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ALEXANDRE BIRMAN | CEO E CCO AREZZO&CO



HIGHLIGHTS



RESULTS

2Q23

VOLUME 

7.2M 
+10,6%

DTC SELL OUT

R$1.2B 

14.7% 

GROSS REVENUES

R$1.4B 
21.6% 

GROSS MARGIN

54.9% 

EBITDA

R$198M 
+22,1% 

17.5%

+22%
GROWTH OF 

GROSS REVENUE 

VS 2Q22

07

NET INCOME

R$114M 

ROIC

26.3%



375M

202M
332M

98M

307M

342M327M

296M

GROSS REVENUES | DOMESTIC MARKET

08

OTHER

266M

GROSS REVENUE BY BRAND
(R$  M)

GROSS REVENUE BY CHANNEL
(R$  M)



BRANDS AND 
CHANNELS



2Q23

R$ 376M

29,3%

+20,3%
16,6%

2Q23

+11,5%

20,8%

R$ 273M
R$ 202M

33,0%

R$ 98M

16,7%

28,9%
15,5% +34,0%

51,3%

R$ 63MM
R$ 42MM

24,6%

R$ 332M

56,6%

+32,4%
32,8%

2Q23 2Q23 2Q23

HIGHLIGHTS
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P&B



R$ 1.2BI

14.7%

EXPRESSIVE GROWTH

OF SELL OUT

+30,9%

+35,7%
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OWNED STORES + WEB COMMERCE



EXPRESSIVE GROWTH

ON ALL SELL OUT CHANNELS

MONOBRAND

R$307M +19,4% R$605M

R$327M +21,3% R$579M

MULTIBRANDS

R$342M +26,5% R$ 678M

•

•

•

•
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28,2%

78M 11,8% 

R$296M +24,4% 

+36,2% 

R$78M +36,0%

OMNICHANNEL 

HIGHLIGHTS
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R$327M 

R$78M 

5.4M



• 11,5% 

• 19% 22% 9%

• +14,9% +21,7%

• 34,9% 

CLIENTS 
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FINANCIAL
15



Δ

•

•

•

•
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DRE



Δ

17

SG&A

•

•

•



EBITDA RECONCILIATION 
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Δ

• 26,3%

•

•
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ROIC
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•

CASH AND DEBT

POSITION
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CASH AND DEBT

POSITION
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CORE

23



SOLID GROWTH OF +20,3% VS 2Q22

R$ 202M
IN 2Q23

CORE BRANDS

GROWTH OF +11,5% IN BRAZIL VS 2Q22
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R$ 376M
IN 2Q23



R$ 63M
IN 2Q23

CORE BRANDS

GROWTH OF +28,9% VS 2Q22 GROWTH OF +34,0% IN BRAZIL
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R$ 98M
IN 2Q23



ACQUIRED
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IN 2Q23

R$ 332M

ACQUIRED BRANDS

GROWTH OF +32,4% VS 2Q22 GROWTH OF +22,9% VS 2Q22
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+22,9%
VS 2Q22



ACQUIRED BRANDS

RESERVA GO:  

OFICINA: 

RESERVA MINI: 

BAW: 

+80,1%
VS 2Q22

28
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