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R$954MM

R$206MM 24%

R$707MM 

+740bps 

R$195MM

16,1% R$82MM

R$125MM

STRONG PERFORMANCE IN 3Q21
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+5MM 75%

18%

+484K 

+1MM

7%
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STRONG PERFORMANCE IN 3Q21
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3Q21 OMNICHANNEL 

HIGHLIGHTS
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R$206MM 36%

57MM 1,7%

1.3%  

827 MIL 99%

22.5% 376BPS

97%



\

R$694MM 

R$742MM

R$1,4BI
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141MM 

3Q21 OMNICHANNEL HIGHLIGHTS

207K

77%

39.5%
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ACTIVE CUSTOMER BASE (RECORD VOLUME) – 3.4MM;

30,8% OF AREZZO&CO’S CUSTOMERS BUY THROUGH THE 

ONLINE CHANNEL;

11,6% OF ARE OMNICHANNEL CUSTOMERS (BUY THROUGH 

THE BRICKS-AND-MORTAR STORES AND  ONLINE).

• 128%

• 41%

•

• 33%

•

(+5.9%).

3Q21 OMNICHANNEL HIGHLIGHTS
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BRANDS AND CHANNELS 

HIGHLIGHTS
GROSS REVENUE BY BRANDS

GROSS REVENUE BY CHANNELS

R$ 276,0MM

19,8%

R$ 167,4MM

14,9%

R$ 194,7MM

50,2%

R$ 240,4MM

+10,2% +43,0% 

+85,3% 

19,8%

40,8%

25,9%

R$ 74,2MM

18,7%

+3,4% 

18,4%
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ACCELERATION IN SELLOUT PERFORMANCE

vs 2019

PHYSICAL STORES + WEB 

R$ 707MM
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GROWTH CONSISTS OF THE MULTI-BRAND 

CHANNEL WITH AN INCREASE IN SHARE OF 

WALLET AND SALES POINTS

MULTIBRAND
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+79% +98%

+38% +9%

5.217 +23%
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+344.5% +238.5% 

CONSOLIDATION OF THE STRONG STRATEGY FOR 

POSITIONING THE BRANDS AND DISTRIBUTION 

CHANNELS, TRANSLATING INTO STRONG RESULTS

R$ 94.2 MM

R$ 12.3 MM

37.6% 

91.3%

THE OPERATION RECORDED 

REVENUES

WEB COMMERCE

648K

1,5K

70%

+62% +52%

1.9%

INTERNATIONAL BUSINESS
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•

•

•

•

GROSS REVENUES 3Q21
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• INCLUSION OF AR&CO, 

• WEB COMMERCE BUSINESS IN THE 

CONSOLIDATED MIX 

• ASSERTIVENESS OF 

THE COLLECTIONS AND STRONG MARKETING CAMPAIGNS;

•

AMERICAN OPERATION.

HIGHLIGHTS

GROSS PROFIT AND ADJUSTED EBITDA 3Q21
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ROIC
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ESG HIGHLIGHTS
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RESERVA

CONTINUING STRONG TENDENCY IN OCTOBER –

100% GROWTH IN THE MONTH

LAUNCH OF BIMONTHLY COLLECTIONS

ROLLOUT OF 4 STORES IN THE QUARTER 

OPENING OF THE NEW HEADQUARTERS IN 

RIO DE JANEIRO IN NOVEMBER/21

EXCELLENT RESULTS THROUGOUT THE 

QUARTER (+67% IN JULY, +92% IN AUGUST AND 

+47% IN SEPTEMBER) 
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RESERVAGO

RESERVAGO ALREADY ACCOUNTS FOR + 20% OF 

THE BRAND’S SALES (VS. 12% IN 2020)

ANNUAL TARGET ALREADY REACHED IN 

THE FIRST  5 MONTHS OF THE YEAR

CONTINUOUS PROGRESS IN EXPANSION AND STRENGTHENING 

OF THE BUSINESS 

PRESENT IN 1,440 MULTI-BRAND 

POINTS OF SALE

SURPRISING RESULTS

– 4X VS 2019

LAUNCH OF 8 COLLECTIONS IN 2021 

VS 2 COLLECTIONS IN 2019
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BRIZZA AREZZO

BEACH TENNIS CIRCUIT IN THE LEADING CAPITAL 

CITIES TO ACTIVATE SALES IN THE SUMMER  OF 

2021

+150 ATHLETES OF THE SPORT

SANDAL CUSTOMIZATION AREAS 

VENDING MACHINES

BRAND EXPERIENCE AREAS

SUMMER STRATEGY FOR 2022

+ 900 THOUSAND PAIRS SOLD IN THE SELLIN

+ R$ 50 MILLION 

ACTIONS OVER THE NEW YEAR IN THE MAIN 

DESTINATIONS –TRANCOSO, MILAGRES AND NORONHA

ROLLOUT OF TEMPORARY KIOSKS
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SCHUTZ REPORTS STRONG GROWTH IN THE QUARTER 

R$ 240MM GLOBAL (+43% VS 2019)

R$ 167MM BRAZIL (36% VS 2019)

STARRING MARINA RUY BARBOSA. SCHUTZ’S HIGH 

SUMMER 2022 CAMPAIGN DISPLAYS A YOUTHFUL MOOD 

REPLETE WITH FASHION TENDENCIES  - PHOTOS SHOW 

THE STAR BEING PURSUED BY A PAPARAZZI THROUGH 

THE STREETS OF RIO DE JANEIRO

LAUNCH OF "SCHUTZCIETY" – SIGNATURE CLUB 

OFFERING CUSTOMIZED PRODUCTS AND PRE-LAUNCH 

DIGITAL EXPERIENCES TO SIGNATORIES

SCHUTZ
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VANS
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