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The information contained herein has been prepared by Linx S,A, (“Linx” or the “Company”) and this material does not constitute
offering material in whole or part, This material has been prepared solely for informational purposes and is not to be construed as a
solicitation or an offer to buy or sell any securities and should not be treated as giving investment advice, It is not targeted to the
specific investment objectives financial situation or particular needs of any recipient, No representation or warranty either express or
implied is made as to the accuracy completeness or reliability of the information contained herein, It should not be regarded by
recipients as a substitute for the exercise of their own judgment, Any opinions expressed in this material are subject to change
without notice and Linx is not under obligation to update or keep current the information contained herein, The Company their
respective affiliates, agents, directors, partners and employees accept no liability whatsoever for any loss or damage of any kind
arising out of the use of all or any part of this material, This material is intended solely for the use of persons who are market
counterparties of intermediate customers (as detailed in the FSA Rules) and is only available to such persons, The information
contained herein does no apply to and should not be relied upon by private customers, You should consult your own legal
regulatory tax business, Investment, financial and accounting advisers to the extent that you deem necessary and you must make
your own investment hedging or trading decision based upon your own judgment and advice from such advisers as you deem

necessary and not upon any view expressed in this material,

Linx




Highlights

£ Delivery: SR grew 302% vs 1Q20 | 114.2% larger customer base vs 1Q20
£ Hiper: SR 36% higher vs 1Q20 | 27% larger Hiperadores base vs 1Q20
4 Pharma: SR grew 16% vs 1Q20 | 39% higher customer activation vs 1Q20

£ Linx Franchisees: 428 franchisees as of Mar/21 | 38% of new activations in 1Q21

£ TEF: 54% of the Linx Pay’s SR | volume traded 30% higher vs 1Q20
Z Gateway: 4.7 thousand clients using Linx's payment solution for e-commerce
Z QR Code and Pix: more than 14,000 customers already integrated with Linx's ERP | 8% larger customer base vs Dec/20

£ TPV: 2.2x higher vs 1Q20
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Highlights

£ Linx Commerce: SR 109% higher vs 1Q20 | since Apr/20, we had the volume of a Black Friday every month

£ GMV: platform volume 87% higher vs 1Q20

£ Linx Impulse: SR grew 37% vs 1Q20 | 60% of Linx Digital’s SR | ADS volume was 188% higher vs 1Q20

Z OMNI OMS: 5 new clients in 1Q21 | 6,300 roll-out stores | 71% higher SR vs 1Q20

4 Partnerships: average of 400 sellers publishing their inventories among the 4 partner marketplaces (ex. Hiper) in 1Q21

£ Linx Digital Partners: agencies homologation for selling Linx Digital solutions, 38 partners in 1Q21
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196,284
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264,501
1,777

231,445

1Q21

I Subscription revenue

Gross Revenues

BRL ‘000

Consulting service revenue

220:;;38 264,501
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228,140 231,445
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Royalties |l Gross revenues



Net Revenues

BRL ‘000

230,584

208,531

4Q20 1Q21

1Q20 1Q21



Adjusted EBITDA

BRL ‘000

1Q20 1Q21 4Q20 1Q21

I Adjusted EBITDA? Adjusted EBITDA margin® (%NOR)

1- Adjusted by non-recurring events, as shown on the next slide, 7



Adjusted EBITDA

BRL ‘000

BRL ‘000 1Q21
EBITDA 46,304
Net Operating Revenues 230,584

EBITDA Margin 20.1%
Stock options plan 2,938
Anticipation and assignment of receivables?® 2,144
Stone Operation Expenses? 305
M&A expenses? 147
Net earn-out reversion® (235)
Linx Pay Unusual Operating Losses® =
NYSE IPO expenses® -
Organizational restructuring’ -
Adjusted EBITDA 51,603

22.4%

Adjusted EBITDA margin

1Q20
37,344

208,531

17.9%

549
816
40,827

19.6%

YoY
24.0%
10.6%

220 bps
n.a.
65.7%
n.a.
-82.2%
n.a.

n.a.

n.a.

n.a.
26.4%

290 bps

4Q20
(18,058)
233,421

-1.7%

3,063

2,270

13,945

39,975

788

41,989

18.0%

n.a.
-1.2%
2790 bps
-4.1%
-5.6%
-97.8%
n.a.

n.a.

n.a.

n.a.

n.a.
22.9%

440 bps

Breakdown of events:

1 - Impact of the anticipation and assignment of
receivables offered by Linx Pay Hub, considering
that this revenue is allocated to the Financial Result,
below EBITDA.

2 — Legal and financial advisory expenses arising
from STNE's proposal for Linx.

3 — Expenses related to the due diligence process of
acquired companies.

4 — Of the total purchase price we pay for the
acquired companies, a portion is paid through earn-
outs, subject to the achievement of financial and
operational goals. When these goals are not
achieved by the acquired companies, there is a
reversal of earn-out in the period.

5 — Unusual operating losses of Linx Pay Meios de
Pagamento Ltda, as a consequence of the
cancellation of atypical transactions by third parties
in the use of machines sold by a Linx Pay
commercial partner. Losses were fully accounted for
in 1Q21.

6 — Expenses related to Linx's IPO on the NYSE
and consultancy to adapt to SOX rules.

7 — Organizational restructuring carried out at the
beginning of the year and in June 2020.
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