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Net
Revenue

1Q26

RsO12.7

million

+14.3 vs. 1Q25
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1Q26 Highlights

Gross
Margin

1Q26

30.4%

+6.7 p.p vs. 1Q25

a

1Q26

A\

EBITDA

rs 96.95

N

million

+R$ 91.0 MM vs. 1Q25

4

Net

Income
1Q26
rs 123.4
million

+R$ 58.8 MM vs. 1Q25

Operational
Cash

09.8

million

generated in 1Q26, a
reversal of the R$ 330.3
million consumption in 1Q25
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Net Revenue, Gross Profit and Gross Margin ' U I n

(R$ million and %)

+ 14.3% T
o 7% 25. 0%
1Q25 4Q25 1Q26 1Q25 4Q25 1Q26
HllNet Revenue B Gross Profit =@®=Gross Margin
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EBITDA, EBITDA Margin and Net Income ' U I n

(RS million and %)

11.1%

14.1%

8.5%
\M23.4

.0%

5
M%A

64.6

/

[ I
-28.1
1Q25 4Q25 1Q26
1Q25 4Q25 1Q26
EEREBITDA =®=EB|TDA Margin B \ct Income wmem Net Margin
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!
1Q26 Cash Flow uny

(R$ million)
| 658 |
656.5
| . 1Q26
Q-DEInAl JASERITDA.  ong Others Operational  Investing
Cash Capital
Cash
Highlights:

e R$ 65.8 MM of Operational cash generation, reverting the R$ 330.3 MM cash consumption of 1Q25

Financing and
FX Variation

1Q26 Final
Cash
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Y = U
Indebtedness™ and Debt me ﬂwﬂ ﬂuj
Amortization Schedule

1Q26 ended with R$ 624.6 MM in Cash and Cash Equivalents and a Net Cash position of R$190.9 MM. The Cash balance is sufficient to
cover 2.4x the Company's short-term Loans and Financing, which represent 60.7% of the total amount due.

624.6 Total Debt: R$ 433.7 MM
2.92x
—— -1.03x 0,76x
216.3
263.1
_— .
1Q25 4025 1026 Cash and Short-Term 2027 2028 2029 2030
Net Debt === |everage (Net Debt/LTM EBTIDA) Cash Debt
Fanivalentec
(in R$ million)

*Net Debt / LTM EBITDA
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Corporate
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Corporate

(R$ million and %) e Anticipation of purchases by

corporate clients and capturing
gains with Networks and OEM

21.2% 26.9%
665.2 e Price pass-through in sales of

memory and components

499.5

301.4

41.7

1Q25 4Q25 1Q26

B \ct Revenue e=@mmGross Margin

Hll Gross Profit

Telecommunications Equipment for Operators and Providers (Networks), PCs & Tablets for Government, Memory and Components (OEM),

Electric Mobility (Watts), Fitness Equipment (Wellness and ZiYou), Audio Equipment (Sennheiser), and Manufacturing Projects




Tech Consumer

(R$ million and %) e Focus on Profitability, with

33.3% product portfolio optimization

27.9% 27.5% e Review of the Screens & Video
line

e Memory shortage affected the
323.5 Tablets line, due to price
pass-through and a higher
percentage of memory in the
cost

e Sales growth in the Audio, PCs,
and Home Appliances lines

1Q25 4Q25 1Q26

B Nct Revenue  e=m@mmGross Margin I Gross Profit

Screens & Video, IT Accessories, Drones & Cameras, Home Appliances, Memory & Flash Drives,
PCs & Tablets for Retail, Audio & Mobile Accessories, and Telephony




Tech Consumer Net Revenue

(excluding TVs and Tablets) Sales increase
(R$ million) vs. 1Q25:

+ 20.2%

I § Audio: +36.1

. . I -

1Q25 4Q25 1Q26

I Home Appliances: 31.3%

Screens & Video, IT Accessories, Drones & Cameras, Home Appliances, Memory & Flash Drives,
PCs & Tablets for Retail, Audio & Mobile Accessories, and Telephony




Specialized Consumer

(R$ million and %)
45.8%

.29
e 40.4%
e Focus on profitability
100.0
e Revenue impacted by the exit
79.5 from the Pet business at the end
of 2025
. .
1Q25 4Q25 1Q26

TR e &
yoroAr

B \ct Revenue e=@mmGross Margin I Gross Profit

Health Care, Toys and Baby




Global Components Shortage

e Global pric , with local impact on the
onti

ss-throl or OEM and products
edded memory

-

ocal production advantage and risk of
memory's share in costs
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@ Expenses discipline

Working Capital management

% Portfolio optimization

G Continuous monitoring of market
opportunities and trends
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The statements contained in this report regarding the business
prospects of the Multilaser Group, projections, and its growth
potential constitute mere forecasts and were based on our
expectations, beliefs, and assumptions regarding the future of the
Company.

Such expectations are subject to risks and uncertainties, as they depend
on changes in the market and the general economic performance of the
country, the sector, and the international market, product pricing and
competitiveness, market acceptance of products, exchange rate
fluctuations, strengthening and production difficulties, among other risks.
Therefore, they are subject to significant changes and do not constitute
guarantees of performance.
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