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OPENING REMARKS
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OPENING REMARKS
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R$1.4B 52.8% R$170M

14.9% 28.9% R$103M
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STRONG PERFORMANCE IN 3Q22



+5.8M 65%

25%

+826K

+2.2M

9%

8.8M 31% 
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14%

71% 

81%

STRONG PERFORMANCE IN 3Q22



R$3.6B

STRONG PERFORMANCE IN 9M22

54.0% R$466M

16.0% R$284M
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45.2%



OVER THE LAST 12 MONTHS

R$ 5.0BI

THE COMPANY POSTED RECORD-SETTING GROSS REVENUE

WITH 29 MILLION PRODUCTS SOLD



OVER THE LAST 12 MONTHS

R$ 652M

ACUMULATED EBITDA TOTALED

WITH 16,2% EBITDA MARGIN





BRANDS AND CHANNELS 

HIGHLIGHTS
GROSS REVENUE BY BRAND

GROSS REVENUE BY CHANNEL

R$ 380.2M

18.4%

37.7% 

20.6% R$ 230.3M

11.0%

R$ 332.2M

38.3% 

42.8%

R$ 296.8M

58.7%

52.4% 

30.4%

R$ 96.9M

15.2%

30.6% 

18.1%

12

OTHER



EXPRESSIVE SELL OUT GROWTH
PHYSICAL STORES + WEB COMMERCE

R$959M35% 65%
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R$953M

R$1.2B

R$2.1B

OMNICHANNEL HIGHLIGHTS IN 3Q22
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28% 

R$122M

35%

76M 
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3Q22 GROSS REVENUE
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GROSS REVENUE EVOLUTION
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3Q22 GROSS INCOME

19



10, 1%

11, 1%

12, 1%

13, 1%

14, 1%

15, 1%

16, 1%

17, 1%

0,0

50, 0

100 ,0

150 ,0

200 ,0

250 ,0

•

•

•

3Q22 EXPENSES
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3Q22 ADJUSTED EBITDA
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ROIC

• 29.7%

•

•

19.7%

• 27.6%

• 11.8%
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Δ Δ





CAMPO BOM | RS







AREZZO
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R$ 380M

+38% 

50TH ANNIVERSARY

+37% 



SCHUTZ
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R$ 332M

+38% 

R$ 230M

+38% 

+58%

+123%



ANACAPRI
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R$ 97M
GROSS REVENUES

+31% 

+39% 36%

+42%

LAUNCH OF THE FLATFORMS – THE BRAND’S 

FIRST HEELED SHOES
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RESERVA

R$ 297M
AR&CO GROSS REVENUES 3Q22

+52% 

+54%

+110% VS. 3Q21

47%



VANS
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MY SHOES
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+1,000
ACTIVE CUSTOMERS ON THE 

MULTIBRAND CHANNEL



CAROL BASSI

+45% +23%

STRONG REVENUES GROWTH ON 

CHANNELS

LAUNCH OF PROPRIETARY E-COMMERCE

TWO PHYSICAL STORES OPENING IN 

NOVEMBER
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