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MESSAGE FROM MANAGEMENT

The second quarter of 2022 was a milestone in TIM’s transformation with the conclusion, in April, of the
acquisition of Oi’'s mobile assets, making us even more efficient on the commercial and infrastructure
fronts, while transforming customer experience with the largest network in Brazil.

This quarter was marked by a strong commercial performance that sustained our revenue expansion
and EBITDA growth levels. We also incorporated, as of May 1%, the financial and operating results of
Cozani, the company that consolidates the mobile assets acquired by TIM.

2022 SECOND QUARTER HIGHLIGHTS

ACCELERATED GROWTH WHILE MAINTAINING HIGH
PROFITABILITY

+21.8% +10.7%

o Strong growth in the top line ex-Oi (+12.6% YoY) and in the Service Net Revenue Mobile ARPU
Revenue ex-0i (+12.4% YoY) in 2Q22; YoY Growth ex-0i YoV

o Record growth of the Mobile Service Revenue ex-Oi up by 12.8% in 2Q22 Growth in 2Q22
YoY in the quarter, with Postpaid Revenue growing by 12.2% YoY
and Prepaid Revenue up by 6.9% YoY;

o Mobile ARPU ex-Oi increased by 10.7% YoY in 2Q22, reaching RS
28.50;
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+18.3% +20.1%

o Customer Platform Revenue totaled RS 52 million in 2Q22;

. Normalized
o TIM Live Revenue up by 10.0% YoY; IIE\IBOIEI'rBC,;\h\Z(e?( EBITDA - Capex
o) ;
o Normalized EBITDA reached R$ 2.5 billion in the quarter (up by Growth in 2Q22 YoY Growth in

18.3% YoY), with an EBITDA Margin of 46.3% (excluding the effect
of I-Systems, the Margin stood at 47.7%, flat YoY).

2Q22

26.8% RS 270 min

DEVELOPING AND EXPANDING INFRASTRUCTURE: LEADER IN 4G

AND PIONEER IN 5G EBFll_CI)Dt’;nGlézed / of IoE
- Capex
o Leadership in 4G coverage, reaching more than 5,000 cities, with Net Revenue in announced

highlight to the expansion of the 700 MHz frequency now 2Q22 in 2Q22

covering 4,262 cities;

o Expanded 4.5G coverage to 1,842 cities;

o 5G launch in Brasilia with new offers;

INFRASTRUTURE

0}
o TIM Live customer base reaching 699 thousand connections, with 5'2 /0 5G
growth of 4.9% YoY. of equity Best network and

stake in C6 coverage leader
bank Launch in Brasilia

WITH A STRONG QUARTER, TIM WELCOMES THE ARRIVAL OF Ol
MOBILE CLIENTS

o 16 million new customers migrated from Oi Mobile, with 9 million RESULTS CONFERENCE CALL
new lines from Prepaid and 7 million from Postpaid,; August ond 2022 at:

o “Roaming like” phase completed earlier than expected (less than 10 a.m. (BRT) / 9 a.m. (US EST)
1.5 month);

Webcast (English): click here
o 29 areas codes benefited by a better network.

Webcast (Portuguese): click here

Ol ASSETS ACQUISITION


https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmailerurl.mziq.com%2Fls%2Fclick%3Fupn%3D9C1nDCSTDIGQBf5S24-2FV9MKaGGmSUPWBkYV5gGfkZgiF3-2FEvfNfP5ADT-2Bg7RY-2B0R4Exi-2FMWmNTn6IfJmS0pCbUhKnd-2FQsCwLS-2F98qLbGKcLeVFI67KsAGeLNuhId5MpUfQYx_ZlTJSHRXc1bWiQbI-2FHPqdPfZpOclItxalFgr-2FCW2N2y5gEd0SFWxxwj4isjRG-2F86CcqQwqVyean3IbYFaPo03uwKi-2FlXiTSTNpRm6a5dJNVNzhmKHykjwKQAZYjOOshrskoFW9nchH5l9xEl7588xR9HpjPZBLHoW9d-2BAHSfNaNHXrN9pEAxlEpqpy4aTLmk-2Ftj1TYp12518AIQGUlQfAcK-2Bv9-2Bv0kPOcxG-2Bs6ADKENXCHSF-2BI9pFyUJunWFITS2o9PKuBJRcfrjMbssxSaL8nXVLCEyXv3riKYygpnn0D-2FWvy3-2F3Zj7ZlMEiqmJGDXo-2B4zNImmYEVuqfJu7yCuTxUd0vvTh3FLUViYfBjEfVfr8YpcX9WGOlAhHvzXosePw-2B-2FtXDQKWAy3JdvNaVNvhUS2fBCmiQU83cq6TPMX-2BXVzJXwcTvktzRUU0M-2BztbrRkTnufzHBZPOQj0NqqKuqn9w-3D-3D&data=05%7C01%7Cgknascimento%40timbrasil.com.br%7C5f69b0a5734a4d8bd73308da5ae3bf97%7C57b8c96eac2f4d78a149f1fc6817d3c4%7C0%7C0%7C637922231484843519%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=cWp1%2FhNKJmyGKdpOF4qT6VJOS7MHthvEOZ2p8qAtYnQ%3D&reserved=0
https://nam10.safelinks.protection.outlook.com/?url=https%3A%2F%2Fmailerurl.mziq.com%2Fls%2Fclick%3Fupn%3D9C1nDCSTDIGQBf5S24-2FV9MKaGGmSUPWBkYV5gGfkZgiF3-2FEvfNfP5ADT-2Bg7RY-2B0RSmgH3OV3gUssBd-2BZwSg-2FGH1CJQPmdjXyEYFNv0X0PPPF0iqOjf9os2SWetnr2WyROQF4_ZlTJSHRXc1bWiQbI-2FHPqdPfZpOclItxalFgr-2FCW2N2y5gEd0SFWxxwj4isjRG-2F86CcqQwqVyean3IbYFaPo03uwKi-2FlXiTSTNpRm6a5dJNVNzhmKHykjwKQAZYjOOshrskoFW9nchH5l9xEl7588xR9HpjPZBLHoW9d-2BAHSfNaNHXrN9pEAxlEpqpy4aTLmk-2Ftj1TYp12518AIQGUlQfAcK-2Bv9-2Bv0kPOcxG-2Bs6ADKENXCHSF-2BI9pFyUJunWFITS2o9PKuBJRcfrjMbssxSaL8nXVLCEyXv3riKYygpnn0D9C6Alu1LSPwDGoyeG0lnCNZeclmuulnzSpux2XZF4rpwXLKdI-2Bk-2FUjmxsOvsSpPXW8zhzHQlie4s0iGSwakcEt5W2N6g-2FJ44yHakxrnNEk18LqB5xYJIF8pWX8VFNthNUbIfrvtgfmKECXf4R-2Bg-2BW8aV2HUAps-2FAcSlphlbWREDQ-3D-3D&data=05%7C01%7Cgknascimento%40timbrasil.com.br%7C5f69b0a5734a4d8bd73308da5ae3bf97%7C57b8c96eac2f4d78a149f1fc6817d3c4%7C0%7C0%7C637922231484843519%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=l%2FjGWNziH3xy%2FmmDC%2FilcperUAjOpTHaNbthhcib%2Br0%3D&reserved=0
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OPERATING AND FINANCIAL HIGHLIGHTS

DESCRIPTION
OPERATIONAL
Mobile Customer Base ('000) 68,695 51,341 33.8% 52,305 31.3% 68,695 51,341 33.8%
Prepaid 38,902 29,185 33.3% 29,089 33.7% 38,902 29,185 33.3%
Postpaid 29,794 22,156 34.5% 23,215 28.3% 29,794 22,156 34.5%
Human Postpaid 25,059 18,150 38.1% 19,232 30.3% 25,059 18,150 38.1%
4G Users Base ('000) 59,811 44,357 34.8% 46,865 27.6% 59,811 44357 34.8%
5G DSS Users Base ('000) 549 - n.a. 366 50.0% 549 - n.a.
TIM Live Customer Base ('000) 699 666 4.9% 689 L4% 699 666 4.9%

FINANCIAL (RS million)

Net Revenues 5,368 4,407 21.8% 4,727 13.6% 10,095 8,747 15.4%
Services Revenues 5,202 4,266 21.9% 4,584 13.5% 9,785 8,495 15.2%
Mobile Service 4,899 3,983 23.0% 4,286 14.3% 9,185 7,930 15.8%
Fixed Service 303 283 7.1% 297 2.0% 600 564 6.4%
Normalized* Operating Expenses (2,882) (2,306) 25.0% (2,604) 10.7% (5,486) (4,625) 18.6%
Normalized* EBITDA 2,486 2,101 18.3% 2,123 171% 4,609 4,121 11.8%
Normalized* EBITDA Margin 463%  477%  -lhpp.  449%  lhpp.  457%  471%  -15pp.
Normalized* Net Income 313 681  -54.1% 419 -253% 731 958 -23.7%
Capex 1,050 906 15.9% 1328  -21.0% 2,378 2,230 6.6%

* EBITDA normalized according to the items described in the Costs section (+R$ 50.3 million in 2Q22, +RS 20.3 million in 1Q22, and +RS 13.7 million in 2Q21). Net
Income normalized by: tax credit and other effects (-RS$ 17.1 million in 2Q22, -R$ 6.9 million in 1Q22, and -R$ 4.6 million in 2Q21).

VEMPRA
MAIOR REDE

MOVEL
DO BRASIL.
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QUARTERLY EVENTS AND SUBSEQUENT EVENTS

PAYMENT OF INTEREST ON SHAREHOLDERS’ EQUITY

On June 15, 2022, TIM S.A. announced that its Board of Directors approved the distribution
of RS 270 million as Interest on Shareholders’ Equity (“loE”). The payment was made on July
20, 2022.

TIM OBTAINS RIGHT TO EXERCISE THE 7™ TRANCHE OF
SUBSCRIPTION BONUS AT C6 BANK

In July 2022, TIM obtained the right to exercise the 7*" tranche of the subscription bonus of
C6's share capital as a result of the achievement of the 7™ level of the agreed targets within
the partnership, totaling an accumulated indirect interest of around 5.16% in C6’s share
capital.

INTEGRATION OF OI'S MOBILE ASSETS (COZANI)

After announcing the conclusion of the agreement to acquire Oi's mobile assets in April, TIM
initiated the migration and integration process for the customer network arriving from Oi.

In June, TIM concluded the “roaming like” phase ahead of schedule, which is when
customers arriving from Oi begin to access TIM's network, in roaming mode, when no
coverage is available, therefore offering a better user experience. TIM is now preparing to
migrate customers, which will be carried out in phases, starting in September 2022.

On July 4, TIM launched the public offering for the sale of 50% of Radio Base Stations
(“ERBS”). The assets were priced according to their technology, ranging from RS 26,187.06
to RS 322,293.26. Discounts may be given for the modalities described in the offering.

REDUCTION IN THE SECTOR’S TAX BURDEN

In June, the Brazilian government approved the complementary law no. 194/22 that
considers communication-related services as essential, thus reducing the sector's tax
burden, with a lower incidence of ICMS on telecom services.

Customers will benefit from the reduction in the ICMS tax rate according to the segment,
plan, and offer they hold.



2"° QTR 2022

FINANCIAL PERFORMANCE
OPERATING REVENUE

> New level of Total Net Revenue, growing by 21.8% YoY, driven by a strong performance in the
mobile segment and the acquisition of Oi's mobile assets

DESCRIPTION 2Q22 2Q21 % YoY 1Q22 % QoQ 6M22
RS million

Net Revenues 5,368 4,407 21.8% 4,727 13.6% 10,095 8,747 15.4%
Services Revenues 5,202 4,266 21.9% 4,584 13.5% 9,785 8,495 15.2%
Mobile Service 4,899 3,983 23.0% 4,286 14.3% 9,185 7,930 15.8%
Client Generated 4,487 3,623 23.8% 3,900 15.1% 8,387 7,224 16.1%
Interconnection 109 131 -16.6% 112 -2.9% 221 266 -17.0%
Customer Platform 52 28 85.1% 35 47.2% 88 45 93.6%
Others 250 201 24.4% 239 4.8% 489 395 23.8%
Fixed Service 303 283 71% 297 2.0% 600 564 6.4%
of which TIM Live 197 179 10.0% 192 2.8% 388 353 10.1%
Product Revenues 167 141 18.3% 143 16.0% 310 252 22.9%

In 2Q22, Net Revenue totaled RS 5,368 million, up by 21.8% YoY, with all lines contributing positively:
(i) Mobile Services Revenue (+23.0% YoY) was boosted by the performance of the main segments and
revenues from the acquisition of Oi’s mobile assets (as of May 1%); (ii) Fixed Service Revenue (+7.1% YoY)
driven by TIM Live (+10.0% YoY); and (iii) Handset Revenue (+18.3% YoY) explained by the increase in sales
of handsets at a higher average prices and a lower comparative base in 2021. In 6M22, Net Revenue
increased by 15.4% YoY.

Excluding the effects from the acquisition of Oi's mobile assets, Net Revenue would have totaled RS 4,961
million in 2Q22, up by 12.6% YoY. In 6M22, Net Revenue would have increased by 10.8% YoY.

Net Revenues
{RS mln; %YoY)

Net Revenue +21.8% 5368

ex-0i “B-

864

increased by
12.6% YoY

Mobile +23.0% +7.1% +18.3%

2021 Client Generated  Customer TX and Others

Platform
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Breakdown of the Mobile Segment (net of taxes and deductions):

Mobile Service Revenue (MSR) totaled R$ 4,899 million in 2Q22, up by 23.0% YoY (R$ 9,185 million in
6M22, up by 15.8% YoY). This result was driven by: (i) 16 million new customers arriving from Oi; (ii) growth
in Mobile ARPU (Average Monthly Revenue Per User), by 10.7% YoY, excluding the effects from Oi's mobile
assets, and resulting from the Company's Volume for Value strategy, which seeks to monetize its base
through more efficient management of the customer lifetime value.

Excluding the effects from the acquisition of Oi's mobile assets, Mobile Services Revenue would have
totaled RS 4,492 million in 2Q22, up by 12.8% YoY. In 6M22, this line would have totaled RS 8,778 million, a
growth of 10.7% YoY. This performance was driven by: (i) changes in plan structure and prices; (ii) a rational
competitive environment; (iii) government aid and benefits that offset other negative elements of the
macroeconomic environment; and (iv) the early and voluntary migration of Oi's clients into TIM’s customer
base.

Mobile ARPU
Mobile ARPU (%YaY)
S| 105 10.7%

accelerated
pace

7.6%
4.4%
- - .

2021 3021 4Q21 1Q22 2Q22
TIM (ex-Oi)

Performance breakdown for each mobile segment in 2Q22:

(i) Prepaid revenue increased by 20.6% YoY in the quarter, while Prepaid ARPU reached RS 12.60,
down by 0.4% YoY. This performance is explained by opposing forces: the arrival of approximately
9 million new lines from Oi, which diluted Prepaid ARPU; and a 7.4% YoY increase in ARPU,
excluding the effects from Oi, which practically offset the dilution. This organic ARPU performance
was driven by the changes implemented, in 1Q22, in the recharge portfolio and plan structures and
the resuming of the government aid. In 6M22, Prepaid revenue grew by 11.9% YoY.

(i) Postpaid Revenue increased by 22.1% YoY in 2Q22, with Postpaid ARPU at RS 36.90, down by 2.4%
YoY. With dynamics very similar to Prepaid, this performance can also be explained by opposing
forces that partially offset each other: the arrival of approximately 7 million new lines from Oi that
diluted the Postpaid ARPU; along with a Postpaid ARPU ex-M2M, excluding the effects from Oi,
growth of 5.7% YoY. This organic ARPU performance is explained by the price readjustment applied
to the entire postpaid base amid rising inflation, impacting the Control plans as of March and other
postpaid plans as of May. In 6M22, Prepaid revenue grew by 15.2% YoY.
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Postpaid ex-M2M ARPU Prepaid ARPU
ARPU (ex-Oi) (RS /Mo; %YoY) (RS IMo; %YOY)
with
consistent

growth in all
segments

TIM (ex-Oi) TIM (ex-Oi)

Interconnection Revenue (ITX) fell by 16.6% YoY in 2Q22, and by 17.0% YoY in 6M22, due to lower incoming
traffic. The effect of mobile termination rate (“MTR”) on Net Service Revenue was 1.9% in the quarter.

Customer Platform Revenue totaled R$ 52 million in 2Q22. In 6M22, this line totaled RS 88 million.

The Other Revenues line increased by 24.4% YoY in 2Q22, mainly due to the higher revenue from network
sharing and swap contracts, in line with the Company’s strategy to expand the fiber transport
infrastructure (backbone and backhaul) and to allocate resources more efficiently (Capex and Opex). In
6M22, this line recorded growth of 23.8% YoY.

Breakdown of the Fixed Segment (net of taxes and deductions):

Fixed Service Revenue totaled RS 303 million in
2Q22, up by 7.1% YoY and by 6.4% YoY in 6M22,

totaling RS 600 million. TIM Live, the main fixed TIM Live Revenues

(RS min) TIM Live

revenue line, recorded a growth of 10.0% YoY maintaining
double-digit

L 4

in 2Q22, and increased by 10.1% YoY in 6M22. e .

TIM Live continues to focus on the migration -

from FTTC to FTTH, improving user experience 2021 2022
and aiming at customer retention and a

premium positioning. The FTTH customer base

grew by 33.1% YoY in the quarter.

growth
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OPERATING COSTS AND EXPENSES

In 2Q22, our Cost dynamics was impacted by the rental of the I-Systems network and the
effects from the acquisition of Oi Mobile, in addition to other non-recurring items.

DESCRIPTION 2Q22 2Q21 % YoY 1Q22 % QoQ 6M21 % YoY

RS million

Reported Operating Expenses (2,932) (2,320) 26.4% (2,624) 11.7% (5,557) (4,639) 19.8%

Normalized* Operating Expenses (2,882) (2,306) 25.0% (2,604) 10.7% (5,486) (4,625) 18.6%
Personnel (296) (260) 13.5% (302) -2.1% (598) (538) 11.1%
Selling and Marketing (1,032) (749) 37.8% (817) 26.4% (1,849) (1,564) 18.2%
Network & Interconnection (942) (685) 37.5% (894) 5.4% (1,836) (1,405) 30.6%
General & Administrative (188) (174) 8.1% (198) -5.0% (385) (341) 13.0%
Cost Of Goods Sold (COGS) (219) (183) 19.4% (188) 16.5% (407) (329) 23.6%
Bad Debt (161) (161) 0.1% (136) 17.8% (297) (284) 4.6%
Other operational revenues (expenses) (45) (94) -52.0% (69) -35.2% (114) (164) -30.3%

Normalized* Operating Expenses Ex-COGS (2,663) (2,123) 25.5% (2,416) 10.2% (5,080) (4,296) 18.2%

* Operating costs normalized by: expenses with specialized legal and administrative services (+R$ 50.3 million in 2Q22, +R$ 8.4 million in 1Q22 and +R$ 13.7 million in
2Q21) and payroll expenses (+R$ 11.8 million in 1Q22) related to the acquisition of Oi's mobile assets.

Normalized Operating Costs and Expenses totaled RS 2,882 million in 2Q22, +25.0% YoY, while in 6M22
this line totaled RS 5,486, up by 18.6% YoY, reflecting the impacts from the inflation indexes, higher costs
related to the acquisition of Oi’s mobile assets, including 2 months of the TSA (“Temporary Service
Agreement”)’, and I-Systems rental expenses. Excluding the impacts from I-Systems? and the TSA, this
line would have increased by 19.7% YoY in the quarter, and by 14.4% YoY in 6M22.

In 2Q22, Reported Operating Costs and Expenses totaled RS 2,932 million, up by 26.4% YoY. During the
quarter, this line was impacted by non-recurring expenses with specialized administrative and legal
services, totaling RS 50.3 million, related to the acquisition/restructuring projects of Oi's mobile assets.

Breakdown of Normalized Costs and Expenses Performance:

Normalized Personnel Costs® increased by 13.5% in 2Q22. This performance continues to be affected by:
(i) readjustments on wages, benefits, and incentives at levels near to the annual inflation for the period;
and (ii) higher costs related to employee profit-sharing. Despite this growth, personnel costs fell by 2.1%
when compared to 1Q22, indicating it could have reached a plateau. In 6M22, this cost line increased 11.1%
YoY.

The Commercialization and Advertising line, one of the most affected by the acquisition of Oi's mobile
assets, increased by 37.8% YoY in the quarter. This variation can be explained mainly by: (i) the increase
in advertising expenses with campaigns aimed at strengthening the brand, mainly due to the acquisition

1 A temporary contract to provide management services for the subscriber base and maintenance of the NOC (“Network Operations Center”).
The TSA has a 12-month term and was adjusted to exclude services related to recharges.

2|-Systems was created in partnership with IHS Brasil, in November 2021, as an open provider of fiber-optic infrastructure. The transaction included
the selling of a 51% stake to the new partner upon payment of R$ 1.1 billion to TIM and the allocation of R$ 600 million into I-Systems' cash balance.
3 In 1Q22, the personnel costs line had a non-recurring impact of RS 11.8 million referring to payroll expenses related to the acquisition of Oi's
mobile assets.

5
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of Oi Mobile and the launching of the 5G network; (ii) higher Fistel expenses resulting from the
incorporation of Oi Mobile; (iii) higher expenses related to the management of the customer base (billing,
collection, and caring); and (iv) 2 months of TSA costs with Oi (RS 49 million). In 6M22, this line increased
by 18.2% YoY.

Network and Interconnection grew by 37.5% YoY in 2Q22, affected by: (i) higher expenses with the rental
of the fiber-optic secondary network from I|-Systems; (ii) higher expenses with infrastructure sharing
contracts due to inflation; and (iii) higher expenses with content and value-added service providers. In
6M22, this line increased by 30.6% YoY.

Normalized General and Administrative (G&A) Expenses* increased by 8.1% YoY in the quarter, mainly
due to higher expenses related to the project to migrate the IT infrastructure to the cloud (“Journey to
Cloud”). In 6M22, this line increased by 13.0% because of the impacts mentioned above, in addition to
higher consulting expenses.

Cost of Goods Sold (COGS) increased by 19.4% YoY in 2Q22, driven by a weaker comparative base and
higher average prices from the handsets sold. In 6M22, this cost line increased 23.6% YoY.

Provisions for Doubtful Accounts (Bad Debt) remained stable in 2Q22, up by 0.1% YoY, totaling RS 161
million. This result was impacted by a higher comparative base given that, in 2Q21, we recognized a bad
debt from a wholesale customer. This line continues to be impacted by the higher Postpaid customer base
and, despite a more challenging macroeconomic environment, Bad Debt over Gross Revenue was 2.2%
(-0.4 p.p. YoY), in line with 1Q22. In 6M22, Bad Debt increased by 4.6% YoY.

Other Operating Expenses (Revenues) fell by 52.0% YoY in 2Q22, mainly explained by lower expenses
related to losses on civil lawsuits. This item corresponded to 1.6% of the Total Normalized Costs and
Expenses (vs. 4.1% in 2Q21). In 6M22, this cost line reduced by 30.3% YoY.

4 The General and Administrative Expenses was impacted by non-recurring items, in the amount of R$ 50.3 million in 2Q22, RS 8.4 million in 1Q22,
and R$ 13.7 million in 2Q21, related to expenses with specialized legal and administrative services for the acquisition/restructuring of Oi’s mobile
assets and I-Systems projects.

6
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FROM EBITDA TO NET INCOME

> Strong EBITDA growth, driven by the increase in Service Revenues resulting from excellent
organic performance and the arrival of Oi's customers

DESCRIPTION 2Q22 2Q21 % YoY 1Q22 % QoQ

Normalized (RS million)

Normalized* EBITDA 2,486 2,101 18.3% 2,123 17.1% 4,609 4,121 11.8%
Normalized* EBITDA Margin 46.3% 47.7% -1.4p.p. 44.9% L4p.p. 45.7% 47.1% -1.5p.p.
Depreciation & Amortization (1,689) (1,424) 18.6% (1,399) 20.7% (3,089) (2,852) 8.3%
Depreciation (1,235) (989) 24.9% (978) 26.2% (2,214) (1,969) 12.4%
Amortization (454) (435) 4.3% (421) 7.9% (875) (883) -0.9%
Equity in earnings (14) - n.a. 9) 61.9% (23) - n.a.
Normalized* EBIT 782 677 15.6% 715 9.4% 1,498 1,269 18.0%
Normalized* EBIT Margin 14.6% 15.4% -0.8p.p. 15.1% -0.6p.p. 14.8% 14.5% 0.3p.p.
Normalized Net Financial Results (439) (36) 1109.9% (248) 77.0% (687) (262) 162.7%
Financial expenses (785) (392) 100.1% (639) 22.7% (1,424) (685) 108.0%
Financial income 336 360 -6.6% 396 -15.3% 732 426 71.8%
Net exchange variation 10 (4) n.a. (5) n.a. 5 (3) n.a.
Normalized* EBT 344 641 -46.4% 467 -26.5% 811 1,008 -19.6%
Normalized* Income tax and social contribution (31) 41 n.a. (48) -36.4% (79) (50) 59.1%
Normalized* Net Income 313 681 -54.1% 419 -25.3% 731 958 -23.7%
Total Normalized Items (33) (9) 268.0% (13) 148.1% (47) (9) 416.3%
Reported (RS million)
Reported EBITDA 2,436 2,087 16.7% 2,103 15.8% 4,538 4,108 10.5%
Reported EBITDA Margin 45.4% 47.4% -2.0p.p. 44.5% 0.9p.p. 45.0% 47.0% -2.0p.p.
Reported EBIT 732 663 10.4% 695 5.4% 1,427 1,256 13.6%
EBIT Margin 13.6% 15.1% -L4p.p. 14.7% -1.1p.p. 14.1% 14.4% -0.2p.p.
Net Financial Results (439) (36) 1109.9% (248) 77.0% (687) (262) 162.7%
Income before taxes 293 627 -53.2% 447 -34.4% 740 994 -25.6%
Income tax and social contribution (14) 45 n.a. (42) -67.0% (55) (45) 22.4%
Reported Net Income 280 672 -58.4% 405 -31.0% 685 949 -27.8%

* EBITDA normalized according to the items described in the Costs section (+R$ 50.3 million in 2Q22, +R$ 20.3 million in 1Q22, and +R$ 13.7 million in 2Q21). Net Income
normalized by: tax credit and other effects (-R$ 17.1 million in 2Q22, -R$ 6.9 million in 1Q22, and -RS$ 4.6 million in 2Q21).

EBITDA® (Earnings Before Interest, Taxes, Depreciation and Amortization)

Normalized EBITDA totaled R$ 2,486 million in 2Q22, up by 18.3% YoY, mainly driven by the Service
Revenue performance. Normalized EBITDA Margin reached 46.3%, down by 1.4 p.p. YoY, mainly due to
the costs related to I-Systems and the TSA, as already expected by the Company. Excluding the effects
related to the I-Systems’ network rental, Normalized EBITDA totaled R$ 2,558 million in 2Q22, up by
21.8% YoY, and EBITDA Margin reached 47.7%, flat vs. 2Q21. In 6M22, Normalized EBITDA was RS 4,609
million, increasing by 11.8% YoY, and EBITDA Margin was 45.7%, down by 1.5 p.p. vs. 6M21.

5> EBITDA normalized according to the items described in the “Operating Costs and Expenses” section.
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EBITDA and Margin
EBITDA (RS mln; %)

accelerates
with

double-digit
growth

EBITDA
Margin

Excluding the effects from leasing on these indicators, Normalized EBITDA-AL (“After Lease”) totaled RS
1,794 million in 2Q22, up by 11.1% YoY, reaching RS 3,369 million in 6M22, up by 6.2% YoY.

DEPRECIATION AND AMORTIZATION (D&A) / EBIT

D&A increased by 18.6% YoY in 2Q22, and by 8.3% YoY in 6M22, mainly explained by the acquisition of
Oi's mobile assets, with the addition of 7,200 sites and the 49 MHz spectrum. Normalized EBIT grew by
15.6% YoY in 2Q22, and by 18.0% YoY in 6M22, reflecting the solid EBITDA growth.

NET FINANCIAL RESULT

Net Financial Result was negative by R$ 439 million in 2Q22, mainly affected by the acquisition of Oi's
mobile assets and a worsening in macroeconomic indicators. This result was down by RS 403 million in
the quarter when compared to 2Q21. This difference is mainly reflected by:

(i) Reduction in the percentage of targets achieved related to the subscription bonus of C6’s share
capital in a 2022 and 2021 second quarters comparison (1.4% in 2Q21 vs. 0.4% in 2Q22);

(ii) Higher interest on leases, arising from the lease agreements of the 7,200 sites received from the
acquisition Oi’s mobile assets;

(iii) Higher volume of interest on debt due to the increase in the basic interest rates and the IPCA
inflation index, as well as a lower financial income, which was impacted by a lower cash position.

In 6M22, Net Financial Result was negative by RS 687 million, deteriorating by RS 425 million in the annual
comparison.
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INCOME TAX AND SOCIAL CONTRIBUTION

In 2Q22, the Reported Income Tax (“IR”) and Social Contribution (“CSLL”) totaled -RS 14 million, compared
to +RS 45 million in 2Q21. This deterioration is explained mainly by the positive impact, in 2Q21, from the
reversal of Income Tax/Social Contribution provision recorded in 2009, due to the partial successful
outcome of an administrative proceeding related to the merger of the Group's operating companies at the
time, TIM Nordeste by TIM Celular. In the quarter, this line was impacted by a non-recurring item, in the
amount of RS 17.1 million, as presented in the “From EBITDA to Net Income” section. In the Normalized
view, IR/CSLL totaled -RS 31 million in 2Q22, compared to +RS 41 million in the same period of the previous
year, a deterioration caused by the same reasons explained above. In the Normalized view, the effective
tax rate stood at -9.0% in 2Q22 vs. +6.3% in 2Q21.

NET INCOME®

Normalized Net Income was down by 54.1% YoY in 2Q22, totaling R$ 313 million. Normalized Earnings
per Share (EPS) for the quarter was RS 0.13 vs. RS 0.28 in 2Q21. In 6M22, Normalized Net Income reached
RS 731 million, down by 23.7% YoY, and the Normalized Earnings per Share (EPS) was RS 0.30 vs. RS 0.40
in 6M21.

CASH FLOW, DEBT, AND CAPEX

DESCRIPTION 2Q22 2Q21 %YoY 1Q22 % QoQ 6M22 6M21 % YoY
RS million
EBITDA* 2,486 2,101 18.3% 2,123 17.1% 4,609 4,121 11.8%
Capex (1,050) (906) 15.9% (1,328) -21.0% (2,378) (2,230) 6.6%
EBITDA - Capex 1,436 1,195 20.1% 795 80.7% 2,231 1,892 18.0%
A Working Capital (1,177) 40 n.a. (1,219) -3.4% (2,396) (34) 7008.1%
Non recurring operating items (50) (14) 268.0% (20) 148.1% (71) (14) 416.3%
Operating Free Cash Flow 209 1,222 -82.9% (L44) n.a. (235) 1,844 n.a.
Spectrum Auction Payment (1,271) - n.a. (1,090) 16.6% (2,361) - n.a.
Operating Free Cash Flow ex-Auction Payment 1,479 1,222 21.0% 646 128.9% 2,125 1,844 15.2%
Leases Payment (706) (501) 40.8% (557) 26.6% (1,263) (962) 31.3%
Operating Free Cash Flow After Leases Payment 773 721 7.3% 89 770.9% 862 882 -2.2%

* EBITDA normalized according to the items described in the Costs section (+RS$ 50.3 million in 2Q22, +RS$ 20.3 million in 1Q22, and +R$ 13.7 million in 2Q21).

Operating Free Cash Flow (OFCF) was R$ 209 million in 2Q22, down by RS 1,222 million compared to
2Q21. This result was impacted by the variation in working capital due to the payments made for the
frequency auction in 2021.

In 2Q22, Normalized EBITDA-Capex was R$ 1,436 million, up by 20.1% YoY, increasing the Normalized
EBITDA-Capex over Net Revenue to 26.8%. Excluding the effects from leases, Normalized EBITDA-AL
minus Capex totaled RS 744 million (+4.9% YoY).

6 Net Income normalized according to items in the “From EBITDA to Net Income” section.
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DESCRIPTION 2Q22 2Q21 () 1Q22 % QoQ 6M22 6M21 % YoY
RS million
Network 785 640 22.7% 879 -10.8% 1,664 1,658 0.3%
IT & Others 265 266 -0.4% 449 -41.0% 714 571 24.9%
Total Capex 1,050 906 15.9% 1,328 -21.0% 2,378 2,230 6.6%
Total Capex/Net Revenues 19.6% 20.5% -1.0p.p. 28.1% -8.5p.p. 23.6% 25.5% -1.9p.p.

Capex totaled RS 1,050 million in 2Q22, an expected growth compared to the previous year due to the
implementation of 5G and the integration of Oi's mobile assets. In addition, Capex over Net Revenue was
19.6%, reducing by -1.0 p.p. compared to 2Q21. In 6M22, Capex totaled RS 2,378 million, corresponding to
23.6% of Net Revenue.

WORKING CAPITAL VARIATION

In this quarter, the Working Capital Variation was negative by RS 1,177 million, mainly impacted by the
payment of the second EAF installment, of approximately RS 1.1 billion, and the payment of the first EACE
installment, of approximately RS 137 million, as part of the obligations related to the 3.5 GHz license
purchased in the 5G frequency auction.

The payment of the TFF rate, which is a component of the Fistel tax, was suspended for 2022, 2021, and
2020, with no payment date yet established, therefore benefiting our Working Capital dynamics (Note 22
of the Financial Statements).
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DEBT AND CASH
Debt Profile

ISSUANCES CURRENCY INTEREST RATE MATURITY SHORT-TERM LONG-TERM

RS million
KFW Finnvera usD Libor + 0.75% 01/24 to 12/25 83 134 218
Scotia usD 1.4748% to 3.2300% p.y. 04/24 7 1,568 1,575
BNP Paribas usD 7.0907% p.y. 01/22 to 01/24 15 500 515
Debentures BRL IPCA + 4.1682% p.y. 06/28 (2) 1,765 1,763
BNDES BRL IPCA + 4.2283% p.y. 11/31 2 395 397
BNB BRL IPCA +1.2228% to 1.4945% p.y. 02/28 20 233 253

Total Financial Debt 126 4,595 4,720
License (5G) BRL Selic 12/40 49 840 889

Total Debt Before Lease 175 5,435 5,609
Total Lease BRL IPCA/IGP-M (11.4% p.y.)* 07/29 1,789 10,733 12,521

Total Debt 1,963 16,167 18,130

*Weighted average interest rate of leasing contracts.

Net Debt Debt by Maturity
INCLUDING
DESCRIPTION 2Q22 1Q22 4Q21 3Q21 YEAR PRO-FORMA
IFRS 9,15 & 16
RS million RS million
Short-Term Debt 126 106 538 534 2023 1,164 4,750
Long-Term Debt 4,595 3,233 3,307 2,881
Total Debt 4,720 3,339 3,845 3,415 2024 1,187 2,268
Cash and Cash Equivalents (2,286) (8,076) (9,797) (7,372) 2025 178 999
Net Derivatives-ex C6 44 169 1 24 2026 746 1,473
Net Debt 2,479 (4,568) (5,940) (3,933) After 2026 2160 6.677
License (5G and 4G) 889 864 843 - Total Debt 5.435 16,167
Net Debt AL 3,367 (3,704) (5,097) (3,933) - 4
Total Lease 12,521 9,592 8,820 8,271
Total Net Debt 15,889 5,888 3,723 4,338
Net Debt AL /Normalized EBITDA AL* 0.5x -0.5x -0.8x -0.6x
Net Debt Total/EBITDA 1.7x 0.7x 0.4x 0.5x

*LTM EBITDA "after leases" payments, disregarding payment of principal and interest related to financial leasings.

Normalized Debt (post-hedge) totaled R$ 18,175 million in 2Q22, increasing by RS 5,867 million YoY. The
total amount includes:

(i) The recognition of finance leases arising from the acquisition of Oi’s mobile assets, in
the total amount of approximately RS 2.9 billion, considering the accelerated
decommissioning term and fines;

(i) A new “4131” Loan with Scotiabank, in the amount of RS 1.0 billion, at a rate of 108.95%
of the CDI and a term of 1.6 years.

At the end of 2Q22, the amount of financings (after hedge) totaled RS 4,720 million. The average cost of
debt, excluding leases and licenses related to the 5G auction, was 13.3% per year, (106.2% of the CDI)
in the quarter, higher when compared to the cost of 4.3% p.y. (126.2% of the CDI) in 2Q21, impacted by the
increase in the CDI rate in the period.
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At the end of the quarter, our Cash and Securities balance totaled R$ 2,286 million, down by RS 4,838
million YoY, as a result of the impact from the acquisition of Oi's mobile assets and the payment for the
2021 spectrum auction.

2Q Cash Outflows
Cash balance (RS min)
impacted by i 5,789

payments
related to Oi

and the 2021
spectrum

" 2,286
auction

B om Ed TR

1Q22 Oi Assets TSA Expense 5G Auction Others 2Q22
Payment (EAF and EACE)

The average financial yield reached 13.02% p.y. in 2Q22, up by 9.1 p.p. vs. 2Q21, due to the increases in
the basic interest rate.
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OPERATING AND MARKETING PERFORMANCE
DESCRIPTION 2Q22 2Q21 % YoY 1Q22 % QoQ 6M22 (il % YoY
RS million
Mobile Customer Base ('000) 68,695 51,341 33.8% 52,305 31.3% 68,695 51,341 33.8%
Prepaid 38,902 29,185 33.3% 29,089 33.7% 38,902 29,185 33.3%
Postpaid 29,79 22,156 34.5% 23,215 28.3% 29,79 22,156 34.5%
Human Postpaid 25,059 18,150 38.1% 19,232 30.3% 25,059 18,150 38.1%
4G Users Base ('000) 59,811 44,357 34.8% 46,865 27.6% 59,811 44,357 34.8%
5G DSS Users Base ('000) 549 - n.a. 366 50.0% 549 - n.a.
Market Share* 26.5% 20.9% 5.6p.p. 20.3% 6.2p.p. 26.5% 20.9% 5.6p.p.
Prepaid 32.1% 24.9% 7.2p.p. 24.4% 7.8p.p. 32.1% 24.9% 7.2p.p.
Postpaid 21.6% 17.3% 4.4p.p. 16.7% 4.9p.p. 21.6% 17.3% 4.4p.p.
Human Postpaid 24.7% 18.8% 5.9p.p. 18.8% 5.9p.p. 24.7% 18.8% 5.9p.p.
Fixed Telephony Customer Base ('000) 764 837 -8.6% 789 -3.1% 764 837 -8.6%
TIM Live Customer Base ('000) 699 666 4.9% 689 1.4% 699 666 4.9%
FTTH 479 360 33.1% 438 9.5% 479 360 33.1%
FTTC 220 306 -28.3% 252 -12.7% 220 306 -28.3%

*2Q22 numbers as of April 2022.

MOBILE SEGMENT:
GENERAL MARKET?

The mobile market grew by 7.1% YoY at the end of April 2022, reinforcing the positive customer base
advancements in the last quarter. In the last 12 months, Postpaid net additions reached 14.0 million lines,
of which 53% was from human postpaid lines. Prepaid totaled 3.1 million new lines.

TIM

TIM ended 2Q22 with a total of 68.7 million lines, up by 33.8% YoY, including the addition of 16 million
customers from Oi Mobile.

In 2Q22, the Postpaid base had a total of 29.8 million lines (+34.5% YoY), with the addition of
approximately 7 million lines that migrated from Oi Mobile. This segment represents 43% over the total
customer base and remained stable in the annual comparison. Excluding the impact from the assets
acquisition, net additions in the last 12 months had a positive balance of 1.2 million new lines. The Postpaid
monthly disconnection rate remained at low levels.

Human Postpaid (ex-M2M) reached 25.0 million lines (+38.1% YoY) at the end of the quarter, including
the addition of ~5.7 million lines that arrived with the acquisition of Oi’'s mobile assets. Excluding this
impact, the Human Postpaid base totaled 1.2 million net additions in the last 12 months.

The M2M base reached 4.7 million lines in 2Q22, up by 18.2% vs. 2Q21, also impacted by the new clients
arriving from the Oi transaction (+782 thousand).

82Q22 as of April 2022.
13
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In 2Q22, the Prepaid base had a total of 38.9 million lines, up by 33.3% YoY, including the addition of
approx. 9 million new lines from customers that arrived from the Oi Mobile base. Excluding this effect, the
M2M base had a volume of 140 thousand new lines in the last 12 months, reversing the trend observed in
recent quarters.

TIM SIGNS AN AGREEMENT WITH AMAZON AND
INCLUDES THE AMAZON PRIME IN ITS OFFERS

In an unprecedented partnership signed with Amazon Brasil,
TIM now offers Amazon Prime in its plans, an innovation that
allows customers to access the best content offered through
Amazon’s platform, including movies, series, and
documentaries.

Prepaid customers of the TIM Pré Top and Beta plans will now have access to Prime Video (mobile version),
an on-demand streaming service with thousands of movies, series, and more: live broadcast of the 2022
Copa do Brasil championship.

For the Control plan clients, TIM launched Amazon Prime for RS 14.90 with a 2Gb internet bonus. For
Postpaid customers, these services are included in the TIM Black plan, where they will gain access to
Amazon Prime offers, in addition to exclusive services such as Prime Video, Gaming, Reading and Amazon
Music.

FIXED SEGMENT:

TIM Live recorded a base of 699 thousand connections in 2Q22, maintaining its growth pace (+4.9% YoY).
Net additions reached 9.8 thousand new lines in the period, more than double when compared to 2Q21
(+101.9% YoY), with the FTTH base as the main driver, which grew by 33.1% in annual comparison. Higher-
value plans, with speed above 100 Mpbs, continue to gain more relevance, reaching a 69% share of the
total base at the end of the quarter. Another highlight was the reduction in voluntary churn, -2 p.p. YoY.

14



2"° QTR 2022

CUSTOMER PLATFORM AND MOBILE ADVERTISING

Since 2020, TIM has been developing strategies to expand and diversify the Company’s revenue sources,
including the Customer Platform, which aims to monetize the Company’s customer base by observing
market trends and innovative partnerships. This initiative is made possible by two business models:

() Commercial Partnerships with direct compensation for the sales of advertising and data
intelligence - serving brands that are seeking to increase awareness and consideration, lead
generation, apps install, product sales, account opening, service subscription, consumer surveys
and 1¢ party data enrichment. The main tools used are TIM Ads and TIM Insights.

(ii) Strategic Partnerships to achieve the same goals above, exponentially in a record time. In this
model, in addition to TIM Ads and TIM Insights, we use the TIM brand to endorse the partners’ brand
(“TIM’s Official Bank”, “TIM’s Official Digital Graduation”); and encourage consumers to join the
partner brand with an exclusive GB bonus offer; we communicate in all touch points, including Meu
TIM, Stories, In App Push Notification, and include the partnership within TIM's core commercial
offers for the market; we also engage TIM's commercial capillarity in its points of sale in the 1,000
best commercial locations in Brazil, 200,000 non-exclusive points of sale; and, finally, we pay 8,000
sellers for the success of the partnership. In this model, TIM's remuneration is linked to the success
of the partnership and is comprised of a CAC fee, in RS, and an equity stake.

Within this strategy, some verticals were ranked as great opportunities for having a more direct connection
with mobile services and a higher valuation than telecom companies. Below are details of the verticals in
which we are already operating.

TIM ADS AND TIM INSIGHTS

With more than 550 data points per user, TIM Insights has proven to be a powerful tool to identify the
clusters concerned on digital services in various industries, such as Financial Services, Education, Social
Networks, Food & Beverage, Retail, Consumer Goods, etc.

With more than 34 million customers with Opt Ins, TIM Ads provides advertising awareness and
performance in several forms such as text, image, gif, and mainly, video in TIM's traditional channels, as
well as in applications such as Meu TIM, TIM +Vantagens, TIM Fun and TIM News. In addition, it works as a
platform for app installing, generating qualified leads, consumer surveys, 1% party data enrichment and
brand lift measurement.

In this second quarter, we had more than 5 million TIM users engaged in our advertising campaigns.

15
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FINANCIAL SERVICES

In March 2020, the Company concluded the negotiation with C6 and, as of April 2020, launched exclusive
offers for TIM customers who opened bank accounts at C6, in addition to using its services. As
remuneration for this contract, TIM receives a commission per activated account and the option to gain an
equity stake of the bank according to the number of active account targets reached. The number of shares
received for each target achieved varies throughout the contract’s term, with the initial percentages being
more advantageous for TIM due to the greater effort required for a new digital company to take off.

The partnership with C6 ended 2Q22 with another record of active accounts and 25% of TIM customers
with Opt In and Digital Profile already have the C6 app installed on their phones. By the end of the
quarter, TIM reached an accumulated equity stake of 4.8% in C6’s share capital.

Even with the project’s success, differences between the partners resulted in the initiation of an Arbitration
Procedure, in 2021. The Procedure remains open, as described in Note 38 of the Financial Statements.

DIGITAL EDUCATIONAL SERVICES

In July 2021, following the strategy adopted with C6, the Company concluded the negotiation with
Anhanguera Educacional Participagdes S.A., a subsidiary of Cogna Educagdo S.A (“Cogna”), establishing a
strategic partnership to develop offers with special benefits for distance learning through the Ampli
platform.

Besides the partnership announced, the Company launched exclusive offers for customers enrolled in the
platform’s courses, and TIM customers begin to get discounts on selected courses - which is in line with a
strategy aimed at providing professional knowledge, employability and encouraging free courses to its
users.

As in the partnership with C6, TIM’s remuneration is a commission and equity interest in Ampli, which may
reach up to 30% of its share capital - the subscription of shares was approved by Cade in September 2021.
It should also be noted that the eligible subscription rights will be calculated annually.

At the end of the second quarter of 2022, the partnership reached over 180 thousand users enrolled in
undergraduate, graduate, and open courses. In addition, through survey we detected that 21% of TIM
customers are already aware of the partnership with Ampli and, only in 2Q22, we reached more than 4
million accesses on the partnership's website.
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DIGITAL SECURITY SERVICES

In May 2022, TIM announced a new strategic partnership, this time focused on the digital security market.
This partnership was born between TIM and the FS group with the creation of EXA, a new brand dedicated
to offer digital security solutions for consumers. The first product to be launched will be an app with
diagnostic functions of the device's features, data protection (blocking of contents in case of handset theft)
and which will have an insurance against Pix under coordinated action between banks, the Protecao PIX.

INFRASTRUCTURE

In another quarter, TIM reinforced its commitment to enhance and continuously improve the quality of its
services, aiming to ensure the best user experience for its customers. The focus on expanding and
improving network infrastructure remains an essential pillar in our business plan.

TIM LAUNCHS ITS 5G STANDALONE NETWORK IN —
BRASILIA AND ANNOUNCE ITS FIRST OFFER WITH "y, 5G
THIS TECHNOLOGY 3 :

BRASILIA.
A PRIMEIRA CIDADE
 CONECTADA COM

In July, TIM became the first operator in Brazil to : { :
launch a 5G standalone network in the 3.5 GHz " A - 05G.
frequency band. The technology was launched in ) =
Brasilia, in the Federal District.

The service was launched with 100 activated antennas

(2.5x more than initially required by the regulator) that will reach 50% of the population of Brasilia. The
Company plans to increase the number of antennas to 164 by the next two months, reaching 65% of the
population of Brasilia, and coverage will soon be expanded to other regions of the country.

And to further improve its customer experience, TIM launched its first offer under the 5G technology. The
new plan aims to offer additional data package and other services to clients that have already contracted
other plans and will be available free of charge for a 12-month period. After this period, the plan will cost
around RS 20 and will continue as a booster, that is, the additional data and services packages must be
contracted along with other existing plans.
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Below are the evolution details of our mobile and fixed networks:

DESCRIPTION % YoY 1Q22 % YoY
RS million
4G Cities 5,067 4,277 18.5% 4,794 5.7% 5,067 4,277 18.5%
of which 700 MHz enabled 4,262 3,608 18.1% 4,058 5.0% 4,262 3,608 18.1%
of which VoLTE enabled 4,959 4,262 16.4% 4,767 4.0% 4,959 4,262 16.4%
Urban Population Coverage (4G) 98% 96% 2.4p.p. 98% 0.4p.p. 98% 96% 2.4p.p.
of which 700 MHz enabled 95% 92% 2.6p.p. 94% 0.8p.p. 95% 92% 2.6p.p.
of which VoLTE enabled 98% 95% 3.1p.p. 97% 1.3p.p. 98% 95% 3.1p.p.
5G DSS Cities 15 - n.a. 15 - 15 - n.a.
4.5G Cities 1,842 1,493 23.4% 1,806 2.0% 1,842 1,493 23.4%
3G Cities 4,120 3,891 5.9% 4,024 2.4% 4,120 3,891 5.9%
Urban Population Coverage (3G) 9%4% 94% 0.3p.p. 94% 0.3p.p. 94% 9%4% 0.3p.p.
Biosites 1,814 1,739 43% 1,800 0.8% 1,814 1,739 4.3%
Sky Coverage (# sites) 1,240 290 327.6% 995 24.6% 1,240 290 327.6%
Massive MIMO (# sites) 2,561 1,516 68.9% 2,511 2.0% 2,561 1,516 68.9%
Homes passed 5,597 6,709 -16.6% 6,626 -15.5% 5,597 6,709 -16.6%
FTTH 3,768 3,809 -1.1% 4,405 -14.5% 3,768 3,809 -1.1%
FTTC 2,979 3,489 -14.6% 3,272 -9.0% 2,979 3,489 -14.6%
Fiver Coverage Cities* 39 37 5.4% 39 - 39 37 5.4%
FTTH 37 35 5.7% 37 - 37 35 5.7%
FTTC 5 5 - 5 - 5 5 -
FTTCity (# cities) 1,302 1,068 21.9% 1,249 4.2% 1,302 1,068 21.9%

* Includes the following locations: Rio de Janeiro (RJ), Sdo Gongalo (RJ), Nilépolis (RJ), Nova Iguagu (RJ), Sdo Jodo do Meriti (RJ), Duque de Caxias
(RJ), Sdo Paulo (SP), Maud (SP), Pod (SP), Suzano (SP), Francisco Morato (SP), Franco da Rocha (SP), Diadema (SP), Guarulhos (SP), Tabodo da Serra
(SP), Salvador (BA), Lauro de Freitas (BA), Camagari (BA), Feira de Santana (BA), Recife (PE), Olinda (PE), Jaboatdo dos Guararapes (PE), Paulista
(PE), Goidnia (GO), Aparecida de Goidnia (GO), Andpolis (GO), Manaus (AM), Belo Horizonte (MG), Betim (MG), Contagem (MG), Joinville (SC),
Taguatinga (DF), Samambaia (DF), Ceildndia (DF), Aguos Claras (DF), Guard (DF), Candangoldndia (DF) and Gama (DF).
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ENVIRONMENTAL, SOCIAL & GOVERNANCE

For TIM Group, the business role is increasingly tied to the responsible management of aspects that go
beyond the financial targets and could also generate a positive value for society in a long term. For this
reason, its ESG’s ambitions are connected to the Company's materiality matrix and the UN Sustainable
Development Goals.

Driven by the aspiration to "be an ESG reference in Brazil", TIM has updated its ESG Plan 2022-24, with
environmental, social, and governance goals and commitments:

Being a Carbon Neutral company (scopes 1 and 2)*
Zero the scope 2 indirect emissions*

Environmental Maintain 100% of energy consumption from renewable sources
Maintain the 80% increase in eco-efficiency in data traffic* (bit/Joule)
Recycle at least 95% of solid waste

Maintain the level of employee engagement at least 80%
Reach 40% of black people in the workforce

Have 35% women in leadership positions

Train 99% of employees in ESG culture

Train over 5,000 employees in digital skills

Bringing 4G connectivity to all municipalities in Brazil

Reduce customer complaints by 50%**

Maintain TIM on the Novo Mercado, Pré-Etica and ISE-B3

Maintain certifications ISO 14001, ISO 900 and ISO 37001

Get the certification 1SO 27001 m

Governance

* Base year 2019
** Reduce by 50% customer complaints at Anatel in the personal mobile service by 2023, with respect to 2019, without considering complaints from customers coming
from Oi Mobile's base.

ENVIRONMENTAL

o The TIM Group received scientific approval from the SBTi initiative in June for its Greenhouse Gas
(GHG) reduction targets, which are to reduce Scope 1 and 2 emissions by 75% by 2030, achieve
100% renewable energy consumption by 2025, and reduce emissions in its value chain (Scope 3) by
47% by 2030, all with 2019 as the base year.

o Atthe end of Q2, 1,814 biosites were active. These structures are similar to a common pole and in
addition to contributing to the reduction of antennas and towers, reducing the visual impact and
occupation, they can add other functions, such as public lighting and security cameras.

o TIM's energy consumption in the second quarter was 331,357 MWh, with 100% coming from
renewable sources. Under the Distributed Generation Project, the Company has 50 solar, hydro and
biogas plants in operation.
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o The Company is part of the B3’s Carbon Efficiency Index, a portfolio of companies that take stock
of greenhouse gas and are committed to fighting climate change, and is also part of the ICDPR-70,
CDP Brazil’s Climate Resilience Index.

Improved CDP score, increasing performance from B- (2020) to B (2021).
TIM is certified by ISO 9001 standard, since 2000, and ISO 14001, since 2010.

SOCIAL

o Recognized as one of the best companies to work for, with the Great Place to Work seal. The
certification attests to companies with excellent working environments, a culture of trust and
innovation, as well as good people management practices.

o In celebration of the International Girls in ICT Day, TIM reinforced its commitment to encourage
employability of women in technology areas, by offering free courses and vacancies in the APP
Positive Women.

o InMay, TIM Institute launched, with the cooperation of Unesco, the book "Mathematics is Freedom:
The Math Circle and Brazil's Math Circle". The publication, authored by researchers Ellen Kaplan,
Flavio Comim and Robert Kaplan brings the results of the project The Math Circle of Brazil, carried
out by Instituto TIM between 2013 and 2019.

o TIMInstitute started in June the 7th edition of Academic Working Capital (AWC), an entrepreneurial
education program that supports university students to transform their TCC projects into a
technology-based company. Participating in this edition are 21 projects, with a total of more than
50 university students from several public and private institutions from several cities in Brazil.

o A member of the Generations and Future of Work Forum, TIM was one of the supporters of the
launch of the Longevity Glossary, created by HubMulher. The guide has more than 100 entries and
the most up-to-date terminology about the 50+ population and aims to help combat ageism and
old-phobia.

o During LGBTQIAP+ Pride Month, celebrated in June, TIM launched the SOMOS+ app with
information on health, law and social impact, as well as job vacancies for LGBTQIAP+ people from
all over Brazil.

o For its diversity in the Board of Directors, with 33% women, it received the WoB Women on Board
Initiative seal.

o It is one of 13 Brazilian companies included in the Bloomberg Gender Equality Index (GEI
Bloomberg), which brings together more than 400 companies from 45 countries.

It is a signatory to the UN Global Compact and the Women's Empowerment Principles (WEP).
It is part of the Business Coalition for Racial and Gender Equity, the Business Network for Social
Inclusion (REIS), and the Business Coalition to End Violence Against Women and Girls.
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GOVERNANCE

o TIMreceived three important awards this quarter: it was ranked in the top 5 of the A Era do Didlogo
2022 award, won the XXII Prémio Consumidor Moderno de Exceléncia em Servigos ao Cliente
(Modern Consumer Award for Excellence in Customer Services), in the Mobile Telephony category,
and won the bronze trophy in the "Managing customer expectations" category of the LatAm 2022
Award.

o In line with its goal of obtaining ISO 27001 certification (information security management), TIM
extended its partnership with F5 Networks to expand projects related to secure DNS (Internet
addressing), network traffic optimization and high-capacity firewall for the mobile network, bringing
improvements to TIM's user experience, ensuring data delivery with less loss and more security.

o First operator to allow the use of its network for 100% of Oi's clients, 16.4 million users, taken over
by TIM. With the acquisition of Oi Mével, TIM became the leader in mobile coverage in the country,
present today in more than 5,300 cities.

o Only operator to offer 4G coverage in all the municipalities of the state of Minas Gerais.
Commitment made by TIM and achieved in June.

Since 2011, the Company is listed in Novo Mercado segment, B3’s highest governance level.
First telecom operator to achieve I1SO 37001 certification, which attests to the safety and
effectiveness of the anti-bribery management system.

To access the ESG quarterly report, please go to: ESG Quarterly Report



https://ri.tim.com.br/en/esg/esg-reports-esg-quarterly-report/
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DISCLAIMER

The consolidated financial and operating information disclosed in this document, except where otherwise
indicated, is presented in accordance with the International Financial Reporting Standards (IFRS) and in
Brazilian Reais (RS), in compliance with the Brazilian Corporate Law (Law 6,404/76). Comparisons refer to
the second quarter of 2022 (“2Q22”) and the first six months of 2022 (“6M22”), except when otherwise
indicated.

This document may contain forward-looking statements. Such statements are not statements of historical
fact and reflect the beliefs and expectations of the Company's management. The words “anticipates”,
“believes”, “estimates”, “expects”, “forecasts”, “plans”, “predicts”, “projects”, “targets” and similar words
are intended to identify these statements, which necessarily involve known and unknown risks and
uncertainties foreseen, or not, by the Company. Therefore, the Company’s future operating results may
differ from current expectations and readers of this report should not base their assumptions exclusively
on the information given herein. Forward-looking statements only reflect opinions on the date on which
they are made and the Company is not obliged to update them in light of new information or future
developments.

INVESTOR RELATIONS CONTACTS

Telephone Number: (+55 21) 4109-3360 / 4112-6048
Email: ri@timbrasil.com.br
Investor Relations Website: ri.tim.com.br

ATTACHMENTS

Attachment 1: Balance Sheet
Attachment 2: Income Statement
Attachment 3: Cash Flow Statement
Attachment 4: Operating Indicators

The Complete Financial Statements, including the
Explanatory Notes, are available on the Company's
/3 Investor Relations website.
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ATTACHMENT 1-TIM S.A.
Balance Sheet

DESCRIPTION
RS million

ASSETS 54,307 43,858 23.8% 49,026 10.8%
CURRENT ASSETS 8,746 12,709 -31.2% 13,602 -35.7%
Cash and cash equivalents 1,199 3,749 -68.0% 4,003 -70.1%
Marketable securities 1,088 3,376 -67.8% 4,073 -73.3%
Trade accounts receivable 3,483 2,828 23.2% 3,037 14.7%
Inventories 280 226 24.1% 222 26.0%
Recoverable indirect taxes, fees and contributions 442 407 8.5% 336 31.4%
Recoverable direct taxes, fees and contributions 860 1,245 -30.9% 996 -13.7%
Prepaid expenses 856 339 152.5% 511 67.3%
Derivative financial instruments 235 203 16.0% 141 67.1%
Leases 32 28 12.7% 31 3.5%
Other assets 273 310 -11.8% 252 8.6%
ASSETS HELD FOR SALE - 2,172 n.a. - n.a.
NONCURRENT 45,561 28,976 57.2% 35,425 28.6%
Noncurrent assets 4,590 4,091 12.2% 3,957 16.0%
Marketable securities 12 7 65.9% 12 0.3%
Accounts receivable 239 90 165.3% 173 38.3%
Indirect recoverable taxes 821 827 -0.8% 876 -6.3%
Direct recoverable taxes 761 802 -5.1% 743 2.4%
Deferred income and social contribution taxes 965 898 7.5% 556 73.4%
Judicial deposits 696 765 -9.0% 716 -2.8%
Prepaid expenses 195 82 136.5% 86 128.1%
Derivative financial instruments 622 379 64.1% 534 16.5%
Leases 220 210 4.6% 210 5.0%
Other assets 59 30 95.6% 51 14.9%
Permanent Assets 40,971 24,885 64.6% 31,468 30.2%
Investment 1,579 - n.a. 1,593 -0.9%
Property, plant and equipment 23,647 17,423 35.7% 19,274 22.7%
Intangible assets 15,745 7,462 111.0% 10,601 48.5%
LIABILITIES 54,307 43,858 23.8% 49,026 10.8%
CURRENT LIABILITIES 9,674 7,609 27.1% 8,738 10.7%
Loans and financing 126 1,446 -91.3% 106 18.2%
Derivative financial instruments 314 83 279.9% 247 27.2%
Lease liabilities 1,820 1,186 53.5% 1,243 46.5%
Suppliers 4,083 2,590 57.7% 3,010 35.7%
Salaries and related charges 285 271 5.1% 348 -18.2%
Indirect taxes, charges and contributions 1,801 1,156 55.8% 1,540 17.0%
Direct taxes, charges and contributions 100 177 -43.6% 122 -17.9%
Dividends and interest on shareholders’ equity payable 294 354 -17.0% 227 29.6%
Authorizations payable 525 131 300.4% 1,691 -69.0%
Deferred revenues 310 197 56.9% 188 65.1%
Other liabilities 17 18 -6.1% 16 0.7%
LIABILITIES RELATED TO ASSETS HELD FOR SALE - 402 n.a. - n.a.
NON CURRENT LIABILITIES 19,301 12,072 59.9% 14,951 29.1%
Loans and financing 4,595 2,780 65.3% 3,233 42.1%
Derivative financial instruments 48 72 -32.9% 98 -50.9%
Lease liabilities 10,953 7,238 51.3% 8,590 27.5%
Authorizations to pay 1,214 214 467.2% 1,256 -3.3%
Indirect taxes, charges and contributions 111 3 3427.3% 3 3200.2%
Direct taxes, charges and contributions 12 15 -22.9% 12 -6.9%
Provision for legal and administrative proceedings 1,064 954 11.5% 1,019 4.4%
Pension plan and other postemployment benefits 6 7 -11.6% 6 -
Deferred revenues 660 722 -8.6% 674 -2.1%
Other liabilities 638 67 856.3% 59 979.8%
SHAREHOLDERS' EQUITY 25,331 23,774 6.5% 25,338 -0.03%
Capital 13,478 13,478 - 13,478 -
Capital reserves 431 405 6.5% 422 2.1%
Income reserves 11,237 9,317 20.6% 11,237 -
Equity valuation adjustments (4) (5) -11.6% (4) -
Treasury stocks (30) (20) 48.9% (5) 516.4%

Net Income for the period 220 599 -63.3% 210 4.5%
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ATTACHMENT 2-TIM S.A.
Income Statement

DESCRIPTION ployil % YoY 1Q22 % QoQ 6M21 % YoY

RS million
Net Revenues 5,368 4,407 21.8% 4,727 13.6% 10,095 8,747 15.4%
Services Revenues 5,202 4,266 21.9% 4,584 13.5% 9,785 8,495 15.2%
Mobile Service 4,899 3,983 23.0% 4,286 14.3% 9,185 7,930 15.8%
Client Generated 4,487 3,623 23.8% 3,900 15.1% 8,387 7,224 16.1%
Interconnection 109 131 -16.6% 112 -2.9% 221 266 -17.0%
Customer Platform* 52 28 85.1% 35 47.2% 88 45 93.6%
Others 250 201 24.4% 239 4.8% 489 395 23.8%
Fixed Service 303 283 71% 297 2.0% 600 564 6.4%
of which TIM Live 197 179 10.0% 192 2.8% 388 353 10.1%
Products Revenues 167 141 18.3% 143 16.0% 310 252 22.9%
@ Operating Expenses (2,932) (2,320) 26.4% (2,624) 11.7% (5,557) (4,639) 19.8%
w EBITDA 2,436 2,087 16.7% 2,103 15.8% 4,538 4,108 10.5%
[~ EBITDA Margin 45.4% 47.4% -2.0p.p. 44.5% 0.9p.p. 45.0% 47.0% -2.0p.p.
g Depreciation & Amortization (1,689) (1,424) 18.6% (1,399) 20.7% (3,089) (2,852) 8.3%
[~ Depreciation (1,235) (989) 24.9% (978) 26.2% (2,214) (1,969) 12.4%
Amortization (454) (435) 43% (421) 7.9% (875) (883) -0.9%
Equity in earnings (14) - n.a. 9) 61.9% (23) - n.a.
EBIT 732 663 10.4% 695 5.4% 1,427 1,256 13.6%
EBIT Margin 13.6% 15.1% -1.4p.p. 14.7% -1.1p.p. 14.1% 14.4% -0.2p.p.
Net Financial Results (439) (36) 1109.9% (248) 77.0% (687) (262) 162.7%
Financial expenses (785) (392) 100.1% (639) 22.7% (1,424) (685) 108.0%
Financial income 336 360 -6.6% 396 -15.3% 732 426 71.8%
Net exchange variation 10 (4) n.a. (5) n.a. 5 (3) n.a.
Income before taxes 293 627 -53.2% 447 -34.4% 740 994 -25.6%
Income tax and social contribution (14) 45 n.a. (42) -67.0% (55) (45) 22.4%
Net Income 280 672 -58.4% 405 -31.0% 685 949 -27.8%

RS million
Operating Expenses (2,882) (2,306) 25.0% (2,604) 10.7% (5,486) (4,625) 18.6%
Personnel (296) (260) 13.5% (302) -2.1% (598) (538) 11.1%
Commercial (1,032) (749) 37.8% (817) 26.4% (1,849) (1,564) 18.2%
Network & Interconnection (942) (685) 37.5% (894) 5.4% (1,836) (1,405) 30.6%
a General & Administrative (188) (174) 8.1% (198) -5.0% (385) (341) 13.0%
H Cost Of Goods Sold (COGS) (219) (183) 19.4% (188) 16.5% (407) (329) 23.6%
E Bad Debt (161) (161) 0.1% (136) 17.8% (297) (284) 4.6%
= Other operational revenues (expenses) (45) (94) -52.0% (69) -35.2% (114) (164) -30.3%
no: EBITDA 2,486 2,101 18.3% 2,123 17.1% 4,609 4,121 11.8%
z EBITDA Margin 46.3% 47.7% -1.4p.p. 44.9% 1.4p.p. 45.7% 47.1% -1.5p.p.
Net Financial Results (439) (36) 1109.9% (248) 77.0% (687) (262) 162.7%
Income tax and social contribution (31) 41 n.a. (48) -36.4% (79) (50) 59.1%
Net Income 313 681 -541% 419 -25.3% 731 958 -23.7%
Total Normalized Items (33) (9) 268.0% (13) 148.1% (47) (9) 416.3%

* EBITDA normalized according to the items described in the Costs section (+R$ 50.3 million in 2Q22, +R$ 20.3 million in 1Q22, and +R$ 13.7 million in 2Q21). Net Income
normalized by: tax credit and other effects (-R$ 17.1 million in 2Q22, -R$ 6.9 million in 1Q22, and -R$ 4.6 million in 2Q21).
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ATTACHMENT 3 -TIM S.A.
Cash Flow Statement

DESCRIPTION 2Q21 % YoY 1Q22
RS million
Initial Cash Balance 4,003 2,717 47.6% 5,229 -23.4% 5,229 2,575 103.0%
Earnings Before Taxes Normalized* 344 641 -46.4% 467 -26.5% 811 1,008 -19.6%
Non recurring operating items (50) - n.a. (20) 148.1% (71) (14) 416.3%
Depreciation & Amortization 1,689 1,424 18.6% 1,399 20.7% 3,089 2,852 8.3%
Equity in earnings 14 - n.a. 9 61.9% 23 - n.a.
Provision for legal and administrative proceedings 50 92 -46.3% 71 -30.3% 121 171 -29.4%
Monetary adjustments to deposits, administrative and legal proceedings 43 (66) n.a. 37 16.6% 80 (49) n.a.
Interest, monetary and exchange variations of borrowings and other financial adjustments 227 (69) n.a. 213 6.2% 440 (33) n.a.
Lease interest payable 335 205 64.0% 255 31.7% 590 396 48.8%
Lease interest receivable (%] (6) 11.7% 7) 2.3% (14) (11) 20.7%
Provision for expected credit losses 161 161 0.1% 136 17.8% 297 284 4.6%
Others (39) 1 n.a. 22 n.a. (17) 17 n.a.
Decrease (increase) in operating assets (257) 146 n.a. (6) 4137.1% (263) 553 n.a.
Trade accounts receivable (272) (151) 79.8% (110) 146.6% (382) 9) 4203.0%
Taxes and contributions recoverable 168 244 -31.2% 410 -59.0% 578 641 -9.8%
Inventory (58) 75 n.a. (20) 192.7% (78) 21 n.a.
Prepaid expenses (97) (97) -0.6% (239) -59.5% (335) (198) 69.4%
Judicial deposit 28 127 -78.0% 8 254.4% 36 154 -76.7%
Other current assets 27) (51) -48.0% (56) -52.2% (82) (56) 48.2%
Increase (decrease) in operating liabilities (1,174) (290) 305.1% (1,457) -19.4% (2,630) (986) 166.9%
Payroll and related charges (63) 37) 70.0% 45 n.a. (18) 2 n.a.
Suppliers 8 (39) n.a. (253) n.a. (245) (513) -52.3%
Taxes, charges and contributions 260 (45) n.a. (141) n.a. 119 (142) n.a.
Authorizations payable (1,272) 9) n.a. (991) 28.4% (2,262) (5) n.a.
Payments for legal and administrative proceedings (55) (91) -39.6% (56) -1.0% (111) (179) -38.1%
Deferred revenues 3 (45) n.a. (25) n.a. (22) (102) -78.8%
Other current liabilities (55) (23) 135.0% (37) 45.9% (92) (46) 98.1%
Income tax and social contribution paid - 3) n.a. - n.a. - (7) n.a.
Net Cash (used in) from operations 1,335 2,232 -40.2% 1,120 19.2% 2,454 4,182 -41.3%
Capex** (1,050) (906) 15.9% (1,328) -21.0% (2,378) (2,230 6.6%
Marketable securities 2,985 (1,773) n.a. 495 502.8% 3,480 (1,305) n.a.
Cash from the acquisition of Cozani 193 - n.a. - n.a. 193 - n.a.
Consideration for the acquisition of Cozani (6,411) - n.a. - n.a. (6,411) - n.a.
Others (11) 1 n.a. 2 n.a. ) 3 n.a.
Net cash used in investment activities (4,293) (2,678) 60.3% (831) 416.4% (5,124) (3,532) 451%
New borrowing 1,249 2,672 -53.3% - n.a. 1,249 2,672 -53.3%
Repayment of borrowing (58) (650) -91.1% (430) -86.6% (488) (650) -25.0%
Interest paid - borrowing and financings (46) 9) 408.3% (25) 83.1% (71) (17) 327.7%
Payment of financial lease (393) (292) 34.4% (304) 29.1% (697) (556) 25.5%
Interest paid - leases (313) (209) 49.7% (253) 23.6% (566) (406) 39.2%
Dividends and interest on shareholder's equity paid (192) (48) 301.2% (475) -59.6% (667) (534) 24.8%
Others (94) 14 n.a. (27) 252.7% (121) 15 n.a.
Net cash used in financing activities 153 1,478 -89.6% (1,514) n.a. (1,361) 524 n.a.
Cash Flow (2,804) 1,033 n.a. (1,226) 128.8% (4,030) 1,174 n.a.
Final Cash Balance 1,199 3,749 -68.0% 4,003 -70.1% 1,199 3,748 -68.0%

* EBT normalized according to the items described in the Costs section (+R$ 50.3 million in 2Q22, +R$ 20.3 million in 1Q22, and +R$ 13.7 million in 2Q21).
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ATTACHMENT 4 - TIM S.A.
Operating Indicators

DESCRIPTION % YoY 1Q22
Mobile Customer Base ('000) 68,695 51,341 33.8% 52,305 31.3% 68,695 51,341 33.8%
Prepaid 38,902 29,185 33.3% 29,089 33.7% 38,902 29,185 33.3%
Postpaid 29,794 22,156 34.5% 23,215 28.3% 29,794 22,156 34.5%
Postpaid (ex-M2M) 25,059 18,150 38.1% 19,232 30.3% 25,059 18,150 38.1%
4G Users Base ('000) 59,811 44,357 34.8% 46,865 27.6% 59,811 44357 34.8%
5G DSS Users Base ('000) 549 - n.a. 366 50.0% 549 - n.a.
Market Share* 26.5% 20.9% 5.6p.p. 20.3% 6.2p.p. 26.5% 20.9% 5.6p.p.
Prepaid 32.1% 24.9% 7.2p.p. 24.4% 7.8p.p. 32.1% 24.9% 7.2p.p.
Postpaid 21.6% 17.3% 4.4p.p. 16.7% 4.9p.p. 21.6% 17.3% 4.4p.p.
Postpaid (ex-M2M) 24.7% 18.8% 5.9p.p. 18.8% 5.9p.p. 24.7% 18.8% 5.9p.p.
Monthly Churn (%) 3.3% 3.6% -0.4p.p. 3.1% 0.1p.p. 3.2% 3.9% -0.7p.p.
Mobile ARPU (RS) 25.8 25.8 0.1% 27.4 -5.8% 26.5 25.6 3.6%
Prepaid 12.6 12.7 -0.4% 13.2 -4.2% 12.9 12.6 2.1%
Postpaid 36.9 37.8 -2.4% 39.1 -5.5% 37.9 37.8 0.4%
Postpaid (ex-M2M) n.a. 45.8 n.a. 46.8 n.a. n.a. 455 n.a.
Fixed Telephony Customer Base ('000) 764 837 -8.6% 789 -3.1% 764 837 -8.6%
TIM Live Customer Base ('000) 699 666 4.9% 689 1.4% 699 666 4.9%
FTTH 479 360 33.1% 438 9.5% 479 360 33.1%
FTTC 220 306 -28.3% 252 -12.7% 220 306 -28.3%
TIM Live Net Additions ('000) 10 5 101.9% 5 116.6% 14 21 -32.4%
TIM Live ARPU (RS) 91.4 90.8 0.7% 91.4 0.0% 91.5 90.2 1.4%
Handsets Sold ('000) 153 172 -10.8% 153 0.1% 306 326 -6.1%
Headcount 9,156 9,246 -1.0% 9,120 0.4% 9,156 9,246 -1.0%

*2Q22 numbers as of April 2022.
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