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DISCLAIMER mile

This material reflects management’s expectations and may contain estimates related to future events. Any information, data, forecasts or
future plans herein refer to estimates, and therefore can not be taken as concrete evidence or a promise to the market. Smiles is not
responsible for investment operations or decisions taken based on the information herein. These estimates are subject to change without
prior notice.

This material has been prepared by Smiles/Fidelidade S.A. (“Smiles” or the “Company”) in accordance with the highest national and
international standards, and it includes certain forward-looking statements that are primarily based on Smiles’ current expectations and
projections of future events and financial trends that currently affect or may affect the company’s business. and therefore they are not
garantees of future performance. They are based on management’s expectations and involve a number of risks and uncertainties that could
lead the company’s financial situation and operating results to differ materially from those expressed in Smiles’ forward-looking statements.

Smiles assumes no obligation to publicly update or revise any forward-looking statements. This material is disclosed solely for informational
purposes and should not be construed as a request or an offer to buy or sell any shares or related financial instruments. Accordingly, this
presentation is not a recommendation of investment and should not be considered as such. It is not related to specific investment objectives,
financial situation or particular needs of any recipient. Neither does it make a statement or provide a guarantee, either express or implied,
related to the accuracy, completeness or reliability of the information herein. This presentation should not be regarded as a substitute to the
recipients’ judgment. Any opinion expressed herein is subject to change without prior notice and Smiles does not assume the obligation to
update or revise them.




HIGHLIGHTS OF THE QUARTE

Increase of 68,8% transactions +RS 328.4 million
in Universo do Viajante (apr-jun) of cash flow generation
2.1billion : Growth of +95%
of Deferred Revenue ml e on air tickets emissions (apr-jun)
+17.6 million +54.8% of Gross Billings
clients (apr-jun)
148

Employees in Brazil + Argentina
(100% working from home)
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INITIATIVES, PRODUCTS AND OUR
COMMITMENT TO OUR CLIENTS




MORE THAN A CREDIT CARD A NEW WAY TO TRAVEL

O maior multiplicador

do mercadtogm 2020. GOL Smiles Credit Card has arrived

4 MILHAS Smiles and GOL got together to make your credit card even

por délar gasto com o better. Transform your purchases into experiences to live the
Clube Smiles. [N

~— No need to transfer miles. All purchases turn out into miles directly on
your Smiles account.

~— The credit card with biggest miles multiplier of the market in 2020,
with up to 4 miles per ddlar spent (with Clube Smiles).

—  First annuity is free to the clients that request our credit card GOL Smiles

at Banco do Brasil or Bradesco.



OUR EXPERIENCE WITH SHELL

Fill your tank up with miles, with security without leaving your car

~— Looking to provide the best experience to our clients and with Shell partnership we reached a record of
miles redeemed using Shell’s Box APP.

Fuel costs directly on Shell’s app can be used as a way of payment without touch.

Shopping_Smiles

DE MILHAS

| 100 MILHOES
\




THE BIGGEST MILES CHANNEL OF BRAZIL

Te Levo de Milhas’ channel hits the mark of the biggest miles channel of Youtube Brazil

~= More than 40 thousand subscribers; more than 7 million views; almost 100 published videos;

~=~ \We lauched a new video format: ABC das Milhas — promoting even more our educational platform and the
opportunity to search for more entertainment and learning.

IE &.E\Y]@ @E MwAS

0 maior canal sobre milhas do Youtube Brasil. ﬂ
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DE VISUALIZACOES INSCRITOS

TE LEVO DE
MILKAS
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COMMITMENT TO OUR SOCIETY

~ 60 million of donated miles with Milhas do Bem

~= Historic mark of 60 million donated miles, aimed at six partner institutions of Milhas do Bem, in our donation
campaign against the effects of COVID-19 in Brazil;

~= Smiles donated 10 million miles with communication actions, promotion of products combined with miles
donation and invited our clients to join us in this solidarity journey.

ONG Spaan - apoiada por Parceiros Voluntarios Rede Cruzada
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GROSS BILLINGS

(RS millions)
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EVOLUTION — GROSS BILLINGS EVOLUTION — ACCUMULATION
(apr-jun/20) (apr-jun/20)

+54.8%
+89.5%

apr-20 may-20 jun-20 apr-20 may-20 jun-20
Gradual recovery in our billings, with Significant recovery in mile accumulation,
growth of 54.8% between April and June of with 89.5% expansion between April and

2020 June of 2020




NET REVENUE

(RS millions)
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TRANSACTIONS - UNIVERSO VIAJANTE

(apr-jun/20)

68.8%

Strong customer engagement to the alternatives
of redemption at Universo do Viajante,
specially at Shopping Smiles since the begining

of the pandemic.

apr-20 may-20 jun-20




EVOLUTION OF ISSUED TICKETS

ISSUED TICKETS EX-CANCELLATIONS FROM THE MONTH OF MAY, WITH CONSISTENT RECOVERY ON AVERAGE/DAY IN JUNE.

M Issued tickets B Cancellations

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

feb-20 mar-20 apr-20 may-20 jun-20 Jun/20




DIRECT REDEMPTION MARGIN
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(RS millions)

A 10.0%

A 29.4%
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MANAGERIAL INFORMATION
REGARDING JULY 2020




RECOVERY OF IMPORTANT INDICATORS OF DEMAND ON JULY/2020*

Percentage of comparable achievements regarding the same period of 2019 (managerial and unaudited data)

Sessions (Website and App) Total Earning Gross Air Tickets Sales

___________________________________________________________________

2019 | 2019 | 10p-p. | i 2019

2020 2020 2020
2nd Quarter July 2nd Quarter July July
2nd Quarter
New Registers Smiles Income from Miles Redemption
2019 | 28p.p. | i 2019 |

2nd Quarter July 2nd Quarter

* Manegerial data until July 25th 2020 comparing to the same 25-days period from 2019
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THANK YOU!




André Fehlauer
CEO

Hugo Assumpcao

Finance and Investor Relations Director

Maria Laura Pessoa
Investor Relations Manageér




