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A full-service insurance brokerage, specialized in bancassurance, and distributor of consortium

plans and credit

INSURANCE

+R$4.0 o] +R$14.3 bi

Premiums written in 2025 Commercialized in 2025

RS 209.0 mm RS 367.7 mm

Net Debt in March/26 Consolidated Net Income 2025
-46.1% vs. March/25 +23.9% vs. 2024

Notes:; (1) Reference date: 03/31/2026; (2) Reference date: 05/08/2026;

WIZC

RS 1.4 b s 2.0 by

Gross Revenue 2025

0,
Market Cap? +1.5% vs 2024

26 states RS 201,1 mm

Net Income
Parent Company 2025
+25,6% vs. 2024

Physical Presence!

10

Business Units'!

756

Employees’



Our History

A successful financial and operational history, supported by strategic partnerships

1973

Foundation of
Wiz

2015

IPO on B3

2019

Wiz Concept
+ Inter
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2021
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+ New
Directions

2023

50 years +
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2012

New
Management
+ GP
Investimentos

Start of Operations

2018

New
Contracts

Business Expansion

2020

Wiz Conseg +
Bmg
Corretora

Diversification

2022

Parana
Seguros +
Omni +
Promotiva

New Directions

2024...

Simplification
+ Technology
+ Synergy

Consolidation



Our Strategic Positioning
Wiz drives unique growth strategy through 3 complementary and synergistic business segments

- nsurance ______Q _Creditand Consortium

Rentabilization of branches for the sale of insurance Partner management for
products consortium and credit distribution
Bancassurance
Se UFOS CORRETORA .
SEGMENTS OF g Inter g kbmg | 5e sccuros Promot[/a
OPERATION _
omnia &IBRB Baigns
ASSISTERCIAS & SEGUROS SEGUROS Seguros .
V\II; Parceiros
Mar Aberto — B2B Concessiondrias
banri
WI; Corporate WI; Conseg ponto

“A full-service insurance brokerage, specialized in bancassurance, and a distributor of consortia and credit products”




Corporate culture

Our Purpose

Ensuring companies and people have a positive impact on
business and society.

Our Pillars

DEVELOPMENT
e
It farb d training: it' -
about%g(;?\ti?;ing )é?frf‘ergﬁtllug%/sl osf PILLAR

developing in the face of daily
challenges. It's about rising to the

It's about directing enthusiasm
challenge and leading solutions! 9

and pride for Wiz into day-to-day
actions that consistently boost
results.

DYNAMISM
PILLAR

Reacting positively and

proactively to the dynamism of our . EleTY
business, adjusting course = AND INCLUSION
whenever necessary.. PILLAR

inclusion.

PILAR
SINERGIA

It's about being part of a single
group and driving the
business forward through
teamwork.

It's about going beyond diversity
and promoting equity through
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Our Differentials

Wiz has a unique business model in the insurance and credit sector, with high expertise in
bancassurance operations, aligning growth, diversification and high cash generation

I
5
5

Robust and scalable business Track-record in product distribution in
model bancassurance channels
Operating model allows scalability for

new businesses, leveraging
diversification strategy

More than 51 years of experience
in various banking channels, with
multi-channel operations

Expertise in the distribution
of consortiums and credit BUSINESS
A wide distribution network of more MODEL

than 23,000 points of sale and a

complete portfolio of consortium and
credit products.

Complete technology
plataform

Technological structure developed to
leverage performance in operations

Inorganic growth strategy Solid financial performance
Assertive inorganic growth strategy, resulting in High operational efficiency resulting in

combinations of accumulation and leverage revenue growth and solid cash generation
model for new operations

Classificagdo: Publica



Robust business model, with a management method ensuring scalability
Wiz is one of the largest insurance and credit distributors in the country and operates in
multiple channels through its Business Units

Credit and Run-Off
DIVERSIFIED [ Insurance 1 [ Consortia 1 operation
BUSINESS MODEL 66% 14% pES R d 20%
ede
We operate through our : Indirect 3
Business Units, in Bancassurance Dealerships Channel S CAIXA ,,,,,,,,,
models B2B2C and
B2B2B, offering on-site, ( N[ h .
remote and digital » bmg | SoRReTORA z' BRB WI; Conseg WI; Parceiros
solutions for sale and \ J SEGUROS J
after-sales of insurance 4 N ( D
and financial products. sinter omnli] Corporate E Promotia }
k j k ASSISTENCIAS & SEGUROS /
4 N
e posegufos WI; Corporate
\ Y

Our Partners

&/BRB slinter ®prarandBanco "brhg & banrisul < Santander m§m|L G . sequos @

G R

BANCO DE BRASILIA

* Share of Pro-Forma Net Revenue Ex-Commissions in YTD 2026.



MGW is a method that ensures business management and scalability, fostering synergies without

ﬂ Robust business model, with a management method ensuring scalability
compromising the adaptability and speed of the Wiz ecosystem, getting us where we want to go

NEW BUSINESS INCORPORATED
- ! /! ' ' |

CONSOLIDATED BUSINESS UNITS IN THE CONGLOMERATE

[ CORPORATE MANAGEMENT }

(

PLANNING FOLLOW UP MANAGE SERVING

\-

____________________________________________________________________________________________________________

SINGLE AND CENTRALIZED METHOD




Track-record in Distribution of Insurance Products
Successful bancassurance models attest to Wiz’s ability to quickly generate value across channels

Y

slinter bbmg = &IBRB

SEGUROS
The largest 100% digital insurance operation in The reference security operation in distribution Insurance operation specialized in multi-channel
the country. via indirect channel. offering.

!4 Operating e Bankin Banki

o - g e Banking

¢+ Channels 2 ekt Correspondent D SEICE Correspondent D IR
ik : 10.1 million 9.3 million 305.8 thousand

% Portfolio active contracts in 2025 policies in 2025 customers in 2025

+90.8% vs 2024

R$208.0 million

in 2025
+24.1 vs. 2024

R$179.9 million in

2025
+30.7 vs. 2024

R$277.3 million

in 2025

\Fag Net Revenue
- +18.8 vs. 2024

® Premiums R$437.2 million R$1,035.0 million R$785.3 million
Y- |ssued in 2025 in 2025 in 2025
+37.9 vs. 2024 +5.6 vs. 2024 +2.8% vs. 2024



Expertise in Distribution of Consortium Plans and and Credit
Robust product portfolio, technology and wide distribution network, expanding its operations in credit

distribution, exploring the potential to leverage results

WI; Parceiros

Credit and consortium distribution, with a robust product
portfolio, technology, and wide distribution network

( A
o~ > %
MODEL FINANCIAL PROPRIETARY END
INSTITUTION DISTRIBUTION CUSTO
CHANNELS MER
\ Y,
Complete Technology
Platform
+R$4.0 bi  Consortiums letters
MAIN sold in 2025
NUMBERS
+R$41.4  Premium issued in
million ~ 20%°

Promoti‘a

Credit distribution, exploiting the potential to leverage results, being Banco do

Brasil's largest network of correspondents banking

( N
ACTION . e
MODEL
BANCO DO END
BRASIL CUSTO
MER
L Y,
. Individual
+R$7'6 bl credit in
FY25
MAIN
NUMBERS +600 Cobans active
+R$31 4.8 Premium issued
million 12025 (1073

O Cobans in operation




Classificagdo: Publica

Full Technology Plataform

Full technology plataform to operate in many branches and throughout the entire value chain of the
insurance and credit markets

= Purpose of the solution: To provide the best technology experience for the sale and = Value Proposition: Complete solution to boost the sale and management of insurance,
management of insurance, consortium and credit, guaranteeing optimization, agility and consortium and credit, integrating digital applications from structuring to operations in one
effective results for the Wiz Co distribution channels. place.
MANAGEMENT
. . LES
Module WIZpro o

Module

Offer direct and indirect sales force

management solutions . .
They offer the complete sales experience, assisted sales

JOURNEYS and auto purchase and insurance and credit renewals
They permeate the entire
platform according to the best
moments of communication

with the client

OPERATIONS

ENGAGEMENT Module

Module

It offers a pre- and post-sales experience with claims
handling, endorsement and cancellation features

Offers the complete engagement experience for
sales forces and Insurance and Credit operations

Integrations

11



Inorganic Growth Strategy

Assertive inorganic growth strategy, resulting in combinations of accumulation and leverage model for

new operations

Credit Portfolio in Brazil (SFN)’

Great structural opportunity to enrich our variety of
diversified operations

»

> Biggest Financial Institutions

Small Financial Institutions and without

»

Strategic Fit

»

» Financial Institutions Served by Wiz

R‘$ ‘
-—
sy

=40 institutions

(M Source: Central Bank — Reference Sep/25. Data available as of Mar/26.

A 4

Mapped Opportunities

The addressable market is driven by positive trends in the credit sector.

The potential of opportunities is evaluated by the Company according to
3 pillars:

)
"' Traffic ﬁ Context * Differentiatio
™ n



Classificagdo: Publica

Solid Financial Performance
Success in the inorganic growth strategy, reflected in Net Revenue evolution

— Company Total Net Revenue Evolution | R$ million
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Rede Caixa M Current Operations
— Segment Share in Net Revenue Ex Commissions Consolidated?
2018 45% 38% 8%
2019 40% 32% 7% 12%
2020 38% 28% 19% 10%
2021 22% 36% 19% 15%
2022 28% A 16%
2023 24% 52% 11%
2024 20% 56% 9%
2025 17% 63% 6%
2026 20% 66%
m Caixa New Sales ® Run-Off Caixa' ® Insurance Credit and Consortia Services

Source: the Company

Note: ' For the years 2018 to 2020, “Run-Off Caixa” refers to the revenue stock of the Wiz Rede Unit recorded in the period. From 2021 onwards, “Run-Off Caixa” comprises only the revenue earned from contracts sold until February 14, 2021.
2 From 2018 to 2023, considers full-year results. 13



Solid Financial Performance
High operational efficiency resulting in revenue growth and solid cash generation

— EBITDA and Margin EBITDA, consolidate| R$ million; %

- Net Revenue, consolidated  -| R$ million ; A YoY

68,4%

r +10.8% —¢

-8.4% 1.111,5
1.003,1

69,2% 65,9% 67,1% 63.9%

64,0%

2112 [l 2412 |l 2424 | 2288 M 1909

1Q25 2Q25 3Q25 4Q25  1Q26 FY24  FY25 1Q25  2Q25 3Q25  4Q25 1Q26 FY24 FY25
Rede Caixa m Current Operations BB EBITDA —>—Margin
— Net Income and Net Margin, consolidated | R$ million; % — — Net Income and Net Margin, parent company | R$ million; % —
105,4%

0, 0, 0, 0,
83,8% ’ 88,7%
71,7%

FY25

1Q25 2Q25 3Q25 4Q25 1Q26 FY24 FY25
1Q25 2Q25 3Q25 4Q25 1Q26 FY24

s Net Income —O—Net Margin s Net Income o—Margin



Solid financial performance

Reduction of Net Debt, with a significant impact on the Company's leverage

— Leverage metrics | R$ million; A YoY
——
1Q25 2Q25 3Q25 4Q25 1Q26 \ LTM
r
121,9 122.,4 124,0 110,7 101,2 458,3
per interest
Debt
e (671,8) (529,5) (522,9) (534,1) 1(513,4) (513,4) Net l EBITDA _
Debt ;
r interest
(32,7) (27,6) (24,7) (22,3) (19,0) (19,0) Debt Pe —
209.0 458.3
e 1440 53,6 941  150,6 | 160,6 160,6 ( )
parent company
2 r
LA - 172,9 1705 151,2 176,9 | 162,8 162,8
proportional subsidiaries
Net Debt (387,6) (333,1) (302,4) (229,0) 1(209,0) (209,0)
l_ _
- Net Debt and Leverage |R$ milion
1,8x 1,7x 1,6x 1,6x 1,4x 11
* X 1,0X 1,0X 08
e — ,0X 0,7x 0,6x 0,5x 0’5)(
704.6 648,9 615,7 608,5 566,3 512,3 4477 445,6 387,6 333,1 302,4 229,0 209,0
1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25 4Q25 1Q26

Net Debt Wiz

—+==Debt/EBITDA

0.5x

15



co

Investor Relations

+55 (11) 3080-0100 ri@wiz.co | www.ri.wiz.co
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