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1Q22 results

digital and physical platforms

Ame digital

new verticals

ESG and strategic vision
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strategic
priorities
strategy increasingly engaged and frequent customers
active customer base transactions
BE EVEN MORE millions of customers millions (LTM)

RELEVANT IN

THE DAY-TO-DAY j

OF CUSTOMERS

@

1Q21 1Q22 1Q21 1Q22
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1Q22
financial
highlights
total GMV EBITDA net result
R$14.2 bn R$659.8 mm R$137.3 mm
+21.7% +57.9% +38.8%

net revenue EBITDA Margin cash generation — 6M1

$ 6.8 bn 8% R$198.1 mm

+28.4% +1.9 p.p. +53.1%
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piR0YSICA physical platform total sales
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stores as a hub for Ez=s
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formats, assortment, services,
communication, operation,

I t E:_:J:éa.l - W
- e R
ayou EEn -".;;‘-;E.?;’
1.014
SR
i Hr .
T
HEck
i
i
el
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020 sales

R$ millions

whatsapp ship from store store pick-up Ame app

020 Ame card Insurance Americanas app
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expansion
ii’ce?]ree j # Cities #(;illlieevsv
americanas 9 9 4
Cuket [ imaginarium 4 4 3
(HORTIFRUTI) 3 2 1
12 11 3

Total 28 26 8
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3 MM

.com downloads
in 1Q22

©
+

americanas
Ame downloads derived from

derived from stores
stores in 1Q22
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unified
multiplatform
logistics network

allocation of
cities with Ship from Store and Inventories in stores to
accelerated use of Dark Stores deliver faster (in

hours) and cheaper

of deliveries completed

"
within 3hr in 1022 vs. 14%in 1Qz1

of deliveries completed

-
within 24hr in 1022 vs. 44%in 1Q21




Digital GMV Growth

85%

40%

JAN/21 JAN/22

lestimated gro h excludlng the impact of the eCommerce unavailability .

90%

FEB/21

I _6%

FEB/22

92%

MAR/21

Unavailability of
eCommerce

I i

MAR/22

89%

1Q21

20%

1Q22

1Q22A
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1Q22

ame digital
highlights

TPV LTM

R$ 23 bn

+1.9x YOY

profitability

+55%

EBITDA vs. 1Q21

1 3.5x growth in the volume of credit granted

downloads

+32 Mm

monthly active users (MAU)

12 mm

super App

89

functionalities

Marketplace of credit

14



3
Ame: three pillars

engagement = platform

loyalty program, digital wallet, platform of services
and marketplace of financial for retail:
products and services (super

z10]0)) Banking (Bank as a Service)
Credit (Credit as a Service)
Pix (Software as a Service)

credit

1P of financial
services for suppliers,
sellers, merchants,
franchises and
customers
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americanas
ads

1st party data

damericanas

mshoptime

I‘Submarino

® ame

a -empresas

Advertising Placements

Sellers agencies Industries

content
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awareness

& display media on site  off site social networks
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B a advertising S
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% special POS SD
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Y products app/mobile

\ personalized sales
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A
Vem
Conveniéncila

VIBB I‘ two giants that came together with
complementary skills

franchise expertise and

caplillarity

+ VEM

americanas sa conveniéncia

excellence in physical and digital
retall operations
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ESG strategy

since 2015, our business strategy Is
aligned with the UN 2030 agenda for
Sustainable Development Goals (SDGs)

Indexes:

Sustainability Award
oo tonesity]  Industry Mover 2022

Indexes
S&P Global

Commitments:

3 AGAOCONTRAA
MUDANGA GLOBAL

environmental

« eco-efficent operation: largest bike operation in BR

* biggest electric fleet in retall

« carbon neutral operation
target: net zero company by 2025

« renewable energy usage in 35% of the company
target: 100% of stores by 2030

« reduce solid waste by 30% with recyclable packaging

EDUCAGAODE TRABALHODECENTEE 10 REDUGAODAS
QUALIDADE 8 EEEEEEE NTO DESIGUALDADES

social W = &

« +66,000 people impacted by social projects

« amazonia: positively impacting +3,200 families

« americanas Favela: +295,000 deliveries since april 2021
« Gender equality: 51% of leadership is female

5 IGUALDADE TRABALHO DECENTEE
DEGENERO 8 mmmmmmm NTO
EEEEE

governance g

« company listed on Novo Mercado

« UN Global Compact Principles

« 43% board independance

e 6 specialized committees:
audit, finance, nominating, digital & client, people
& sustainabllity, and Ame

20
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GPTW seal

For yet another year, we
were certifled as one of the
best companies to work !

dmericanas sS4

Great
Place
| [o

Work.

Certificado
2022

BRASIL
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We are the 5" most
Influential brand In Brazill,
according to Ipsos

1.
2. SAMSUNG
3.

4.

K. americanas
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strategic
business
VISION

E

#shoptime

americanas

I‘Submarlnu

& Soub/

core

growth
Initiatives

future

23






