
1Q22
EARNINGS          
VIDEO 
CONFERENCE



1. OPENING REMARKS

2. OMNICHANNEL

3. BRANDS AND CHANNELS

4. INTERNATIONAL BUSINESS

5. FINANCIAL HIGHLIGHTS

6. Q&A

7. APPENDIX





OPENING REMARKS

•

•

•

•

•

•

•

•

•

•

04



R$1.042BI 53.4% R$134MM

16.0% R$194MM R$57.5MM
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STRONG PERFORMANCE IN 1Q22
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STRONG PERFORMANCE IN 1Q22

+4.7M 68%

10%

+730K 

+1.5M

22%

7MM

+40%

+83% 

+116%





R$223M +41%

70M +42% 

11.5% 

2.1 M +238% 

28%

OMNICHANNEL HIGHLIGHTS IN 1Q22
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THE WEB COMMERCE 

CHANNEL GREW 41% VS 

1Q21, EVEN ON STRONG 

COMPARISON BASES

HAD A 24% SHARE OF TOTAL 

SALES FROM 10% IN 2019



OMNICHANNEL SALES

6.0 MILLION 

42%

R$810M

R$957M

R$1.8B

OMNICHANNEL HIGHLIGHTS IN 1Q22

09

91%





BRANDS AND CHANNELS 

HIGHLIGHTS GROSS REVENUE  BY BRAND

GROSS REVENUE BY CHANNEL
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R$ 306.7M

20.5%

+37.4% 

19.7% R$ 178.4M

13.2%

R$ 264.9M

+55.2% 

43.0%

OTHER

R$ 197.1M

50.8%

+118.3% 

28.7%

R$ 74.3M

15.7%

+26.3% 

20.0%



EXPRESSIVE SELL OUT GROWTH
PHYSICAL STORES + WEB COMMERCE
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R$771M+66% +94%+51%





+141% +153% 
CONSOLIDATION OF THE STRONG BRANDS 

POSITIONING AND DISTRIBUTION CHANNELS 

STRATEGY, LEADING TO STRONG RESULTS

R$ 110M +104%

R$ 4.2M 

83%

117%

EXPRESSIVE GROWTH IN GROSS 

REVENUE AND MAINTENANCE OF 

EBITDA BREAKEVEN

WEB COMMERCE

+85% 

41.4 THOUSAND

67%

+122% +115%

1.6%

INTERNATIONAL BUSINESS
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GROSS REVENUES 1Q22
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• FRANCHISE CHANNEL MARGIN 

• FULL-PRICE SALES ON 

•

SELL OUT AND SELL IN;

• .

HIGHLIGHTS

GROSS INCOME AND ADJUSTED EBITDA 1Q22
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ROIC
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AREZZO

• STRONG SALES PERFORMANCE IN THE PERIOD

• GROSS REVENUES UP 39% ON THE FRANCHISE CHANNEL

• LAUNCH OF THE FIRST WINTER 2022 COLLECTIONS

• 50TH ANNIVERSARY OF THE AREZZO BRAND, 

CELEBRATED WITH THE “#AREZZONEXT” CAMPAIGN

• AREZZO MOTHERS' DAY: SUCCESSFUL COLLAB WITH 

INFLUENCER SILVIA BRAZ

• “MOTHERS ALWAYS PRESENT“ COLLECTION, WITH 

PRODUCTS FOR EVERY GENERATION
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SCHUTZ FULL LOOK

• HISTORIC MILESTONE: SCHUTZ FULL LOOK LAUNCH

• CREATION OF THE SCHUTZ BAND, WITH THE RELEASE OF 

THE “PERIGOSA” SINGLE

• SCHUTZ BAND STANDS FOR A MERGER OF FASHION&DESIRE 

+ ENTERTAINMENT

• TWO TEMP STORES OPENED IN SÃO PAULO AND RIO DE 

JANEIRO

• FIRST COLLECTION HAD POSITIVE REVIEWS FROM THE MAIN 

FASHION MEDIA VEHICLES IN BRAZIL

• OVER R$ 300 THOUSAND SOLD IN THE FIRST TWO DAYS

23



32

RESERVA

• REMARKABLE DTC SELL-OUT PERFORMANCE

• HIGH REVENUES GROWTH LEVEL, EVEN WITH A 

STRONG COMPARATIVE BASELINE

• THE VINTAGE ROCK-STYLED WINTER COLLECTION 

SOLD MORE THAN 35 THOUSAND ITEMS IN LESS THAN  

MONTH

• “YOU CAN’T BE PERFECT, BUT YOU CAN BE POSSIBLE” –

RESERVA’S 2022 MOTHERS’ DAY CAMPAIGN, STARRING 

GIOVANNA ANTONELLI
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RESERVA + FLAMENGO

• SUCCESSFUL COLLAB: RESERVA + CLUBE DE REGATAS DO FLAMENGO

• FLAMENGO INVITED RESERVA TO DEVELOP THE SPORTS TEAM FIRST CASUAL FASHION 

COLLECTION

• THE LIMITED-EDITION ITEMS BRIDGE THE GAP BETWEEN THE ARENA AND THE OFFICE

• OVER 18 MILLION PEOPLE REACHED THROUGH COMMUNICATION ACTIONS

• A SALES HIT, WITH ALL ITEMS SOLD OUT IN A FEW HOURS

25



RESERVA NFTs 

• RESERVA’S FIRST NFTs COLLECTION: PistolBirds™

• MORE THAN 320 NFTs SOLD IN 50 MINUTE SON PRE-SALE

• IN ONE HOUR, NFT SALES WERE EQUIVALENT TO THE MONTHLY SALES OF THE AVERAGE RESERVA STORE

• PIONEERING USE OF BLOCKCHAIN TECHNOLOGY FOR BRANDED ASSETS AND DIGITAL PRODUCTS SALES

• RESERVA CREATED A RETAIL FASHION MARKET MILESTONE
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VANS

• REVENUES GROWTH ON EVERY CHANNEL IN THE

PERIOD

• “HORROR” COLLAB IN PARTNERSHIP WITH

WARNER BROS., WITH PRODUCTS ILLUSTRATED

BASED ON CLASSIC HORROR MOVIES

• 56TH ANNIVERSARY OF THE FIRST VANS STORE,

IN SAN DIEGO – CALIFORNIA

• TO CELEBRATE THE MILESTONE, 4 NEW

MEMBERS JOINED THE “VANS FAMILY”,

BRAZILIAN SURFBOARDING, SKATEBOARDING

AND BIKE ATHLETES

• SPORTS AS AN IMPORTANT BRAND PILLAR
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ANACAPRI

• ACCELERATING BRAND RESULTS

• GROSS REVENUE UP 26% FROM 1Q21 AND 37% 

FROM 1Q19

• FRANCHISE CHANNEL SELL-OUT GROWTH OF 77% 

IN THE PERIOD

• “REINVENTING YOUR DAYS” WINTER COLLECTION 

FEATURING INFLUENCER ISA DOMINGUES AND 

SYNCHRONIZED SWIMMING DUO BIA AND BRANCA 

FERES
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ALEXANDRE BIRMAN

• COLLABORATIVE COLLECTION WITH PAULA RAIA, A 

SALES HIT WITH SHOES RICH IN DETAILS, INTRODUCED 

DURING THE DESIGNER’S WINTER COLLECTION SHOW

• GLOBAL-LEVEL BRAND ACTIVATION: TRADITIONAL 

PRESS PRESENTATION – FALL 2022 HELD IN PARIS, 

DURING THE FASHION WEEK

• MOTHER’S DAY 22: A COLLECTION INSPIRED IN THE 

COMFORT OF MOTHERLY LOVE, WITH THE BRAND’S 

CLASSIC, TIMELESS AND COMFORTABLE MODELS THAT 

TRANSLATE THE QUALITIES OF THE ART OF 

MOTHERHOOD
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• OPERATION CLOSE IN EARLY 2022

• PAST-PACED INTEGRATION

• RECORD-SETTING RESULTS FOR WINTER SELL-IN ON THE 

MULTIBRAND CHANNEL

• STRONG SELL-OUT GROWTH : CIDADE JARDIM-SP STORE 

POSTED 27% GROWTH IN 1Q22 VS 1Q21

• RELEASE OF THE BRAND’S FIRST FOOTWEAR LINE

• RELEASE OF THE “EVENING” LINE OF PARTY CLOTHES

• THE NEWS INTRODUCED IN THE PERIOD REPRESENT THE 

BRAND’S NEW GROWTH AVENUES

CAROL BASSI
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MY SHOES

• RELEASE OF THE BRAND’S FIRST WINTER 

COLLECTION

• BEST-SELLING PRODUCTS WITH 

EXCELLENT TURNOVER RESULTS – AS 

HIGH AS 90% IN THE FIRST 15 DAYS ON 

SALE

• MOTHERS' DAY CAMPAIGN STARRING 

BRAND PARTNER SINGER SIMARIA AND 

HER MOTHER AND SISTER

31





ESG HIGHLIGHTS
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ACQUISITION OF SUNSET AND HG

VERTICALIZATION

UNIQUE R&D 

PROCESS 

HANDBAGS CATEGORY

MIX SHARE OF HANDBAGS 

HG 

SOURCING 

SUPPLY CAPABILITIES

SOURCING,

SUNSET 

STRATEGIC RATIONALE
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GROWDEV INVESTMENT

ZZ HUB + ZZ VENTURES: INCUBATION PROGRAM CREATES INVESTMENT 

OPPORTUNITY IN GROWDEV – FIRST DEAL TO ORIGINATED FROM THE ZZ HUB
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