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Highlights 1026
+4.8% +0.9 p.p.

@ of apparel SSS
Vs. 1Q25 and a 22.7% increase in

©

in apparel gross margin vs.

two-year cumulative net 1Q25
revenue
o
+15.9% +2.3 p.p.
£72) N
Beleza net revenue vs. 1725 % Merchandise gross margin
vs. 1Q25

+29.2% a}g + 51.5% in

Digital net revenue vs. 1Q25 and CAPEX vs. 1Q25, totaling
+1.5 p.p. in penetration R$62,2 million

(N

JATITS L Soo

aail Quarterly net income pre-IFRS 16

+2.8 p.p. higher than 1Q25

1Q26 Results
(1) Adjustments include: (i) Other net operating income (expenses); (i) Recovery of tax credits; 2
and (iii) long-term incentive plan, net of taxes..



Operational
performance 1026

- Execution of Tactical
ﬂi the collection EE[% commercial
transition strategy
Product mix —=>Y A.gilit.y in
rebalancing _3 distribution
Progressive e
growth = Test&Learn
in sales
) HIC & Dynamic . Gross margin
v pricing @? expansion

-

Increase in sales per square meter, with a focus on the
Energia C&A value drivers

1Q26 Results
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Ty

Execution

C&A Energia Strategy



ene rg ia C&A Evolution of key S Dynamic

Y categories J pricing 2.0
Highlight on female
Per UCt performance
15.9% increase in "
Beauty net revenue I=>» Test &Learn

in 1Q26 vs. last year

1Q26 Results
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energia (C&A

Omni Journey

ﬁ @ seu look favorito

/ em segundos

Vocé conta o que procura e nossa Personal Shopper
sugere combinagdes C&A que s30.a sua cara.

4

Offline
e | R Online

1Q26 Results @
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energia (C&A

Offline journey

Energia Concept as the
new model for new stores
and renovations.

20-25 refurbishments
planned for the year, with
12 already underway

10-15 stores planned for
the year, with 4 currently
underway

Note: in accordance with the capital budget approved at the AGOE held on April 29, 2026

1Q26 Results
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energia C&A Online journey

C&A continues to advance its omnichannel journey
through a more personalized and more seamless experience.

Site

@
: G seu look favorito | nn oo

~ em segundos

Vocé conta o que procura e a nossa Personal Shopper
sugere combinagdes C&A que s30 a sua cara.

New tools - ot
leveragin — nhancement of the .
[i%io:%" artific%l 7 U Ppayment experience 3 Ship from
D\ intelligence, g on the website and N store
app (checkout) expansion

driving higher

conversion rates
1Q26 Results @
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TODO MUNDO

energia (C&A
Strengthening the brand
and relationship

@, . . :
ﬁ% 50th anniversary in Brazil

alp
- [O Academy Awards

/)  Fashion editorial

S % . L
/2 Shakira 4 TREEY

T
| }“ﬁf.

1Q26 Results



PECAS
C&A + EDIT(
DE MOD

Y

G

fRiancial s &
Performance




Merchandise net revenue

R$ Million and %

Merchandise
14.9% 13.0%
13% =" —0.8%
+21%
N1Q26 vs. 1025 1510 1,542
1,331
1,157
1223 1Q24 1Q25 1Q26

Net Revenue

Apparel

21.9% 15.0%
— 4.8%
433%™ —~——

+6.2%
Nn1Q26 vs. 1025 1,364 1,449

1,181

966

1Q23 1Q24 1Q25 1Q26

SSS (Same Store Sales)

1Q26 Results
1




Merchandise gross margin

Figuresin %

Merchandise Apparel

4.9%
° 55.5%

48.1% 53.1%

1Q23 1Q24 1Q25 1Q26 1Q23 1Q24 1Q25 1Q26

+2.3 p.p +0.9 p.p

Nn1Q26 vs. 1Q25 n1Q26 vs. 1Q25

1Q26 Results
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Management of operating expenses:

R$ Million and %

SG&A pre IFRS-16
+4 6/o
+3 9%
+7 2%
1Q25 1Q26

== Selling G&A = Apparel

+4.6%

SG&A
n1Q26 vs. 1Q25

Operating Expenses pre IFRS-16

+19 p.p.
. 47.5%
45.6%
736 770
1Q25 1Q26

Bl Despesas operacionais = Despesas operacionais / Receita liquida

+1.9 p.p

N1Q26 vs. 1Q25

Net Revenue

+ Ll °/
1,612 _.o 2 1,620
+6.2%
—_—
1Q25 1Q26
m  Merchandise ex-apparel Financial Services

+0.5%

in net revenue
Nn1Q26 vs. 1Q25

1Q26 Results
(1) Expenses include the impact of lease payments, in accordance with IFRS 16 accounting standards, but exclude Depreciation and Amortization expenses, Right-of-Use Depreciation (Lease), as well as expenses related to 13 @

net credit losses and other operating (expenses) income






