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Thesestatementsare basedon Management'sbeliefsand assumptionsas well as on currently availableinformation
Forwardlooking statements include information on our current intentions, beliefs or expectations,as well as those of the
C o mp a Bogardof Directorsand Boardof ExecutiveOfficers

Thereservationsas to forward-lookingstatementsand information alsoincludedata on possibleor presumedoperating
results,as wellas any statementsprecededfollowedor includingwordssuchas
Obel icema®Wdolelxp,6c s @ p t 0@ s d ,i onsinilarexpressions

Forwardlookingstatementsare not performanceguaranteesthey involverisks,uncertaintiesand
assumptiondecausehey referto future eventsand, therefore ,dependon circumstancesvhichmay or
may not occur Futureresultsmay differ materiallyfrom thoseexpressear suggestedoy forward looking statements Many of the
factorswhichwill determinetheseresultsand figuresare beyondour ability to control or predict
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£193 cS?
SR Employees
Leadership ploy

(*) Main Products

#1 +5,000 +125

Industrial Plants / Warehouses /

Commercial Offices /

Technology and Development Centers

11/9/74/2

Countries
served

sy

Adjusted EBITDAMargin

OM23

R$560. 7/ M

Adjusted EBITDA

---------------------------------------------

MMMMMM
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R$2.0 B

Net Revenue
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RANDONCORP

~Far beyond a controlling group.

~ 7 Being part ofRandoncorpallows Frasle Mobility to
achieve synergies, reach markets and offer advantages
in various areas of its operation, which qualify results
and value its entire chain of stakeholders.



AUTOMOTIVE

7N
N/

Recurrence
Linked to
Circulating Fleet

RETAIL
AND SERVICES

One-Stop-Shop:

Complete Portfolio

of Auto Parts and
Solutions

FRASLE -
TRASLE  NAKATA'  FREMAX Egg;N
ABTEX mpass A

Pow (Bre.. TwilER -
wourbloc  MEEETIM JURID LonoFiex ¥y

paficie] et TENA ©

HOUSE OF
BRANDS

LA

House of Iconic and

Desired Brands:

Leaders in the Market

FRASLE MOBILITY
PROFILE

J

OUTSOURCING:
ACCESS TO
MANUFACTURING

Robust
Distribution
Platform

Know -how
In Sourcing




FRASLE MOBILITY

PROFILE
AJOURNEY OF COURAGE AND ACHIEVEMENTS
1954 1971 1980/90 1996 2000/12 2017 PAONRS PAONRY) 2021 2023
1 ARMETAL FREMAX NAKATA"® i
BT LonaFlex®  Peswme  Comtroll  ARNETE NN
BY RANDONCORP -
3 . FRASLE (QUT.:. 7
[B] FRASLE FRASLE FANACIF Sz = °
WA WA ENSURING SAFETY “
ARGENTINA EUROE . BILITY
FARLOC
FRASLE FRASLE Jurid
CAXIAS DO SUL % A % A FRASL E
P
PANAMERICAN
o ;—;-—_:::7; R o 9
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OUR OPERATIONS FRASLE MOBILITY
OVERVIEW “ororie &

Caxias do Sul/RS: Uruguay: Industrial Plant labama/USA: Industrial ~ Netherlands: Distribution
Headquarter, Industrial Plant Argentina : Industrial Plant, Plant N — ———

China: industrial Plant

India : Industrial Plant

—

and RD& Center Distribution Center Michigan/USA : <. C ales Office . .

Sao Leopoldo/RS: Industrial Chile: Sales Office Office -Doncaster /UK: Distribution B

Plant Cartagena/Colombia: o Center —— —

Joinville/SC : Industrial Plant Distribution Center ~ Bradford/UK : Distribution ————
Sorocaba/SP: Industrial Plant Bogot&/Colombia: Office Center

Extrema/MG : Industrial Plant Mexico: Sales Office Belfast/UK: Distribution

and Distribution Center Center

Osasco/SP: Development
Center and Head Office

10
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LARGE PRODUCT .
AN oL @

PORTFOLIO

FRICTION NON-FRICTION

BRAKE LININGS AND BRAKE PADS
FOR COMMERCIAL VEHICLES

WHEEL HUBS PACKED LIQUIDS ACTUATORS

OTHER

FRICTION MATERIALS

-

BRAKE DISCS AND DRUMS ENGINE

BRAKE LININGS AND BRAKE PADS = == 11

FOR LIGHT VEHICLES = /
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\ ]

PROFILE ™

Global leader in brake linings for
commercial vehicles,

Market leader in Latin America
with a broad and diversified product
portfolio

Leader in Brazil in brake linings for
commercial vehicles (aftermarket and
OEM segments)

Leader in Brazil in brake pads
(aftermarket segment)
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MARKETS | SEGMENTS | PRODUCTS

MARKET / S, A
- Total % (revenue per product X net revenue)

COMPOSITION FRICTION MATERIALS

- .

o9M23 14

7] FRICTION
7] NON FRICTION

"] DOMESTIC
] FOREIGN

R—
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DISRUPTIVE VISION
TOWARDS THE FUTURE

pL. | \
B > th sgnsumers \
/ of products 9 S §'S”' Ym—
| su tqngle p—
e solutions /
—_— e ————————
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AUTO PARTS AFTERMARKET:
RELEVANT, RESILIENT AND GROWING MARKET —— @

INDUSTRY HIGHLIGHTS BRAZILIAN AUTOMOTIVE AFTERMARKET | R$ BN

R$ ~100 bi . |
| Automotive aftermarket sizein Brazil (2021)
+7.69
A}I E’S% dmark h 2022 82025 "o
xpectedmarket growt e
5 : +10.7%
o 45 MM _ _
o e) Lght vehiclescirculating fleet
+3'mm for bus, trailers & trucks +1.4%
©
Average fleet age 2022 2025E
— m Passenger Cars M Heavy Vehicles = Motorcycles
g = - 17

Source Sindipegas/Anfavea |Data for the year 2022

B
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DRIVEN BY FLEET
EXPANSION AND AGING — @

TRENDS SUCH AS CAR PENETRATION INCREASING IN BRAZIL AND MAINTENANCE EXPENDITURES ALSO CONTRIBUTE TO MARKET GROWTH

26,86 SALES OF NEW VEHICLES HIGH POTENTIAL TO INCREASE VEHICLE FLEET

ALL TYPES Total de Inhabitants / Vehicles
2015 Last available data

China USA India Japan Gemany Brazl UK France  South Russia
Corea

FLEET AGING

Fleet by Average Age (% Total)

2020 - 2021 2022

Q20O Pw 0= ()

= B O-3Years j.dw——'lo Years =1 -—EO/ears W > 20 Years

" / _
R
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AUTOMOTIVE
PARTS MARKET —— @

LIFE CYCLE OF AFTERMARKET PARTS IN VEHICLES POTENTIAL MARKET FOR AUTOMOTIVE PARTS IN BRAZIL
Original __ _Inae;e;d;n? __ Size
Equipment Aftermarket Comparison
Manufacturing

Discs and Pads
(R$ 1,652mm) 21%

|
|
|
79%, !
|
|
1

Among the many benefits of the
aftermarket autoparts, the long life and === ======------m-mom-momooooooo oo
lower depreciation are one of the main . . -
Light Line Friction
Iriz;/lsonsthat make customersapproach (R$ 487mm)

75%

“Z“ FRASLE

MOBILITY Heavy Line Friction
(R$ 772mm)

50%

Aftermarket

25% Hydraulic Cylinders 45%

Original (RS 611mm)

|
|
Shock Absorbers 39% I

0%

Source: Frasle Mobility Market Intelligence | Data for the year 2022

I
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FRASLE MOBILITY: IS WEQSITIONED IN THE
AFTERMARKET DYNAMICS IN BRAZIL — @

e}
L
; PARTS END HIGHLIGHTS
8 aFRAg![E > @ DISTRIBUTORS > @ CUSTOMERS
Sales efforts beyond production to

= @} reach the top of mind of consumer and

i (7] auto mechanic

=
g‘ o
o= Frasle Mobility sells both to large
?_3:8' wholesale distributors and regional

retailers

Mechanics have relevant choice power
because service quality perception
depends on the used auto part

INDEPENDENT
AFTERMARKET

Strong brand arousesbuyer preference

Frasle Mobility also sells-direct te-large retailers
e = o -

/
R _
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MARKET | 4
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MARKET LEADERSHIP '

@ Market Share by Product Category (%)

50% 46% 39%

BN

st

Truck & Trailer Passenger Car Light Brake Master Heavy Brake Passenger Cars 1 Passenger Cars Shock
Hea\_/y_ Brake Brake Lining Pads Cylinders Padsd Urban Brake Shoes and SUVs Brake Absorber
Lining Buses Discs

100.000 80.000 40.000 60.000 60.000

60.000 60.000 30.000 50.000 60.000 40.000

OE Volume is 7x smaller than 1AM, although, Frade is a leader and relevant player in Brazil and US (+90% of Brazilian & 40% otJS OE CV market)
21

Notes: (1) Replacement sales volume; (2) Considers new vehicle with standard setup; (3) Considers 12.000 Km/year for LV an@@000 Km/year for CV, without damages; (4) Considers recurrence for others
replacement in note (3) scenario

Source: Frasle Mobility Market Intelligence | Data for the year 2022
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MARKET SHARE:
BRAZIL AFTERMARKET*

I

* Data for the year 2022 | % Invoiced quantity/Potential Market -

R
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OVERVIEW FRASMBBILITY
NET REVENUE | SALES IN THE FOREIGN MARKET

Net Revenue

R$ million
3Q23 889,1
3Q22 823,9
9M23 2.647,4
2022 3.058,2

2.582,2

“ZZ FRASLE
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Sales in the Foreign Market
(Frasle + Controlled) US$million

3Q23
3Q22
o9M23 209,2

2022 227,7
2021

2020

2019

25
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OVERVIEW FRASUBBILITY
GROSS INCOME| EBITDA | NET PROFIT

Gross Income and Margin EBITDA and Margin
R$million and % R$million and %

Net Profit/ Lossand Margin
R$million and %

3Q23 319,3 3Q23 3Q23 106,1

3Q22 259,4 3Q22

3Q22

9M23 36,0 2023 554,1 9m23 294,8

2022 2022

2021 2021
2020

2019

26
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OVERVIEW FRASMBBILITY
NET DEBT AND WORKING CAPITAL

NET DEBT /EBITDA WORKING CAPITAL
0.1X 0X 0.2X 0X 0)4 R$ million

743,6 7549
696.6 727,4 724,3

1.054,6 1.047,4

-1.062,6 -1.039,3 9M22 2022 1Q23  1H23  9M23

: —e—Net Debt
<% ombination.

27
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OVERVIEW FRASMBBILITY
FREE CASH FLOW | INVESTMENTS

CAPEX
FREE CASH FLOW

R$ million

1156 106,4

10,1

-6,0 2019 2020 2021 2022 9M23

1H23 9M23

28
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VALUE
CREATION JOURNEY

00| T4.6X R$16.22

180/ SHARE PRICE APPRECIATION Per Share
| SINCE 2016 (29/Sep2023

100 R$3.55

Per Share
(02/Jan/2016)

7 Inorganic Expansion Movements in The Last 5 Years

E TR composs (JURATEK)

NNNNNNNNNNNNNNNNNN  ——

N
————————————————————————————————————————————————— e = = - — - o o - - ——
e /

# ICONIC
BRANDS

NET
REVENUES
(R$ M)
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