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+47%

3Q22 EARNINGS 

RELEASE

EARNINGS CONFERENCE CALL SHARE PRICE AND MARKET CAP

FINANCIAL/OPERATIONAL HIGHLIGHTS

R$1.4B +47% +161%

R$5.0B

R$959M +35%

+65%

+8.8M +31% 5.8M 2.2M

826K

43% +66%

52.8% 60bps +730bps

R$170M +36%

+121% 14.9% R$ 

164M R$ 652M +64%

+16,2%

R$103M +26% +190%

R$99M R$394M

63%

R$297M +52% +182%

R$121M +28% +122%

https://us06web.zoom.us/j/84535497625


3Q22 

OMNICHANNEL

HIGHLIGHTS

1 – WEB COMMERCE SALES

R$ 278 MILLION +35% +400% 

76 MILLION +32%

28% 

R$122 MILLION +196%

46%

2 – OMNICHANNEL SALES

6 MILLION 

+52% 

44% 

3 - CRM* (AREZZO&CO)

R$243M 

R$122M 

+111% 

+15%

+14%
4.2M

+21% 



3Q22

BRANDS

HIGHLIGHTS

R$ 380.2M

R$ 16.9M 

18.4%

R$ 230.3M

R$ 6.8M

11.0%

R$ 96.9M

R$ 2.5M

15.2%

R$ 28.7M

40.0%

R$ 296.8M

R$ 29.2M

58.7%

R$ 92,0M

R$ 62.1M

R$ 16.3M

R$ 5.2M

R$ 56.6M

GROSS REVENUE – DOMESTIC MARKET GROSS REVENUE BY CHANNEL

R$ 332.2M

R$ 53.6M

+37.7% +38.3% +52.4% 

+30.6% +37.3% 

20.6%

42.8%

30.4%

18.1%

20.4%

Others



KEY INDICATORS
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3Q22 GROSS REVENUE

3Q22 OPERATING INDICATORS
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9M22 GROSS REVENUE

9M22 OPERATING INDICATORS
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3Q22 NON-RECURRING ADJUSTMENTS

3Q22 KEY FINANCIAL INDICATORS
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9M22 NON-RECURRING ADJUSTMENTS

9M22 KEY FINANCIAL INDICATORS
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PERFORMANCE



BRANDS PERFORMANCE
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PERFORMANCE 
BY CHANNEL
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CHANNELS

+35% +65% R$959M
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CHANNELS 
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CHANNELS

Digital Revenues – Arezzo&Co Group

Digital Transformation

Web Commerce Sell Out Evolution

R$953M R$1.2B R$2.1B
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Customer Capture and Retention*

•

•

•

•

•

•

+14% +15%

CHANNELS
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MONOBRANDS CHAIN
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FINANCIAL
INDICATORS
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GROSS INCOME AND GROSS MARGIN
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ADJUSTED OPERATING EXPENSES



ADJUSTED OPERATING EXPENSES

ADJUSTED EBITDA AND 

ADJUSTED EBITDA MARGIN
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ROIC – RETURN ON

INVESTED CAPITAL

33

NET INCOME AND

ADJUSTED NET MARGIN

Δ Δ



INVESTMENTS – CAPEX

CASH AND DEBT POSITION
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BALANCE SHEET
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INCOME STATEMENT

36



CASH FLOW
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3Q


