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=3 OPERATIONAL:

2Q21 started out with restrictions on business hours
INn locations we have strong presence - average number
of hours available in April was 49.3%:;

growth in net revenue from merchandise sales in May
and June at 4.2%

recovery during the quarter intensified at the beginning
of 3Q21, with a normalized operating scenario and low
winter temperatures - growth of 14%* in July vs 2019

=3 PERFORMANCE

L

apparel sales have recovered, and 2Q21 sales
were only 0.7% below 2Q19;

our online net revenue increased 36.9% to R$ 191 miillion,
representing 16.8% of net revenue
from merchandise sale in 2Q21

*Preliminary and unaudited numbers
** Including all omnichannel initiatives

=3 CLIENTS
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our CV&VC relationship program now has 16.8 million cu
and accounts for 78% of sales;

our e-Commerce** customer base (LTM) doubled,
and multichannel customers, who spend about twice
as much as average customers, also increased 80%:;

ESG

Environment : blockchain adoption for product traceability (from ordering
to manufacturing)

Social: 30 years of Instituto C&A
- current focus on professional training projects through fashion

to the community
- donation of R$245 thousand to the Unidos pela Vacina

movement.
- creation of the C&A Pride affinity group

Governance: Structuring the ESG area (female leadership)

v




strenght of apparel.

COLLABS COLLECTIONS
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Lancamento toda semana para vocé
atualizar seu guarda-roupa.

Moletons reinventados com
modelagens diferentes sao a

a I e rta novidade para essa estacao,
e é claro, que os coletes
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de tendéencila!  divertidos nao poderiam faltar.
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Cores e estampas da
meia estacao. |
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Uma colegéo sé dela.
Toda para vocé.




Growth Levers

Modernized the

Supply Chain Digital

: operating model Transformation
Expansions Increased

New stores and formats credit offering




growth plan 175
deliveries.

2Q21

nhew stores and for

9 new stores opened:;

- 2 ‘. ‘ y - - » P ;1 =
2 stores were closed: /59 Muito Eu. \\WSe?
- Muito Carpina.

A total of 304 stores
by end 2Q21.
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K K
Sorters: New Warehouse
Management System
second sorter now completed for
IS operational the e-Commerce
third one is being assortment and being
assembled iImplemented for SP
K. K.
Omnichannel Automated
. Operation: 100% of e-Commerce DC
- stores with ship on schedule
| from store and will be operational
operation, being for 4Q21 events

23 hub stores

A supply model that consists in replacing individual SKUs of different models, sizes and colors in our B&M stores according to
demand, making serving the demand for our fashion tems more efficient.
**Radio-Frequency Identification

¥
RFID Project**:

101 stores
and 89 suppliers;

by end 1H22

/4

Push&Pull
Pilot*
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negotiation agenda business plan
evolving well, development, partner

with good possibilities approach and

for completionin 2021  professional contracting



(R$ MILLION)

-6.7% . -15.3%
| ——
2,300.8
1,260.3 1 175 .6 Apparel was |
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pre-pandemic 53.5% )/ 1,951.7
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gross profit and gross

merchandise margin.

——
Gross
Merchandise

-7.3% margin at 2Q20 . 19.8%

; levels when -
563.7 i l Apparel margin 1,011.6 20.2% 811.2
313.7%

522.3 ' was a record |
J X 540.2

126.3
5/.4 105

2Q19 2Q20 2Q21 6M19 6M20 oM21

VARIATION VARIATION

vs.2Q20 vs.2Q19 vs.6M20 vs.6M19

+355,0% -4,0% +56,0% -17,0%

36.5 110.3 60.3 62.8

Gross Profit 2Q19 2Q20 2Q21 Var.2Q20 Var.2Q19

'

. APPAREL OTHERS - FASHIONTRONICS

Gross Profit 6M19 6M20 6M21 Var.6M20 Var.6M19




(R$ MILLION)

Non-recurring RS 173

million due to tax
—-15.6% e credits arising from
the exclusion of ICMS
from the basis for
: calculating PIS and
Cofins between 2015
and 2017.

1241%

19.3%

7,5%

VARIATION VARIATION

vs.2Q20 vs.2Q19
R$126.2 R$115.2
64.9% 4.0%

19.4%  103% W

-548.0 -462.7 -438.6 -982.8
2Q19 2Q20 2Q2 MO EMOO Mo

® cxr @ OTHERS

vs.6M20 vs.6M19

R$136,4 -R$518,3
+31,2 +7,3%
-4.,5% -14,5%

-387.7

@ seLLnG




adjusted*
EBITDA
and margin.

MARGIN(%)

@ ADJUSTED EBITDA

297.4

-32.7%

125.8

2Q19

164.9

-201.0 -196.8
2Q20 2Q21 oM19 6M20 oM 21

*Pursuant to Article 4, CVM Instruction 527, the Company has chosen to show Adjusted EBITDA as in the above table in order to provide information which best reflects
the gross operational

cash generation from its activities. The adjustements are: (i)Other net operating income (expenses); (i) Financial Income of Supplier; (iii) Tax Credit Recovery; and (iv)
Commercial Lease

Payments (IFRS16).



netincome
and net
margin.

168.6%
25.8

-R$
261.3

_247 4
1921



(R$ MILLION)

Record
341%
investment 212-2

level inrecent |
decades
169.3%

158.2

90.3%

212.6%

VARIATION
vs.6M20 vs.6M19

VARIATION ¢

vs.2Q20 vs.2Q19 7808

+115,5% +8,5%
-43,8% -76,0%
+302,3 +379,7%
+1371,4 +267,9%

+190.4% +65,6%
-59,0% -83,9%
+261,5% +124,7%
+976,2 +396,7%

31.2
4,2

2Q21

6M20 OM 21
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EARNINGS

contacts:

Milton Lucato - CFO

Roberta Noronha
roberta.noronha@cea.com.br
Carolina Martins
carolina.Martins@cea.com.br



