
EARNINGS RELEASE

4Q 2021



2

4Q21  EARNINGS 

RELEASE

FINANCIAL / OPERATIONAL HIGHLIGHTS

R$1.4B

R$1.2B

40%

+490bps 

R$185MM

R$343MM

R$126MM 

34%

EARNINGS VIDEOCONFERENCE

SHARE PRICE AND MARKET CAP

INVESTOR RELATIONS

PRESS RELATIONS| INDEX

https://zoom.us/j/97405419189
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MESSAGE FROM MANAGEMENT
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4Q21 

OMNICHANNEL 

HIGHLIGHTS

8.7 MILLION 

3 - CRM* (AREZZO&CO)

R$230MM 

+43%

+639K 

3.6 MILLION

1 - E-COMMERCE SALES

R$ 276M +70% +306% 

68 MILLION +18%

1.3%  

1.3 M +118%

22% +530BPS 

2 – OMNICHANNEL SALES

+43% 

35% 

+37% 

+35%

+24%
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4Q21

BRAND

HIGHLIGHTS

GROSS REVENUE – DOMESTIC MARKET GROSS REVENUE - CHANNELS

Other
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R$ 375.4M

R$ 15.6M 

21.6%

R$ 194.2M

R$ 8.0M

14.5%

R$ 98.6M

R$ 2.8M

18.3%

R$ 24.1M

39.9%

R$ 342.7M

R$ 28.4M

45.0%

R$ 72.1M

R$ 55.5M

R$ 15.1M

R$ 3.8M

R$ 91.7M

R$ 300.3M

R$ 50.0M

+33.0% +79.6% 

+29.5% +66.8% 

13.4%

32.9%

13.0%

19.0%

+109.2% 

31.0%
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KEY INDICATORS
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4Q21 GROSS REVENUES

4Q21 OPERATING INDICATORS
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2021 GROSS REVENUES

2021 OPERATING INDICATORS
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104Q21 NON-RECURRING ADJUSTMENTS 

4Q21 KEY FINANCIAL INDICATORS 
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112021 NON-RECURRING ADJUSTMENTS

2021 KEY FINANCIAL INDICATORS
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BRANDS
PERFORMANCE
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BRANDS PERFORMANCE
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CAMPANHA RESERVA SIMPLES

BRANDS PERFORMANCE
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INTERNATIONAL BUSINESS
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CHANNELS
PERFORMANCE
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CHANNELS

+34% R$ 1.2B
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CHANNELS
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CHANNELS

Arezzo&Co Group’s Digital Revenues

Digital Transformation

Web Commerce Sell Out Evolution

R$755M R$858M R$1.6 B
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Customer Capture and Retention*

•

•

•

•

•

•

•

+24% +17% +35%

CHANNELS
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SINGLE-BRAND CHAIN
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GROSS PROFIT AND GROSS MARGIN

ADJUSTED OPERATING EXPENSES
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ADJUSTED OPERATING EXPENSES

ADJUSTED EBITDA AND ADJUSTED 

EBITDA MARGIN
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ADJUSTED EBITDA 

AND ADJUSTED 

EBITDA MARGIN

NET INCOME AND ADJUSTED NET MARGIN
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ROIC – RETURN ON 

INVESTED CAPITAL
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INVESTMENT - CAPEX
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CASH AND DEBT

•
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BALANCE SHEET

30



3
1

INCOME STATEMENT
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CASH FLOW STATEMENT
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4Q


