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Disclaimer

This document may contain certain forward-looking statements and information related to the Company that reflect the current views and/or expectations
of the Company and its management with respect to its performance, business and future events. Forward-looking statements include, without limitation,
any statement that has forecasts, indications or estimates and projections about future results, performance or objectives, as well as words such as "we
believe,” "anticipate,” "expect,” "estimate,” "project” among other words with similar meaning. Although the Company and its management believe that
such estimates and forward-looking statements are based on reasonable assumptions, they are subject to risks, uncertainties and future events and are
iIssued considering information that is currently available. Any forward-looking statements refer only to the date on which they were issued, and the
Company is not responsible for updating or reviewing them publicly after the distribution of this document due to new information, future events or other
factors. Investors should be aware that several important factors cause actual results to differ materially from such plans, objectives, expectations,
projections and intentions expressed in this document.

In view of the above-mentioned risks and uncertainties, the prospective circumstances and events discussed herein may not occur, and the Company's
future results may differ significantly from those expressed or suggested in these forward-looking statements. Forward-looking statements involve risks
and uncertainties and are not guarantees of future events. Therefore, investors should not make any investment decisions based on any forward-looking
statements contained herein.

The market and competitive position information, including any market projections cited throughout this document, were obtained through internal
surveys, market research, public domain information and business publications. Although we have no reason to believe that any of these reports or
information is inaccurate in any material respect, we do not independently verify regardless of competitive position, market position, growth rate or any
other data provided by third parties or other industry publications. The Company is not responsible for the veracity of such information.

Certain percentages and other values included in this document have been rounded to facilitate its presentation. The scales of the quarterly results and
annual results charts may appear in different proportions to optimize the income statement. Thus, the numbers and graphs presented may not represent
the arithmetic sum and the appropriate scale of the numbers that precede them and may differ from those presented in the financial statements.

The quarterly information was prepared in accordance with the International Financial Reporting Standards (IFRS16), in accordance with accounting
practices adopted in Brazil (BR GAAP).




Results 1Q21

Luiz Novais, CFO




1Q21 Highlights

O’O Operational

™
NPS
(+6 points vs. 1Q20)
F Assortment

+5.5%

(distinct items sold
vs. 1Q20)

F Stock Out

-30%

vs. 1020

Productivity

17.4

(-0.3 employee/store
vs. 1Q20]

‘“| Financial

Same Store
Sales

9.6%

] PagueMenos

™ Net Results

44 = 2million

(+380% vs. 1Q20)

Gross
Margin

29.8%

(+1.0p.p. vs. 1Q20]

ROIC

18.9%

(+2.5p.p. vs. 1Q20]
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Consistent Sales Growth

Despite the high comparison base and negative effects of shopping mall stores and calendar days

Total Growth Same Store Sales Mature Stores Growth
(vs. previous year %) (vs. previous year %) (vs. previous year %)
14.0% 12.3%
12.1%

10.9%

1Q20 2Q20 3Q20 4Q20 1Q21 1Q20 2Q20 3Q20 4Q20 1Q21 1020 2Q20 2Q20 4Q20 1Q21

Note: The same store concept does not consider temporary store closings lasting more than seven calendar days. Including temporarily closed stores on the basis, the same store growth for 1020, 2Q20,

3Q20, 4Q20 and 1Q21 were 9.9%, 1.7%, 10.9%, 13.5% and 9.3%, respectively. e



Store Portfolio

First successful new store opening, ahead of schedule

F g7

New approved
locations!

7

Stores
refurbished
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1

New store
inaugurated

@ Salvador, BA
: PagueM eNOS DrUGSTORE

FARMACIA

Since September/20. After contracts are approved and signed, sites go through the process of obtaining regulatory licenses/authorizations and construction and may or

may nat become new stores
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Share loss to independent drugstores below what was reported by the other large chains

Market Share by Region (IQVIA) Market Share by Group (IQVIA]
B 1020 Q2

I Pague Menos Independent/Associations
I Chains (ex- PM)

5.7%

20.4%
18.4%

40.4% 42.7%

1Q20 1Q21
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Same Stores Market Share

Growth above the average of that reported by other chains, with an increase in the like-for-like market share

Market Share Same Stores (Nielsen)

B Market Share Nationally B Sales growth vs. 1020

+0.2pp
11.5% +2.9pp

11.3% 8.1%

5.6%

1Q20 1Q21 Chains (ex PM] Pague Menos

! Like-for-like concept purges the effect of openings of new stores in market share dynamics. Nielsen audits only the market comprised of the group of the largest pharmacy chains.




Sales Mix and Private Label
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Growth in Services from Clinic Farma and good performance in Private Label

Sales Mix

(in % of total sales]
Il Branded [l OTC B H&B Generics [ Services

1Q20 23.5% 23.4% 9.4%}0.4%
2Q20 9.3%}0.5%
3Q20 9.2%L0.7%
4Q20 8.9°/o|1.2°/o
1021 9.0%'3.0%

Participation Private Label
(% of sales])

— — % total sales % self-service

. 13.2%
. 0
11.7% 11.5% /
—_— ) 0

6.1% 11.0% 6.1%
5.50/0'//\\\\;5- % ///

1Q20 2Q20 2Q20 4Q20 1021




Gross Margin

Margin evolution supported by strategic projects

Gross Profit
[R$ million and % of gross revenue)

29.8%
29.3% 29.8% _ ——-
28.8% ——— ~~ _286% _ -~
- 574.8  569.0
507.5 4ou0 D435

1Q20 2Q20 3Q20 4Q20 1Q21
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+1 .Op.p. (1721 vs. 1Q20)

“ Vendor Management Project

S

Pricing Project

©

Reduction in Inventory Losses

I ) Sales Mix
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Expense Dilution

Sustaining operational leverage and increased store productivity

Selling Expenses General and Administrative Expenses
(in R$ million and % of gross revenue) (in R$ million and % of gross revenue)

— c—
- — — —

3401 3384 3599 360.0

1Q20 2Q20 3Q20 4Q20 1021 1Q20 2Q20 3Q20 4Q20 1Q21




EBITDA and Net Income B PagueMenos

Consolidation of the new level of operational excellence

EBITDA Net Income
(in R$ million and % of gross revenue]) (in R$ million and % of gross revenue)
83% 79y 81% 83% 2.1% 2:3%
TN ~~ T s T T y==~L7%-
1495 [157.8 159.3 //40.2 i

/

/
0.5% 0.?%

9.2 9.1

1920 2Q20 3Q20 4Q20 1Q21 1Q20 2Q20 3Q20 4Q20 1Q21




Debt and Cash Cycle

Tactical investment to increase inventory level

Net Debt
(in R$ million and x LTM EBITDA]

I Net Debt — - Net Debt / EBITDA (ex-IFRS16])
- - Net Debt / EBITDA

28x __ _Zgi(

1Q20 2Q20 3Q20 4Q20 1Q21

] PagueMenos

Cash Cycle
(in days)
— — (+) Inventory == (=) Cash Cycle
—— — (-] Suppliers +ceeeeeee (+) Receivables
109 a
81
75 76 _
i D
/
/
29
23 26 L
16 (T
1Q20 2Q20 3Q20 4Q20 1Q21




ROIC and Share Price Performance

Consistent value creation

ROIC

+2.6p.p.
18.7%  18.6%  _18.9%

1Q20 2Q20 3Q20 4Q20 1021

Share Price Performance
(% appreciation since the IPO - 01/09/21)

m——— PGMN3 ===:|BOV

30,0% A

25,0%
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"ROIC calculated by Contribution Margin After Taxes (without general and administrative expenses), accumulated last 12 months, divided by the moving average of the last 4 quarters of invested
capital, which in turn is calculated by the sum of Working Capital (Inventory + Accounts Receivable - Suppliers) plus Fixed Capital (Fixed Assets + Intangibles)

Z Arithmetic average of cumulative return of retail pharmacy peers listed on B3
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ESG

Commitment to all stakeholders

1021 Developments

L’; Expansion of the renewable energy matrix to 37% of the store base

@ Strategic partnership UP Farma and Kroton

®] New systems and routines for data protection and privacy

ESG Roadmap

Creation Engagement of Construction of Strategic Tactical Plan Sustainabilit
ESG Specialized the Materiality g and Working y
Plan Groups Report

Department Consultants Matrix




Health Hub

Mario Queiros, CEO




Clinic Farma Developments

Consolidation as the principal choice for pharmaceutical clinics in Brazil

Y-

Y-

7

Record +690k consultations and
adoption by 6.2% of customer base

+900k Covid-19 tests applied

(20% market share according to Abrafarmal

Record NPS for the channel,
93 points for march/21

-
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Expansion of the service portfolio
offering 37 protocols

Neutralizing Antibody Test
(Covid-19)

Monitoring immunity of vaccines

Hematological
Screening Equipment

Real-time measurement of physiological
parameters in a noninvasive manner




Vaccination
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inati flu (HIN1) campaigns
' ith municipalities for Covid-19 vaccination and annual flu
Partnerships wi

. Pa“\Du s
gzoacina_esta

por aqui

ma prefe'\tuf
postos deV

~ o PE
adeSa

parceria ©© acinagao:

E\rgssas lojas s3©

# pagueMeno®

o Cabedelo-
é avacina chegou

por aqui

vaidarcerto
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Vacine-se @
contra e\

j _
Nossas (o]

jas da Rua Senador Pompey,
1520, Centro e da Avenida Abolicio, 1 798,
Aldeota, em Fortaleza, Ja possuem
vacina* H1N1.

Para vocg, colaborador, 5 vacina sai por 3 3 23 g : = u

R$ 65,72+ o Pode ser registrada pelo = : VaClna(,:ar? el

convénio (desconto ng folha). N : contragripe
no seu

. condominio
AGENDE SEY ' A
ATENDIMENTQ

HINY
LEVAMOS A VACINA DA
PARA IMUNIZACAO COLETIVA

- Agendeagora: ( (85198970.1312 53 clinictarmat@pmenos.com.br
‘ cons.um‘imo FARMACEUTICO
ou pelo site www.pagnemeqos.tom.hr/ ?J . C,' nlCFar ma
agendar-teste-covig Pague Menos

cina: HIN1, H3N2 e mais dua:

*Vacina quadrivaleni
** Ao fazer o agenda
aplicado em loja, no

te (dentro da mesma va
mento pelo site, o ya|

'S cepas da influenza B),
ato do Pagamento, ¢

lor da vacina aparecera R$ 95,72, o desconto Para colaborado
OM a apresentacio do Seu cracha




Omnichannel Plataform

Record quarterly performance in our digital channels

Digital Channels Sales
(in R$ millions)

+1400/0 116.1
100.7 101.8

1020 2Q20 3Q20 4Q20 1Q21

] PagueMenos

Digital Channels Participation
(in % of total sales]

+3.4p.p. ‘1
. 0

5.3% 5.3%

5.2%

1020 2Q20 3Q20 4Q20 1Q21
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Recent Innovations Gaining Traction

Consolidation of Call Center and Infinite Shelf as competitive advantages

100% of stores

5% of participation in digital sales
launch in apr/20

INFINITE
SHELF
pilot validated in 4 stores

~200 new lockers in the pipeline
launch in dec/20

( ASSINATURA )

SITE, APP AND e R ol R SUBSCRIPTION N
SHPERARES 60 cities served

+1.100 stores +6p.p. increase in participation
launch in oct/20

CONTENT CALL
PLATFORM CENTER

@ 4 sellers conected

MARKETPLACE +100 SKUs offered
pilotin place
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Improvements in UX

New features contributing to higher conversion rate

Button to listen to Description in
Robust Search descrintion toct and audio

Store name, state, cit _
/ Greater digital inclusion Volume control, return and pause functions

neighborhood, services portfolio

(Y @ ucional.paguemenos.combr @ .
Y @ paguemenos.com.br/creme

@ paguemenos.com.br/enxagu

Pague
D Meqros L

%+ PagueMenos

r
Nossas Lojas

Elmex Sensitive

¥ TR
< | 24h Lojss2en @ Clinic Farma &

ALIVIO IMEDIATO

E PROTECAO
PROLONGADA CONTRA
A SENSIBILIDADE

Praca 10 de Setembro, 108

000
Filters L -
Geolocation
Map available

>

Com 50 anos de lideranga e tradicdo na

Suiga, ElImex chegou ao Brasil trazendo uma
rotina completa de cuidados com tecnologia
avancada para dentes saudaveis a vida toda.

Elmex

Enxaguante Bucal Elmex Sensitive 400ml

A linha Elmex Sensitive fol desenvolvida
especialmente para quem sofre de
sensibilidade dental. Seus produtos
promovem alivio imediato.

Rua Teresina, 616

Adrianépolis, 69057070 - Manaus/AM

Tel: (92) 98137-8194/95
) ®

Rua Tiburcio Targino

RS 29,49

Economize RS 1,47

COMPRAR 2 +

(©

¥

00:05 00:40 )
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Focus on the Customer

Consistent evolution in the service level and in customer satisfaction

NPS? Reclame Aqui? 2% ceenncano
("Complain Here” cugomer \/ 4 RA] @@@

satisfaction website) ReclameAQUI

+6 points +1.1 point

8.0

7.7

7.3

1Q20 2020  3Q20  4Q20 1Q21 1920 2Q20 3020 4Q20  1Q21

1 Survey conducted via SMS using 30% of the customer base, with an average response rate of approximately 2%
2 Score calculated at the end of each quarter, for previous six months. In March/21 we obtained the "RA 1000 certificate, awarded to companies that have excellent rates of
service on ReclameAQUI®
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Sempre Bem Club

The next step for our Health Hub

A healthcare combo that fits in the pocket,
contemplating the whole health journey

@ Sempre
Bem@Em

Medical Assistance

Consultations and telemedicine at popular prices, in
addition to free medical orientation 24h by phone

[ PagueMenos

Laboratorial Assistance
Sempre

BemEm EMORIAL Discounts in medical and dental exams, as
well as free annual check-up

Pharmaceutical Assistance

Clinic Farma basic services, and medicines
subsidy of up to R$ 300 per year

ANTONIO CARLOS DO SANTOS
6064 0700 0720 0001 csase 131

emissor 606407 produo 3069 va 001 te' n

23
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Investor Relations

http://paguemenos.com.br/ri
rildpmenos.com.br

+55 85 3255-5544



