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1. HIGHLIGHTS

2. DESTAQUES MARCAS E CANAIS

3. DESTAQUES FINANCEIROS

4. Q&A
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DISCLAIMER

03





RESULTADOS 

1T23

R$1,3BI
+23,4%

R$947MM 

+22%

5,5

+19% 

15%

13%

R$287MM 
+46%

52,4% 

R$164MM 
+23%

16,0%

R$73MM

+27%

27,2%

+23%
CRESCIMENTO DE 

RECEITA VS O 1T22
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DESTAQUES FINANCEIROS E OPERACIONAIS

RECEITA BRUTA
(R$ MILHÕES)

LUCRO BRUTO
(R$ MILHÕES)
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DESTAQUES FINANCEIROS E OPERACIONAIS

LUCRO LÍQUIDO RECORRENTE
(R$ MILHÕES)

EBITDA RECORRENTE
(R$ MILHÕES)
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OUTROS

348MM

194MM287MM

91MM

248MM
298MM

336MM
252MM

279MM

RECEITA BRUTA | MERCADO INTERNO

MULTIMARCAS E MULTICANAIS
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1T23

R$ 348MM

22,1%

+13,4%
19,4%

1T23

R$ 194MM

17,3%

R$ 272MM
+2,5%

40,2%

R$ 91,2MM

17,6%

22,8%
17,2% R$ 28MM

61,8%

R$ 49MM
+4,7%

22,5%

R$ 287MM

55,7%

+45,8%
37,6%

1T23 1T23 1T23

DESTAQUES

MARCAS E CANAIS
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SÓLIDO CRESCIMENTO DE +13,4% VS 1T22

R$ 

194MM
NO 1T23

R$ 

348MM
NO 1T23

MARCAS CORE

AREZZO E SCHUTZ

CRESCIMENTO DE +8,6% VS 1T22
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R$ 

91MM
NO 1T23

R$ 

49MM
NO 1T23

MARCAS CORE

ANACAPRI, ALEXANDRE BIRMAN E ALME

CRESCIMENTO DE +22,8% VS 1T22 CRESCIMENTO DE +65,5% NO BRASIL
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+55,9%
VS 1T22

NO 1T23

R$ 

287MM

MARCAS ADQUIRIDAS

RESERVA E VANS

CRESCIMENTO DE +45,8% VS 1T22 CRESCIMENTO DE +55,9% VS 1T22
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MARCAS ADQUIRIDAS

CAROL BASSI, GO, MINI, OFICINA E BAW

CRESCIMENTO EM TODOS OS CANAIS RESERVA GO: 

OFICINA: 

RESERVA MINI: 

BAW: 

+76,0%
VS 1T22
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LOJAS FÍSICAS + WEB COMMERCE

R$ 947MM

22%

CRESCIMENTO EXPRESSIVO 

DE SELL OUT

+48%

+44%
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CRESCIMENTO EXPRESSIVO 

EM TODOS OS CANAIS DE VENDA

MONOMARCA

R$298MM +18% R$ 1,2BI

R$252MM +32% R$ 1,2BI

MULTIMARCAS

R$335MM +35% R$ 1,4BI

•

•

•

•
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31%

74MM 5% 

R$279MM +25% R$ 1,1BI

+27%

R$82MM +40%

R$235MM R$82MM 5,5MM

DESTAQUES 

OMNICANALIDADE
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9% 9%

28%
32%
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• 9%

• 22% 10%

• +21% +28%

• 32%

CLIENTES
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•

•

•

•

Δ

DRE 
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RECONCILIAÇÃO EBITDA E LL 
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• 27,2%

•

ROIC
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•

•

• R$6MM;

•

POSIÇÃO DE 

CAIXA E ENDIVIDAMENTO
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