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ALEXANDRE BIRMAN | CEO E CCO AREZZO&CO



HIGHLIGHTS



RESULTS 

4Q23

GROSS REVENUE

R$1,8B 
+11.3% 

RECURRING GROSS 

MARGIN
56.2% 

13.6% 

RECURRING EBITDA
R$221M +16% 

EBITDA MARGIN 15.5%
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DOMESTIC MARKET

57.4% 

17.6% 

ROIC

27.4%

RECURRING NET 

INCOME

R$126M 
+22.5% 



RESULTS 

2023

GROSS REVENUE

R$6,1B 
+16.4% 

+66.9% 

RECURRING GROSS MARGIN
54.5% 

15.6% 

RECURRING EBITDA
R$801M +22% 

EBITDA MARGIN 16.5%
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RECURRING NET 

INCOME

R$420M +8.7% 

OPERATING

INDICATORS

5.6M 

1,062 

7,878 

20.6M 



HIGHLIGHTS



4Q23

R$ 433M
+13.4%

4Q23

4.3%

R$ 291M
R$ 224M

R$ 137M
12.6%

R$ 525M
+15.3%

4Q23 4Q23

BRANDS HIGHLIGHTS
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+14.1%

2023

R$ 1.6B

+4.4%

2023

R$ 841M +21.0%

2023

R$ 446M
+26.3%

2023

R$ 1,5BR$1.1B



➢

PHYSICAL STORES + FRANCHISES + E-COMMERCE
(R$ - M)

R$ 1.6B

15.0%

EXPRESSIVE GROWTH

OF SELL-OUT

+16.0%
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4Q23 HIGHLIGHTS
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SALES CHANNELS HIGHLIGHTS

20234Q23

✓ +15,1% OWNED STORES CHANNEL

✓ 59 STORES

✓ +29.4% E-COMMERCE

✓ +29.7% APPS

✓ +16.5% MONOBRAND CHANNEL

✓ TOTAL OF 1,062 STORES

✓ +24.7% E-COMMERCE 

✓ +14.9% MULTIBRAND

2023 HIGHLIGHTS



FINANCIAL



GROSS REVENUES | DOMESTIC MARKET
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GROSS REVENUES BY BRAND
(R$ M)

GROSS REVENUES BY CHANNEL
(R$ M)

OTHERS

4Q23



GROSS REVENUES| DOMESTIC MARKET

15

GROSS REVENUES BY BRAND
(R$ M)

GROSS REVENUES BY CHANNEL
(R$ M)

OUTROS

2023

OTHERS
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INCOME STATEMENT

Δ
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ROIC

Δ

(1) Working Capital: Current Assets minus Cash, Cash Equivalents and Financial Investments subtracted from Current Liabilities 
minus Loans and Financing and Dividends payable.
(2) Deducted from IR and deferred Social Contribution.
(3) Average capital employed in the period and in the same period of the previous year.
(4) ROIC: NOPAT of the last 12 months divided by the average capital employed.
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CASH AND DEBT POSITION
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CORE
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SOLID GROWTH OF +14.1% VS 2022

CORE BRANDS

AREZZO AND SCHUTZ

GROWTH OF 4.4% IN BRAZIL VS 2022
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R$1.6B

GROSS REVENUES 

2023

R$841M
GROSS REVENUES 

2023



R$ 

230M
GLOBAL GROSS 

REVENUES

2023

CORE BRANDS

ANACAPRI, ALEXANDRE BIRMAN E ALME

+21.0% GROWTH VS 2022 +34.1% GROWTH IN BRAZIL

22

R$ 

446M
GROSS REVENUES 

2023

E-COMMERCE CHANNEL WITH 

46.1% GROWTH VS 2022



ACQUIRED

BRANDS
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GROSS REVENUE

2023

R$1.5B

ACQUIRED BRANDS

RESERVA AND VANS
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26.0% GROWTH VS 2022

26.5% 
GROSS REVENUE 

GROWTH VS 2022

GROSS REVENUES IN 4Q23 WERE UP 17.1% VS 4Q22



15.4% 

ACQUIRED BRANDS

VICENZA AND INTERNATIONAL BUSINESSES
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+2.7%

MORE THAN 30 YEARS OF HISTORY ARZZ IMPACTED BY WHOLESALE CHANNEL

GROSS REVENUES 

GROWTH  

2023 VS 2022

E-COMMERCE 

CHANNEL SHARE 

IN 4Q23



ACQUIRED BRANDS

CAROL BASSI

STRATEGIC STORE OPENINGS IN 2023

+33.3%
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GROSS REVENUE 

VS 2022
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