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Marcopolo is protagonist in the world bus market, a reference in body technology and
leader in the Brazilian market.

Founded in 1949, Marcopolo has been a public traded company since 1978.

15 thousand employees produce more than 13 thousand buses per year, bringing mobility
and economic, social and environmental sustainability to millions of users of our products.
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Brazilian Bus Body Production

Between 2012 and 2023, the average age of the Brazilian bus fleet increased from 8 to 11 years.

Sales encouraged by lower

financing costs.
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MaArcopoIo’s Production 4Q24

11,3%
2.962
2.661
m4Q23
4024 -8,7% A A -14,7% A A A
v 6,2% 6,5% v 24,0% 12,1% 9,0%
566 601
333 304 93 929 109 93 272 305 6 73
1 7
] = el e » 3 -
Brazil Export External Units South Africa Australia China Mexico Argentina
Quartely
2.865 3.074 2.969 2.787 Evolution by Type
2.461 .
(units)
695 800 . 924 m Volare Model
W Bus Bodie
4Q23 1Q24 2Q24 3Q24 4Q24

&

A Marcopol/o

4



(4Q24x4Q23)

INTERCITY - Heavy bus segment for transporting
passengers on highways or mixed routes, between

20.3% cities, states or countries. It covers different
1’2 3% activities such as tourism, regular lines and
chartering.

INTERCITY - Heavy bus segment for transporting
passengers on highways or mixed routes, between
cities, states or countries. It covers different
activities such as tourism, regular lines and
7,0% chartering.

3,2%
\ 0.8% They may have characteristics and use
1070 similar to intercity or urban, depending on the
0,7% model. Flexible vehicle that can be applied to urban
lines of lesser demand, chartering, tourism and
school transport.

24,9% VOLARES - It corresponds to the Marcopolo business
29,1% unit that sells the complete vehicle — body + chassis. m
o The application of Volare buses is identical to that of |-
'\". Marcapala the micro segment. —E

M Intercity " Volares = Micros ® Chasi © Urbans ® Moneo Bank, Parts & Others



4Q24

2.666,3

Domestic Revenue 1.531,2
Exports from Brazil 319,6
Revenue from International Operations 815,5
659,3

Gross Margin 24,7%
461,4

EBITDA Margin 17,3%
318,8

Net Margin

4Q23

2.049,9
1159,1
271,5
619,3

500,0
24,4%

287,5
14,0%

272,4
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6.683,2
4.019,7

830,1
1.833,4

1538,6
23,0%

946,9
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810,8
12,1%
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Market

After a reduction in volumes in 2024, we
expect recovery in 2025.

Higher value-added vehicles such as
articulated models remain
prominent.

Electric vehicles gradually growing,
surpassing 2024 volumes.

&

CCMarcopol/o

4

o X WU
] N T JNT T ]
LM TTY N - :

ESCOLAR

Demand for intercity buses remains = —
strong, both for lighter and heavier ~ —
models.

Long and consistent order backlog, similar to
what we saw in 2024,

Factors relevant to demand, such as the cost of air
tickets and individual transport, continue to favor
the option for buses.

Caminho da Escola extended, with deliveries
scheduled for early 2026.

In 4Q24, the Company delivered 602 units to the
program, including 358 micros and 244 Volares.

In 2024, Marcopolo delivered 2,531 units compared to a
sales potential of 7,720 units.



Controlled & Affilliates
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South Africa (MASA): projects continued positive results in 2025, with
advances through local production of G8 models;

Argentina (Metalsur): presents good prospects for 2025, with growth in
the order book and a favorable economic environment;

Australia (Volgren): after a historic record in 2024, the operation projects
a reduction in volumes in 2025, but maintenance of margins and
profitability;

China (MAC): after restructuring its operations, the outlook is positive for
2025, seeking to balance results;

Colombia (Superpolo): maintains consistent results, with positive
expectations also for 2025;

Mexico (Polomex): expects dgradual rowth in volumes and results in
2025, driven by localized production of the DD G8 model.



Performance & Projections

/ Production and \

Efficiency

Production maintained an

m intense pace in October and
() ()

November.

Between 12/24/24 and
E 01/13/25, collective vacations in
I Brazil, with daily production

increasing from February
onwards.

C’& Focus on consistency, aligning

production and deliveries.

N /
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/ Revenue Policy \

Marcopolo distributed
RS$580.7 million in 2024.

Supplementary payment of
dividends, linked to the 2024
results, approved.

F B

policy.

L’& Company maintains profit

N /

/ Pillars of Growth \

m Efficiency remains the main
M) M) opportunity.

" | Performance of
" [ ] international and
Al associated operations.

’\ Additional operating
L leverage, with growth in

volumes and revenue.

N /
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Net Revenue

BRL Million

5.415,6

4.197,5 4.314,5
3.589,6 3.499,5 2.236,4

2.739,1 2.574’1 2'87610 2.281'4 2-061,8
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1.916,1 817,51
1.263,5M 735 3 [ll1.086,5 . 1.817,3[f11.784,2

3.179,2
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6.683,2

2.663,5

2023

TOTAL

8.593,8

3.115,6

2024

2.666,3
2.049,9

890,8
1.159,1 1.531,2

1.135,1

4Q23 4Q24
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EBITDA & EBITDA Margin
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Net Profit & Margin
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Earnings Per Share

0,325 0,297
0,289 0,283 0,289
0,222
0,283
4Q23 4Q24
4Q23 1Q24 2Q24 3Q24 4024
0,861
0,464
0,381 )
0,203 0,214 . .
) 0,096
9,100 0,078 ] ] st N
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

B Earnings Per Share

&

A Marcopol/o

4



4

Moarcopol/o

< 7
1,5 1,5 1,4 o
\':-:' oy ¢
)7 -
2

550,4 2 615,3 648, 0,1
296,3 - 395,3 S %
108,4 121,2 125,5
2017 2018 2019 2020 2021 2022 2023 2024
Industrial Net Debt ——Industrial Net Debt / EBITDA
1.032,6
693,0
486,0 4157 4685 5239  480,7 4788 .
B ea = B = =
2017 2018 2019 2020 2021 2022 2023 2024

B Financial Net Debt



RS580,70
49.8% 23,9% 50,4% 50,4% 50,4% 580,
,0/ ) +7/0 *7/0 y+/0 o,
44,1% 44,4% 47,5%
40,7%
R$0,55
R$0,11 RS0,13

R$220,05 R$226,00

R$118,43

R$97,88 R$82,91 R$101,68 R$100,55
’ 8,3%
R$43,30 . R$42,26 ’ 6,4%
3,3% > 6% 4,7% R$13:;35 2 2% 2 4% " 3,5% 3,4%
C—== o— \: 4.7’ d 116A’
= —_—r——
2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

—e—Dividend Yield Paid amount Pay-out —e=Dividend per share

A
CCMarcopol/o



International Operations
Net Revenue (BRL Million)
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International Operations
Net Profit (BRL Million)
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International Operations

Equity Income (BRL Million)

2018 2019
82,9
III 50,6
Canada
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