial expenseswere R$927.6 million, which correspondto US$169.5 million and
representsareductionof US17.9 million (-9.5%) in relationto 1Q20.

R$Milion ] 1021 | 4020 | kx| 1020 | k:: JLTM 1T2]
Exchange rate variation (101.8) 2,105.5 = (8,207.8) -98.8% 259.9
Fair value adjustments on derivatives 1455 (399.9) - 243.9 -40.3% (417.7)
Interest expense (1,187.7) (1,100.4) 7.9% (1,214.2) -2.2% (4,743.8
Interest expenses from loans and financings (941.4) (890.2) 5.7% (899.7) 4.6% (3,862.4
Interest income 187.9 632.8 -70.3% 133.1 41.2% 1,059.5
Interest income from investments 13.9 23.8 -4L7% 30.2 -54.1% 78.4
Taxes, contribution, fees and others (216.5)  (90.3) 139.8% (42.4) 411.0% (482.1)
Finance income (expense) (1,172.7) 1,147.7 = (9,087.4) -87.1% (4,324.3)
NET INCOME

In 1Q21, JBSecordeda net incomeof R$2 billion, which representsan earningsper shareof R$0.81 and
reversedhe lossof the 1Q20, whichhadbeenimpactedby a negativeexchangeate variation

CASH FLOW FROM OPERATING ACTIVITIES AND FREE CASH FLOW———

In 1Q21, the Companypresenteda negative variation of R$629.4 million in cashflow from operating
activities,mainlydueto the paymentof DOJand Antitrustagreementsn the quarterin the amountof R$1.1
billion. Freecashflow, after investmentsandnet interest,wasnegativeby R$3.5 billionin the quarter.

It isworth mentioningthat the first quarter of the yearhasthe characteristiof consumingcash,dueto the
concentrationof paymentgo suppliersandthe build up of inventories

NET CASH PROVIDED (USED) BY INVESTING ACTIVITIES

In 1Q21, the total cashusedin investmentactivitieswas R$1.6 billion. Purchaseof Property, Plantsand
Equipmen{CAPEXotaled R$1.7 billionfor the quarter.

INDEBTEDNESS

JBSended 1Q21 with R$10.3 billion in cash Additionally,JBSUSAhas US$1.8 billion availablein secured
revolvingcredit lines,equivalentto R$10.5 billion consideringquarter-end exchangeate, whichsecurslB&
total availabilityof R520.8 billion, morethanthree timesits shortterm debt.

Net debt in Reaisincreasedslightly from R$57 billion in the 1Q20 to R$57.2 billion in 1Q21, due to the
devaluationof the Real with leveragedecreasingrom 2.77xto 1.76x in the period In Dollarterms, net debt
decreasedy US$9235 million, from US511 billionin 1Q20to U510 billionin 1Q21 andleveragedecreased
from 2.17xto 1.67x for the sameperiod

R$ Million US$ Million

[ | 1021 4020 k:z 1020 ke | 1Q21  4Q20  k:  1Q20 Kz
Gross Debt 67,431.6 65,906.7 2.3% 75,436.€ -10.6% 11,835.7 12,682.4 -6.7% 14,510.7 -18.4%

(+) Short Term Debt  6,308.3 4,562.1 38.3% 4,294.1 46.9% 1,107.3 877.9 26.1% 826.0 34.1%

% of the Gross Debt 9.4% 6.9% 5.7% 9.4% 6.9% 5.7%

(+) Long Term Debt  61,123.3 61,344.6 -0.4% 71,142.5 -141% 10,728.5 11,804.5 -9.1% 13,684.7 -21.6%

% of the Gross Debt 90.6% 93.1% 94.3% 90.6% 93.1% 94.3%

(-) Cash and Equivalents),258.5 19,679.7 -47.9% 18,466.2 -44.4% 1,800.6 3,787.0 -525% 3,552.1 -49.3%
Net Debt 57,173.1 46,227.0 23.7% 56,970.4 0.4% 10,035.1 8,895.4 12.8% 10,958.6 -8.4%

Leverage 1.76x 1.56x 2.77x 1,67x 1.58x 2.17x
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1Q21 CONSOLIDATED HIGHLIGHTS

INDEBTEDNESS (Cont.)

Debt Maturity Schedule

(US$Mn):
2,756
1,761 1,497
14042271 503
817 901
369 268
20 12
FSERPCA U O R U O U
N 9 Sl
& v
CURRENCY & COST | SOURCE
BREAKDOWN | BREAKDOWN
4.90% p.a.
usDs3
90 4% Bonds Term Loan

61% 20%

Bancos
BRL Comerciais
9.6% 15%

5.33% p.a. CRA
4%

1Proformaconsidering the proceedsf aCRA settled on Mdth, maturingin 2028 for theamount ofR$442millionand in 2031 for R$1.2
billion; issuance of US$1 hillion of a SLB for PPC ontgmidl 8naturity in April 2031. The schedule also includes the repurchase of a
US$1billion PPC bond maturing in 2025.

2 Includes funds available in cash and revolgiryanteedccredit lines from JBS USA.

3 Includes debts in other currencies, such as Euros and Caiadiars The debt denominated in UI®llarscorresponds to 98.7% of this
total.

(IBS) 6



1Q21 BUSINESIINITS
BUSINESS UNITEIFRS R$

Million
Net Revenue
Seara R$ 7,842.2 75410 4.0% 5,833.6 34.4% 28,739.C
JBS Brazil R$ 11,533.3 13,396.1 -13.9% 8,159.6 41.3% 45,080.€
JBS USA Beef R$ 30,419.0 30,287.2 0.4% 23,0125 32.2% 119,526.¢
JBS USA Pork R$ 8,787.9 9,3146 -5.7% 6,624.8 32.7% 34,334.1
Pilgrim's Pride R$ 17,8979 16,807.7 6.5% 13,690.9 30.7% 66,434.7
Others R$ 850.9 828.6 2.7% 661.2 28.7% 3,089.6
Eliminations R$ -2,079.9 -2,1158 -1.7% -1,501.3 385% -8,231.4
Total R$ 75,251.2 76,059.4 -1.1% 56,4814 33.2% 288,974.1
Adjusted EBITDA
Seara R$ 932.6 1,064.5 -12.4% 983.6 -5.2% 4,172.9
JBS Brazil R$ 236.3 687.9 -65.6% 338.1 -30.1% 2,980.5
JBS USA Beef R$ 2,728.2 2,784.7 -2.0% 1,097.7 148.5% 14,532.1
JBS USA Pork R$ 1,026.3 844.6 21.5% 328.3 212.6% 4,086.0
Pilgrim's Pride R$ 1916.2 1,606.7 19.3% 1,135.0 68.8% 6,736.1
Others R$ 39.8 48.6 -18.1% 31.0 28.4% 23.8
Eliminations R$ -2.7 -2.7 0.0% -1.0 163.6% -12.7
Total R$ 6,876.8 7,0344 -22% 3,912.7 75.8% 32,518.7
Adjusted EBITDA Margin
Seara % 11.9% 14.1% -2.2 p.p. 16.9% -5.0 p.p. 14.5%
JBS Brazil % 2.0% 5.1% -3.1 p.p. 4.1% -2.1 p.p. 6.6%
JBS USA Beef % 9.0% 9.2% -0.2 p.p. 4.8% 4.2 p.p. 12.2%
JBS USA Pork % 11.7% 9.1% 2.6 p.p. 5.0% 6.7 p.p. 11.9%
Pilgrim's Pride % 10.7% 9.6% 1.1p.p. 8.3% 2.4 p.p. 10.1%
Others % 4.7% 5.9% -1.2 p.p. 4.7% 0.0 p.p. 0.8%
Total % 9.1% 9.2% -0.1 p.p. 6.9% 2.2 p.p. 11.3%
BUSINESS UNIT®GUSGAAP US$
Million
Net Revenue
JBS USA Beef US$ 55581 56124 -1.0% 51620 7.7% 22,094.t
JBS USA Pork Uus$ 11,6057 1,726.1 -7.0% 1,486.0 8.1% 6,346.2
Pilgrim's Pride Uus$ 3,2734 3,1178 50% 3,07149 6.5% 12,290.4
Adjusted EBITDA
JBS USA Beef USs$ 531.9 503.4 5.7% 244.2 117.8% 2,673.6
JBS USA Pork Us$ 127.5 175.2 -27.2% 128.8 -1.0% 605.9
Pilgrim's Pride US$ 253.8 205.4 23.6% 165.5 53.4% 876.4
Adjusted EBITDA Marain
JBS USA Beef % 9.6% 9.0% 0.6 p.p. 4.7% 4.8 p.p. 12.1%
JBS USA Pork % 7.9% 10.2% -2.2 p.p. 8.7% -0.7 p.p. 9.5%
Pilgrim's Pride % 7.8% 6.6% 1.2 p.p. 5.4% 2.4 p.p. 7.1%

(IBS)



1Q21 BUSINESS UNITS
SEARA

IFRS - R$ Million
__R$ [ %NR| R$ | %NR|QoQ] R$ | %NR| Yoy ] RS | %NR

Net Revenue 7,8422 100.0% 7,541.0 100.0% 4.0% 5833.6 100.0% 34.4% 28739.3  100.0%
Cost of Goods Sold (6,214.6) -79.2% (5,772.1) -765% 7.7% (4,268.1) -73.2% 45.6% (21,877.2) -76.1%
Gross Profit 1,627.6  20.8% 17689  235% -8.0% 15655  26.8% 4.0%  6,862.2 23.9%
Adjusted EBITDA 932.6 11.9% 10645  14.1%-12.4% 983.6 16.9% -52%  4,172.9 14.5%

In 1Q21, Searés net revenuetotaled R$7.8 billion, an increaseof 34.4% in relation to 1Q20, due to an
increaseof 18.1%in salesvolumeand 13.8%in averagesalesprice. Suchresultsincludethe consolidatiorof
Bunge'snargarinebusinesswhoseacquisitionwasconcludedn November2020

In the domesticmarket, which accountedfor 50% of the businessunit's sales,net revenuetotaled R$3.9

billion, which is 33.4% higherthan 1Q20. Onceagain,the preparedfoods categorywasthe highlight,with

growth of 3.2%in volumessoldand22.1%in averagesalespricein the period Thisperformances aresultof

the investmentsin quality and innovationmade by Searain the recentyears Asan exampleof this, in the

1Q21 Seardauncheda new categoryin the cold cuts segmentwith a product namedLevissim@&earathe

only product of its categorywhichis astasty ashamand aslight asturkey breast Levissim&earahas38%
lesssodium,30% lessfat and is made of 100% pork loin. Searaalsorecently enteredthe fish and seafood
segment,launchinga complete line with ten productsin its portfolio. Thus Searareachesthe Brazilian
consumerwith productsthat combinethe brand's characteristicattributes, such as quality, innovation,
healthinessandsustainability

In the export market, net revenuewas R$3.9 billion, an increaseof 35.4% comparedto 1Q20, due to an
increaseof 14.6%in volumessoldand 18.2%in averagesalesprice

AdjustedEBITDAor the quarter totaled R$932.6 million, which representsa 5.2% reductionin the annual
comparisonwith an EBITDAnarginof 11.9% comparedto 16.9%in 1Q20. Thiscontractionis mainlydue to
the challengingscenarioin terms of productioncosts,notablygrains,which,accordingo Esalgdata, posted
increasef 92.9% and 60.9% in soybeanmeal and corn, respectively Theseincreaseshave been partially
mitigatedgiventhe focuson operationalefficiency,combinedwith the increasein salesprices,aswell asa
better mix of markets,channelsandproducts

Throughthe consumer preference the Searabrand has been consolidatingits leadershipin several
categoriesinfrozenfoods,Seardncreasedts advantagdo 3.9 p.p. in marketshare(value)comparedto the
secondbrand,completing22 consecutivanonthsin the leadershipaswell asa reductionof 8.7 p.p. in the
pricegapin relationto the competition,whencomparedo the sameperiodof lastyear.

In relation to its expansiorplan, Searacontinuedto advance havingalreadydeliveredthree out of its 12
ongoingprojects,in accordanceo the timeline
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1Q21 BUSINESS UNITS

JBS BRASIL:

———
[ Fs [ oNRl R | %R locol me [N vov ] Rs o]

Net Revenue 11,5333 100.0% 13,396.1 100.0% -13.9% 8,159.6  100.0% 41.3% 45080.9  100.0%
Cost of Goods Sold (10,306.2) -89.4% (11,430.6) -85.3% -9.8% (6,883.5) -84.4% 49.7% (37,858.0) -84.0%
Gross Profit 1,2271  10.6% 19655  14.7% -37.6% 1,276.1  15.6% -3.8%  7,222.9 16.0%
Adjusted EBITDA 236.3 2.0% 687.9 5.1%-65.6% 338.1 41% -30.1% 2,980.5 6.6%

In 1Q21, JBSBrasilnet revenuewas R$11.5 billion, which correspondsto a 41.3% increasein relation to
1Q20.

In the domesticmarket,whichrepresented61.5% of the businesaunit's revenue,net revenuetotaled R$7.1
billion, an increaseof 41.4%in the annualcomparisonwith a highlightfor the beef segmentwhich posted
an increaseof 22.3% in the averagesalesprice and 6.4% in volumessold Friboi continuesto expandits

portfolio of highervalueaddedproducts,with the recentlaunchof five new cutsfrom the Maturatta Friboi
barbecudine.

In the export market, net revenueregisteredan increaseof 41.2% comparedto 1Q20, reachingan amount
of R$4.4 billion. Salesof beef, whichrepresentedB5%of the businesaunit's salesin the foreignmarket,grew
both in volumeandin prices,by 17.9%and 24.8% respectivelywith a highlightto ChinaandHongKong

EBITDAotaled R$236.3 million in the quarter, with an EBITDAnarginof 2% a contractionof 2.1 p.p. when
comparedo the 1Q20 margin Despitethe revenuegrowthin the period,the businessnarginwasimpacted

by the increasein the production cost, notably in the averageprice of cattle, which, accordingto CEPEA
ESAL@ata,grewcirca51.4%in the period

Finally, JBSBrasilremainscommittedto the sustainabilityand positiveimpactof its businesson societyand
launchedthrough its Leatherunit a product with nanotechnologythat inactivatesthe Covid19 virus,
ensuringantiviralaction on coatingsfor furniture, accessoriesind vehicles Also,throughits New Business
unit, it developedaninnovativeproductfor constructlonthea INB B Vnﬁadeirom the recyclingof atype
of plasticfrom its operationsthat waspreviouslydestinedfor landfills

Note: OnMarch1, 2020 througha corporaterestructuringprocessthe Swiftstoreswere transferredto the direct subsidianySearaAlimentos Despitethe
factthat the Swiftstoresare part of SearaAlimentos'corporatestructure,for the purposesf analysisnd presentationof results,managementiecidedto
allocatethe Swiftstoresresultsto the JBBrasibperatingsegment
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1Q21 BUSINESS UNITS

JBS USA BEEF

———
R [ %Rl Rs [ w00l ms | %Rl vor] R el

Net Revenue 30,419.0 100.0% 30,287.2 100.0% 0.4% 23,0125 100.0% 32.2% 119,526.8 100.0%
Cost of Goods Sold (26,266.5) -86.3% (26,128.3) -86.3% 0.5% (20,845.7) -90.6% 26.0% (99,833.5) -83.5%
Gross Profit 4,152.6 13.7% 4,158.9 13.7% -0.2% 2,166.8 9.4% 91.6% 19,693.3 16.5%
Adjusted EBITDA 2,728.2 9.0% 2,784.7 9.2% -2.0% 1,097.7 4.8% 148.5% 14,532.1 12.2%

USGAP* - USS Millon
—Uss [ ooNR | Uss | o NR [ Qoo Uss [ 5N [ vov

Net Revenue 5558.1 100.0% 5,612.4 100.0% -1.0% 5,162.0 100.0% 7.7% 22,0945 100.0%
Cost of Goods Sold (4,964.5) -89.3% (5,054.9) -90.1% -1.8% (4,849.8) -94.0% 2.4% (19,205.5) -86.9%
Gross Profit 593.6  10.7% 557.5 9.9% 6.5% 312.2 6.0% 90.1% 2,889.0 13.1%
Adjusted EBITDA 531.9 9.6% 503.4 9.0% 5.7% 2442 47%117.8% 2,673.6  12.1%

Consideringesultsin IFRSand Reais JBUSABeefpostedin the 1Q21 net revenuesof R$30.4 billion, 32.2%
higherthan in 1Q20 and an EBITDAf R$2.7 billion, an impressivancreaseof 148.5%when comparedto 1Q20,
with the EBITDAnarginincreasingrom 4.8%to 9% in the period Theseresultsincludethe impactof the 18.5%
devaluationof the averageexchangeate (BRLvs USD)whichwent from R$ 4.46to R$ 5.47 in the period

In USGAARNd US$, net revenuewas US$5.6 billion, an increaseof 7.7% comparedto 1Q20, due to a 2.4%
decreaseén volumessold,offset by anincreaseof 10.3%in the averagesalesprice EBITDAvasUS531.9 million,
with amarginof 9.6% the highesteverrecordedby the unit in afirst quarter.

NorthAmerica

Thebusinessn the regioncontinuesto be drivenby a wide availabilityof cattle readyfor slaughterwhererates
of placementin feedlots remain at levelsabovethat registeredfor the previousyear. Therefore,despitethe
impactof the increasein the costof feed, the price of live animalsremainslower thanin 1Q20.

In relation to demand,the domesticmarket remainsstrongthanksto the strong performancein the retail and
the beginningof the recovery of the foodservicechannel, which boosted the industry's margins In the
international market, although there is some congestionin the ports of the United States,industry exports,
notablyto Chinahavebenefitedfrom the reductionin beefproductionin other globalregionsandregisteredan
exceptionalperformancein the period. It is worth noting that the Company'salesgrew at a faster pacethan
that of the industry,contributingto a gainin marketsharein the internationalmarket

In addition, JBShas been investingin the growth of valueadded programs,and in the past quarter began
operationof a new unit for the productionof groundmeatand portioned products(caseready)in Greeley,CO,
with the capacityto producemorethan 900tons perweek

In the plantbasedsegmentthe OZObrandlaunchednew productsin the categoriesof frozenhamburgersand
breakfastsausagesdn additionto beingavailablein more than 3,000 storesin the United Statesand exportingto
CanadandMexica In the nearfuture, the OZCbrandwill alsobe availablein Europeand Australia

In the region, more than 70% of the Company'seam membershave alreadytaken the seconddose of the
vaccineagainstCOVIEL9.

AustralisEandNewZealand

Theperformanceof the beef unit in the region continuesto be impactedby the low availabilityof animalsfor
slaughter Grasded cattle productionsuffereda significantreductionand, consequentlyimpactedexportsto the
United Statesand other relevantcountries Onthe other hand,feedlot productionhasbeenmore stableand has
guaranteedsalesvolumeto Japamnd SouthKorea

Primo Foodsremainsfocusedon innovativeproducts,increasingts market sharein the categoriesin whichiit
operatesandgeneratingsolidgrowthin margins

4 ASPEN
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1Q21 BUSINESS UNITS

JBS USA PORK

IFRS - R$ Million
_ RS [ %NR__R$ | %NR] QoOl RS | %NR| Yoy ] _R$ [ %NR]

Net Revenue 8,787.9 100.0% 9,3146 100.0% -57% 6,624.8 100.0% 32.7% 34,334.1  100.0%
Cost of Goods Sold (7,120.9) -81.0% (7,859.3) -84.4% -9.4% (5,853.1) -88.4% 21.7% (27,782.3) -80.9%
Gross Profit 1,667.0  19.0% 1,4553  15.6% 14.6% 771.8 11.6% 116.0% 6,551.8 19.1%
Adjusted EBITDA 1,026.3  11.7% 8446 9.1% 215% 328.3 5.0% 212.6% 4,086.0 11.9%

P
—Uss T oiNR | USs T oiNR | Qo0 USs [ %NR| Yov

Net Revenue 1,605.7 100.0% 1,726.1 100.0% -7.0% 1,486.0 100.0% 8.1% 6,346.2 100.0%
Cost of Goods Sold (1,464.7) -91.2% (1,539.3) -89.2% -4.8% (1,347.6) -90.7% 8.7% (5,688.0) -89.6%
Gross Profit 141.0 8.8% 186.8  10.8% -24.5% 138.4 9.3% 1.9% 6582  10.4%
Adjusted EBITDA 1275 7.9% 1752  10.2%-27.2% 128.8 8.7% -1.0%  605.9 9.5%

Consideringesultsin IFRSand Reais JBSUSAPork posted net revenuesin 1Q21 of R$8.8 billion, 32.7%
higherthanin 1Q20 and EBITDAf R$1 billion, an impressivancreaseof 212.6% when comparedto 1Q20,
with the EBITDAnarginincreasingrom 5%to 11.7%in the period Theseresultsincludethe impactof the
18.5% devaluationof the averageexchangeate (BRLvs. USD)which went from R$4.46 to R$5.47 in the
period

In USGAARand US$, net revenuewasUS$1.6 billion, anincreaseof 8.1% comparedto 1Q20, dueto a 2.4%
decreasein volumessold, offset by an increaseof 10.7% in the averagesaleprice EBITDAvas US$127.5
million,in line with the 1Q20, with amarginof 7.9%

The marginsof the pork businessn the United Statesbeganthe year under pressure,mainly due to the
increasein the price of hogs which was affectedin the period by the challengingweather of the winter
conditionswhich causedogisticsdisruptionsand affectedthe health of the animals In addition, the costof
producinghogshasincreasedvith the risein the priceof grainswhichareraw materialfor feed.

On the other hand, the reductionin the volume of pork producedin the period, giventhe impact of the
harshwinter weatherconditionsandthe shortageof labor,combinedwith the higherthan expecteddemand
growth, convertedinto pricesof domesticpork meatthat reachedevelsmuchhigherthanthoserecordedin
the previousyear,whichreducedthe impactof the increasen the costof hogs

Dueto the reductionin productionin the country,the volumeof Americanpork exportsfor the periodwere
alsobelow the annualcomparison Therewasa slowdownin exportsto important marketssuchasMexico
and SouthKorea Thereductionin exportsfrom JBSJSAto other marketswaspatrtiallyoffsetby the increase
in exportsto Chinaduringthe period

The Companyremainsfocusedon operational efficiencyand growth in volumesof higher value added
products Swift Preparedroods(formerly Plumrosgis dueto start productionof its cookedbaconunit later
in May and hasalsobegunconstructionon its new Italian meatsplant in ColumbiaMissouri,which should
beginoperationsin the third quarterof 2022

In the region,more than 75% of the Company'seam membershavealreadytakenthe seconddoseof the
vaccineagainsiCOVIEL9.

1Thedifferencein JBSUSAPorkEBITDAN IFRSand USGAARN additionto the FX,is attributed to the adoptionof IFR$6 from 1Q19 onwardsand different accountingcriteria In IFRSthe
inventoriesare measurecthroughthe averagecostwhile in USGAAEhey are markedto-marketand biologicalassetsare markedto market,while in USGAAEhey are measuredthroughthe
averagecost Volumeandprice calculationexcludethe impactof acquisitions
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1Q21 BUSINESS UNITS

PI'LGRI MO0OS PRI DE CORPORATTHON———

IFRS - R$ Million
__ RS L oNR RS | %NR] QoOl RS 1 %NR| Yoy ] RS [ %NR]

Net Revenue 17,897.9 100.0% 16,807.7 100.0% 6.5% 13,690.9 100.0% 30.7% 66,434.7  100.0%
Cost of Goods Sold (15,597.9) -87.1% (14,6890.7) -87.4% 6.2% (12,269.5) -89.6% 27.1% (58,128.0) -87.5%
Gross Profit 23000  12.9% 2,117.9  12.6% 8.6% 14213  10.4% 61.8% 8306.7  12.5%
Adjusted EBITDA 19162  10.7% 1,606.7 9.6% 19.3% 1,135.0 8.3% 68.8%  6,736.1 10.1%
4Q20

| US$ | %NR| US$ | % NR] QoQ| US$ | % NR[ YoY |
Net Revenue 3,273.4 100.0% 3,117.8 100.0% 5.0% 3,074.9 100.0% 6.5% 12,290.4 100.0%
Cost of Goods Sold (3,012.2) -92.0% (2,890.4) -92.7% 4.2% (2,897.8) -94.2% 3.9% (11,368.1) -92.5%
Gross Profit 261.2 8.0% 227.4 7.3% 14.9% 177.1 5.8% 47.5%  922.3 7.5%
Adjusted EBITDA 253.8 7.8% 205.4 6.6% 23.6% 165.5 5.4% 53.4% 876.4 7.1%

Consideringesultsin IFRSnd Reais PP(oostednet revenuesof R$17.9 hillionin the 1Q21, a 30.7%increasen
comparisonto 1Q20, and EBITDAf R$1.9 billion, with EBITDAnarginof 10.7% Theseresultsincludea 18.5%
impactof the averageFXrate (BRlvsUSD)whichwasR$4.46in 1Q20andR$5.47in 1Q21.

In USGAARand US$, PP(net revenuein the 1Q21 wasUS$3.3 billion, 6.5% higherthan 1Q20, and EBITDAvas
US$253.8 million with a 7.8%margin

Inthe United Statesthe marketenvironmentimprovedthroughoutthe quarter,includinga challenging-ebruary
in part dueto the weathereventin the southeastof the country,beforea verystrongrecoveryin the end of the
guarter. Additionally,with the graduallooseningof restrictions,as a result of the increasein vaccinationsthe
marketdemandhashbeenincrementallyimproving,especiallyin foodservicechannel while demandin the retail
and QSRchannelsremains strong due to PPCstrategic partnerships The market for commodity large bird
deboningexperiencedhe largestimprovementrelative to the sameperiod a year ago, with increasein prices
throughout the quarter. The preparedfoods businesscontinuedto grow its salesin the branded segment,
reflectingthe investmentsmadeoverthe pastfew years,and managementnticipatesstrongerresultsasCovid
19restrictionsare graduallyiifted throughout2021

In Europe despitethe significanimpactfrom Covid19 andthe increasen the costof feedingredients Moy Park
operationscontinueto showimprovementin the result PPCmanagementexpectsto continue strengthening
resultsthrough better operationalefficienciesjnvestmentsin automation,focuson improvingyield and better

costmitigation Theperformanceof the newlyacquiredbusinessn the regioncontinuesto positivelycontribute
to the results Duringthe quarter, PPCexperienceda reduction in volume of exportsto Chinadue to the

suspensiorof PPGexportlicenseat two plantsasa resultof Covid19. PPChasbeenworkingdiligentlywith the

applicableauthoritiesto reinstatetheselicenses|In addition, hog pricesin the EUand UKwere under pressure
becauseof ASHn Germanyhowever priceshavealreadystartedto recover

Comparedo averychallengindlQ lastyear,Mexicohad anotherstrongquarter followinga robustperformance
during the second half of 2020 driven by a balanced supply/demandand continuous improvementsin
operationalperformance The prepared foods operationsalso performed well, with improved demand PPC
remainsfocusedon its strategyto investin brandedproducts,in both freshand preparedfood businessseeking
to establishstrongand differentiated products,and at the sametime increasets sharein modernchannelswith
more stablemarginsovertime, consistentwith its visionfor growthin Mexica

Furthermore,PPQdemonstratests leadershipin ESGas a responsiblecompanyby committingitself to achieve
net-zero GHGemissionsby 2040 In line with this, in march of 2021, PPCsuccessfulljissueda US1 billion
sustainabilitjinkedbondtied to effortsto reducegreenhousegasemissionintensityacrossts globaloperations
Thebondisthe first of its kind to be issuedby a globalpoultry company

1Thedifferenceint t /EBEDAn IFRSand USGAARN additionto the FXis attributed to the adoption of IFRSL6 from 1Q19 onwardsand to different accountingcriteriain relation to
breedingflock amortization in IFRSamortizationof the breedingflock, due to its long term nature, is consideredas an expensethat can be adjustedin EBITDAwhile in USGAAP
amortizationof the breedingflockis accountedascostof goodssoldand not adjustablein EBITDAIN IFRSthe inventoriesare measuredhroughthe averagecostwhilein USGAAEhey are
markedto-marketandbiologicalassetsare markedto market,whilein USGAABey are measuredthrough the averagecost
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