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INVESTOR RELATIONS

MEDIA RELATIONS | INDEX

EARNINGS RELEASE  

1Q22

EARNINGS VIDEOCONFERENCE

SHARE PRICE AND MARKET CAP

FINANCIAL / OPERATIONAL HIGHLIGHTS

R$1.042BN

R$ 771M

+7M

39%

53%

R$194M

R$97M

R$134M

R$58M

R$197M

R$110M

66%

https://us06web.zoom.us/j/86737963970?pwd=ZjZwdHlmeTQ0WS9KTFo4SlF1YnFZUT09


1Q22

OMNICHANNEL 

HIGHLIGHTS

1 - WEB COMMERCE SALES

R$223M +41% +439% 

70 MILLION +42%

11.5% 

2.1 M +238%

28%

2 – OMNICHANNEL SALES

6.0 MILLION 

+91% 

42% 

3 - CRM* (AREZZO&CO)

R$167M 

+ 91%

+44% 

+39%

+42%

+30% 3.8 MILLION

+9% 



BRAND

HIGHLIGHTS

1Q22

R$ 306.7M

R$ 14.2M 

20.5%

R$ 178.4M

R$ 7.6M

13.2%

R$ 74.3M

R$ 2.1M

15.7%

R$ 16.9M

36.8%

R$ 197.1M

R$ 19.5M

50.8%

R$ 69.3M

R$ 57.4M

R$ 13.3M

R$ 3.6M

R$ 49.5M

GROSS REVENUE – DOMESTIC MARKET GROSS REVENUE - CHANNELS

R$ 264.9M

R$ 46.5M

+37.4% +55.2% +118.3% 

+26.3% +102.8% 

19.7%

43.0%

28.7%

20.0%

24.6%

Other
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KEY INDICATORS



1Q22 GROSS REVENUE

1Q22 OPERATING INDICATORS
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1Q22 NON-RECURRING ADJUSTMENTS

1Q22 KEY FINANCIAL INDICATORS
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BRANDS 
PERFORMANCE 
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CAMPANHA RESERVA SIMPLES

BRANDS PERFORMANCE
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BRANDS PERFORMANCE
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INTERNATIONAL BUSINESS
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ACQUISITION OF SUNSET AND HG
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CHANNELS
PERFORMANCE
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CHANNELS

+66% +51% R$771M

16



17

CHANNELS
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Arezzo&Co Group DiGital Revenues

Digital Transformation

Web Commerce Sell Out  Evolution

R$810M R$957M R$1.8 B
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Customer Capture and Retention*

•

•

•

•

•

•

+42% +27% +39%

CHANNELS
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MONOBRANDS CHAIN
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GROSS INCOME AND GROSS MARGIN

ADJUSTED OPERATING EXPENSES
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ADJUSTED OPERATING EXPENSES

ADJUSTED EBITDA AND 

ADJUSTED EBITDA MARGIN
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ROIC – RETURN ON 

INVESTED CAPITAL
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NET INCOME AND 

ADJUSTED NET MARGIN

Δ Δ



INVESTMENTS – CAPEX
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CASH AND DEBT POSITIONS

•

•

•

•
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BALANCE SHEET
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INCOME STATEMENT
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CASH FLOW
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