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Disclaimer
Legal Notice Unsponsored depositary
recelpt programs

This document may  contain prospective It has come to the attention of the Company
statements and goals, which are subject to risks that foreign banks have launched or intend to
and uncertainties as they are based on launch unsponsored depositary receipt
expectations  of the . _ , ', _nfnagement programs, in the USA or in other countries,
and on avallable_lnf_ormatlon . The Company is based on shares of the Company (the
under no  obligation to  update these 6" . ' ¢ takiad advantage of
statements . The words « ° N L o S N 9 g

‘6 6 6" 6 . 6 . p 6 ;- the.fact that the « _ _ , ° , _reforts are usually
6: L_J 6_" ancb s‘irr‘lifaro \}v0+rd; are +in{e.ndéd " published in English.
to identify these statements . The Company, however, (i) is not involved in the
The Company clarifies that it does not disclose Unsponsored  Programs, (i) ignores the terms
projections and/or estimates under the terms of and conditions of the Unsponsored Programs,
article 21 of CVM Resolution 80/22 and, (i) has no relationship with potential investors
therefore, eventual forward -looking statements in connection with the Unsponsored Programs,
do not represent any guidance or promise of (iv) has not consented to the Unsponsored
future performance . Programs in any way and assumes nho
Forward - looking  statements refer to future responsibility in connection therewith . Moreover,
events that may or may not occur . Our future the Company alerts that its financial
financial ~ situation, operating results, market statements are translated and also published in
share and competitive  position may differ English solely in order to comply with Brazilian
substantially from those expressed or regulations, notably the requirement contained
suggested by these forward -looking in item 6.2 of the Level 2 Corporate Governance
§tatements - Many factors and values that may Listing Rules of B3 S.A. - Brasil, Bolsa, Balcdo
impact these results are beyond the - _ ., *  _ A , ) T ' ' '
ability to control . The reader/investor should not which is the market listing §egment where the
decide to invest in Multiplan shares based shares of the Company are listed and traded .
exclusively on the data disclosed in this Although published in English, the «_ _, ' _ 4.
presentation . financial statements are prepared in
This document also contains information on accordance with Brazilian legislation, following
future projects that could differ materially due Brazilian Generally Accepted Accounting
to market conditions, changes in laws or Principles (BR GAAP), which may differ to the
government  policies, changes in operational generally  accepted  accounting principles
conditions  and costs, changes in project adopted in other countries .
schedules, operating performance, demands by ) .
tenants and consumers, commercial Finally, the Company draws the attention of
negotiations  or other technical and economic potential investors to Article 51 of its bylaws,
factors . These projects may be altered in part or which expressly sets forth, in summary, that any
totally by the Company with no prior warning . dispute  or controversy  which may arise
External auditors have not reviewed non - amongst the Company, its shareholders, board
accounting information . In this report, the members, officers and members of the Fiscal
Company has chosen to present the Council (Conselho Fiscal) related to matters
consolidated data from a  managerial contemplated in such provision must be
perspective, in line with the accounting submitted to arbitration before the Céamara de
practices excluding the CPC 19(R2). Arbitragem do Mercado, in Brazil.
For more detailed information, please check our Therefore, in choosing to invest in any
Financial Statements, Reference Form

Unsponsored Program, the investor does so at
its own risk and will also be subject to the
provisions of Article 51of the « _ . . _byfaws .

J

(Formulario de Referéncia) and other relevant
information on our investor relations website
ri.multiplan .com .br.
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Overview

Multiplan Empreendimentos Imobiliarios  S.A. is At the end of 2Q26, Multiplan owned and
one of .. ‘ _ leadisy shopping center operating managed 20 shopping centers for a total Gross
companies, established as a full-service Leasable Area (GLA) of 905,900 sg.m., and an
company that plans, develops, owns and average ownership interest of 79.7%, comprising
manages one of the largest and highest - quality approximately 6,000 stores .

mall portfolios in the country . N _ )
Additionally, Multiplan holds b with an average

The Company is also strategically active in the stake of 92.1% b two corporate office complexes
residential and office real estate development totaling 50,582 sq.m of GLA, resulting in an
sectors, generating synergies for its shopping overall portfolio of 956,482 sq.m.

centers by creating mixed - use projects in
adjacent areas .

2007* Jun - 26

R$ Million 2008 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

9 9
(IPO) (LTM) Chg. % CAGR %

Sales 2 4,244 5070 6,109 7,476 8,461 9,723 11,384 12,760 13,338 13,726 14,657 15,470 16,304 10,253 14,598 20,016 21,928 23,962 25,880 26,761.1 +530.6% +10.5%

(RBFOSS 368.8 4529 5344 662.6 742.2 1,048.0 1,074.6 1,245.0 1,205.2 1,257.5 1,306.2 1,378.9 1,460.2 1,995.11,404.5 1,975.12,217.0 2,737.5 2,957.8 3,163.2 +757.7% +12.3%
evenue
NOI 2121 283.1 359.4 424.8 510.8 606.9 691.3 846.1 934.8 964.6 1,0455 1,138.11,201.2 953.4 1,118.€1,561,21,752.2 1,856.6 2,079.1 2,1240 +901.5% +13.3%

EBITDA 175.1 247.2 304.0 350.2 455.3 615.8 610.7 793.7 789.2 818.3 8255 9469 932.1 1,377.1 810.8 1,280.11,510.9 1,848.0 2,003.4 2,358.3 +1,246.7% +15.1%

FFO 56.1 1125 266.6 363.0 414.6 501.0 421.0 543.7 522.8 487.7 561.3 707.4 703.4 1,047.0 702.0 1,032.51,243.0 1,582.3 1,378.6 1,651.7 +2,844.3% +20.1%

Net

eome 21.2 740 163.3 2184 298.2 388.1 284.6 368.1 3622 3119 369.4 4729 471.0 9642 453.1 769.3 1,020.4 1,340.8 1,141.1 1,386.3 +6,452.6% +25.4%
lX | | -l ﬂ € . t ‘ il = ‘ t t il 3 € = t l
Fundamentals Spreadsheet.
2~ ‘ ‘ <! ‘ s, °ox

i DCSET

solutionof

BarraShopping b Pixar ™ event
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Overview

Performance track record since the IPO

(R$ million)

/ Sales \

CAGR: +10. 5°/ 26,761

2007 Jun - 26

NG
-~

NOI

CAGR: +13.3% _ 2,124

AN

/ Gross Revenue \

CAGR: +12.3% 3,163

369

2007 Jun-26
(LTM™)

CAGR +20.1%

____________ >

2007 Jun - 26
(LTM™)

\2007 Jun y
(LTM)
/ EBITDA

_CAGR:+151% _ 2,358

\2007 Jun -Zy
(LTM)
/ Net Income \

CAGR: +25.4% _ 1,386

2007 Jun - 26
(LT™)
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Message from the Company

Quality once again turns into records,
and records into recurring value

The second quarter of 2026 reaffrmed the strength of Multiplan's business model, translating
operational quality into a record -setting bottom line. Our malls reached an all-time high for a
second quarter of R$6.8 billion in sales, up 7.7% year over year, even with a demanding
comparison base and reduced operating hours during the four Brazil matchdays of the World Cup
in June. This commercial vigor flowed consistently through the P&L, from revenue to cash
generation

Rental revenue grew 3.2% to R$441.3 million, supported by recent expansions and real SSRgrowth
of 2.7%, while Parking (+17.0%) and Services (+19.3%) each delivered double -digit growth .

The quarter also captured the retroactive recognition of approximately R$253.0 million in
PIS/COFINS credits , a positive event that reinforced results. These opportunities are not isolated
windfalls but the natural outcome of a disciplined, efficiency -seeking -management culture that
consistently creates value .

Efficiency remained the hallmark of the quarter . Property expenses fell 13.9%, benefiting from a
negative net delinquency of - 12%, driving NOI to a record of R$529.9 million (+6.7%) with a record
for a second quarter NOI margin of 95.9%. This combination of revenue growth, cost discipline and
high cash conversion is precisely what allows the Company to keep expanding margins as we grow .

The result was a P&L of second - quarter records at every level.EBITDArose 52.0% to R$699 .2 million,
with an 82.6% margin ; FFO advanced 76.3% to R$515.7 million ; and net income reached R$427.4
million, up 61.7%, the third highest value of any quarter .On a last - twelve - months basis, net income
hit a new all-time high of R$1386.3 million, our fourth consecutive year of net income LTM growth,
with earnings per share up 6.9%in the quarter and ROEof 20.5%.

Strong earnings translated directly into shareholder returns, with R$140.0 million in Interest on
Capital approved in the quarter, leverage comfortably reduced to 193x Net Debt/EBITDA and
following our growth strategy .

We also continued to unlock the value of our real estate business, pre-launching Lake Baikal, the
third phase of the Golden Lake neighborhood in Porto Alegre, while monetizing our landbank
through the sale of three land plots adjacent to our malls for mixed - use development, generating
cash to reinvest in growth and shareholder return . As we deliver our expansion pipeline, with two
additional openings on track for the second half of the year, Multiplan enters the remainder of 2026
with the same conviction that has guided so far: focus on consumer habits, quality assets,
operational excellence and financial discipline are the surest path to reaching new records, again
and again .

Looking ahead, we see artificial intelligence and digital innovation as powerful enablers of
productivity and value creation , helping us operate more efficiently while deepening our
understanding of consumer behavior , strengthening engagement and bringing Multiplan even
closer to its customers .
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Quiality drives record margins and results!

-

In 20Q26, _ | , malls. réched a new all-time high for a second quarter of R$6.8 billion
in sales, up 7.7% year over year, driven by recent expansions and renovations across the
portfolio, even with four Brazil matchdays during the World Cup in June, which reduced
malls operating hours .

Operational indicators in the quarter continued to reflect the , _ . . _ quality 9
occupancy rose for the fifth consecutive year to 96.2% while net delinquency reached
- 12%, the eighth negative reading in the last twelve quarters, underscoring :
continued flight to quality toward the best malls .

Solid operating performance translated into record financial results .In 2Q26, net revenue
grew 22.0%to R$846 .8 million, while NOI margin reached 95.9%, setting a new record for a
second quarter . EBITDAincreased 52.0% to R$699 .2 million, with an 82.6% margin, FFO
reached R$5157 million, up 76.3%, and net income grew 617% to R$427.4 million,
reinforcing the - _ =, ° . _edinings and cash generation capacity .

. o Cancial Capital Multi
perationa Inancia Allocation superapp

Net Income CAPEX Accumulated
downloads

0)
+61.7% R$129.9 M 105 M
vs. 2Q25 in 2Q26 as of 2Q26
FFO LTM loC? In- app
sessions

0
+76.3% R$550 M iy,
vs. 2Q25 loC Yshare: R$1.12 1H26 vs. 1H25
Net NOI Margi EPS 3 Redeemed
delinquency Ol Margin CAGR benefits
- 1.2% 95.9% +26.0% +67%
in 2Q26 in 2Q26 in 5 years vs. 2Q25

linterest on Capital (lIoC) approved in Jun-26 LTM 2 EPSstands for Earnings per share :net income (LTM) divided by the number
of outstanding shares (excluding treasury shares) at the end of the period .°*CAGR: Compound Annual Growth Rate.
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Tax Credit
(PIS/COFINS)

In May 2026, Multiplan
revision of the methodology for
recognizing credits related to PIS
and COFINS contributions, in
accordance with Article 6 of Law No.
11488/2007. Based on calculations
through March 2026, the Company
identified  approximately R$253.0
million in credits to be appropriated

The recognition of these credits had
a positive impact on the [ & °.
results .

approved a

Net delinquency and NOI margin

Efficiency gains drive
record NOI margin

Rental revenues increased 3.2% in
2026, reflecting lower inflation and
real SSRgrowth of 2.7%. NOI totaled
R$529 .9 million, up 6.7%, supported
by continued efficiency gains and
improved  delinquency dynamics,
including rent  recoveries from
previous periods .

As a result, NOI margin once again
surpassed 90%, reaching a new
record for a second quarter of
95.9%, reinforcing the , _ . . |
ability to combine revenue growth,
cost discipline and high cash
conversion .

b Last 3 years

2.4%

Negative net
delinquency

-0.2 -0.1% -0.59
-1.1% -1.0% v - 0.9% 8 of 12 quarters
’ -1.2%
-1.9%
96.1% 95.9%
95.0%
94.2% 94.1%
92.9% 93.2% NOI Margin > 90%
92.0% 91.5% 10 of 12 quarters
90.7%
8I99%I - I N N N N .
3Q23 4Q23 1Q24 2Q24 3Q24 4Q24  1Q25 2Q25 3Q25 4Q25 1Q26 2Q26
B Net delinquency B NOI Margin
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Expansion pipeline fostering growth, with more to come

Multiplan  continued to deliver its
expansion pipeline, with the 6th
MorumbiShopping expansion,
opened in 1026, and the 6th BH
Shopping expansion, opened in
20Q26. At MorumbiShopping, the
new area helped drive the = ° . A
highest second - quarter sales
growth since the . _ _, * . IPQin
Jul- 07 (page 12.

Two additional expansion openings
remain on track for  2H26.
... Y7 . _, ,€xpansiéh  has
advanced, with the tenant already
Worklng on its store fit-out , while
: - _, ,eXpansiofl is 98.0%
Ieased and expected to open on
November 18

ParkShopping
expansion: 98.0% leased

i #7

......

ParkShopplng b Expansion construction BarraShopping b Expansion construction 9
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Capex discipline and higher shareholder distributions

With the delivery of expansions and renovations, total Capex decreased to
R$1299 million in 2Q26, while renovation investments were 4.6%' of NOI,
reaching R$30.8 million .In 1H26, Capex totaled R$246 .2 million, with renovation
investments representing 3.7%of NOI.

Strong earnings and cash generation  supported  higher shareholder
distributions . Interest on capital (IoC) approved in the quarter totaled R$1400
million, bringing 1H26 distributions to R$280.0 million, compared to R$230.0
million in 1H25. Multiplan continues to grow its results, further enhancing its
distribution capacity .

Total Capex (R$) Total loC distribution (R$)
8 8% +21.7%

269.9 M 246.2 M
. - D
1H25 1H26

1Renovation CAPEX excluding interest accrual.

VillageMall Cup 2026
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Consolidated Financial Statements

Profit & Loss

(R$'000) 2Q26 2Q25 Chg. % 1H26 1H25 Chg.%

Rental revenue 441,281 427,534 +3.2% 877,450 836,715 +4.9%
Services revenue 51,175 42,896 +19.3% 94,711 88,258 +7.3%
Key money revenue (8,047) (2,883) +179.2% (9,748) 5,438 n.a.
Parking revenue 98,748 84,403 +17.0% 182,653 159,517 +14.5%
Real estate for sale revenue 37,774 171,298 -77.9% 338,676 190,715 +77.6%
Straight - line effect 12,414 11,032 +12.5% 24,338 20,934 +16.3%
Other revenues 4,562 6,983 -34.7% 9,687 10,778 -10.1%

GrossRevenue 637,906 741,264 _ | 1517,768 1312355 _
Taxes on revenues 208,935 (47,208) 156,048 (92,623)

NetRevenwe  oassio  ew0se w20 L6781 121973 97o%
Headquarters expenses (58,620) (51,467) +13.9% (108,493) (101,206) +7.2%
Share - based compensations (19,691) (14,576) +35.1% (32,371) (23,608) +37.1%
Property expenses (22,562) (26,213) -13.9% (77,343) (54,977) +40.7%
Projects for lease expenses (2,512) (2,007) +25.2% (5,579) (4,030) +38.4%
Projects for sale expenses (10,582) (7,877) +34.3% (21,063) (12,748) +65.2%
Cost of properties sold (20,668) (126,608) -83.7% (192,742) (153,899) +25.2%
Equity pickup 0) 0) n.a. (145) 1 n.a.
Other operating revenues/expenses (13,018) (5,197) +150.5% (20,412) (8,539) +139.0%

EBITDA 699187 460111  +520% 1215660 860,726 +412%
Financial revenues 41,745 33,356 +25.2% 82,974 82,031 +1.1%
Financial expenses (166,731) (168,174) -0.9% (356,800) (307,793) +15.9%
Depreciation and amortization (34,682) (33,560) +3.3% (69,852) (72,421) -3.5%

| ¥55.0%

Income tax and social contribution (46,054) (21,650) +112.7% (74,290) (43,902) +69.2%
Deferred income and social contribution taxes (66,030) (5,692) +1,060.1% (54,102) (20,165) +168.3%
Minority interest (22) (23) -5.3% (41) (64) -35.3%

(R$'000)

NOI 529,880 496,756 +6.7% 1,007,099 962,189 +4.7%
NOI margin 95.9% 95.0% +93 b.p. 92.9% 94.6% -173 b.p.
Property EBITDA * 687,440 451,476 +52.3% 1,128,265 870,401 +29.6%
Property EBITDA margin * 86.3% 84.6% +169 b.p. 86.8% 83.5% +327 b.p.

EBITDA 699,187 460,111 +52.0% 1,215,669 860,726 +41.2%
EBITDA margin 82.6% 66.3% +1,627 b.p. 72.6% 70.6% +206 b.p.

Net Income 427,412 264,367 +61.7% 743,557 498,411 +49.2%
Net Income margin 50.5% 38.1%  +1,238 b.p. 44.4% 40.9% +356 b.p.

FFO 515,711 292,587 +76.3% 843,173 570,064 +47.9%
FFO margin 60.9% 42.2% +1,874 b.p. 50.4% 46.7% +364 b.p.

1Does not consider Real Estate for sale activities (revenues, taxes, costs and expenses) and expenses related to future
development. Headquarters expenses and stock options are proportional to the shopping centers revenues as a percentage of
gross revenue.
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Expansions and renovations enhance
sales

In 2Q26, _, . ., ', mdlls r@corded R$6.8 billion in
sales, up 7.7%year over year . The strongest results
came from the recently expanded
MorumbiShopping (R$9318 million, +25.0%) and

Parque Shopping Maceié (R$232.3 million, +14.6%),
as well as VillageMall (R$330.7 million, +107%).

The quarter was also marked by the start of the
World Cup in June, with four Brazil matchdays
during the period . On these days, mall operating
hours were reduced, and foot traffic was affected,
adding further context to the
figures . For more details, please
study on page 15

L]

refer to the case

B y ‘ o N . i m o + ‘ + o ﬂ
./
498  52B 568
2Q22 2Q23 2Q24 2Q25 2Q26

Portfolio of Assets

—

., .saled_

Appendix

MorumbiShopping: first quarter after
expansion opening, 25.0% sales growth

... T T _, first, fulld quarter after the
expansion opening delivered the ‘  _ highest !
second quarter sales growth since _ . . ", IPO

(Jul - 07): +25.0%Vs. 2Q25.

This sales increase was more than twice the 116%
growth in the = °  tdfal GLA after the expansion,
underscoring the productivity of the new area and
its positive effect on the whole mall .

The project
customer traffic,
quarter .

also supported a clear increase in
with car flow rising 199% in the

1Does not consider the pandemic period (2020-2022).

+25.0%

/'\\

931.8 M

745.7 M

2025 2026

68 2Q26

A




Y 3 Highlights

Portfolio of Assets

Appendix 88 2Q26

—

Operational Indicators

Sales

Parque Shopping Maceio: expansion
boosting momentum

Parque Shopping Maceié also continued to benefit
from the expansion opened in Nov-25, with sales
reaching R$232.3 million in 2Q26,up 146%yvs.20Q25.

Since the expansion opening, the mall has
delivered double - digit year over year sales growth
in every quarter, with a consistent acceleration

+108%in 4Q25, +145%in 1026, and +146%in 2Q26,
reinforcing the _ , , * . _ 7 contrifution to the
‘. .gswth trajectory . Looking ahead, the
opening of new operations should  create

additional upside potential .

Parque Shopping Macei6 sales (R$)

+14.5%

466.5 M

+14.6% 407.4 M

! 232.3 M
202.8 M

2Q25 2Q26 1H25 1H26

-

{ Pre- expansion ! Post- expansion

1N

i
(L 8 &le I“
\

r——— =y
i f‘ ‘ - ‘ \
Parque Shopping Macei6 b Expansion . "

VillageMall: premium social hub driving
sales growth

VillageMall recorded R$330.7 million in sales in
2Q26,up 107%vs. 2Q25.

With high -end restaurants, services, open -air
events and abundant natural light, VillageMall is a
natural destination for quality social experiences, a
demand that has intensified in the post - pandemic
period .

Between 20Q22 and 2Q26, sales increased 42.5%,
outperforming _ . ., ", pdrtfolidl  (+36.6%) and
Brazilian malls, as measured by ABRASCE (+4.7%).

VillageMall, Multiplan and Brazilian

malls sales growth  (Base 100)
L/
142.5%
136.6%

100%.

2Q22 2Q23 2Q24 2Q25 2Q26

- - P -1
== VillageMall - LAl , Brazilian malls™ _

- s oo 2

1 Source : Brazilian Association of Shopping Centers (ABRASCE) Annual
Census . Comparison between 2022 and 2025.
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Operational Indicators

Sales

BH Shopping 479.2 M 468.9 M +2.2% 895.3 M 875.4 M +2.3%
RibeiraoShopping 3925M 363.7 M +7.9% 731.6 M 676.0 M +8.2%
BarraShopping 9139 M 875.5M +4.4% 1,783.6 M 1,709.2 M +4.4%
MorumbiShopping 931.8 M 745.7 M +25.0% 1,656.9 M 1,3785M +20.2%
ParkShopping 451.3 M 447.8 M +0.8% 852.0 M 831.4 M +2.5%
DiamondMall 268.5M 2547 M +5.4% 507.1M 472.7M +7.3%
New York City Center 67.9M 64.8 M +4.8% 133.0 M 120.8 M +10.1%
ShoppingAnaliaFranco 484.1 M 443.3 M +9.2% 894.2 M 807.8 M +10.7%
ParkShoppingBarigui 521.0M 475.6 M +9.5% 957.2 M 877.5M +9.1%
Patio Savassi 170.1 M 162.9 M +4.4% 3235M 308.3 M +4.9%
ShoppingSantaUrsula 456 M 459 M -0.7% 87.1M 85.6 M +1.7%
BarraShoppingSul 268.3 M 2745 M -2.2% 508.1 M 520.1 M -2.3%
ShoppingVilaOlimpia 112.3 M 108.6 M +3.3% 216.6 M 203.2 M +6.6%
ParkShoppingSaoCaetano 292.4M 273.4M +7.0% 537.2M 498.4 M +7.8%
JundiaiShopping 203.6 M 199.5M +2.0% 376.5M 367.8 M +2.4%
ParkShoppingCampoGrande 199.4 M 194.3 M +2.6% 378.8 M 368.6 M +2.8%
VillageMall 330.7 M 298.8 M +10.7% 608.2 M 553.1 M +9.9%
Parque Shopping Macei6 232.3M 202.8 M +14.6% 466.5 M 407.4 M +14.5%
ParkShopping Canoas 220.3 M 212.6 M +3.6% 418.1 M 399.8 M +4.6%
ParkJacarepagua 168.5 M 156.7 M +7.5% 3252 M 3144 M +3.5%
Total 6,753.8 M 6,270.1 M +7.7%  12,656.7 M 11,776.0 M +7.5%

BarraShopping b Pixar ™ event
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Case Study

World Cup

Brazil's match days

World Cup

Sales on World Cup matchdays remained broadly
in line with the corresponding weekdays in 2025,
event, the Brazilian national team played five, four indicating that the tournament had a limited
of which took place in June. During Brazil's impact on overall consumer spending .In fact, sales

matches, the Company's malls operated on on matchdays in Jun-26 increased by 2.6%
reduced hours . compared to Jun-25. However, sales patterns

The chart below presents sales performance varied depending on Brazil's participation
across Multiplan's malls during June, comparing While Brazil matchdays recorded sales equivalent

each day of the World Cup with the corresponding to 754% of the comparable period, non -Brazil
weekday in 2025. matchdays reached 1104%, above the previous
year's levels. The results indicate that consumer
behavior was primarily affected during the Brazilian
national team's matches, temporarily changing
shopping patterns and reducing mall activity .

The World Cup was held from June 11to July 19
2026 . Of the 104 matches held during the sporting

World Cup - Sales?
(2026 vs. 2025)

.
Bt World Cup game
148.5%
129.3%
120.3% 118.8%
108.8% 106.1%
94.5% 97.6% 95.40, 103.7% 103 8% 105.5% :
100% === Pl === oo = === == S = R < o T = = = = = = = = i~ — R~ i < <~~~ -
75.0% 79.2%
% % 63 3%
% // 7 %
s 5§ 5 s 5 5 s S s 5§ s s s s s s 5 s
pa q 9 s 9 g 5 3 S J N Q 3 & 8 N S %
=2 =2 =2

M World Cup games
#. Brazil game

1Sales during the World Cup compared with sales on the same weekdays in 2025
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Same Store Sales (SSS)

Same Store Sales (SSS) Same Store Sales 2Q26 x 2Q25

SSS growth led by Services and

Miscellaneous Food Court & -2.7% +41%  +4.0%
Gourmet Area

Same Store Sales (SSS) grew 4.3%in 2Q26 vs. 2Q25, Apparel +5.6% +1.8% +2.9%

with  Services and  Miscellaneous segments

?g[)‘/ding out as the . *. . highlights, both up Home & Office -24.7% -3.2% -7.8%

B 0.

The Home & Office segment was affected by a Miscellaneous +5.9% +8.4% +7.6%

tougher comparison base vs. 2Q25, especially in ]

the Electronics activity (-176%). Services +12.7% +6.3% +7.6%

segment that grew the most was Services,

reaching +8.6% over 1H25, supported by the
Pharmacy activity .

Same Store Sales 1H26 x 1H25

Expansion boosting the entire mall

MorumbiShopping  was the highlight of the quarter

in terms of SSSgrowth, up 9.4%vs.2Q25. Food Court & +11.1% +73% +7.3%

) Gourmet Area
The performance reflects the first full quarter after

the opening of the . * . sisth expansion in March, Apparel +4.0% +2.3% +2.6%
which introduced a wide range of stores, services,
and experiences to the asset. The mall's SSS of
9.4% in the quarter is clear evidence of the value
created by the expansion across the shopping

center as a whole . Services +8.4% +8.7% +8.6%
As a result, MorumbiShopping  also delivered its

strongest second - quarter total sales growth since _---
_ . . ., IPO (Ju-07). For further details, please

refer to page 12

Home & Office -27.0% -2.3% -7.8%

Miscellaneous +4.9% +7.8% +6.9%

MorumbiShopping b Expansion
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Operational Indicators

Occupancy rate & Turnover

Occupancy rate

Five consecutive years of improvement
In 2Q26, _ . . ., malls steached an average
occupancy rate of 96.2% up 8 b.p. vs. 2Q25. The
increase was achieved despite the addition of new
GLAfrom expansions delivered at Parque Shopping
Maceié (Nov - 25), MorumbiShopping  (Mar - 26), and
BH Shopping (Jun - 26).

This marked the fifth year - over-year consecutive
increase in occupancy, the longest streak recorded

in a second quarter since the «_ _, ‘ _ _IPD in
Jul- 07, underscoring the strong demand for high -
quality space across the portfolio and the

effectiveness of _ |
The main highlights

, active fhanagement

in terms of occupancy in the

quarter were ShoppingVilaOlimpia, at 88.1% (+ 687
b.p.), JundiaiShopping, at 97.3% (+585 b.p.), and
ParkShoppingBarigiii, at 98.0% (+286 b.p.).
Turnover

Apparel and Services drive turnover

In 2Q26, Multiplan presented a turnover of 13% of
the total GLA(15631sq.m), with 82 new stores .

Satellite stores accounted for 77.2% of the GLA
turnover for the quarter, representing 81 satellite
stores added to the portfolio, while the addition of

one anchor store accounted for the remaining
22.9%.
Apparel and Services segments achieved the

highest net positive turnover in the quarter, totaling
974 sq.m and 962 sg.m, respectively .

Notably, this marks a shift from the trend observed

between 2021 and 2024, when Food Court &
Gourmet  Area consistently led net positive
turnover, and from 2025, when Miscellaneous

ranked first. Over the last twelve months (Jun -26
LTM), however, Apparel emerged as the leading
segment .

Portfolio of Assets

—

Appendix

Shopping center average occupancy rate

68 2Q26

"
060 961% 902
95.3%  95.4%
2Q22 2Q23 2Q24 2Q25 2Q26
The highlights of the quarter
A The highest turnover of the quarter was
recorded by BarraShoppingSul, representing

24 2% of the total turnover (2,786 sq.m). The
growth was driven primarily by the addition of
an anchor store in the Apparel segment 3 the
most notable portfolio addition in terms of GLA
ShoppingAnaliaFranco accounted for 116% of
the total turnover (1338 sq.m), the second -
highest of the quarter . Once again, the Apparel
segment led turnover, with the addition of two
new stores, totaling 1045 sq.m.
ShoppingVilaOlimpia represented 102% of the
total turnover (1173sq.m), with three new stores
added, two of which were in the Services
segment .

ParkShoppingCampoGrande also experienced a
strong turnover during the quarter, accounting
for 8.8% (1009 sq.m) of the total turnover, with
eight new stores added . Services represented
57.9% of the mall GLAturnover for the period .
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Operational Indicators

Turnover
Shopping center turnover in GLA (sg.m) Shopping center turnover in GLA (sg.m)
and as a % of total GLA (%) and as a % of total GLA (%)
80,307
12,232
ose " 10712 2o 49,173 46,183
’ 47878 40,901 ’
2Q25 3Q25  4Q25 1Q26  2Q26 2022 2023 2024 2025 Jun-26
(LTM™)
. .8 . . ... ... .. "b2Qze ., .,
+0.11% +0.11%
+0.01%
962 974
70
-0.09%
-0.15%
Miscellaneous Home & Office Food Court & Services Apparel
Gourmet Area
GLA distribution by segment b Jun-26 GLA distribution by store size b Jun- 26
Food Court &
Gourmet Area
15.4% Anchor Satellite
42.1% 57.9%
A Miscellaneous
Home & 22.2%
Office A
5.5%
v > Apparel
Services 33.4%
23.4%

GLA variation Jun - 26 vs. Jun - 16 in b.p.

1 Anchor stores occupy at least 1,000 sq.m (10,763 sq. foot). Satellite stores are stores with less than 1,000 sq.m (10,763 s g. foot).
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Operational Indicators

Occupancy Cost

Occupancy Cost

Lowest occupancy cost for a second
guarter since the IPO

In 2Q26, tenants' occupancy cost stood at 123%,
standing at its lowest level for a second quarter
quarter since IPO (Jul - 07).

This performance was mainly driven by tenant
sales growth (+7.7%), which continued to outpace
the increase in malls rental revenue (+3.4%) and
common expenses (+6.5%), leading to a dilution of
occupancy cost over the period .

A

= /\v
4 y

(8

Quarterly occupancy cost breakdown

13.3% 136%  130% 126% ! 192305 13.0%

8.6%

8.2%

7.6%

4.7% 4.9% 4.9% 4.8% 4.7% 4.8%

2Q22 2Q23 2Q24 2Q25 2Q26 Series
Average
2Q22-

2Q26
B Rent as sales %

Common expenses as sales %
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Gross revenue

Gross revenue

Hard comps and double - digit parking Parking revenue increased 170% from 2Q25, mainly
and services revenue growth drive_n__by () a 35% increasg in car f|OW, (i) the
acquisition of a 7.5% stake in BarraShopping, and
_ .. . 7, grdss rAvenue totaled R$637.9 million in (i) parking fee adjustments
2Q26, down 139% from 2Q25. The decline was Services revenue totaled R$512 million, up 193%
ma_lnly driven by Real Estate _f_or Sale revenue, from 2Q25, supported by (i) management fees
which fell 779% to R$37.8 million, reflecting a benefiing from a 6.7% increase in NOI and (i)
tougher comparison base, as 2Q25 included both higher brokerage fees.

the beginning of revenue accrual from Lake Eyre
and the accrual of revenue from a land plot sale in
Ribeirdo Preto.

Rental revenue grew 3.2% vs. 2Q25, amounting to
R$441.3 million .

Results also reflect the impact of minority stake
acquisitions and disposals carried out over the
period .

Growth across other revenue lines had as a
highlight Parking and Services, both of which
posted their second - highest quarterly results on
record, with double -digit growth .

Gross revenue evolution (R$) b 2Q26 vs. 2Q25

741.3 M +13.7M +14.3 M +8.3 M +1.4 M

- 637.9M
-133.5M -52M -24 M
T T T T
Gross Rental Parking Services  Straight-line  Real estate  Key money Others Gross
Revenue effect for sale Revenue
2025 2026

Gross revenue breakdown % b 2Q26

Services

8.0%
"4

Parking
& 15.5%

Rental Real estate for sale
- &
69.2% 5.9%
~N
Other
revenues!?
1.4%
6, .. B .., B, F - S - B o <R -
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Rental revenue

Rental revenue

Recent expansions leverage rental
revenue growth

-

In 2Q26, _ , total, réhtal revenue (the sum
of malls and office towers) increased 3.2% vs.
2Q25, reaching R$441.3 million .

Malls accounted for R$428.0 million of this figure,

representing a 34% increase year -over -year,

mainly driven by:

A contribution from the three recently delivered
expansions 3 Parque Shopping Maceié (Nov -
25), MorumbiShopping (Mar-26) and BH
Shopping (Jun -26);

A the acquisiton of an additional 7.5% stake in
BarraShopping in Nov- 25;

A real SSRgrowth of 2.7%on top of the 14% IGP-DI
adjustment effect ;

A overage rent growth of 218%, supported by a
7.7% sales growth vs.2Q25;and

A a 62%increase in Mall & Media revenue .

These positive effects were partially offset by a
20% stake sale in ParkShoppingSédoCaetano  (Dec -
25) and a 10%stake in BH Shopping (Mar - 26).

Quarterly rental revenue evolution (R$)
L/

+3.2%

Yy

4275M 4413 M
3749M 3991M 3944 M

361.1 M || 384.7 M

2Q22 2Q23 2Q24 2Q25 2Q26

Office tower

W Mall rental revenue
rental revenue

W,

BarraShopping - Sticker trading area

Quarterly rental revenue
breakdown % b 2Q26

Mall & Media
9.0%

Overage 3/
46% N

Base rent
& 86.5%
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RibeirdoShopping b Spinning Day event

Rental revenue

Rental revenue (R$) Var.%
BH Shopping 39.9M 452 M -11.6% 83.1M 88.4 M -6.1%
RibeirdoShopping 25.7M 247 M +3.9% 50.9 M 50.1 M +1.6%
BarraShopping 70.0M 62.4 M +12.2% 142.0 M 121.8M +16.6%
MorumbiShopping 64.3 M 58.3 M +10.2% 1249 M 116.2 M +7.5%
ParkShopping 285M 289M -1.4% 57.2M 56.3 M +1.6%
DiamondMall 195M 19.0 M +2.7% 38.7M 37.2M +3.8%
New York City Center 3.8M 3.8M +0.1% 75M 7.2M +4.9%
ShoppingAnaliaFranco 12.8 M 12.1 M +6.4% 252 M 235M +7.1%
ParkShoppingBarigui 36.1M 31.9M +13.5% 68.7 M 62.7 M +9.5%
Patio Savassi 14.0M 14.7M -4.9% 28.0M 29.1 M -3.6%
ShoppingSantaUrsula 25M 25M +1.4% 51M 47 M +10.3%
BarraShoppingSul 204 M 204 M -0.1% 39.7M 39.4M +0.8%
ShoppingVilaOlimpia 55M 52M +5.4% 11.0M 10.1 M +9.3%
ParkShoppingS&oCaetano 16.1 M 19.1 M -16.1% 31.3M 36.3 M -13.8%
JundiaiShopping 11.1 M 10.7M +3.3% 219M 209 M +4.9%
ParkShoppingCampoGrande 11.6 M 11.7M -0.2% 236 M 22.7M +3.7%
VillageMall 18.3 M 16.8 M +9.0% 34.4M 312 M +10.1%
Parque Shopping Macei6 8.2M 7.2M +13.2% 16.1 M 14.4 M +12.1%
ParkShopping Canoas 9.0M 8.9M +1.0% 18.2M 17.4 M +4.2%
ParkJacarepagua 10.7 M 10.6 M +1.1% 240M 21.5M +11.5%
Subtotal Malls 428.0 M 4141 M +3.4% 851.3 M 811.0 M +5.0%
Morumbi Corporate 109 M 11.2M -2.5% 21.4M 21.3M +0.7%
ParkShopping Corporate 24M 22M +6.2% 47 M 44 M +6.6%
Subtotal Office Towers 13.3 M 134 M -1.1% 26.1 M 25.7M +1.7%
Total Portfolio 441.3 M 4275 M +3.2% 8775M 836.7 M +4.9%
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Same Store Rent (SSR)

Same Store Rent (SSR) Indexes and SSR analysis b 2Q26

Real SSR growth of 2.7% in 2Q26

In 2Q26, Multiplan's portfolio recorded Same Store

Rent (SSR) of 4.1% vs. 2Q25, representing real
growth of 2.7%, on top of a 14% IGP- DI adjustment 2Q26 .
effect, while the IGP-DI stood at 3.6% in the last Real SOSR'
twelve months . +2.7%
The IGP-DI adjustment effect shown in the chart 4.6% 0
reflects inflation updates to lease agreements 3.6% 4.1%
during the period . A simplified historical simulation
is available onthe - _ _ , * . IR%ebsite (link). 1.4%
IGP-DI SSR
IPCA IGP-DI .
adjustment (2Q26 vs.
(Jun-26 (Jun-26
effect 2Q25)
LTM) LTM)
(2Q26)

&
p

ParkShoppingBarigi


https://api.mziq.com/mzfilemanager/v2/d/08dd2899-a019-4531-a90c-f00c9f91b0ff/534b0275-eb87-3897-ad52-dbc2d85f94cd?origin=1
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Parking, Services revenues & Property Expenses

Parking revenue
Parking accelerates with 17% growth

In 2Q26, parking revenue increased 170%, reaching

R$98.7 million, the - _ ., ' . _ s8cond -highest
amount ever. The performance was mainly driven
by tariff adjustments and recently opened
expansions, particularly  MorumbiShopping,  which

recorded vehicle flow increase of 199%.

Notably, this result came on top of a strong 17.3%
increase in 2Q25, which had also been supported
by expansions opened around the time, reinforcing
the recurring contribution  of these projects to

ancillary revenue growth . The performance was
achieved despite the impact of minority stake
acquisitions and disposals completed in the period .
Over the past five years, parking revenue has
grown at a 126% CAGR.
Parking revenue (R$)
A/
+17.0%
84.4 M 98.7 M
613 M 721M T720M
2Q22 2023 2024 2Q25 2026

Property Expenses

Property expenses reflect higher
operating efficiency

In 2Q26, property expenses (the sum of shopping
center and office tower for lease expenses) totaled
R$22.6 million, a 139%decrease vs.2Q25.

The reduction was mainly driven by:

(i) lower rent provisions, reflecting the recovery of
past - due rents, negative net delinquency rate
(-12%); and

(i) lower vacancy -related expenses, following the
8 b.p.increase in occupancy rate .

Property expenses represented 4.1% of property
revenues tin 2Q26, 793 b.p. lower than the second -
guarter average since the IPC?(120%).

Services revenue

Double - digits: highest growth in 10 years

In 2Q26, services revenue reached R$512 million, a
193%increase compared to 2Q25. This represented
the second -highest quarterly result ever and the

strongest second - quarter growth lsince 2016.

The increase was mainly driven by higher
management fees, supported by a 6.7% growth in
NOI, as well as brokerage fees, which benefited
from the opening of recently inaugurated
expansions .

1Does not consider the pandemic period (2020-2022)

Services revenue (R$)

N
+19.3%
512 M
429 M
204m 325M M
2Q22 2Q23 2Q24 2Q25 2Q26

Property expenses evolution (R$)
and as a % of property revenues 1!

./
-61.9%
59.2 M 534 M
’ -13.9%
379 M /\
26.2 M 226 M
2022 2023 2024 2025 2026

=

lIncludes rental revenue, parking revenue and the straight
line effect .2_, ., 7, . ' : L
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Net Operating Income (NOI)

Net Operating Income (NOI) NOI (R$) and NOI margin (%)

NOI and NOI margin reach second -

quarter record levels

; +6.7%
Net Operating Income (NOI) reached R$529.9 }-s

million in 2Q26, the highest second - quarter result in

the Company's history, up 6.7% vs. 2Q25, while the 496.8 M
NOI margin reached 95.9%, also a record for a 4198 M 434.7M

second quarter . On a last twelve months (LTM) 368.9 M

basis, NOI totaled another record of R$2,1240

million .

The quarterly performance was primarily driven by
parking revenue growth of 170%, a 3.2% increase in
rental revenue, lower property expenses (-139%)
and minority stake changes . Revenue growth
reflected the successful leasing and opening of
recently completed expansions, while  lower
property expenses mainly reflected the reduction in
rent provisions given the negative net delinquency
rate (-12%).

Over the past five years, _, . . * , Net Opérating
Income (NOI) has delivered a compound annual
growth rate (CAGR) of 9.5%.

5299 M

2Q22 2Q23 2Q24 2Q25 2Q26

NOI (R$) 2Q26 2Q25 Chg.%  Jun-26 (LTM) Jun-25 (LTM) Chg.%
Rental revenue 441.3 M 4275M +3.2% 1,896.2 M 1,780.3 M +6.5%
Straight - line effect 12.4 M 11.0M +12.5% -79M -13.6 M -41.6%
Parking revenue 98.7 M 84.4 M +17.0% 369.6 M 336.9 M +9.7%
Operating revenue 5524 M 523.0 M +5.6% 2,257.9M 2,103.6 M +7.3%
Property expenses -226 M -26.2M -13.9% -133.9M -1385 M -3.3%
NOI 5299 M 496.8 M +6.7% 2,124.0 M 1,965.0 M +8.1%

NOI Margin 95.9% 95.0% +93 b.p. 94.1% 93.4% +66 b.p.
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G&A & Share - based compensation expenses

G&A (headquarters) expenses

_ .. ., G&A expenses totaled R$58.6 million in
20Q26, up 139% from 2Q25, representing only 6.9%
of net revenue . The increase was mainly driven by
non - recurring  labor contingencies and wage
agreement expenses .

Annual evolution of G&A expenses (R$)
and as a % of net revenue

+13.9%

/—‘

58.6 M

51.5M
445 M 43.8 M 459 M

2Q22 2Q23 2Q24 2Q25 2Q26

RibeirdoShopping b Classic car event

Share - based compensation
expenses

Share - based  compensation expenses totaled
R$197 million in 2Q26, up 35.1% year - over - year,
mainly reflecting new plan grants, mark - to- market
of the labor taxes related to programs maturing in
the quarter, partially offset by the end of tranches
of prior plans .

Share - based compensation expenses
(R$)

+35.1%

/—~A 19.7 M

154M 162M 4, oM

9.2 M

2Q22 2Q23 2Q24 2Q25 2Q26
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Real Estate for Sale Results

Real Estate for Sale

Revenue driven by Golden Lake

In 2Q26, Real Estate for Sale revenue totaled R$37.8 Lake Eyre contributed R$20.7 million in revenue in
million, down 77.9%from 2Q25, reflecting a tougher 2Q26, bringing cumulative  accrued revenue to
comparison base, as 2Q25 benefited from (i) the R$110 milion as of Jun-26. At the end of the

beginning of revenue accrual from Lake Eyre and period, 764% of its wunits had been sold,

(i) the accrual of revenue from a land plot sale in
Ribeirdo Preto.

Following the completion of construction of Golden
_ ' . . fmst phase, Lake Victoria, all units sold
through June 30, 2026 were fully recognized as
revenue . Accrued revenue and potential sales
value (PSV) both totaled R$444 .8 million, with 78.7%
of units sold .

representing R$293.6 million in potential sales
value (PSV), compared with total expected PSV of
R$350.0 million .

Sales?!
Estimated total . PSV sold 2 Accrued revenue 2
2 — % of units -~ .
PSV* (R$ million) (R$ million) (R$ million)
Lake Victoria 600.0 M 78.7% 4448 M 444.8 M
Lake Eyre 350.0 M 76.4% 293.6 M 111.0 M

1Sales accounted until June 30, 2026.  2PSV stands for Potential Sales Value . Does not include interest. Includes inflation adjustment.
3 Does not include interest. Includes inflation adjustment.

-
M
| —

Golden Lake b Lake Eyre construction




Real Estate for Sale Results

VT £
shape: Wellness Center delivered

In July, Golden Lake inaugurated its Wellness
Center, a flagship amenity featuring a 25- meter
indoor heated pool, a state -of-the-art fitness
center and a full-service spa with a therapeutic
pool .

Appendix

88 2Q26

Images of the inaugurated Wellness Center

The facility complements  Golden ‘. bfbader

o

"resort - style infrastructure, which includes the Main

Lake with decks and private beaches, Golden Park
with tennis courts and outdoor lounges, and the
Beach Club with entertainment areas . Together,
these deliveries reinforce  the °’

differentiated lifestyle proposition . All common
areas of the condominium are expected to be
completed by year -end .

| .
(T DL
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Financial Results
EBITDA

EBITDA

EBITDA growth supported by higher
revenues

In 2Q26, Multiplan posted record second - quarter
EBITDAof R$699 .2 million, up 52.0% vs. 2Q25, with
the strongest vyear -over-year growth for a second
quarter in four years .

The Company's EBITDA has delivered a CAGR of
24 9% since 2Q22, corresponding to a cumulative
nominal increase of 143.1%.

EBITDA growth during the quarter reflected the
expansion of the ~_ _, ° . _ké&y revenue lines:
services (+193%), parking (+170%), rental revenue
(+3.2% and revenue tax credits, combined with
disciplined cost and expense management,

leading to EBITDAmargin expansion .

EBITDAmargin reached 82.6%, an increase of 1627
b.p. compared to 2Q25 and marking the highest
level for a second quarter since 2Q18

Property EBITDAtotaled R$687 .4 million, setting a
new second -quarter record, while Property EBITDA
margin reached 86.3%, also the highest figure for a
second quarter, up 169b.p.year - over - year .

Over the last twelve months, EBITDA totaled
R$2,358 .3 million, growing 22.3%vs.Jun-25 (LTM).

ParkJacarepagua b Running event

EBITDA (R$) and EBITDA margin (%)

+143.1% +52.0%

699.2 M

289.6 M 460.1 M
287.6 M 369.4 M :

2Q22 2Q23 2Q24 2Q25 2Q26

2,358.3 M

1,928.3 M
1,424.2 15643 M
1,084.2 M

73.9%

Jun-22 Jun-23 Jun-24 Jun-25 Jun-26
(LTM™) (LT™) (LTM™) (LT™) (LTM™)

EBITDA EBITDA Margin

Property EBITDA (R$) and margin (%)

+134.6% +52 3%

451.5 M
369.6 M 369.4 M
293.1 M

2Q22 2Q23 2Q24 2Q25 2Q26

Property EBITDA Property EBITDA margin

—
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Financial Results
Debt and Cash

Debt and Cash

Lower cost of debt Debt interest indexes (p.a.) inJun  -26
./
By the end of Jun-26,_ . . . ", grdss dabt totaled
R$5,058 A mi||i0n, 6.7% beIOW Mar - 26 (R$5,4217 Index Alx?er?egset Cost of Gross Debt 2
million) . Of the total amount, 95.8% was indexed to Performance Rato ! Debt (R$)
CDland 4.2%to TR TR 2.01% 8.24% 10.25%  213.2M
The average cost of debt at quarter -end stood at cDI 14.25% 0.63% 14.88% 4,844.9 M
o o ;
1468 %, 43 b .p. above lthe period - end Selic rat.e, and E— 13.73% 0.95% 14.68% 5058.1M
53 b.p. lower than in Mar-26 (1521%), while the
period -erjd Selic rate dropped by 50 b.p.over the | Weighted average annual interest rate.
same period . = . g - : -
Debt amortization schedule 2 b Jun-26 (R$)
./
1,652 M
707 M 695 M
654 M 606 M -
507 M 440 M 440 M 440 M
176 M 203 M
Cash FFO 2H26 2027 2028 2029 2030 2031 2032 2033 2034 2035
(Jun-26) (Jun-26
LTM)
3 Considers principal amounts only, excluding interest and funding costs.
Weighted average cost of debt (% p.a.)
L/
15.45%| | 15.21%
14.25%  13.75% 13.81% — 114.68%

12.26%

13.75%

0,
Lo 11.75%

5.35%

7.00%  6.50%

4.50% 2.00%

Dec-15 Dec-16 Dec-17 Dec-18 Dec-19 Dec-20 Dec-21 Dec-22 Dec-23 Dec-24

12.25%

Dec-25

=—@= Period-end Selic rate Multiplan's average cost of debt (gross debt)

——

15.00% 14.75%  14.25%

Mar-26 ~ Jun-26
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Financial Results
Debt and Cash

Lower leverage driven by higher EBITDA

Multiplan ended 2Q26 with a cash position of
R$506 .8 million and net debt of R$4,551.3 million,
10%higher than in Mar-26 (R$4,507.8 million) .

The « _ ., “ . _Né&t Debt/EBITDA ratio ended Jun-

26 at 193x,down 0.20x compared to Mar-26 (2.1X),
reflecting the 113%growth in LTMEBITDAvs. Mar - 26.

Main cash outflows during the quarter included :
i.  R$1299 million as investments (CAPEX);

ii. scheduled debt amortizations totaling R$3131
million and R$184.7 million as interest X and

iii. disbursement of R$105.8 million as Interest on
Capital 2.

The cash outflow was partially offset by the R$515.7

million cash generation (FFO) during the quarter,

including the recognition of tax credits during the

period .

ParkShopping Canoas

Financial Position Analysis (R$)

Financial expenses (R$) and
coverage ratio (LTM)

3.73x 3.56x

Jun-25 Sep-25 Dec-25 Mar-26 Jun-26

I Net Financial Expenses
EBITDA / Net Financial Expenses

INet of financial revenues.
2 Net of withholding taxes.

Evolution of Net Debt/EBITDA LTM

227 2.26x 2.33x 5 13y

—

1.93x

Jun-25 Sep-25 Dec-25 Mar-26 Jun-26

Gross Debt

Cash Position

Net Debt

EBITDA LTM

Fair Value of Investment Properties
Net Debt/EBITDA

Gross Debt/EBITDA

EBITDA/Net Financial Expenses
Net Debt/Fair Value

Total Debt/Shareholders Equity
Net Debt/Market Cap

Weighted Average Maturity (Months)

Jun. 30, 2026 Mar. 31, 2026
5,058.1 M 5,421.7M -6.7%
506.8 M 913.9M -44.5%
4,551.3 M 4,507.8 M +1.0%
2,358.3 M 2,119.2 M +11.3%
33,051.6 M 32,269.0 M +2.4%
1.93x 2.13x -0.20x
2.14x 2.56x -0.41x
4.03x 3.56x +0.47x
13.8% 14.0% -20b.p.
0.75x 0.84x -10.6%
30.3% 27.6% +269 b.p.
57 56 +2.6%
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Financial Results
Funds from Operations (FFO)

Funds from Operations (FFO)

FFO per share more than doubles in
four years, LTM FFO all - time high

In 2Q26, Funds from Operations (FFO) totaled

R$515.7 million, up 76.3% from 2Q25, while the FFO
margin reached 60.9%, an increase of 1874 b.p.The
quarterly performance was helped by the
recognition of tax credits during the period, as
detailed on page 8.

This performance contributed to Jun-26 LTM FFO
reaching an all-time high of R$1651.7 million, up
9.7% from Jun-25 (LTM). Notably, LTM FFOhas now
increased for four consecutive years, representing

a 155% CAGR! over the period, despite the SELIC
rate remaining in double -digit territory throughout

the entire timeframe

On a per-share basis, growth was even stronger,

with Jun-26 LTM FFO per share 3 recording a 20.8%
CAGR!over the same period, more than doubling .

FFO (R$) and FFO margin (%)

—

FFO (R$) and SELIC Rate? (%)

. +9.7%

FFO CAGR: +15.5%

e e - /\1\,651.7 M
1,506.1 M

13419 M
1,137.5M

Jun-22 Jun-23 Jun-24 Jun-25 Jun-26
(LTM™M) (LTM) (LTM) (LTM) (LTM™)

Il FFO == SELIC rate (end of period)

FFO per share 3 (R$)

+76,3% +9.1%

f’ 515.7 M  CAGR® +20.8%

S B 3.36
60.9%

286.3M 3188M 597 6

57_0%I59.1°/I

2Q22 2Q23 2Q24 2Q25 2Q26

Jun-22 Jun-23 Jun-24 Jun-25 Jun-26
(LTM™M) (LTM) (LTM) (LT™M) (LTM™M)

I FFO =0==FFO margin

Jun - 26 Jun - 25

FFO(R$) (LTM) (LTM)

(-) Depreciation and

. . +3.39 . . -5.09
el (34.7 M) (33.6 M) 3.3% (135.2 M) (142.4 M) 5.0%
() Deferred income and (66,0 M) (5.7 M) +1,060.1% (122.3 M) (59.7 M) +105.0%
social contribution
(-) Straight - line effect 12.4 M 11.0M +12.5% (7.9 M) 13.6 M -41.6%
FFO Margin 60.9% 42.2% +1,874 b.p. 51.7% 55.8% - 403 b.p.
1CAGR stands for Compound Annual Growth Rate. 2 SELIC rate at the end of the period. SELIC is Brazil's benchmark interest rate. Source: Central Bank of

Brazil. 3 Considers shares outstanding at the end of each period minus shares held in treasury. -
32
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Financial Results

Net income

Net income Net income (R$) and margin (%)

3 highest net income ever and record
on an LTM basis: per - share value +61.7%
creation continues /$ 427.4 M

In 2Q26, Multiplan recorded net income of R$427 4 2472 M 28L7M 264.4 M
million, up 617% from 2Q25, its highest - ever result 1726 M

for a second quarter and third - highest for any 50 5%
quarter inthe « _ _ , ' . _hisfory .

On an LTM basis, net income reached R$1386.3
million as of Jun-26, (+ 74%vs. Jun-25), marking a
new all-time high and the fourth consecutive year

2022 2Q23 2Q24 2Q25 2Q26

of LTMincrease . +7.4%

Earnings per share (EPS) continued to grow, Ve
reinforcing sustained value creation . Quarterly EPS 1,386.3 M
reached R$0.87, up 609% from 2Q25 and 1,290.5 M
representing a five-year CAGR? of 311 LTM EPS 1,114.7 M

totaled R$2.82, up 6.9% from Jun-25, with a five- 879.6 M

year CAGR? of 26.0%. 657.1 M

Earnings per share 1

Jun-22 Jun-23 Jun-24 Jun-25 Jun-26

+60.9% 0.87 (LTM) (LTM) (LTM) (LTM) (LTM)
Net income Net income margin
0.49 0.54,
» e
4 ' ' L oy - ot ',- \.* _/y - L 4 AV d ,‘
A ’I N /.', _X-,. > F V. ., W ¥4 > £
5 > v 4 ’ ' 2 | ol “yn v, v : M % Re * P
2Q22 2Q23 2Q24 2Q25 2Q26 Ry, : - it R A A

+6.9%

2.82
2.64

1.12

Jun-22 Jun-23 Jun-24 Jun-25 Jun-26
(LTM) (LTM™M) (LTM) (LTM) (LTM)

1Earnings per share: net income divided by the number of
outstanding shares (excluding treasury shares). \ LOWBL'Rg
2CAGR: Compound Annual Growth Rate. \

oL ’ g 4
A

ParkShoppingCampoGrande b Tradicional seasonal event
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Capital Allocation

Remuneration

ROE above 20.0% and another quarter outperforming the SELIC 2

In 2Q26, Multiplan recorded a return on equity (ROE)!of 20.5%, marking the 12h consecutive quarter in which
ROEexceeded .. ‘ _ Denclimark interest rate (SELIC). Over this period, the average spread between the

., " . RGEand the SELIC was +534 b.p. with ROEabove 20.0%in five quarters, highlighting _ , . . ", . °
ablllty to generate shareholder value even in a high -interest - rate environment

Annual ROElvs. SELIC rate b Last 3 years

23.75%

20.47% 20.52%

18.11%  18.89%
lagroe  1472% 1524% 1556% 1541y \_/
. 0 .

/1425% 15.00% 15.00%  15.00%  14.75%

12.75% 14.25%
. 0 12.25%
L75%  1075% 1050%  10.75% ’
3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26
. 2 . .
= Period-end SELIC = Multiplan’s ROE
IReturn on Equity (ROE). net income (LTM)/end of period total .= . ‘. . _ eduity .2SELICsource : Central Bank of Brazil.

Growing + Returning

In 2Q26, the Company approved Interest on Capital (IoC) of R$140.0 million, totaling R$550 .0 million in Jun-
26 (LTM). Shareholder remuneration per share ® reached R$112in Jun-26 (LTM), reflecting a strong CAGR* of
20.8%since 2008 a