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These statements are based on Management's beliefs and assumptions, as well as on currently available information.
Forward-looking statements include information on our current intentions, beliefs or expectations, as well as those of the
Company's Board of Directors and Board of Executive Officers.

The reservations as to forward-looking statements and information also include data on possible or presumed operating
results, as well as any statements preceded, followed or including words such as

[/ I/}

"believes”, "'may", "will

[/} nou; [/}

, "expects”, "intends’, "plans’, "estimates” or similar expressions.

Forward-looking statements are-not performance guarantees, they involve risks, uncertainties and
assumptions because they refer.to future events and, therefore, depend on circumstances which may or
may not occur. Future-results may differ materially from those expressed or suggested by forward looking statements. Many of the
factors which will determine these results and figures are beyond our ability to control or predict.
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£33 L8 &5 /gl
Market . IM23
Leadership* STployEes Cigﬁ\fgjs
566.7 M
R
#1 +5,000 +125 [*290:
Adjusted EBITDA
e i <
Commercial Offices / 2 104 %
lechnology and Development Centers P ——
lju [

11/9/4/2

FRASLE MOBILITY
PROFILE

IMZ23

R$ 2.6 B

Net Revenue

~35% outsourced
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66%

LIGHT LINE

==
34%

COMMERCIAL

FRASLE MOBILITY

MARKET DISTRIBUTION PROFILE
(9 M2 3)

© 6 >
88% 48.0%  60.5%

AFTERMARKET FRICTION DOMESTIC

@
12% 52.0% 39.5%

NON-FRICTION INTERNACIONAL
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PROFILE

A .\ : »
By, 4
~y

RANDONCORP

“Far beyond a controlling group.

~ " Being part of Randoncorp allows Frasle Mobility to
achieve synergies, reach markets and offer advantages
in various areas of its operation, which qualify results
and value its entire chain of stakeholders.




FRASLE MOBILITY t
PROFILE

FRASLE 3
J & = wrrrs NAKATA'  FREMAX Cortrolf
‘I ~ 1 AT e (B TEHERE —rvoss 3

Hourbioc MM JURID Fiex®

pocisf e TEMA G

OUTSOURCING:
RETAIL HOUSE OF ACCESS TO
AUTOMOTIVE AND SERVICES BRANDS MANUFACTURING

7N
v z

LA

One-Stop-Shop: .
Complete Portfolio HOUSGE of Iconic and
of Auto Parts and Deswgd Brands:
Solutions Leaders in the Market

Robust < X
Distribution _ "gw' ow
Platform In sourcing

Recurrence
Linked to
Circulating Fleet




1954

CAXIAS DO SUL

1971

PUBLIC STOCK
OFFERING

[B]

FRASLE MOBILITY @
PROFILE

AJOURNEY OF COURAGE AND ACHIEVEMENTS

1980/90

LonaFlex®)

FRASLE
A

ARGENTINA

FRASLE
v

USA

1996

PURCHASE OF
CONTROL
BY RANDONCORP

2000/12

Controil
¥ 7777

FRASLE
v,

EUROPE

FRASLE
s,

ASIA

2017

ARMETAL

AU TCHEFARTD ES

FANACIF'

FARLOC

ARGENTINA

FRASLE
A

PANAMERICAN

2018

FREMIAX

P FRASLE

= s
"

EMSURING SAFETY

Jurid

2019 2021 2023
NAKATA® i NIONE
(Bure COMPOSS

.EILITY
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MOBILITY

OUR OPERATIONS FRASLE
OVERVIEW “raorie ©

Caxias do Sul/RS: Uruguay: Industrial Plant AlabamaY m ,,\ ~ Netherlands: Distribution ina: Industrial Plant
Headquarter, Industrial Plant Argentina: Industrial Plant, Plant \ —— s India: Industrial Plant
and RD& Center Distribution Center Michigan/USA: : : Sales OTflce
Sao Leopoldo/RS: Industrial Chile: Sales Office Office oncaster/UK Dlstrlbutlon =
Plant Cartagena/Colombia: Center = oo
Joinville/SC: Industrial Plant Distribution Center ~ Bradford/UK: D|str|but|on T
Sorocaba/SP: Industrial Plant Bogota/Colombia: Office Center
Extrema/MG: Industrial Plant Mexico: Sales Office Belfast/UK: Distribution
and Distribution Center Center
Osasco/SP: Development
Center and Head Office
10
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LARGE PRODUCT rraste momury g

PORTFOLIO

FRICTION NON-FRICTION

BRAKE LININGS AND BRAKE PADS
FOR COMMERCIAL VEHICLES

PACKED LIQUIDS ACTUATORS

OTHER

FRICTION MATERIALS

ENGINE

" 11

BRAKE LININGS AND BRAKE PADS

FOR LIGHT VEHICLES . /’




FRASLE

MOBILITY

FRASLE MOBILITY
PROFILE ™

Global leader in brake linings for

FRASLE i R mmerciotvabides
sy NAKATA° FREMAX 59049l vene

= . Market leader in Latin America
FBTEX A"RMETAL‘ { BB “ COMPOSS with a broad and diversified product

portfolio

S ourdloc 'FERODO | | (JURATEK ) J“H“] LOH{JFIEX.‘) Leader in Brazil in brake linings for

commercial vehicles (aftermarket and

OEM segments)

plofbeftol rFowerEwome  TENSA

FRERCES

Leader in Brazil in brake pads
(aftermarket segment)

12
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@p_!{gyg{ 24Eo00 (O)sisamex Lo

szenh, O (D

L
KENWORTH MERITOR DAIMLER

NAVISTAR'

A  AxeTech

e
AGRALE International T At

|RAHDH| DAE MAHLE MARELL)
A N S Mﬂg-Lr'gEsHl _
~ % : (%) C
” : : )\ KID
'?.: o AN e e p T - g Volare ngﬁi\ HiRE -H_.-F

nakata CNH

- (5 ) = 4 RUCHLING IHOwE TR AL
mf
B2 inomp-enemse i - a
L HOMATSY I - A
T DANA - | MG Meroad i} JovnOgene -

‘V’ ABCgroup

Huspensys’ \WABCO
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MARKETS | SEGMENTS | PRODUCTS

MARKET /
- Total % (revenue per product X net revenue)

COMPOSITION FRICTION MATERIALS

- .

] FRICTION
] NON FRICTION

| DOMESTIC
"] FOREIGN

R
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DISRUPTIVE VISION
TOWARDS THE FUTURE

auto ' consumers
with smart am?
sustqpable
solutions
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AUTO PARTS AFTERMARKET:
RELEVANT, RESILIENT AND GROWING MARKET — @

INDUSTRY HIGHLIGHTS BRAZILIAN AUTOMOTIVE AFTERMARKET | RS BN

R$ ~100 bi .
Iy Automotive aftermarket size in Brazil (2021)
+ (o)
Expected market growth 2022 — 2025e +10.7%
5 (0]
I 45 MM . _
O—0O nght vehicles circulating fleet
+3 mm for bus, trailers & trucks +1.4%

~10

Average fleet age 2022 2025E

S

— m Passenger Cars M Heavy Vehicles = Motorcycles

Source: Sindipecas/Anfavea | Data for the year 2022

T
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MOBILITY

DRIVEN BY FLEET
EXPANSION AND AGING — @

TRENDS SUCH AS CAR PENETRATION INCREASING IN BRAZIL AND MAINTENANCE EXPENDITURES ALSO CONTRIBUTE TO MARKET GROWTH

26,86 SALES OF NEW VEHICLES HIGH POTENTIAL TO INCREASE VEHICLE FLEET

ALL TYPES Total de Inhabitants / Vehicles
2015 Last available data

China USA India Japan Gemany Brazl UK France  South Russia
Corea

FLEET AGING

Fleet by Average Age (% Total)

2020 - 2021 2022
B—

Q20O Pw 0= ()

—

B c
BO-3Years MW4-10Years Bl —zo{ears W > 20 Years

uESEESREe—r, = T~ 4
R




“ZZ FRASLE

IIIIIIII

AUTOMOTIVE
PARTS MARKET — @

LIFE CYCLE OF AFTERMARKET PARTS IN VEHICLES POTENTIAL MARKET FOR AUTOMOTIVE PARTS IN BRAZIL

Independent
Aftermarket

Size
Comparison

Original
Equipment
100% Manufacturing

Discs and Pads

(R$ 1,652mm) 21%

|
|
|
79% !
|
|
1

Among the many benefits of the
aftermarket autoparts, the long life and === ====ssmsmssmsmmso-oooo-oooooooo
lower depreciation are one of the main . , _—
Light Line Friction
ch/z/slons that make customers approach (R$ 487mm)

75%

“Z“ FRASLE

MOBILITY Heavy Line Friction
(R$ 772mm)

50%

Aftermarket

25% Hydraulic Cylinders 45%

Original (R$ 611mm)

|
I
Shock Absorbers 39% I
— Years ' _________ !

0%
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FRASLE MOBILITY: IS WELL-POSITIONED IN THE
AFTERMARKET DYNAMICS IN BRAZIL —— @

“ZFRASLE > @ PDli\SRI-'rRIBUTORS > @ Ell\.llETOMERS HlenerTs

MOBILITY
Sales efforts beyond production to
reach the top of mind of consumer and
(7]

76 auto mechanic
Q
—
&
p=
%& Frasle Mobility sells both to large
ga wholesale distributors and regional
L

retailers

Mechanics have relevant choice power
because service quality perception
depends on the used auto part

INDEPENDENT
AFTERMARKET

Strong brand arouses buyer preference

Frasle Mobility also sells-direct to-large retailers

e 20
- o



FRASLE

MOBILITY

MARKET /ﬂh
4
. MARKET LEADERSHIP .

@ Market Share by Product Category (%)

50% 46% 39%

BN

st

Truck & Trailer Passenger Car Light Brake Master Heavy Brake Passenger Cars Passenger Cars S
Heavy Brake Brake Lining el Cylinders Pads — Urban Brake Shoes and SUVs Brake Absorber
Lining Buses Discs

v

100.000 80.000 40.000 80.000 60.000 60.000 60.000

60.000 60.000 30.000 60.000 50.000 60.000 40.000

Ny Wy By N

OE Volume is 7x smaller than IAM, although, Fras-le is a leader and relevant player in Brazil and US (+90% of Brazilian & 40% of US OE CV market)
21

Notes: (1) Replacement sales volume; (2) Considers new vehicle with standard setup; (3) Considers 12.000 Km/year for LV and 100.000 Km/year for CV, without damages; (4) Considers recurrence for others
replacement in note (3) scenario

Source: Frasle Mobility Market Intelligence | Data for the year 2022
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MARKET SHARE:
BRAZIL AFTERMARKET*

I

—

* Data for the year 2022 | % Invoiced quantity/Potential Market.

R
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OVERVIEW FRASLE MOBILITY
NET REVENUE | SALES IN THE FOREIGN MARKET

Net Revenue Sales in the Foreign Market
R$ million (Fras-le + Controlled) US$ million

3Q23 889,1 3Q23
3Q22 823,9 3Q22
9M23 2.647,4 9M23 209,2
3.058,2 2022 227,7
2.582,2 2021

2020

PAONES

25
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OVERVIEW FRASLE MOBILITY o
GROSS INCOME| EBITDA | NET PROFIT

Gross Income and Margin EBITDA and Margin
R$ million and % R$ million and %

Net Profit/Loss and Margin
R$ million and %

3Q23 3193 3Q23 3Q23 106,1

3Q22 2594 3Q22

3Q22

9M?23 36,0 2023 554,1 9Mm23 294,8

2022

2022

2021

2020

2019

26
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OVERVIEW FRASLE MOBILITY
NET DEBT AND WORKING CAPITAL

NET DEBT /EBITDA WORKING CAPITAL
01X oX 0.2X oX oX R$ million

754,9
436 oee 7274 7243

1.054,6 1.047,4

-1.062,6 -1.0393 oM22 2022 1Q23 1H23  9M23

—e—Net Debt
Combination.

27
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OVERVIEW FRASLE MOBILITY
FREE CASH FLOW | INVESTMENTS

CAPEX
FREE CASH FLOW
R$ million

1156 106,4

10,1

-6,0 PANES 2020 2021 2022 9M23

1H23 9M23

28
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em—rg

VALUE

CREATION JOURNEY
20,0 +406X R$16.22
18,0| SHARE PRICE APPRECIATION Per Share

SINCE 2016 (29/Sep/2023

16,0
14,0
12,0
100| R$3.55

8,0 Per Share # ICONIC

(02/Jan/2016) BRANDS

6,0
4,0
2,0
0,0
NET
7 Inorganic Expansion Movements in The Last 5 Years REVENUES

(R$ M)

ADJ. EBITDA
) (R$ M)

E TR composs (JURATEK)

NNNNNNNNNNNNNNNNNN  ——

N ’
————————————————————————————————————————————————— e = = - — - o o - - ——
i /
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CORPORATE

CAPITAL MARKET
GOVERNANCE =
¥ Controling Group
FRAS3 | B3 LISTED N1
¥ Institucional Shareholders
AVARAGE DAILY VOLUME (R$ THOUSAND rva P
/1971 QUOTATION AND RO, OF SHAREROLDER  Pricatninc el
B Overseas Shareholders
PO NO. OF SHAREHOLDERS W Treasury Shares
% 8,792 8,472 8,364 8,804 9,690
/ T100% 6.089
Tag Along So= :
Position
| on 09/29
RS 4.4 bi
Market Cap _
=1 3Q22 4Q22m -~ 1Q23 2Q23 3Q23
/33 2% " Average Traded Volume (R$ Th) ~o—~FRAS3
}"Free Float L
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CAPITAL MARKET <C

e
SERGIO
B A ANDERSON LISTED COMPANY ON THE SAO PAULO STOCK
EXCHANGE FOR MORE THAN 50 YEARS
PONTALTI
= ~ ; . /
GUILHERME ALFREDO HEMERSON MARCELO VAN ALEXANDRE SERGIO
ADAMI LORENZONI SOUZA TONON BOLSONI CASARIL MONTAGNOLI
Business Director Business Director Business Director Business Director Business Director
Product Engineering and Aftermarket Sales and
OEM Sales Director Marketing Director

32
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TRANSPARENCY R—
COMMUNICATION WITH INVESTORS L

Regular External
Audits

Best Meeting of the Association
of Analysts and Investment
Professionals in the Brazilian
Capital Market

APIMEC / 2022

7). apimec
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SETITIIEEEE

OUR LEGACY

FOR THE NEXT
GENERATIONS
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AND
PUBLIC - \'

COMMITMENTS

2Xx more women
in leadership roles until 2025

Zero ACCIDENTS

40% reduction SERIOUS ONES

in greenhouse gas

emissions by 2030 Eliminate by 2025

all waste disposal

(n industrial landfill and reuse
Increase 100% of the treated effluent
net revenue
the annual consolidated -
generated by new
products

SAFETY IS NON-NEGOTIABLE!!
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MOBILITY

WE\IRA/\/S FORM AMBITIONS

“JUNTO REALITY! B =

S @ / Efficient management n <: 3:: Culture focused on a digital, agile
Programs for correct destination - resources and sustainable culture
and reuse of products from product development to reuse
@ Actions in production units @ Permanent program for the
fo optimize the use of raw o incentive of innovation
@ / Partnership for packaging impact materials and maximize reuse
' compensation =
A®a Elimination of waste and waste @ / Optimization of routines and
materials elimination of repetitive 37
processes
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MOBILITY

WE\W\ NSFORM AMBITIONS P——
“UNTO REALITY! .

\@‘7 Investment plan for generation of % / Annual treatment of millions of ‘ Social transformation in
renewable energy o supply liters of water , communities where it is present,

industrial units such as Caxias do Sul (RS) and
Joinville (SC), with initiatives carried
Photovoltaic plant a1 Frasle AN o out by the Elisabetha Randon
E / Mobility China, supplying 20% of the \Q’ / e Ay Institute.
unit

38




SUSTAINABILITY

REPORT
/

v

B FRASLE

MOBILITY

il
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An annual report that is a
synthesis of its results, indicators
and projects, addressing relevant
aspects for employees,
customers, suppliers, investors,
communities and society in
general.
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MOBILITY

INNOVATION AND
ESG
Inclusion Program for Female Career Acceleration:
People with Disabilities Organizational Mentoring and Their Journey

Ol Intsmocionol dan

Pazzoom com Daficlincla

= 4= cvbwdy o 52,\0'! mlﬁ dcu\ !ﬂ =4 am
e “w l .

'
..w. v leas pen facaiaincho de Camsio Pamitine

I.lvo.

Desmistiticando 1
os mifos dafnclusSode |
Pessous com Deficiéncla. 2

ESPECIAL
MENTORIA DE MENTORIA HE FOR SHE

VI3 bPSROECET TEANE

40
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MOBILITY

EQUAKIN OUR DIFFERENCES

/ LGBTQIAPN+: Pride Month
(Interna’and external

Race & Ethnicity: Awareness /

and Immigrant Program

activities)
RIMERRICADE < [
- f :
- |
Chegou a hora de sair das arquibancadas y
& entrar em campo nesse jogo!
Vista a camisa da diversidade e jogue
contra o preconceito.
“ Eujogo no time do
ESPEITO
GRS Jogamos no time do RESPEITO!
S6homos que Slus &M LQUINe Pels equiaKie
© 0 Gnoito G domonstra amor ¢ a titica
parfelta para voncor quakjuer ntolatinca, R




FROM CONCEPT TO PRACTICE
MAIN CERTIFICATIONS

ISO 14001 ISO 45001 ISO 9001 IATF 16949 ISO/IEC 17025
Environmental Occupational Quality Quality Management Testing Laboratory
Management Health and Safety Management for the Automotive Competency

System Management System System Industry Certification

42
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CENTERS FOR
RESEARCH, DEVELOPMENT & INNOVATION
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CENTERS FOR p—
RESEARCH, DEVELOPMENT & INNOVATION ESG \%

e I

75+ registered patents

160+ PROFESSIONALS DEDICATED

TO THE DEVELOPMENT AND VALIDATION OF
PRODUCTS, INCLUDING:

09 Doctors

19 Masters




ST

DRIVEN BY INNOVATION

Complex for development and approval of
products for the mobility industry /

90 HECTARES OF AREA

20 TRACKS

r LABORATORIES, WORKSHOPS,
& MULTIDISCIPLINARY TEAM

45




INNOVATION AND

NIONE

Pioneer in the large-scale manufacturing
of Niobium nanoparticles.

Al

#£~9  STRENGTH

é DURABILITY

@ LIGHTNESS

46



INNOVATION AND

COMpPOssS

Pioneer in composite materials in /
Latin America

LIGHTER

NO PAINTING REQUIRED
NO OXIDIZATION

EASY INSTALLATION

IVECO-GROUP

MORE STRENGTH SUPPLIERS
OF THE YEAR

INNOVATIVE

DESIGN

SUPPLIER OF THE YEAR
IVECO GROUP | 2023 47




INNOVATION AND

MAXCOATING

NEW FREMAX BRAKE DISC
WITH TECHNOLOGY:

NN

Nanoparticle paint provides
superior corrosion resistance

Eco-friendly

48
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INOVACAO &
. ESG %

THO
PLATAFORMA Egpea.rs

AU TTo I |
EXXFPEeEeR rs | W
transforms the customer

PRODUTOS FIG/TAIS/ ‘
4 / / I l i | experience with Frasle
Blnre (PiBre (PIGmre (Bzg .o (- S8~ re (Euzz. . . | Mobility brands
RIGHT PIECE PIECE IN HAND BRINGS CLOSER DEVELOPS FINANCES ANALYTICS
OFFERS: OFFERS: OFFERS: OFFERS: OFFERS: OFFERS: [
DIGITAL CaTALOG WHERE TO FIND e | |
LICENSE PLATE sgarcy STOCK INTEGRATION RELATIONSHIP PROGRAM WORKSHOP ScHoo, REBATE/CASHBACK SELLOUT INTELLIGENCE ———
PDF CATALOG LAST MILE ( VEMICLE MANAGEMENT EAD PLATFORM CREDIT FOR PARTS PORTFOLIO AND FLEFT oy
REVERSE LOGISTICS CUSTOMER success STAR WORKSHop MAINTENANCE INSURANCE e
MARKETPLACE AEE ?Z/eg[\ZRODUCTS

— ‘ REGIONAL PRICING |
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INOVACAO &
ESG =4

TOJAL FOCUS
ON WHO
MAKES
EVERYTHING
HAPPEN

50




5000+

PROTAGONISTS
KEEPING LIFE IN MOTION
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