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This material reflects management’s expectations and may contain estimates related to future events. Any information, data, forecasts or
future plans herein refer to estimates, and therefore can not be taken as concrete evidence or a promise to the market. Smiles is not
responsible for investment operations or decisions taken based on the information herein. These estimates are subject to change without
prior notice.

This material has been prepared by Smiles Fidelidade S.A. (“Smiles” or the “Company”) in accordance with the highest national and
international standards, and it includes certain forward-looking statements that are primarily based on Smiles’ current expectations and
projections of future events and financial trends that currently affect or may affect the company’s business. and therefore they are not
garantees of future performance. They are based on management’s expectations and involve a number of risks and uncertainties that could
lead the company’s financial situation and operating results to differ materially from those expressed in Smiles’ forward-looking statements.

Smiles assumes no obligation to publicly update or revise any forward-looking statements. This material is disclosed solely for informational
purposes and should not be construed as a request or an offer to buy or sell any shares or related financial instruments. Accordingly, this
presentation is not a recommendation of investment and should not be considered as such. It is not related to specific investment
objectives, financial situation or particular needs of any recipient. Neither does it make a statement or provide a guarantee, either express or
implied, related to the accuracy, completeness or reliability of the information herein. This presentation should not be regarded as a
substitute to the recipients’ judgment. Any opinion expressed herein is subject to change without prior notice and Smiles does not assume
the obligation to update or revise them.

Disclaimer



+ de 18.2 MM
clients

R$ 332.2 MM
of Total Cash Generation

Highlights of the quarter

+ 58% in Net Revenue
vs. 3Q20 closing in R$ 211 MM

+ 24% Gross Billings
vs. 3Q20 reaching R$ 559 MM

25.1 bi of earned
miles

+ 79% Net Profit
vs. 3T20 reaching R$ 89.8 MM   

19.9 bi of redeemed
miles

R$ 1,576 MM
Deferred Revenue
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our commitment to our clients
Initiatives, products and
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3X MORE OFFERS FOR OUR CUSTOMERS reinforcing the MOST COMPLETE TRAVEL PLATFORM;

The best Smiles Friday in our history.

+ 160% sessions for website compared to the same period in 2019;

SHOPPING + 252% Shopping transactions compared to the same period in 2019.

RECORD OF AIR TRANSACTIONS in the year. RECORD of the year in emissions with Viaje Fácil;
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Record of donations when celebrating Dia de Doar, promoted right 

after Black Friday.

Record of miles donations in 1 day with Dia de 

Doar (Donate Day)

5 million miles donated in just one day. The campaign had the 

motto of Triple Smiles Day, and on this special day, Smiles tripled 

the amount donated.
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Air Carriers

New Partner

+ 300 new international destinations to our 

portfolio.

We expanded our airline network to meet future 

demands, with four new partners, British Airways, Iberia, 

Amaszonas and All Nippon.

Our platform now has 59 partner airlines that 

together fly and connect to more than 1,500 

destinations.
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Launch Oceania

Reinforcing our plurality, in December 

2020, we signed a partnership with 

Oceania Cruises, a company specialized in 

luxury cruises;

Personalized service, exclusive itineraries, 

new travel experiences.
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New Functionality:

“Discover your New Destination"

Flight search engine that uses intelligence to 

select travel options that match the amount 

of miles available on the customer's account;

A different search journey for our 

customers, destinations that fit the 

profile;

Destination experience linked with 

educational content to aid trip 

planning.
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New Product: Instant
Redeem

Redeem of GOL products in physical environment 

through QR Code;

New form of transaction and possibility to acquire 

luggage and special seats, in a fast and 

uncomplicated way, following market trends.
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0,2%

0,5%

1,5%

Taking off first:

digital channels

First airline company and airline loyalty 
program to appear among the apps with the 
largest presence on the Brazilian homescreen.

NOV 19 MAY 20 NOV 20

3,51%
Classes A and B 

0,99%
Classes C, D & E 

TRANSFORMATION

presence on the homescreen of Brazilians

Ref: Use of APPs in Brazil 12/20 – Dynatrace & OpinionBox

Total sample

Sample 
segmentation
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4Q20 Results
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Cash Generation
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Deferred Revenue

* Ex-breakage
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Net Revenue
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Net Income
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Thank you!



André Fehlauer
CEO

Hugo Assumpção
Chief Financial and Investor Relations 

Officer


