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1. MESSAGE FROM MANAGEMENT 2Q24

2. BRAND AND CHANNEL HIGHLIGHTS

3. FINANCIAL HIGHLIGHTS

4. Q&A
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DISCLAIMER
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HIGHLIGHTS 

2Q24



2Q24

RESULTS 

GROSS REVENUES 
R$ 1.5 B 
+8.5% 

+32.0% 

GROSS MARGIN*
54.9% 

9% 

RECURRING EBITDA
R$ 203 M +2.6% 
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DOMESTIC MARKET

55.9% 
(+40BPS)

INTERNATIONAL MARKET

+250 BPS IN RECURRING 

EBITDA MARGIN

ROIC

25.1%

R$ 2.9 B 
+7.1% 

RECURRING NET EARNINGS
R$ 135 M
NET MARGIN 10,0% 

+31.2% 
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GROSS REVENUES | DOMESTIC MARKET
2Q24
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GROSS REVENUES BY BRAND
(R$  M)

GROSS REVENUES BY CHANNEL
(R$  M)

OTHER



5.4% GROWTH VS 2Q23

CORE BRANDS

AREZZO AND SCHUTZ

PROGRESS ON REFORMULATING THE BRAND’S STRATEGY
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R$ 396 M

GROSS REVENUES 

2Q24

R$ 197 M
GROSS REVENUES 

2Q24



UP +8.9% VS 2Q23
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R$106MM
GROSS REVENUES 

2Q24

BRANDS

ANACAPRI AND RESERVA BRANDS

UP +12.5% VS 2Q23

R$ 374 M

GROSS REVENUES 

2Q24



ACCELERATED GROWTH
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+26.0%
GROSS REVENUES 

2Q24 VS 2Q23

ACQUIRED BRAND

VANS



✓

SELL OUT
PHYSICAL STORES (FRANCHISES, OWN STORES) + E-COMMERCE
(R$  M)

R$ 1.3 B 10.1%
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✓ E-COMMERCE SELL OUT: UP 20.1%
✓

✓

✓ OWN STORES SELL OUT: UP 12%

✓ FRANCHISES SELL OUT: UP 4.5%

MATERIAL

SELL-OUT GROWTH



TRANSFER FROM NAVEGANTES 

AIRPORT TO BLUMENAU
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CREDENCIAMENTO
TOUR

BRUNCH

PRESENTATIONS

Q&A

TRANSFER FROM 

BLUEMENAU TO 

NAVEGANTES AIRPORT

COFFEE BREAK 

WELCOME COFFEE 



HIGHLIGHTS
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INCOME STATEMENT

Δ
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ROIC

Δ
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CASH AND DEBT

POSITION
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