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OPENING REMARKS



R$1.2B

STRONG PERFORMANCE IN 2Q22

56.0% R$162M

17.2% R$157M R$123M
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+4.3M 65%

24%

+686K

+1.6M

11%

STRONG PERFORMANCE IN 2Q22

6.5M +43% 
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+31%

+89% 

+66%





EXCELLENT RESULTS IN 2Q22

R$ 312 M
GROSS REVENUE

+64% 

BEST MOTHERS’ DAY ON RECORD FOR THE BRAND!

+50% 1.6M +76% 17%



R$ 275M R$ 182M

+52% 30%

520K

SCHUTZ IS BIGGER THAN EVER

SCHUTZ IS NOW FULL LOOK!



KEEPING UP THE FAST PACE OF 

GROWTH IN THE QUARTER

R$ 251 M
2Q22 AR&CO GROSS REVENUE

+75% 

INTRODUCTION OF REVERSA (WOMEN’S) 

ON VALENTINE’S DAY

+87% +64%1.4 M 39%



R$ 76M
GROSS REVENUE

+26% 

+61%

48%

R$ 12M
SUMMER 2023 WILL 

PRESENT A NEW 

ANACAPRI!





BRANDS AND CHANNELS 

HIGHLIGHTS
GROSS REVENUES BY BRAND

GROSS REVENUES BY CHANNEL

R$ 312.5M

24.9%

+63.9% 

16.9% R$ 181.6M

12.9%

R$ 274.8M

+51.5% 

34.2%

R$ 251.1M

38.7%

+75.5% 

27.7%

R$ 76.0M

16.9%

+26.0% 

15.1%
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OTHERS



SIGNIFICANT SELL OUT GROWTH
PHYSICAL STORES + WEB COMMERCE

R$1.0B+60% +61%
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+48%





R$238M +36%

70M +29% 

8% 

61 M +37% 

26%

OMNICHANNEL HIGHLIGHTS IN 2Q22

THE WEB COMMERCE 

CHANNEL GREW 36% VS 

2Q21, DESPITE STRONG 

COMPARATIVE BASELINES

23% SHARE OF TOTAL 

SALES VS 12% IN 2019
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OMNICHANNEL SALES

7.0 MILLION 

45%

R$873M

R$1.1B

R$2.0B

OMNICHANNEL HIGHLIGHTS IN 2Q22

39%
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OMNICHANNEL HIGHLIGHTS IN 2Q22

RECORD-SETTING ACTIVE CUSTOMER BASE 

4.0M
• 113%

• 24%

• +25% 

• 19%

*EX- AR&CO 19





+101% +115% 
CONSOLIDATION OF THE STRONG BRANDS 

POSITIONING AND DISTRIBUTION CHANNELS 

STRATEGY, LEADING TO STRONG RESULTS

R$ 120M +64%

R$ 5M 

39%

47%

75% 

EXPRESSIVE GROSS REVENUE

GROWTH AND MAINTAINED 

BREAKEVEN EBITDA

WEB COMMERCE

+83% 

52K

69%

+95% +108%

1.6%

INTERNATIONAL BUSINESS
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RADAR CHART



LATEST ACQUISITION

ACQUIRED 

BRAND

ACQUISITION 

DATE
ACQUISITION RATIONALE
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HOUSE OF BRANDS VALUE GENERATION
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FINANCIAL HIGHLIGHTS 2Q22

AREZZO&CO POSTED STRONG AND CONSISTENT RESULTS

AT YET ANOTHER PERIOD

PROFITABILITY

STRATEGIC PLANNING

DILIGENT

LEVERAGING THE 

EBITDA MARGIN
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ADJUSTED ROIC

34,5%
AT 2Q22

TOTAL CASH

R$ 715M
AT 2Q22

34,3%

MOST IMPORTANT KPIs

R$ 360 M

DECREASED 30,3%

NET CASH/EBITDA OF 0,6X

FINANCIAL HIGHLIGHTS 2Q22
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ESG HIGHLIGHTS
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THE MAJOR EVENT OF A FASHION GROUP AT BRAZIL

INSTITUTIONAL EVENT PULSAR
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BRIZZA AREZZO
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ALEXANDRE BIRMAN

•

•

•

•

36



CAROL BASSI
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VANS
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MY SHOES
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