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02



DISCLAIMER
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MENSAGEM DA ADMINISTRAÇÃO
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ALEXANDRE BIRMAN | CEO E CCO AREZZO&CO



HIGHLIGHTS



RESULTADOS 

3T23

BASE DE CLIENTES 

5,5MM

9,2%

MERCADO INTERNO

55,0% 

19,8%  

RECEITA BRUTA 

R$1,6BI 
+12,7%

18,7%

MARGEM BRUTA

53,8% 

13,2%

EBITDA

R$218MM 
+27,9% 

17,2% 

+13%
CRESCIMENTO DE 

RECEITA VS O 3T22
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LUCRO LÍQUIDO

R$107MM 

R$114MM

ROIC

25,8%



DESTAQUES



3T23

R$ 419MM

19,0%

+10,2%
20,1%

3T23

-4,2%

13,3%

R$ 301MM
R$ 221MM

38,2%

R$ 120MM

10,1%

23,9%
20,8% +33,7%

37,8%

R$ 53MM
R$ 38MM

25,1%

R$ 371MM

65,9%

+25,0%
34,9%

3T23 3T23 3T23

DESTAQUES
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LOJAS FÍSICAS + WEB COMMERCE

R$ 1,1BI

16,6%

CRESCIMENTO EXPRESSIVO 

DE SELL OUT

+18,3%
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CRESCIMENTO EXPRESSIVO 

EM TODOS OS CANAIS DE VENDA

MONOMARCA

R$343MM +7,9% R$948MM

R$333MM +22,6% R$912MM

MULTIMARCAS

R$414MM +7,7% R$ 1,1BI

•

•

•

•

•
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25,4%

79MM +3,9% 

R$331MM +18,8%

+15,6%

R$84MM +15,6%

DESTAQUES 

OMNICANALIDADE
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R$307MM 

R$84MM 

5,5MM

R$1,3BI +23,6%



• 11,3%

• 21% 22% 7%

• +9,5% +13,3%

• 35,4%

CLIENTES
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DESTAQUES



419MM

221MM
371MM

120MM

343MM

414MM333MM

331MM

RECEITA BRUTA | MERCADO INTERNO

014

OUTROS

RECEITA BRUTA MARCAS
(R$ MM)

RECEITA BRUTA CANAIS
(R$ MM)

293MM
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DRE



Δ

• 25,8%

•

•

16

ROIC
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POSIÇÃO DE CAIXA 

E ENDIVIDAMENTO
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MARCAS
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SÓLIDO CRESCIMENTO DE +10,2% VS 3T22

MARCAS CORE

RETRAÇÃO DE -4,2% NO BRASIL VS 3T22
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R$ 

419MM
NO 3T23

R$ 

221MM
NO 3T23



R$ 

53MM
NO 3T23

MARCAS CORE

CRESCIMENTO DE +23,9% VS 3T22
CRESCIMENTO DE +33,7% NO BRASIL
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R$ 

120MM
NO 3T23



MARCAS
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NO 3T23

R$ 

371MM

MARCAS ADQUIRIDAS

CRESCIMENTO DE +25,0% VS 3T22
CRESCIMENTO DE +22,9% VS 3T22
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+21,0%
VS 3T22



MARCAS ADQUIRIDAS

RESERVA GO:

OFICINA: 

RESERVA MINI: 

BAW:

+11,5%
VS 3T22
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