


HIGHLIGHTS 1Q26
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NEWCONTRACTSWILLBOOSTGROWTH.

INTRALOGGROWS+11% YOYANDREINFORCESTHECONSISTENCYOFITSBUSINESSMODEL.

JSL DIGITALGROWS+29% YOYAND+14% QOQ,REFLECTINGATRAJECTORYOFGROWTHANDSCALE.

CASHGENERATIONOFR$ 258MILLIONAFTERGROWTHIN1Q26

EXPANSIONOFEBITDAMARGINREINFORCESEFFICIENCYANDASSERTIVENESSIN PRICEADJUSTMENTS,
EVENINASCENARIOOFVOLATILEFUELCOSTS.

LEVERAGEAT2.78X,CONFIRMINGJSL'S DELEVERAGINGTRAJECTORY.

BRUNNOMATTATAKESOVERASCEOOFINTRALOG,FOCUSINGONINDEPENDENCEANDGENERATINGVALUE
FORCLIENTS.

ASSETSALESEXCEEDEDPERIODCAPITALEXPENDITUREBYR$74.5MILLION.



INTERNAL FLEET

1Q26 RESULTS OF THE COMPANIES

ROIC: 14.6% (+0.3 p.p. VS 1Q25)
(RUNNING RATE)

R$ 238 mi
Mg. EBITDA: 19.2% (-1.6 p.p. vs 1Q25)

EBITDA

R$ 1.4 bi - 2.6% 
vs 1Q25

GROSS REVENUE

THIRD PARTIES

R$ 79 mi
Mg. EBITDA: 16.2% (+0.2 p.p. vs 1Q25)

EBITDA

R$ 583 mi - 0.1% 
vs 1Q25

GROSS REVENUE

INTRALOG

R$ 133 mi
Mg. EBITDA: 26.6% (+5.0 p.p. vs 1Q25)

EBITDA

R$ 582 mi+ 11.1% 
vs 1Q25

GROSS REVENUE

JSL DIGITAL

R$ 15 Mi
Mg. EBITDA: 10.0% (-3.3 p.p. vs 1Q25)

EBITDA

R$ 186 mi+ 28.2% 
vs 1Q25

GROSS REVENUE

1Q26 

R$ 471 mi
Mg. EBITDA: 19.9% (+0.1 p.p. vs 1Q25)

EBITDA Adjusted

R$ 2.8 bi+ 2.2% vs 1Q25

GROSS REVENUE

ALIGNED WITH OUR EFFICIENCY STRATEGY FOCUSED ON PROFITABILITY
OPERATING MARGIN EXPANSION
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R$ 6.5 mi
NET PROFIT Adjusted

Mg. NP: 0.3%  (-1,7 p.p. vs 1Q25)

R$ 316 mi
Mg. EBITDA: 18.4% (-1.1 p.p. vs 1Q25)

EBITDA

R$ 2.0 bi- 1.9% 
vs 1Q25

GROSS REVENUE

DEDICATED SERVICES

CONSOLIDATED RESULTS

1 2 3



© Microsoft, Overture Maps Fundation
Da plataforma Bing

8

Série1

New Customers 1Q26

30%

16%
15%

11%

9%

8%

11%
Food & Beverage

Pulp & Paper

Automotive

Chemicals

Retail

Steel & Mining

OthersNew
Clients

Main Sectors (% Gross Rev)

11 %
CAGR (SINCE 2023)¹

R$ 316 mi- 7.4% 
vs 1Q25

Mg. EBITDA: 18,.4% 
(+1.1 p.p. vs 1Q25)

EBITDA

R$ 2.0 bi- 1.9% 
vs 1Q25

GROSS REVENUE
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Food & Beverage

+1 
Automotive

+1 

• Specialized Transportation

• High barrier to entry

• Commitment to safety, high level of SLA

• Assets and capex dedicated to execution

• High application of technology

• Long-term contracts (1 to 5 years) 
customized for each client

• Operations with a specialized fleet

• Operations with our network of affiliates

Bussiness Model

• Milk run transport for assembly lines

• Transport of wood, ore, and commodities

• Cargo transfer between factories

• Transport of hazardous materials

• Other specialized transport services

• Urban distribution from distribution 
centers to end customers in cities

• Passenger transportation

Services

DEDICATED SERVICES: CUSTOMIZED FOR EACH CLIENT
SPECIALIZED TRANSPORT OPERATIONS

South
Africa

Gana

+

Presencein 100% of
thenationalterritoryPresent in 8 

Countries

*Contracts cover new clients/contracts and expansion within existing clients/contracts.

Others

+3 
Retail

+3 

TRANSPORT OPERATIONS

URBAN DISTRIBUTION OPERATIONS

OTHER OPERATING CATEGORIES

1 – Disregards the impact of the intentional reduction 
in the grain segment and unprofitable contracts;

+ 173 MM

KM’s DRIVEN
1Q26

R$ 586  MillionRevenuefromnew contracts

33          New contracts in 1Q26*

26%      New Clients (% of revenue)

74%      Cross-Selling (% of revenue)

1Q26
R$ (in millions and billions)

1



OPERATIONAL MODELS FOR EACH PROFILE AND NEED
MAINTAINING OPERATIONAL PERFORMANCE AND RELIABILITY

THIRD 
PARTIES

TransportationoperationswithhighSLAlevelsandmulti-sectorservicewithanasset-lightmodel
(aggregatesandthirdparties),whichguaranteesoperationalflexibility,scalability,efficiency,andlower
operatingcosts.

B2B andB2C transportationoperationsonpredefinedroutes,scalableandflexibleoperationalmodel
basedonaggregatesandthirdparties,servingsegmentssuchas automotive(milk-run),foodand
beverage,ande-commerce.

Example of Operations

Key Features

INTERNAL 
FLEET

GROSS REVENUE
1Q26

R$ 1.4 bi- 2.6% 
vs 1Q25

TransportationoperationswithhighSLAlevels,supportedbyaspecializedfleet,technology,operational
standardization,andqualifiedteams,ensuringefficiency,scale,andcostpredictability.

Refrigeratedtransportoperationsin LatinAmerica,withtechnicalexpertise,temperaturecontrol,and
standardizedprocessestoguaranteesafety,quality,andintegrityinthetransportofsensitivecargo.

*Ore transportation operation

EBITDA 
1Q26

R$ 238 mi- 9.8% 
vs 1Q25

Mg. EBITDA: 19.2% (-1.6 p.p. vs 1Q25)

Example of Operations

Key Features

GROSS REVENUE
1Q26

R$ 583 mi- 0.1% 
vs 1Q25

EBITDA 
1Q26

R$ 79 mi+ 0.6% 
vs 1Q25

Mg. EBITDA: 16.2% (+0.2 p.p. vs 1Q25)

*Hazardous materials handling
04
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R$120  MillionRevenuefromnew contracts

7            New contracts in 1Q26*

33%      New Clients (% of revenue)

67%      Cross-Selling (% of revenue)

New Customers 1Q26

34%

13%
13%

12%

7%

6%

15%
Consumers Goods

Pulp & Paper

Food & Beverage

Automotive

Steel & Mining

Chemicals

OthersNew
Clients Food & Beverage Consumer Goods

Main Sectors (% Gross Rev)

JSL AND TPC’S STORAGE, INTERNAL HANDLING AND INTRALOGISTICS OPERATIONS

18 %
CAGR (SINCE 2023)

R$ 133 mi+ 37.0% 
vs 1Q25

Mg. EBITDA: 26.6% 
(+5.0 p.p. vs 1Q25)

EBITDA

R$ 582 mi+ 11.1% 
vs 1Q25

GROSS REVENUE

COMPANY CREATED WITH THE CONSOLIDATION OF OPERATIONS
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+1 +1 

WAREHOUSING OPERATIONS

INTRALOGISTICS OPERATIONS

• Long-term contracts (5 to 10 years): 
quality and operational efficiency in 
complex logistics systems.

• High level of technological integration: 
greater visibility, traceability, and 
operational efficiency.

• Model with high barriers to entry: 
efficiency, customization, and capacity to 
manage complex operations.

• Operations with rented or client-owned 
warehouses.

Bussiness Model

• Movement of products and supplies in 
production plants

• Management of dedicated warehouses, 
multi-client warehouses, and client 
distribution centers

• Urban distribution from storage centers 
operated by us

• Integrated operations with order receiving, 
checking, preparation, and shipping services, 
as well as monitoring at all stages

• Accurate, traceable, and efficient 
management of client inventories.

Services

© Microsoft, OpenStreetMap, Overture Maps Fundation
Da plataforma Bing

Série1

Presence in 
14 States

+ 2.3 MM

SQMs UNDER MANAGEMENT
1Q26

*Contracts cover new clients/contracts and expansion within existing clients/contracts.

1Q26
R$ (In millions)

2



Launch of the Road to Prizes Program

21%

18%

17%

13%

7%

24%

E-commerce

Automotive

Food & Beverage

Consumers Goods

Steel & Mining

Others

Main Sectors (% Gross Rev)

COMPANY DEDICATED TO THE DIGITAL MANAGEMENT OF GENERAL CARGO TRANSPORTATION

100% OPERATIONS CARRIED OUT WITH INDEPENDENT DRIVERS

31 %
CQGR (SINCE 2024)¹

R$ 15 mi- 2.9% 
vs 1Q25

Mg. EBITDA: 10.0% 
(-3.3 p.p. vs 1Q25)

EBITDA

R$ 187 mi+ 28.2% 
vs 1Q25

GROSS REVENUE

Proprietary TMS

Loyalty Program

Growth Levers

Risk & Safety Management

JSL Digital App

Controlledbya centralizedplatform,it monitors
routesanddriversafetythroughoutthecountry.

Loyaltyandrewardprogramfortheproductivityand
engagementofpartnertruckdrivers.

Digital platform for quick connection between 
shippers (cargo) and drivers.

Transportation management system for intelligently 
optimizing routes.

• Fully digitallycontrolledfreight
transportwithintegratedtransport
managementbetween client,
operator,anddrivers.

• 100% asset-lightoperationalmodel.

• Tools for complete transport
management,security,and client
visibility.

Services

1– CQGR only considers native JSL DIGITAL operations; CAGR, considering migrations of General Cargo operations, is 6%.

+ 59 Mil

DRIVERS (Registered)
1Q26

ThinkingaboutthosewhodriveJSL, wecreatedtheEstradade
Prêmios(Roadof Rewards),a pioneeringloyaltyprogramforour
contractedandthird-partydriversandfleetownerswhoaddtrucks
toJSL,withapointssystemfortripsandongoingbenefits.

Morethanjusta pointsprogram,it's a toolthatcontributesto
reducingtheoperationalcostsoftheprofessionalswhosupportour
logisticsnetwork.

Benefits Structure:

PROGRESSIVES FREE BY POINTS
06

1Q26
R$ (in million)

3



+10 years
Average Tenure

+ 19 k
Employees

+ 230
Managers

MAINTAINING OUR CULTURE AND WAY OF SERVING OUR CUSTOMERS.

PEOPLE
Subsidiaries

Guilherme Sampaio
CEO
6 years of JSL

Eduardo Pereira
Commercial VP
22 years of JSL

Mauro Cardoso
People and Culture Director
4 years of JSL

Fernando Simões
Chairman

Denys Ferrez
Board Member

Juliana Baiardi
Board Member

Gilberto Xandó
Independent Board Member

Leonardo Morgon
New Business Director
10 years of JSL

Marcelo Castelli
Independent Board Member

Maristela Nascimento
Controller Director
4 years of JSL

Patricia Costella
Marvel Director
28 years of Marvel

DeneildoSantos
TransmorenoDirector
13 years of Transmoreno

Ronaldo Gomes
RodomeuDirector
35 years of Rodomeu

Brunno Matta
CEO Intralog
1 month of Intralog

Bruno Souza
IC TransportesDirector
1 ano de IC Transportes

Emerson Davo
FSJ Director
10 years of FSJ

Renato Assessor
Fadel Director
2 years of Fadel

Board of
Directors

JSL

Thiago Charaf
Operations Director
10 years of JSL

Otavio Fonseca
Digitalization Director
2 years of JSL

Eduardo Nauck
Investor Relations Director
3 years of JSL

Deives Ricardo
Operations Director
15 years of JSL

+9 years
Average Tenure

+ 15 k
Employees

+ 100
Managers

+5 years
Average Tenure

+ 60
Employees

+ 5 
Managers

+9 years
Average Tenure

+ 34 k
Employees

+ 340
Managers

DEVELOPMENT 
PROGRAMS

• 3 Editions
• 27 People Hired
• + 6 thousand training hours

• 3 Editions
• 58 Drivers Hired
• + 38 thousand training hours

• 17 Editions
• +300 Women Hired
• +80 thousand training hours

• +19 K Participants
• +1 Million training hours

07

THE GAME CHANGER
OF OUR BUSINESS.



SIGNED CONTRACTS

*JSL Digital does not operate on a long-term contract 
model, due to its business profile.

1Q26

R$ 706 mm  in contracts with an 

average term of 35 months, 73% cross-
selling

▪ 29% STEEL & MINING

▪ 28% CHEMICALS

83%

17%

JSL DEDICATED SERVICES INTRALOG

DEMONSTRATING OUR QUALITY, EFFICIENCY AND OPERATIONAL SAFETY 

NEW CONTRACTS AND SERVICE EXPANSION

FOR EACH CLIENT, A DIFFERENT JSL
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New Clients

+9
+3 Retail
+2 Consumers  Goods
+1 Automotive
+1 Food & Beverage
+1 Chemical
+1 Other

INTRALOG

JSL DEDICATED SERVICES

R$ 5 mm
ROB ADDED/MONTH

AVERAGE TERM: 23 MONTHS

R$ 16 mm
ROB ADDED/MONTH

AVERAGE TERM: 37 MONTHS

R$ 120 mm
67% CROSS SELLING
33% NEW CLIENTS

R$ 586 mm
74% CROSS SELLING
26% NEW CLIENTS



299 304 269

12.9% 12.4%
11,3%

1Q25 4Q25 1Q26

EBIT Margin

RESILIENCE IN RESULTS AND BALANCE IN RESULTS
DIVERSIFICATION OF SECTORS AND SERVICES

2.320 2.454 2.373

1Q25 4Q25 1Q26

Adj. Net Profit 1/2/3 
(R$ mm) ROIC Running Rate (%)

14,3%
14,8% 14,6%

1Q25 LTM 2025 1Q26 LTM

NET REVENUE (R$ mm) EBIT Adj. 1/2/3 (R$ mm) | Adj. EBIT Margin 1/2/3/4 (%)

LARGEST CLIENT ACCOUNTS FOR ~10% OF REVENUE,
DISTRIBUTED ACROSS MORE THAN 15 ACTIVE CONTRACTS

EBITDA Adj.1/3/4 (R$ mm) | Adj. EBITDA Margin 1/3/4 
(%)

458
505 471

19.8% 20.6% 19,9%

1Q25 4Q25 1Q26

EBIT Margin

45 30
7

1Q25 4Q25 1Q26

+2,3%

+2,8%

1The figure excludes the effect of the write - down of allocated surplus value in the adjusted cost of sale of assets of R$ 6.8 mil lion in EBITDA and EBIT and R$ 4.5 million in net income.  | ²Adjustment of R$ 19.1 million in EBIT and R$ 12.6 million in net income to exclude the effect of amortization of goodwill/cap ital gains. | 3Adjustment 
of R$167.3 million in EBIT and EBITDA and R$134.2 million in net profit related to the replenishment of the S system.  | 4Calculated on net revenue

FOOD & BEVERAGE

PULP & PAPER

AUTOMOTIVE

CONSUMERS GOODS

MINING & STEEL

E-COMMERCE

OTHERS

CHEMICALS

26%

15%

15%9%

11%

8%

9%

7%

52%

21%

21%

6%

SECTORS

SERVICES

DEDICATED SERVICES – INTERNAL FLEET

DEDICATED SERVICES – THIRD PARTIES

INTRALOG

JSL DIGITAL

-9,9%

-85,6%
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73% of net revenue 21% of net revenue 6% of net revenue

It remainedstablewhenweexcludedrevenuesfromthegrainsegment,

which underwentintentionalreduction,and the readjustmentof

unprofitablecontracts. Wehadgrowthin thechemical,automotive,and

foodandbeveragesegments.

Newcontractsenteredthemining,chemical,andretailsegments,which

willcontributetogrowthinthecomingquarters.

Growthof11.0% inQ12026, withnotablegrowthintheautomotiveandpulp

andpapersectors.

Wealsosawnewcontractsconcentratedintheconsumergoods,retail,and

automotivesegments.

Growthof28.9% inQ1 2025, a newavenueofgrowthdrivenmainlybythe

e-commerceandautomotivesectors.

It is importanttoemphasizethatthissegmenthasa significantindirect

impactfromtheincreaseinfuelprices,whichhasnotyetbeenfullypassed

on,duetothenormalcourseofcustomerapproval.

CUSTOMIZED, RESILIENT SERVICES AND PEOPLE WHO MAKE A DIFFERENCE
CREATION OF INDEPENDENT COMPANIES

101 – Disregards the impact of the intentional reduction in the grain segment and unprofitable contracts; 2 – CQGR only considers native JSL DIGITAL operations, CAGR considering migrations from General Cargo operations is 6%.

NET REVENUE

1Q26

EBITDA | Margin EBITDA

-7.4% 
vs. 1Q25R$ 316 mi 

18.4% (-1.1 p.p. vs. 1Q25)

Margin EBITDA:-1.8% vs. 1Q25

R$ 1,7 bi 

CAGR (2023 – 1Q26)¹ ROIC

11 % 13 % 

1Q26

NET REVENUE

1Q26

EBITDA | Margin EBITDA

+37.0% 
vs. 1Q25R$ 133 mi 

26.6% (+5.0 p.p. vs. 1Q25)

Margin EBITDA:+11.0% vs. 1Q25

R$ 500 mi 

CAGR (2023 – 1Q26) ROIC

18 % 24 % 

1Q26

NET REVENUE

1Q26

EBITDA | Margin EBITDA

-2,9% 
vs. 1Q25R$ 15 mi 

10,0% (-3,3 p.p. vs. 4T24)

Margin EBITDA:+28,9% vs. 1Q25

R$ 151 mi 

CQGR (2024 – 1Q26)² ROIC

31 % 21 % 

1Q26



(R$ mm) 1Q25 4Q25 1Q26

Gross Debt 7.465,0 7.121,9 6.910,8

Cash and Investments 1.748,5 1.482,4 1.437,0

Net Debt 5.717,0 5.639,5 5.473,9

EBITDA LTM¹ 1.732,3 1.959,1 1.969,3

EBITDA-A LTM 2.203,5 2.380,9 2.215,0

Financial Indicators – Covenants 1Q25 4Q25 1Q26 Covenants

Net Debt / EBITDA-A 2,59x 2,37x 2,47x Less than 3,5x

EBITDA-A / Net Financial Result 2,75x 2,57x 2,44x Greater than 2x

Net Debt / EBITDA¹ 3,31x 2,88x 2,78x N/A

1- Disregards the effects of the Sistema S.

AMORTIZATION SCHEDULE R$ mm

CORPORATE CREDIT RATING

AA(bra) -

brAA+ BB-

National Global

Stable

Stable

Outlook

AA+.br Stable-

5,717 5,791 5,734 5,639 5,474

715
824 801 807

918

3.3x
3.2x

3.0x
2.9x

2.8x

3.7x 3.6x
3.5x

3.3x
3.2x

1Q25 2Q25 3Q25 4Q25 1Q26

Net Debt Lease of Right of Use Net Debt/EBITDA¹ Net Debt + Lease of Right of Use/ EBITDA¹;

Available committed credit 
lines of

R$288 million available

• Average net debt maturity of 4,0 anos
• Liquidity sufficient to amortize all debt through
• mid2027
• Sources of liquidity = 1,2x short-term debt

288

1.725

EXECUÇÃO DO PLANEJAMENTO ESTRATÉGICO IMPULSIONA GERAÇÃO DE CAIXA E RESULTADOS, 
CONTRIBUINDO PARA POTENCIAL DESALAVANCAGEM

CASH GENERATION AND RESULTS SUPPORT DELEVERAGING POTENTIAL
EXECUTION OF THE STRATEGIC PLAN:

1,437 1,221 977 1.148 1.169
1.641

742

 Caixa 2026 2027 2028 2029 2030 2031
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CASH



Free cash flow after growth of R$ 258 million, 
already including interest payments, lease payments 
and acquisitions.

Cash Flow – 1Q26 (R$ mm)

EBITDA R$ 297

Working Capital (+) + R$ 84

Cost of Assets Sales (+) + R$ 96

Renewal and Other CAPEX (+) - R$ 18

Income tax and non cash items(+)¹ + R$ 155

Operating Cash Flow R$ 615

Expansion Capex (-) - R$ 18

Post-Growth Free Cash Flow R$ 597

Debt Raised (+) + R$ 55

Principal Amortization (-) - R$ 254

Interest Paid (-) - R$ 242

Right of Use lease payments (-) - R$ 97

Payment for company acquisitions (-) - R$ 0

Dividends paid (-) - R$ 104

Change in Cash - R$ 45

Cash at the beginning of the Period R$ 1.482

Cash at the end of the Period R$ 1.437

33,9%
Free Cash Flow Yield
Post-Growth Free Cash Flow LTM
*(Price quotation data and market indicators as of 04/05/2026)

ABILITY TO FUND GROWTH

OPERATING CASH GENERATION

12

R$ 674 millionin lasttwelve
months

1- The replenishment of R$ 167 million from the Sistema S, with no cash effect, is reflected in this line.



JSL Comparable 1 Comparable 2 Comparable 3 Comparable 4

CAGR (Last 5 years) 25,7% 3,1% 4,0% -3,5% 2,2%

Growth 1Q26 LTM
(Gross Revenue)

+3,8% 0,6% 3,6% -6,7% 4,7%

MARGIN EBITDA 1Q26 LTM 20,6% 13,3% 14,6% 6,1% 10,9%

ROIC 14,6% 11,2% 8,6% 20,4% 6,0%

EV/EBITDA 4,3x 14,8x 22,6x 21,1x 11,9x

P/E 24,2x 35,9x 57,0x 30,1x 17,3x

1 – Comparisonswithmarketpeers,basedon1Q26UDM,areforinformationalpurposesonlyanddonotconstituteinvestmentrecommendationsorguaranteesoffuturereturns. 2 – Datacollectedon04/05/2026. Marketestimates,notproducedorvalidatedbyJSL, aresubjecttochangewithoutnotice. The
companyis notresponsiblefortheaccuracyoftheinformation. 3 – Namesomittedin accordancewithbestpracticesofCVMResolutionNo. 44/2021. 4 – ComparablelogisticscompanieslistedintheUnitedStates,selectedbasedonoperationalsimilarityandavailabilityofcomparablepublicdata. 5 – This
presentationmaycontainforward-lookingstatementssubjecttorisksanduncertainties. Actualresultsmaydiffermateriallyduetofactorsbeyondthecompany'scontrol.

JSL COMPARED TO GLOBAL INDUSTRY PEERS
BENCHMARK IN FINANCIAL METRICS

13

JB HUNT XPO CH Robinson FEDEX



A FAVORABLE MARKET 
ENVIRONMENT REINFORCES JSL'S 
COMPETITIVE ADVANTAGES OVER 
ITS RIVALS, ALONG WITH 
CONSISTENT CASH GENERATION 
THAT SUSTAINS GROWTH AND 
ACCELERATES DELEVERAGING.

IRREPLICABLE BUSINESS MODEL
FOUNDATIONS FOR A NEW CYCLE

14

ASTRATEGYFOCUSEDONPRODUCTIVITY,DIGITALIZATION,ANDINCREASING
THEPROFITABILITYOFOPERATIONALASSETS.

CONTINUOUSCASHGENERATIONCONTRIBUTINGTODELEVERAGINGAND
REDUCINGNETANDGROSSDEBT.

THECUSTOMERAS A PRIORITY—STRUCTUREANDCAPACITYTOCAPTURE
MARKETOPPORTUNITIES

ROBUSTCAPITALSTRUCTUREANDDEFINEDGROWTHAVENUESFORTHE
COMPANY'SNEXTCYCLE.

PROVEN RESILIENCE: CONTRACTUALPASS-THROUGHMECHANISMS
NEUTRALIZEDTHEVOLATILITYOF THE QUARTER,DEMONSTRATINGOUR
ABILITYTOADJUSTPRICESWHENEVERNECESSARY.

APPOINTMENTOFBRUNNOMATTAAS CEOOFINTRALOG,ANEXECUTIVE
WITH 25 YEARS OF INTERNATIONALEXPERIENCEIN LOGISTICS,TO
ACCELERATETHECOMPANY'SGROWTHAGENDA.



Disclaimer
Someofthestatementsandconsiderationscontainedhereincompriseadditionalinformationthathasnotbeenauditedor
reviewedandarebasedontheCompany’smanagement’scurrentassumptionsandexpectations,whichmayleadto
materialvariationsinactualresults,performance,andfutureevents. Actualresults,performanceoreventsmaydiffer
materiallyfromthoseexpressedorimpliedbysuchstatementsdueto,amongotherthings,generaleconomicconditions
inBrazilandothercountries,interestrates,inflationandcurrencyexchangerates,changesinlawsandregulations,and
generalcompetitivefactors(ona global,regionalornationalbasis). Accordingly,theCompany'smanagementdoesnot
acceptresponsibilityfortheconformityandaccuracyoftheadditionalunauditedorunreviewedinformationdiscussedin
thisreport,whichshouldbeindependentlyreviewedandinterpretedbytheshareholdersandmarketagentswhoshould
maketheirownanalysesandconclusionsabouttheresultsdisclosedherein.

INVESTORS RELATIONS

+55 (11) 2377 - 7178 ri@jsl.com.br ri.jsl.com.br

Q&A
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