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4Q22 AND 2022 

EARNINGS RELEASE

2022 FINANCIAL/OPERATIONAL HIGHLIGHTS

• R$5.2B +43%

• R$4.1B +38%

• 1,000 stores 72

• 32.4M +29% 21.3M 8.1M

3.0M

• 5.3 +22% 

• 33%

• R$1.2B +56%

• R$490M +41%

• 53.9% +110bps

• R$657M +43%

15.5% R$712M

• R$386M 43%

R$423M

• 28.4%

EARNINGS CONFERENCE CALL SHARE PRICE AND MARKET CAP
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https://us06web.zoom.us/j/81808760822?pwd=K1ZGZDBZLzEzMzkzbDZwRW40Z3pCZz09


4Q22 FINANCIAL/OPERATIONAL HIGHLIGHTS

• R$ 1.6B 20%

• R$ 1.4B
17%

• 50 34 16

• 10.1M +7% 6.6M

2.8M 798K

• R$ 455M +33%

• R$ 138M +10%

• 53.8%

• R$ 191M +3% 14.6% 

R$ 197M

4Q22 EARNINGS 

RELEASE
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4Q22 

OMNICHANNEL

HIGHLIGHTS

1 - WEB COMMERCE SALES

R$ 350 MILLION +27% 

89 MILLION +30%

45% 

R$ 101 MILLION +90%

30%

2 – OMNICHANNEL SALES

13 MILLION 

+142% 

47% 

3 - CRM

R$342M 

R$101M 

2.1x

+22% 

+42% 5.3M

+22%

+37% 

72%



2022

BRANDS

HIGHLIGHTS

R$ 1,381.0M

R$ 64.9M 

20.0%

R$ 804.7M

R$ 29.0M

12.5%

R$ 368.9M

R$ 10.2M

17.0%

R$ 114.8M

38.6%

R$ 1,200.3M

R$ 172.2M

62.4%

R$ 323.9M

R$ 233.2M

R$ 59.9M

R$ 19.5M

R$ 275.8M

R$ 1,198.3M

R$ 224.4M

+29.6% +34.2% +55.7% 

+26.3% +58.1% 

18.0%

38.4%

30.9%

15.5%

20.2%

Other
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GROSS REVENUE - DOMESTIC MARKET GROSS REVENUE BY CHANNEL



R$ 381.7M

R$ 15.3M 

17.3%

R$ 214.4M

R$ 8.0M

13.0%

R$ 121.7M

R$ 3.4M

19.8%

R$ 38.0M

35.6%

R$ 455.4M

R$ 81.0M

67.4%

R$ 88.5M

R$ 61.6M

R$ 17.3M

R$ 5.6M

R$ 120.1M

R$ 326.4M

R$ 67.6M

+1.7% +8.5% +32.9% 

+23.4% +35.1% 

15.9%

34.9%

33.9%

12.1%

16.8%

Other

2022

BRANDS

HIGHLIGHTS
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GROSS REVENUE - DOMESTIC MARKET GROSS REVENUE BY CHANNEL



KEY
INDICATORS



GROSS REVENUE

OPERATING INDICATORS
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NON-RECURRING ADJUSTMENTS

MAIN FINANCIAL INDICATORS
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BRANDS 

PERFORMANCE
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INTERNATIONAL

BUSINESS
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CHANNELS 
PERFORMANCE



CHANNELS

+17%
+23%

R$ 1.4B
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CHANNELS

29



-10,0

 40,0

 90,0

 140 ,0

 190 ,0

 240 ,0

 290 ,0

0,0 %

10, 0%

20, 0%

30, 0%

40, 0%

50, 0%

60, 0%

70, 0%

0,0

50, 0

100 ,0

150 ,0

200 ,0

250 ,0

300 ,0

350 ,0

CHANNELS

Arezzo&Co Group Digital Revenues

Digital Transformation

Web Commerce Sell Out Evolution

R$ 1.1B R$ 1.3B R$ 2.4B
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Customers

•

•

•

•

•

•

+22% +2,1x

CHANNELS

+37%
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MONOBRANDS CHAIN
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GROSS INCOME AND GROSS MARGIN

ADJUSTED OPERATING EXPENSES
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ADJUSTED OPERATING EXPENSES

ADJUSTED EBITDA AND 

ADJUSTED EBITDA MARGIN
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ROIC – RETURN ON

INVESTED CAPITAL

ADJUSTED NET INCOME AND

ADJUSTED NET MARGIN
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INVESTMENTS – CAPEX

CASH AND DEBT POSITION

•

•

•

•

•

•

•

•

•

•

•
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BALANCE SHEET
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INCOME STATEMENT
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CASH FLOW
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4Q


