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This document may contain prospective
statements and goals, which are subject to risks
and uncertainties as they are based on
expectations of the >ɐɃɳǍɅʳẏɾmanagement and
on available information . The Company is under no
obligation to update these statements . The words
ṦǍɅʌȡǪȡɳǍʌǸẌṞẌʭȡɾțẌṞṦǸʲɳǸǪʌẌṞẌȒɐɶǸɾǸǸẌṞẌȡɅʌǸɅǱẌṞ
ṦɳȺǍɅẌṞṦɳɶǸǱȡǪʌẌṞẌȒɐɶǸǪǍɾʌẌṞẌǍȡɃṦand similar words
are intended to identify these statements .
The Company clarifies that it does not disclose
projections and/or estimates under the terms of
article 21 of CVM Resolution 80 /22 and, therefore,
eventual forward -looking statements do not
represent any guidance or promise of future
performance .
Forward -looking statements refer to future events
which may or may not occur . Our future financial
situation, operating results, market share and
competitive position may differ substantially from
those expressed or suggested by these forward -
looking statements . Many factors and values that
may impact these results are beyond the
>ɐɃɳǍɅʳẏɾability to control . The reader/investor
should not make a decision to invest in Multiplan
shares based exclusively on the data disclosed in
this presentation .
This document also contains information on future
projects which could differ materially due to
market conditions, changes in laws or government
policies, changes in operational conditions and
costs, changes in project schedules, operating
performance, demands by tenants and consumers,
commercial negotiations or other technical and
economic factors . These projects may be altered in

part or totally by the Company with no prior
warning .
External auditors have not reviewed non -
accounting information . In this presentation, the
Company has chosen to present the consolidated
data from a managerial perspective, in line with
the accounting practices excluding the CPC 19
(R2).
For more detailed information, please check our
Financial Statements, Reference Form (Formulário
de Referência) and other relevant information on
our investor relations website ir .multiplan .com .br .

Unsponsored Depositary Receipt Programs

It has come to the attention of the Company that
foreign banks have launched or intend to launch
unsponsored depositary receipt programs, in the
USA or in other countries, based on shares of the
Company (the ẌĆɅɾɳɐɅɾɐɶǸǱæɶɐȓɶǍɃɾẍṶṞtaking
advantage of the fact that the >ɐɃɳǍɅʳẏɾreports
are usually published in English .
The Company, however, (i) is not involved in the
Unsponsored Programs, (ii) ignores the terms and
conditions of the Unsponsored Programs, (iii) has
no relationship with potential investors in
connection with the Unsponsored Programs, (iv)
has not consented to the Unsponsored Programs
in any way and assumes no responsibility in
connection therewith . Moreover, the Company
alerts that its financial statements are translated
and also published in English solely in order to
comply with Brazilian regulations, notably the
requirement contained in item 6.2 of the Level 2

Corporate Governance Listing Rules of B3 S.A. -
Brasil, Bolsa, Balcão, which is the market listing
segment where the shares of the Company are
listed and traded .
Although published in English, the >ɐɃɳǍɅʳẏɾ
financial statements are prepared in accordance
with Brazilian legislation, following Brazilian
Generally Accepted Accounting Principles (BR
GAAP), which may differ to the generally accepted
accounting principles adopted in other countries .
Finally, the Company draws the attention of
potential investors to article 51 of its bylaws, which
expressly provides, in summary, that any dispute or
controversy which may arise amongst the
Company, its shareholders, board members,
officers and members of the Fiscal Council
(Conselho Fiscal) related to matters contemplated
in such provision must be submitted to arbitration
before the Câmara de Arbitragem do Mercado, in
Brazil .
Therefore, in choosing to invest in any
Unsponsored Program, the investor does so at its
own risk and will also be subject to the provisions
of article 51of the >ɐɃɳǍɅʳẏɾbylaws .
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Financial Operational
Capital 

Allocation
Multi 

superapp

+16%

2Q26: quality drives margins 
and record results!

¹ IoC refers to Interest on Capital. LTM IOC accumulated as of Jun-26. 2 CAGR stands for Compound Annual Growth Rate.3 EPS stands for 

Earnings per Share: net income (LTM) divided by the number of shares outstanding (excluding treasury shares) at the end of the period. 

Sales

+7.7%
vs. 2Q25

Real SSR

+2.7%
vs. 2Q25

Net 
delinquency

-1.2%
in 2Q26

CAPEX

R$550 M

in 2Q26

IoC1 (LTM)

IoC 1/share: R$1.12

CAGR2 EPS3

+26.0 %
in 5 years

R$129.9 M 10.5 M

Sessions

Redeemed 
benefits

Net Income

+61.7%
vs. 2Q25

FFO
+76.3%

vs. 2Q25

NOI margin

95.9%
in 2Q26

1H26 vs. 1H25

vs. 2Q25

+67%

Parque Shopping Maceió VillageMall
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Accumulated
downloads

as of 1Q26



298.8 M

330.7 M

2Q25 2Q26

Sales: 7.7% growth 
vs. 2Q25
Expansions and renovations = h igher 
customer traffic and sales

4.9 B 5.2 B 5.6 B
6.3 B

6.8 B

2Q22 2Q23 2Q24 2Q25 2Q26

+7.7%

Quarterly tenantsõ sales (R$)

+36.6%
202.8 M

232.3 M

2Q25 2Q26

Parque Shopping 

Maceió

Sales ðMalls with the highest growth rates

745.7 M

931.8 M

2Q25 2Q26

Morumbi 

Shopping

VillageMall

+10.7%

V Expansion: 13,100 sq.m of GLA2 (1Q26)

V Expansion: 5,500 sq.m of GLA (4Q25)

+14.6%

+25.0%

► Since Multiplanõs IPO (Jul-07). The pandemic period (2020ð2022) is not considered. 2 The expansion of MorumbiShopping added 7,377 sq.m of 

ònetó GLA, in addition to 5,764 sq.m of area adjustments.3 Since the opening of the expansion in 4Q25. 4 Brazilian Association of Shopping 

Centers (ABRASCE). Comparison between 2022 and 2025, as the entityõs 2026 Annual Census has not yet been released. 5



Impact of the World Cup on sales

1 Sales during the World Cup compared with sales on the same weekdays in 2025.

World Cup  - Sales¹
(2026 vs. 2025)

ÿțǸ ȡɃɳǍǪʌ ʭǍɾ ǪɐɅǪǸɅʌɶǍʌǸǱ ȡɅ ʌțǸ Ȓɐʔɶ ǱǍʳɾ ɐȒ =ɶǍʽȡȺậɾ ɃǍʌǪțǸɾṹ ʭțǸɅ ɾțɐɳɳȡɅȓ ǪǸɅʌǸɶɾ 
operated with reduced hours, while sales grew during the remaining days

94.5%

148.5%

75.0%

97.6% 95.4%103.7%
108.8%

97.4%

82.0%

120.3%

103.8%
106.1%105.5%

79.2%

108.1%110.4%
118.8%

129.3%

63.3%

100%

06/11 06/12 06/13 06/14 06/15 06/16 06/17 06/18 06/19 06/20 06/21 06/22 06/23 06/24 06/25 06/26 06/27 06/28 06/29

1st World Cup game

Brazil 

game

Brazil 

game

Brazil 

game

Brazil 

game
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4.7% 4.9% 4.9% 4.8% 4.7% 4.8%

8.6% 8.7% 8.1% 7.8% 7.6% 8.2%

13.3% 13.6% 13.0% 12.6% 12.3% 13.0%

2Q22 2Q23 2Q24 2Q25 2Q26 Series

average

2Q22-2Q26

Shopping center average occupancy rate

95.3%
95.4%

96.0% 96.1% 96.2%

2Q22 2Q23 2Q24 2Q25 2Q26

Occupancy cost breakdown

Rent as sales %

Common expenses as sales %

Robust operations = 
lowest occupancy cost 
for a 2Q since the IPO
Occupancy increased for the 5th consecutive 
year, even with the addition of 15,000 sq.m of 
GLA¹, while turnover remained stable

+8 b.p.

Shopping center turnover as a % of total GLA (%)

1.9%

4.8%

1.4%

1.1% 1.3%

2Q22 2Q23 2Q24 2Q25 2Q26

7

1 Includes the addition of 7,377 sq.m at MorumbiShopping (net GLA), 5,500 sq.m at Parque Shopping Maceió, and 2,000 sq.m at 

BH Shopping.



92.9%

89.9%
90.7%

92.0%

93.2%

91.5%

94.2%
95.0%

94.1%

96.1%

89.7%

95.9%

0.00%

50.00%

100.00%

150.00%

200.00%

3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26 2Q26

-0.2%
-1.1%

1.2%

-1.0%
-0.1% -0.5%

0.8%
0.2%

-1.9%
-0.9%

2.4%

-1.2%

0.0%

90.0%

ẌÿțǸ ɶǸǪʔɶɶǸɅǪǸ ɐȒ ʌțǸ ɅɐɅ-ɶǸǪʔɶɶǸɅʌẍṝ ɅǸȓǍʌȡʬǸ ɅǸʌ 
delinquency and NOI margin > 90%
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8 out of 12 quarters

Negative net 

delinquency

10 out of 12 quarters

NOI margin >90%

Multiplanõs net delinquency and NOI margin ðLast 3 years

Net delinquency NOI margin
1 NOI stands for Net Operating Income.



59.2 M
53.4 M

37.9 M
26.2 M 22.6 M

13.8%
11.3%

8.0%
5.0% 4.1%

2Q22 2Q23 2Q24 2Q25 2Q26

5-year IPCA 2: +19.4%

ParkShopping Canoas

Property expenses: -61.9% in 5 years, 
vs. inflation of +19.4%

1 Includes rental revenue, parking revenue and the straight-line effect. 
2 IPCA is the benchmark inflation index in Brazil. Source: IBGE.

Property expenses evolution (R$) and 

as a % of property revenues 1

- 13.9%

- 61.9%

RibeirãoShopping ðSpinning event 9



4.6%
3.6%

1.4%

4.1%

-2.00%

0.00%

2.00%

4.00%

6.00%

8.00%

10.00%

12.00%

IPCA

(Jun-26 LTM)

IGP-DI

(Jun-26 LTM)

 IGP-DI

adjusment

effect

(2Q26)

SSR¹

(2Q26 vs. 2Q25)

Real SSR2: +2.7%

Indexes and SSR1 analysis ð2Q26

SSR of 4.1% in 2Q26
Real SSR2 of 2.7% in the period

10

VillageMall Cup 2026

¹SSR refers to Same Store Rent. 2 Real SSR refers to the Same Store Rent net of the IGP-DI adjustment effect in the period.












































