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Any statements that may be made during this video conference 
regarding the Company’s business outlook, projections, and 
operational and financial targets are based on the assumptions of 
Frasle Mobility’s management, as well as on information currently 
available to the Company. Forward-looking statements are no 
guarantee of performance and involve risks, uncertainties, and 
assumptions. They refer to future events and, therefore, depend on 
circumstances that may or may not occur.

Investors should be aware that general economic conditions, industry 
conditions, and other operating factors may affect the Company’s 
future performance and may lead to results that differ materially from 
those expressed in such forward-looking statements.

The meeting is being recorded.

To acess the simultaneous translation, click 
on the ‘interpretation' button.

Questions may be submitted in two ways:

Via audio, by clicking the “raise hand” icon.

In writing, through the “Q&A” button.
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W E L C O M E !
P A R T I C I P A N T S  I N  O U R  3 Q  2 0 2 5  C O N F E R E N C E :

PRESIDENT
FRASLE MOBILITY AND 
CEO RANDONCORP

IR AND
FINANCE MANAGER
RANDONCORP

EXECUTIVE DIRECTOR NORTH 
AMERICA, IR AND M&A
FRASLE MOBILITY

IR SPECIALIST
FRASLE MOBILITY

DANIEL 
RANDON

HEMERSON 
DE SOUZA JÉSSICA 

CANTELE
DAVI 
BACICHETTE
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GUEST

CEO
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Notas do Presenter
Notas de apresentação
Olá, bom dia a todas e todos.�É uma satisfação estar aqui com vocês na videoconferência de resultados da Frasle Mobility. Quero começar agradecendo a presença de todos os analistas, investidores, parceiros e colegas que nos acompanham.
Essa é a minha primeira participação na conferência na posição de Presidente da Frasle Mobility, e gostaria de aproveitar este momento para reforçar um passo importante que demos recentemente na nossa estrutura de governança.
A partir de 1º de setembro, o Anderson Pontalti assumiu o cargo de CEO da companhia, enquanto eu passei a atuar como Presidente. Essa mudança reflete a evolução natural da nossa governança, fortalecendo o modelo de gestão e garantindo a continuidade da nossa visão de longo prazo.
O Anderson tem uma trajetória sólida dentro do grupo, com ampla experiência no nosso negócio e uma liderança que inspira confiança. Tenho plena convicção de que ele está preparado para conduzir a Frasle Mobility nessa nova fase, marcada por crescimento, inovação e foco em resultados sustentáveis.
Quero também registrar o meu agradecimento ao Sérgio Carvalho, que passa a atuar como Senior Executive Advisor. O Sérgio teve um papel fundamental na construção e consolidação da Frasle Mobility, e seguirá contribuindo com sua experiência e visão estratégica.
Estamos iniciando um novo capítulo da nossa história, com uma governança ainda mais robusta e um time de liderança preparado para continuar entregando valor para todos os nossos públicos.

https://youtu.be/ubfTMs4FAmU
https://youtu.be/ubfTMs4FAmU
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DANIEL RANDON
PRESIDENT

ANDERSON PONTALTI
CEO

SERGIO L. CARVALHO
SENIOR EXECUTIVE 
ADVISOR

Notas do Presenter
Notas de apresentação
Hello. Good morning, everyone.�It is a pleasure to be here with you at Frasle Mobility’s earnings video conference. I would like to start by thanking all the analysts, investors, partners, and colleagues joining us today.
This is my first time participating in the conference as President of Frasle Mobility, and I would like to take this opportunity to highlight an important step we have recently taken in our governance structure.
As of September 01, Anderson Pontalti assumed the position of CEO of the Company, while I became President. This change reflects the natural evolution of our governance, strengthening our management model and ensuring the continuity of our long-term vision.
Anderson has built a solid career within the group, with extensive experience in our business and a leadership style that inspires confidence. I am fully convinced that he is well prepared to lead Frasle Mobility in this new phase, marked by growth, innovation, and a focus on sustainable results.
I would also like to express my gratitude to Sérgio Carvalho, who now serves as Senior Executive Advisor. Sérgio played a key role in building and consolidating Frasle Mobility and will continue contributing with his experience and strategic vision.
We are beginning a new chapter in our history, with even stronger governance and a leadership team ready to continue delivering value to all our stakeholders.
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ALABAMA UNIT– USA 
PINGHU UNIT – CHINA 
The label that attests to the 
Company’s commitment to the 
highest standards of information 
security

6TH DEBENTURE ISSUE
Subsequent Event 

A total of R$500 million was raised.
The net proceeds from the Issue will be 
used to extend the Company’s debt 
maturity profile and optimize its 
financial structure.

Notas do Presenter
Notas de apresentação
I would also like to highlight two important achievements for Frasle Mobility.
The first is that our unit in Alabama, United States, and Pinghu, China, have received TISAX (Trusted Information Security Assessment eXchange) certification, a global benchmark in information security for the automotive industry. This certification reinforces our commitment to the highest standards of data protection and further strengthens the trust of our customers and partners worldwide.
More recently, we completed Frasle Mobility’s 6th debenture issue, the first one carried out in the market. This is another relevant milestone in our financial management strategy and in strengthening our capital structure. The transaction underscores the market’s confidence in the Company and provides greater flexibility for continued investment in growth and innovation. Congratulations to the teams involved in these two important achievements, which demonstrate how we continue to evolve with discipline, strength, and focus on the long term.
With that, I will hand it over to Hemerson, who will present this quarter’s main results and highlights.
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EXTEL AWARDS 2025 

Sell-side recognition:

2nd place: Best CEO - Sergio L. Carvalho

2nd place: Best Company Board

2nd place: Best Investor/Analyst Event

2nd place: Best IR Program

2nd place: Best IR Team

3rd place: Best IR Professional
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Notas do Presenter
Notas de apresentação

PORT: https://youtube.com/live/ya-ZPUvGO_I?feature=share
ING: https://youtube.com/live/7U9JOKx7AAA?feature=share
�

https://youtube.com/live/7U9JOKx7AAA?feature=share
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N E T  R E V E N U E

R$4,105.9M

R$5.4 ≤ X ≤ R$5.8 
billion 

G U I D A N C E  2 0 2 5

E X P O R T  M A R K E T ¹

US$387.7M

US$500 ≤ X ≤ 
US$540 million 

G U I D A N C E  2 0 2 5

A D J U S T E D ²
E B I T D A  M A R G I N

18.5%

17.5% ≤ X ≤ 20.5% 
G U I D A N C E  2 0 2 5

I N V E S T M E N T S ³

R$122.9M

R$170 ≤ X ≤ 
R$210 million 

G U I D A N C E  2 0 2 5

¹ Refers to the sum of exports from Brazil and revenue generated by operations abroad, net of intercompany transactions. ² Percentage considers margin adjusted for non-recurring events.
³ Refers to organic investments.

9 M 2 5  |  G U I D A N C E
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3 Q 2 5  |  H I G H L I G H T S

ROIC AND LEVERAGE DOMESTIC MARKET
Distributors reducing 

purchases and becoming more 
selective due to the high cost 

of capital

EXPORT MARKET
Operating with caution, 

reflecting uncertainties in the 
tariff environment. 

DACOMSA
Investments focused on 
operational maintenance, 

optimization initiatives in raw 
material costs and sourcing.

ROIC of 20.3%, adjusted for the 
exclusion of non-recurring and Dacomsa. 
Leverage of 1.6x, considering Dacomsa's

12-month pro forma EBITDA
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N E T  R E V E N U E
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+43.7%

+43.7%

+4.0%

+36.4%

%  O F  R E V E N U E  B Y  S E C T O R  A N D  P R O D U C T  L I N E

93%

7%

+2.2%

+7.8%

Organic Growth

%  O F  R E V E N U E  B Y  P R O D U C T  F A M I L Y

Data refers to 3Q25

1.036,5 
1.331,7 1.360,1 1.414,1 

2.858,0 

4.105,9 

3Q24 1Q25 2Q25 3Q25 9M24 9M25

Aftermarket
OEM
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2,858.0

4,105.9Commercial Vehicles

22%78%

BRAZIL
45%

OTHER 
MARKETS

28%

USA 
28%

Commercial Vehicles

Light Vehicles

% of Revenue by segment

2.858,0

292,9 6,9

1.024,0

-2,4 13,1 -60,4

9M24 Light 
Line

Commercial Line
Other Markets

Commercial Line
Brazil

Commercial Line
USA

Argentina Non-Organic  
Growth

9M25

Growth in volume;
Decrease in revenue influenced by 

inflation and price competition.

Truck production remains stable;
Aftermarket becoming more 

competitive;
Market share mainained.

Decline in vehicle produciton;
Tariffs; Market remains cautious in 
consumption and is avoiding new 

investments.
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D O M E S T I C
R $  m i l l i o n

E X P O R T
U S $  m i l l i o n

+ 8.3%+8.3% +91.5%

+ 4.1%

+80.9%

M A R K E T S
N E T  R E V E N U E

+5.4%

+10.5%

+4.1%

647,8 604,5 630,2 682,7

1735,0
1917,4

3Q24 1Q25 2Q25 3Q25 9M24 9M25

70,1
124,6 128,9 134,3

214,3

387,7

3Q24 1Q25 2Q25 3Q25 9M24 9M25
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C A U S A L  E B I T D A

E B I T D A  M A R G I N

O P E R A T I O N A L  P E R F O R M A N C E
R $  M I L L I O N

+ 80.6 M

Adjusted EBITDAEBITDA

EBITDA Margin Track Record
19,2% 17,5% 18,4% 18,8%

16,0%19,1% 17,5% 18,9% 18,5% 17,9%

3Q25 2Q25 3Q24 9M25 9M24

191,2

377,6

271,8 270,2-210,6
-40,4

-34,3 -11,7 1,6

EBITDA
3Q24

Net Operating
Revenues

COGS 
(ex depreciation)

Sell ing Expenses General & 
Administrative 

Expenses

Other Income /
Expenses

EBITDA
3Q25

Other
processes

EBITDA
3Q25

19.1%18.4%
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F R E E  C A S H  F L O W

F I N A N C I A L  P E R F O R M A N C E
R $  M I L L I O N

Effective rate
9M25: 17.55%
9M24: 35.23%

44,2

48,8

52,2

3T24 2T25 3T25
+ R$231.6 - follow-on

- R$11.2 business 
combination

Payment 08/14/25

106 d

699,8 741,0

1.606,2 1.528,7 1.408,0

55d

95 d

82d

-20 d

0 d

20 d

40 d

60 d

80 d

100 d

120 d

9M24 2024 1Q25 1H25 9M25

106d

2.227,61
271,8 120,7 220,7

1.936,4-52,2 -102,7 -3,5 -90,9
-72,7

Free Cash
Flow 1H25

EBITDA Investments Financial
Result

Income and Social
Taxes

Working
Cap. Variation

Dividends /
Interest on Equity"

Capital
contribution

Others Free Cash
Flow 9M25

3Q24 2Q25 3Q25

54d 95d
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N E T  D E B T / E B I T D A

-0.2 x 2.2 x 1.7 x

N E T  I N C O M E  A N D  N E T  M A R G I N

N E T  I N C O M E  A N D  N E T  D E B T
R $  M I L L I O N

89,0

49,7

107,6

8.6% 3.7%
7.6%

0,0%

50,0%

100,0%

3Q24 2Q25 3Q25
Net Profit Net Margin

-1.416,2 
-892,8 -1.138,5 

1,276.3

2,862.2 2,816.7

-139,9 

-1.969,4 
-1.678,2 

Sep/24 Jun/25 Sep/25

Cash and Equivalents Loans, Financing,
Derivatives and Business Combination.

Net Debt

+20.8%
+116.3%

1.6 x LTM EBITDA (pro forma)
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> The aftermarket remains resilient, supported by an aging vehicle fleet and increased passenger transportation
activity (light vehicles), typical of the pre-holiday period;

> External environment remains unstable, with uncertainties arising from the political and economic situation in
the United States;

> Dacomsa integration progressing – focus on identifying sourcing synergies, optimizing manufacturing
processes, product redesigns, and cross-selling initiatives.

> In Argentina, efforts are focused on balancing inventories, strengthening sales channels, and maintaining
competitive pricing in the market.

O U T L O O K
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By audio
Showing interest by using the “Raise hand” icon 
or *9 if connected via telephone.

In writing
Questions can be submitted in writing via the 
“Q&A” button.
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Q & A
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