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Marcopolo is protagonist in the world bus market, a reference in body technology and leader in the
Brazilian market.

Founded in 1949, Marcopolo has been a public traded company since 1978.

15 thousand employees produce more than 13 thousand buses per year, bringing mobility and
economic, social and environmental sustainability to millions of users of our products.

Net revenue growth Growth in Net Export Revenue ROIC

EBITDA Net Debt/EBITDA Net Margin
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Brazilian Bus Body Production

Between 2012 and 2023, the average age of the Brazilian bus fleet increased from 8 to 11 years.

Minimum volume for sustainability
of average age and fleet size.

37.745 38589 Tl 19.7%

32.842
Accommodation and
compensation of volumes, after _E_U_I’_Of
a period of anticipation of 25.469 Pandemi
A8 838 N purchases. .  23.266 ~ randemic . 24,005 .
19290 v------ - ] 19.988
15.613 16485 : : 16.701

13.343 - 9.804 . . : 15.022

3.809 .

4.466 4-271
4889 793 4948

4.168  4.498
4665 [l 5450 [l 0.013 [ el o Il cls

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 9mM23 9M24

2 078
2. 888

1. 935

B Volare Export Market ® Domestic Market
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Marcopolo’s Production 3Q24 L == 17
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Heavy bus segment for transporting

(3Q24 X 3Q23) passengers on highways or mixed routes, between
cities, states or countries. It covers different
20,5% activities such as tourism, regular lines and
22.0% chartering.
Segment aims public transport in cities.
‘ 0 Investments in urban mobility, dedicated corridors, |
7,1% BRT and public tariffs are drivers for the sector. It
' 4.5% also includes articulated and bi-articulated models.
0,
' 2’006{; They may have characteristics and use
.6% similar to intercity or urban, depending on the m
‘ ' model. Flexible vehicle that can be applied to urban :
lines of lesser demand, chartering, tourism and _n ul,

school transport.

VOLARES - It corresponds to the Marcopolo business

unit that sells the complete vehicle — body + chassis.

The application of Volare buses is identical to that of
the micro segment.

6.5% 30,1%
30.3%

M Intercity ™ Volares = Micros ™ Chasi © Urbans M Moneo Bank, Parts & Others
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3Q24 3Q23 A 3Q24/3Q23 9M24 A 9M24/9M23

2,314.8 1,614.8 43,3% 5,927.5 4,633.3 27.9%

Domestic Revenue 1,467.1 984.2 49,1% 3,947.1 2,860.6 38.0%
Exports from Brazil 256.4 180.1 42,3% 554.2 558.6 -0,8%
Revenue from International Operations 591.3 450.4 31,3% 1,426.3 1,214.1 17.5%
576.8 371.5 55,2% 1,472.0 1,038.7 41.7%

Gross Margin 24.9% 23.0% 1,9 pp 24.8% 22.4% 2,4 pp
466.0 208.6 123,4% 1,163.8 659.5 76.5%

EBITDA Margin 20.1% 12.9% 7,2 pp 19.6% 14.2% 5,4 pp
335.7 161.7 107,6% 903.6 538.4 67.8%

Net Margin 14.5% 10.0% 4,5 pp 15.2% 11.6% 3,6 pp
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Market

Plant flexibility and a broad product
portfolio contribute to balancing
production.

Electrics gain traction in
international operations, with
deliveries in Mexico.

PAC could accelerate sales of Euro 6 and
electric models in 2025.
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Market share shows growth.

e d e beb b L B Positive seasonality and robust order book for the

beginning of 2025.

Demand continues to be favored by the high costs of
airline tickets and individual transport, encouraging
preference for the bus.

Caminho da Escola: the Company delivered 397
micros and 110 Volares in 3Q24.

Transitioning part of the CoE volumes from 2024 to
2025 can provide stability to production.

Retail demand remains positive, especially in the Volare
model.



Controlled & Affilliates

New Flyer
8,1%
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> South Africa (MASA): maintains positive results and the launch

of the G8 model should boost business in the road segment in
the country;

> Argentina (Metalsur): begins recovery, with increased

production and delivery compared to 2Q24, projecting higher
volume for 2025;

Australia (Volgren): record results due to volume growth and
margin expansion, maintaining positive prospects for the
remainder of 2024;

China (MAC): continues to restructure its operations, with
emphasis and focus on the development of local commercial
partnerships and sourcing;

> Colombia (Superpolo): continues to present good results and

maintains positive prospects for the remainder of 2024;

> Mexico (Polomex): achieved good performance with gradual

growth in the road and urban segments, starting the delivery of
the Attivi urban model for public transport in Monterrey.



New Products

Volare Fly 12: super
minibus measuring
almost 12m long.

Volare Attack Hybrid:
model under
development with
ethanol combustion.

Marcopolo continues to
invest in expanding and

specializing its portfolio.
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Cash Flow

The company continues
working to optimize WIP
and inventories.

Reducing volumes for
Caminho da Escola should
shorten the customer
account cycle.

Net Debt reaches RS135M
or 0.1x the Net
Debt/EBITDA ratio.

Growth Pillars

Operating leverage,
international operations
and exports show
consistency.

Efficiency shows first signs
of growth, even with a
more varied mix.

Industrial automation,
new products, chassis and
electricals are new
opportunities.
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Net Revenue

BRL Million
6.683,2
5.415,6
2.663,5
4.314,5
4.197,5 2.236,4
3.589,6 3.499,5
27391 L., 28760 22814 20018
B 1.771,8  1.715,3
1.475,6 1.789,5
1.785,8
2.252,7 1.784,2
7883 [ 1.086,5
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® Domestic Market Foreign Market TOTAL

1.614,7
630,5

2.314,8
847,6

984.2 1.467,1

3Q23

3Q24




26,1%

24,4% ) 24,9%
o i
23,0% - 2?;;”%
-y
4 LY
L) 500,0 50,9 576,8
371,5 385,3
3Q23 4Q23 1Q24 2Q24 3Q24
Gross Profit (BRL Million) | Gross Margin
0,
17,4% 12,7% 14,0% 15,38
."’ () e ’\"
e -
476,0 325,8 403,6 664,3
] — L] L]
2015 2016 2017 2018

-

o Marcopolo

(J

M| Gross Profit

15,1%
]
650,3

2019

Gross Margin

16,6%
2

595,6

2020

3Q23

10,2%

!

356,2

2021

15,3%

A
ar

829,5

2022

24,9%

576,8

3Q24

23,0%
W

1.538,6

2023



EBITDA & EBITDA Margin
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Earnings Per Share
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Net Debt / EBITDA (BRL Million)
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Net Revenue (BRL Million)
1.814,9

1.217,5
1.046,5 1.068,8
I [ I I

2019 2020 2021 2022 2023

Controlled
288,1
153,7 147,7
44,554,6 B 16,5
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Net Profit (BRL Million)
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Equity Income (BRL Million)

2018 2019
82,9
50,6
Canada
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