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ALEXANDRE BIRMAN | CEO E CCO AREZZO&CO



HIGHLIGHTS



RESULTADOS 

2T23

VOLUME 

7,2MM 
+10,6%

SELL OUT DTC

R$1,2BI 

+14,7% 

RECEITA BRUTA 

R$1,4BI 
+21,6% 

22,5% 

MARGEM BRUTA

54,9% 

EBITDA

R$198MM 
+22,1% 

17,5%.

+22%
CRESCIMENTO DE 

RECEITA VS O 2T22
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LUCRO LÍQUIDO

R$114MM 

ROIC

26,3%



375MM

202MM
332MM

98MM

307MM

342MM327MM

296MM

RECEITA BRUTA | MERCADO INTERNO
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OUTROS

RECEITA BRUTA MARCAS
(R$ MM)

RECEITA BRUTA CANAIS
(R$ MM)

266MM



DESTAQUES



2T23

R$ 376MM

29,3%

+20,3%
16,6%

2T23

+11,5%

20,8%

R$ 273MM
R$ 202MM

33,0%

R$ 98MM

16,7%

28,9%
15,5% +34,0%

51,3%

R$ 63MM
R$ 42MM

24,6%

R$ 332MM

56,6%

+32,4%
32,8%

2T23 2T23 2T23

DESTAQUES
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P&B



LOJAS FÍSICAS + WEB COMMERCE

R$ 1,2BI

14,7%

CRESCIMENTO EXPRESSIVO 

DE SELL OUT

+30,9%

+35,7%
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CRESCIMENTO EXPRESSIVO 

EM TODOS OS CANAIS DE VENDA

MONOMARCA

R$307MM +19,4% R$605MM

R$327MM +21,3% R$579MM

MULTIMARCAS

R$342MM +26,5% R$ 678MM

•

•

•

•
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28,2%

78MM 11,8% 

R$296MM +24,4% 

+36,2% 

R$78MM +36,0%

DESTAQUES 

OMNICANALIDADE
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R$327MM 

R$78MM 

5,4MM



• 11,5% 

• 19% 22% 9%

• +14,9% +21,7%

• 34,9% 

CLIENTES 
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DESTAQUES
15
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DRE
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SG&A
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RECONCILIAÇÃO EBITDA 
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Δ

• 26,3%

•

•
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ROIC
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POSIÇÃO DE CAIXA 

E ENDIVIDAMENTO

20

0

0,2

0,4

0,6

0,8

1

1,2

0,0

100 ,0

200 ,0

300 ,0

400 ,0

500 ,0

600 ,0

700 ,0

800 ,0



POSIÇÃO DE CAIXA 

E ENDIVIDAMENTO
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MARCAS
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SÓLIDO CRESCIMENTO DE +20,3% VS 2T22

R$ 

202MM
NO 2T23

MARCAS CORE

CRESCIMENTO DE +11,5% NO BRASIL VS 2T22
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R$ 

376MM
NO 2T23



R$ 

63MM
NO 2T23

MARCAS CORE

CRESCIMENTO DE +28,9% VS 2T22 CRESCIMENTO DE +34,0% NO BRASIL
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R$ 

98MM
NO 2T23



MARCAS
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NO 2T23

R$ 

332MM

MARCAS ADQUIRIDAS

CRESCIMENTO DE +32,4% VS 2T22 CRESCIMENTO DE +22,9% VS 2T22

27

+22,9%
VS 2T22



MARCAS ADQUIRIDAS

RESERVA GO: 

OFICINA: 

RESERVA MINI: 

BAW: 

+80,1%
VS 2T22
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