





Disclaimer:

The following material is a presentation prepared by C&A Modas S.A. ( t h@ompany f),and may contain
statements representing expectations regarding future events or results.

The information herein reflects merely the expectations of Company management, and  was prepared
based on the premises and information currently available. Future considerations depend substantially on

market conditions and government rules, and on the performance of the Company, the industry, and the

Brazilian economy, among other risk factors listed in the Company Reference Form. Operating information

may i mpact t he Co mpedamnyaocse, arfdu tmay lead to results that differ materially from those
expressed in such future considerations.

Management on the information from the annual and quarterly financial statements and adjustments
thereto, drawn up in accordance with industry practices, and exclusively to enable a more detailed and
specific analysis of Company results/ Thus, such additional considerations and data should also be
independently analyzed and interpreted by the shareholders and market agents, who must undertake their
own analyses and draw their own conclusions regarding the information disclosed herein. No data
interpretation or analysis performed by Company officers should be taken as any guarantee of future
performance or  results, but are merely illustrative of how Company officers view Company results.

Company sharehol ders and potential investors must read this
annual and quarterly financial statements and other documents and information provided by the Company,
considering this document as merely illustrative.
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Purpose

Impact people so
they become what
they want to be
through fashion.




A fashion retailer dating back 183 years!

With democratic fashion, innovation, the ability to reinvent itself, and superior resilience

1841 1976 ZAONRS

Clemens & C&A Brasil C&A Brasil
August almost 50 years IPO



Recap of the Fashion Tech IPO 2019 strategy

fashion

tech @

Expansion Digitization Credit

Data and Technology

Organization and Culture



Leveraging the IPO

.
Expansion (V)

Potential for 150
new stores and new
formats

A 57 New Stores

A 13 ACE double -door stores
A Expand Beauty

A MRB Concept Store




Leveraging the IPO
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=) Expansion (V) Supply
Potential for 150 More modern
new stores and new distribution model
formats
A 57 New Stores A New DC
A 13 ACE double -door stores A Push&Pull W38%

A Expand Beauty A wWMS
A MRB Concept Store A Sorter
A RFID
A Sourcing speed
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Leveraging the IPO
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Potential for 150 More modern Digital
new stores and new distribution model Transformation
formats
A 57 New Stores A New DC A Tech
A Infrastructure
A 13 ACE double -door stores A Push&Pull W38% A Cyber
A Expand Beauty A wWMS A Applications
A MRB Concept Store A Sorter ﬁ ZMNI
A RFID A WhatsApp Sales
A Sourcing speed A Minha C&A (My C&A):
A Way of working
ATest & Learn
Aagility
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Leveraging the IPO
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Potential for 150
new stores and new
formats

A 57 New Stores

A 13 ACE double -door stores
A Expand Beauty

A MRB Concept Store

>
Supply

More modern
distribution model

A New DC

A Push&Pull W38%
A WMS

A Sorter

A RFID

A Sourcing speed

y
Digitization (& (@

Digital
Transformation

A Tech
A Infrastructure
A Cyber
A Applications
A OMNI
A Al
A WhatsApp Sales

A Minha C&A (My C&A):

A Way of working
ATest & Learn
Aagility

@

Increased credit
offering

A Buy -back the credit
operation

A scD

A C&A pay

A Digital

A Facial Biometrics




C&A continuously transforming itself

More
connected to
our customers



More connected to our customers
Sales driven by improved knowledge of our customers
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C&A continuously transforming itself

More @ More accurate
connected to collections
our customers



G More accurate collections

/»\pe.:eived

Product

teams quality
Customer
Supplier
integration Test & Learn

~

Reinforced development teams
Fashion for a range of occasions

Program for increasing value
perception

Product Development technology
Multiplicity of tests
Integrated supply chain

Diverse and frequent customer
surveys



More

C&A continuously transforming itself

@ More accurate @ Power House
connected to collections analytics
our customers



C&A continuously transforming itself

More ) More accurate &) Power House C&A pay

connected to collections analytics facilitating the

our customers customer
journey



C&A Pay faclilitating
the customer

journey
Share 12-month Spending
(R$)
1l x
40Q21 40Q23 Normal Pay
Fully digital
Relationship

Fast, | ntuitive experience




C&A continuously transforming itself

More @ More accurate @ Power House C&A pay @ Integrated
connected to collections analytics facilitating the execution
our customers customer

journey



e Integrated execution

Opportunity
S map

1 Performance

<= forums

i Aglle testing and

< A
- .
v~ scaling

@Zﬂ Reinforced

leadership team




C&A continuously transforming itself

More
connected to
our customers

@ More accurate
collections

@ Power House
analytics
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C&A pay @ Integrated @ Culture and
facilitating the execution performance
customer

journey
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Results of the Transformation Cycle

Increased Competitiveness More profitable goods
SSst Gross Margin
18.5% 56.5%
55.3%
/ +17 2 -1.2% p.p.
13/
4Q22 4Q23 4Q22 4Q23
Company profitability Debt reduction
EBITDA (Mn) Leverage
501.5
364.3
37.7%
_ e
I
4Q22 4Q23 2022 2023

SSS!Same store apparel sales



2023

Recognitions

€. /INSIGHT

NEOFEED

A C&A triplicou de valor na bolsa. Agora, quer ficar
“mais bonita”

Com os primeiros frutos da estratégia de expansdo das vendas e das margens

C&A: o que a varejista faz de diferente que leva

C&A volta a moda na Bolsa e ao salto de 250% da acdo em 12 meses

nas mdos, empresa quer avangar no segmento de beleza, com mais produtos sobe 18%
proprios e de terceiros. O CEO Paulo Correa conta os planos ao NeoFeed Santander avalia impacto dos meios de pagamento nas varejistas e vé C&A se destacando positivamente
exame.
exame.
= Ll v
€. IINSIGHT €. [/[INSIGHT

Tchau, cartao fisico: como e comprar s6 mostrando o
rosto em lojas da C&A

InfoMoney

Business | Mod

exame. &A evolui margem a melhor nivel histérico no VOGLE

0 aut
s 4° tride 2023
Atelié Mao de Mae lanca colaboragdo com
C&A Brasil lanca colecéo de jeans a C&A

C&A lanca linha propria de
maquiagem, de olho em
rentabilidade

Digitalizacdo e disciplina
financeira: a receita da C&A
para dar a volta por cima

Moda

sustentavel com transparéncia e _

rastreabilidade = wuol R | Assine

Par meio de um QR Code disponivel na etiqueta do jeans, & possivel conferir todas as etapas de e
produgie da roupa vendida na C&A MM S para assinantes Assine UOL Q Buscar (V] PLAMETA,  Negécies . B @

Investimentos

Por que a acao da C&A se
destaca entre rivais? Pode
subir mais?

Programa de coleta de pecas

exame. .
usadas da C&A mostra potencial

C&A arrecada mais roupas de clientes e quer

de reciclagem ainda pouco
crescer programa de circularidade na moda exp|°rado na industria téxtil
Movimento ReCiclo esta em 60% das lojas da C&A, Pegas doadas por consumidores vao para ONGs, o i o 80 e -

descarte adequado ou producao de novas pecas; veja resultados ReCiclo completa seis anos ¢

m arrecada adas, u antidade
a frente a0 volume produzido pela g

a aponta caminhos de

- m

exame.

€. /INSIGHT

EMPRESAS

Com 4° tri "de ouro", lucro da
C&A dobra e bhate (com folga)
previsdo do mercado

BAZAAR

BRASIL

MINDSE7 C&A LANCA SUA PRIMEIRA
COLECAO FEITA DE MATERIAIS
UPCYCLED



We have made
progress, but there are
still numerous
opportunities for
growth...




Be the largest and most
beloved fashion brand In

grE&am



