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Vulcabras S.A. (B3: VULC3) announces today its results for the third quarter of
2021(3Q21). The Company’s operational and financial information is presented based
on consolidated figures and in millions of reais, prepared in accordance with
accounting practices adopted in Brazil and international financial reporting standards (CPC 21
AND IAS 34). The data in this report refers to the performance in the third quarter of 2021,
compared to the same period of 2020, unless specified otherwise.

HIGHLIGHTS

7.5 million pairs/pieces in 3Q21, a
decrease of 4.9% compared to 3Q20
and of 18.3 million pairs/pieces in
9M21, an increase of 18.7% compared
to 9M20.

36.1% in 3Q21, an increase of 1.9 p.p
compared to 3Q20, and 34.9% in
9M21, an increase of 2.4 p.p. in
relation to the margin in 9M20.

R$ 535.9 million in 3Q21, an increase
of 40.0% compared to 3Q20 and of
49.1% compared to 3Q19. In 9M21,
revenue was R$ 1,247.2 million, an
increase of 73.2% compared to
9M20 and of 26.5% compared to
9M19.

R$ 126.5 million in 3Q21, an increase
of 191.5% compared to the income
of R$ 43.4 million in 3Q20, and RS
232.6 million in 9M21, an increase of
R$ 255.6 million in contrast to the
loss of R$ 23.0 million in 9M20

Early distribution of dividends in the amount of R$ 86 million.

> VULC3 Quote (9/30/2021)
R$ 10,61

> Number of shares

Common: 245.756.244

> Market value
RS 2.6 billion

> Investor Relations

Wagner Dantas da Silva (CFO and IRO)

Vulcabras IR website
http://vulcabrasri.com

R$ 193.2 million in 3Q21, an increase
of 47.7% compared to 3Q20, and RS
435.6 million in 9M21, an increase of
85.9% compared to 9M20.

EBITDA

R$ 138.9 million in 3Q2]1, an increase
of 109.8% compared to R$ 66.2
million in 3Q20 and R$ 279.0 million
in 9M21, an increase of 626,6%
compared to 9M20.

dri@vulcabras.com.br



mailto:dri@vulcabras.com.br

MESSAGE FROM MANAGEMENT

ulcabras announces its financial results for

the 3rd quarter of 2021 with record

revenues and net income. Even in a
macroeconomic scenario of high volatility, inflationary
pressure and political instability that directly impacted
consumption, the measures taken recently by the
company achieved high performance rates for the
second consecutive quarter. Since the beginning of
the year, Vulcabras has focused its strategy on
simplifying and consolidating its portfolio, thus fully
focusing on the sports segment.

Net revenue was R$535.9 million, “
an increase of 40.0% compared to

the same period in 2020. Revenue
growth was leveraged by the
sports footwear category, which
recorded an increase of 66.3%.
Both Olympikus and Under Armour
posted relevant growth compared
to the same quarter of the
previous year. In addition, we had
an increase in revenue from the
sale of Mizuno shoes in full during
this period.

Net income for the 3rd quarter was R$126.5 million, the
highest quarterly income in the Company's history, and
represented an increase of 191.5% over the result of
RS$43.4 million in 3Q20. The net margin reached 23.6% in
3Q21, an increase of 12.3 p.p., compared to 11.3%
achieved in 3Q20.

COMMITMENT TO SUSTAINABILITY

This quarter the company committed to using clean
energy in 100% of its production. As of October 2021,
the manufacturing units located in Itapetinga (BA) and
in Horizonte (CE) will be supplied by one of the
largest wind energy complexes in the world, the Rio
do Vento, in Rio Grande do Norte. With the demand
for clean energy contracted for the next 13 years, it is
estimated that this new supply profile will avoid the
release of 15 thousand tons of CO2 annually into the
atmosphere, equivalent to the planting of 67
thousand trees.

EBITDA was RS 138.9 million, an increase of 109.8%,
against the RS 66.2 million obtained in 3Q20. The
EBITDA margin increased 8.6 p.p., reaching 25.9% in
3Q21, against 17.3% in 3Q20. In this quarter, Vulcabras
announced the anticipated distribution of dividends
from accumulated profits throughout the 1st semester
in the amount of RS 86 million.

It is important to highlight that Mizuno has shown

growth compared to the previous year since its arrival

at Vulcabras. For 2022, expectations are even greater,
when we will have the models
developed by Vulcabras in
production, maximizing
synergy with other brands.

The result representes the
best performance in the the
company s history. expanding the portfolio of

Pedro Bartelle ”

Our strategy of focusing on
sports segment,

brands, together with the
modernization investments
made in recent vyears has
already brought important
results and gives us the
prospect of reaching new
records for all the brands in
the group.

For next vyear, Vulcabras will strengthen other
categories, such as apparel, and the e-commerce
channel, seeking to meet the growth of the sports
lifestyle and wellness, behavior trends accelerated by
the pandemic.

The result of this quarter confirms the strength of our
brands and our winning business model, which give us
certainty in the continuation of growing results,
maximizing the creation of value for our shareholders
and consumers.




CONSOLIDATED
PERFORMANCE

3Q21 3Q20

VAR 3021

oM21

9M20

VAR 9M2
vs 9M20

Gross Volume fhillion pairs and tens)

$3Q20

Volume 7.515 7.903 -4,9% 18.330 15.439 18,7%
Net Revenue 5359 382,99 40,000 1247,2 720,2 73,2%
Domestic Market 498,0 357,8 392% 1143,7 652,8 75,2%
Foreign Market 379 251 51,0% 1035 674 53,6%
Gross profit 193,2 130,8 47,7% 4356 234,3 85,9%
Gross margin % 36,1% 34,2% 1,9p.p. 349% 32,5% 2,40p.p.
Operation Expenses 75,9 82,2 -1, 7% 211,6 2519 -16,0%
EBITDA 138,9 66,2 109,8% 279,0 38,4 626,6%
EBITDA Margin 259% 17,3% 8,6p.p. 224% 53% 17,1p.p.
EBITDA recurring 102,4 66,2 54,7% 207,1 748 176,9%
EBITDA Margin Adjusted 19,1% 17,3% 1,8p.p. 16,6% 10,4% 6,2 p.p.
Net Income 126,5 43,4 1915% 232,6 -23,0 -1111,3%
Net Income- adjusted 73,6 43,4 69,6% 119,12 134 788,8%




GROSS VOLUME

n 3Q21 gross volume totaled 7.5 million pairs/pieces,
decrease of 4.9% compared to the 7.9 million

pairs/pieces in 3Q20.

The performance of volumes sold in 3Q21 was very
positive for all brands. It is worth mentioning that in this
quarter sales of footwear and apparel with the Mizuno
brand were present since the beginning of the period
and that in the same period of the previous year the
Mizuno brand was not part of the Company's portfolio.
In this quarter, there was also no sale of women's
footwear in the domestic and foreign markets due to
licensing of the Azaleia brand, and that the sale of this
type of shoes was maintained only in the Peru and

Colombia subsidiaries.

The sports, footwear and apparel categories presented great
performance. In comparison with the same period in 2020,
the following considerations were highlighted; (i) in Athletic
Footwear, there was a growth of 21.9%, due to the positive
performance of the Olympikus and Under Armour brands,
and also the addition of Mizuno’s sales volume; (i) a
decrease of 89.8% in Women's Footwear, due to the
discontinuance of business in the domestic and foreign
markets; (iii) reduction of 24.3% in Other Footwear and
Others, (iv) increase of 40.5% in Apparel and Accessories,
due to the expansion recorded with the Olympikus brand
and also the addition of Mizuno’s sales volume.

GROSS VOLUME OF PAIRS AND PIECES/THOUSAND - 3Q21 VS 3Q20

Pairs and itens
(thousand)

Athletic footwear

Women footwear

Other
footwear and
other (1)

Apparel and
Accessories

4.978

160
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1.467

Share. %
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4.084
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1.202

1.044
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In the nine months of 2021, gross volume totaled 18.3
million pairs/pieces, an increase of 18.7% compared to the
total of 15.4 million pairs/pieces in the nine months of

2020.

GROSS VOLUME OF PAIRS AND PIECES/THOUSAND - 9M21VS 9M20

consumer and caused the demand for the Company's
products to remain high.

Athletic Footwear revenue increased by 66.3% in 3Q21

over the same period in 2020 and by 72.9% over 3QI9.

Both revenues from Olympikus footwear and
footwear in to the same quarter of

the in to the increase in

from the sale of Mizuno footwear.

Pares e pecas Var. %
(mil) 9M21/9M20
Athletic footwear 12.181 66,5% 7.950 51,5% 53,2% 7,950
Women footwear 445 2,4% 2.987 19,3% -85,1%
Other 2’987 2,461
footwear and 2.547 13,9% 2.461 16,0% 3,5% 2,041
- - 00 =
Apparel and
" 157 17,2% 2.041 13,2% 4,7%
Accessories 315 % 0 5.2% >4,7% Athletic Women Other Apparel and
footwear footwear  footwearand Accessories
H9M20 9M21
>
n 3Q2l, net revenue was R$ 535.9 million, an The _ by 3%
increase of 40.0% over the RS 382.9 million in to the same in  andby .0%
3Q20 and of 49.1% over the R$ 359.4 million in 3Q19. duetothe in sales of
3Q19 footwear due to the licensing of the
’ that in this and
Optimism for the resumption of business has been to was that of
noticed since the beginning of 3Q21. With the advance of
vaccination against Covid-19 and the decrease in the The Apparel and by .5%
number of cases and deaths caused by the disease, there to 3Q20 and by .0% over 3QI9.
was a relaxation of isolation measures and, consequently, the with the there
the resumption of retail activities, which encouraged the an in revenue the Olympikus brand and an

increase in sales due to the sale of products with the
Mizuno brand.

The
3.8%

and by
to the quarter of 2020 and
by .9% to 3Q19.




