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• R$ 5.2BI +43%

• R$ 4.2BI +45%

• R$ 2.3BI +48%

• R$ 657M +43%

• R$ 386M +44%

2022 FULL YEAR RESULTS
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• 33%

• R$1,2BI +56%

• R$490M +41%

• 53,9% +110BPS

• 28,4%

MAIN HIGHLIGHTS



• R$ 1.6BI +20%

• R$ 1.3BI +20%

• R$ 705M +19%

• R$ 191M +3%

• R$ 103M -7%

4Q22 RESULTS
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MAIN HIGHLIGHTS

• 50 34 16

• 10.1MM 7% 6.6MM

2.8MM 798K

• 53.8%

• R$ 376M +25%

• R$ 350M +27%





MARKET SHARE AREZZO&CO
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TOP OF MIND
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BRANDS AND CHANNELS HIGHLIGHTS

BRANDS GROSS REVENUE
2022

R$ 1,4B

20.0%

+29.6%

18.0% R$ 214M

13.0%

R$ 326M

+8.5%

34.9%

OTHERS

CHANNELS GROSS REVENUE 
2022

R$382M

17.3%

1.7%

15.9%

4Q22 2022

R$ 1,2B

38.4%

+34.2%

R$ 805M

4Q22 2022

12.5%

R$ 1,2B

62.4%

+55.7%

30.9%

R$455M

67.4%

+32.9%

33.9%

4Q22 2022

R$369M

+26.3%

15.5%

R$122M

19.8%

23.4%

12.1%

4Q22 2022

17.0%
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AREZZO BRAND DELIVERS CONSISTENCY AND GROWTH

• BRAND HAS DOUBLED ITS SALES IN THE LAST 10 YEARS

• AREZZO’S 

GROSS REVENUE GREW BY 17% IN THE 2H22 COMPARED TO THE 2H21

GROSS REVENUE AREZZO 2H22 X 2H21 

(BRL MN)

SELL OUT AREZZO YTD 23 X 22

(BRL MN)
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EXPRESSIVE SELL OUT GROWTH
PHYSICAL STORES + WEB COMMERCE

R$4.1B17% 23%
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OMNICHANNEL HIGHLIGHTS

11

• 45% 

• R$101M, +90% 

• R$350M, +27%

• 89M 

•

• +30%

• 72%

R$342M 

R$101M 

5,3M



CUSTOMERS

RECORD-SETTING OS CUSTOMERS IN THE ACTIVE 

BASE* : 5,3M;

9% OF CUSTOMERS ARE OMNICHANNEL (BUY BOTH 

PHYSICALLY AND ONLINE)

• +22% 

• +42% 

•

2.1x 
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1. SUSTAINABLE GROWTH AND CONTINUOUS INNOVATION OF CORE BRANDS;

2. DILIGENT EXPANSION OF THE BRANDS PORTFOLIO, EXPANDING OUR ADDRESSABLE MARKET;

3. CONTINUED EXPANSION OF AR&CO AND ITS SUB-LABELS, SOME AT AN ADVANCED STAGE SUCH AS

RESERVA AND RESERVA GO, AND OTHERS AT AN EMBRYONIC STAGE;

4. EXPANSION OF WOMEN’S APPAREL WITHIN THE GROUP’S PORTFOLIO THROUGH INVESTMENTS IN

THE EXISTING BRANDS – CAROL BASSI, SCHUTZ AND REVERSA;

5. START OF A NEW PATH OF GROWTH, JOINING AREZZO&CO'S KNOW-HOW IN FOOTWEAR BUSINESS

MANAGEMENT, PRODUCT DEVELOPMENT, OMNI SALES, TO EMERGING INTERNATIONAL BRANDS IN

FULL GROWTH.

2023 STRATEGIC GUIDELINES
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•

•

•

•
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4Q22 GROSS REVENUE



P&L 2022 AND 4Q22
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ΔΔ

•

•

•



ROIC

• 28.4%

•

•

• 24.8%
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R$ 1.8B

R$ 1.4B
+30% 

+23% +18%
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+27% 



SCHUTZ
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R$ 1.2B

+34% 

R$ 214M

+10% 

+21%
+21%

+11%



R$ 455M

+33% 

R$ 1.2B
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AR&CO

FOURTH QUARTER REVENUE 

HIGHTER THAN CONSOLIDATED 

YEAR 2019



ANACAPRI

R$ 122M

+23% 

+26%

R$ 369M

+26% 
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VANS

REVENUE EXPANSION ABOVE EXPECTED 

IN ALL SALES CHANNELS

OPENING OF FOUR NEW 

STORES IN 4Q21
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VICENZA



MY SHOES

WEB COMMERCE REVENUE 

RECORD-SETTING

+R$ 1M

28



ALEXANDRE BIRMAN

+58% +44%
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R$ 68M
+35% 



CAROL BASSI

R$ 1MM

STRONG GROWTH OF

CHANNELS REVENUE

EXCELLENT RESULTS

IN THE NEW WEB COMMERCE

OPENING OF FOUR STORES IN THE 

QUARTER (2 POP UPs)
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+75% vs 4Q21
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PARIS TEXAS




