
 
 

Demand on GOL’s route network increases  
by 33.9% in August  

U n i t  r e v e n u e  p e r  p as s e n g e r  ( PR A SK )  r em a i n s  f l a t  o v e r  Au gu s t ,  2 0 0 9 .    
 

São  Pau lo ,  September  8 ,  2010  –  A  GOL  L inhas  Aé reas  I n te l igen tes  S.A .  (BM&FBovespa :  GO LL4  e  

NYSE:  G OL) ,  (S&P/F i tch :  BB - /BB- ,  Moody`s :  Ba3 ) ,  the  la rges t  l ow-cos t  and  l ow- fa re  a i r l i ne  in  

La t i n  Amer i ca ,  recorded  a  33 .9 % year -on - year  inc rease  in  demand  on  i ts  rou te  ne tw ork  in  

August  2009 ,  w i th  un i t  passenger  revenue rema in ing f l a t .  

 

Demand 

I n  Augus t  2009 ,  d emand  on  GOL ’s  rou te  ne two r k  moved  up  b y 33 .9% over  August  2009  and  fe l l  

b y 3 .0 % o ver  the  p rev ious  month .   

Demand on  the  domes t i c  ma rke t  i nc reased  by  27 .8% yea r -on -yea r  and  d i pped  by  2 .1% ove r  Ju ly  

2010 .  Even  though  Augus t  i s  h is to r i ca l l y  l ess  f avo rab le  f o r  t ou r i sm  f l i gh ts ,  t r a f f i c  reached  a  new 

reco rd ,  ch i e f l y  due  to  dynam ic  managemen t  o f  t he  new fa re  ca tego r ies ,  wh i ch  a imed to  encourage  

demand  by  o f f e r ing  cheape r  f a res  f o r  passenger s  who  book  i n  advance .   

Th i s  dec i s i on  was  taken  i n  o rde r  t o  reduce  the  s tock  o f  ava i lab le  sea ts  and  ma i n ta i n  the  revenue 

base  fo r  3Q10 ,  t he reby  o f f se t t i ng  t he  non - recu r r i ng  impac t  o f  t he  de lays  on  GOL ’s  rou te  ne two rk  i n  

t he  f i rs t  week  o f  the  mon th  wh i ch ,  i n  t u rn ,  r educed  the  sha re  o f  bus iness  passenge rs  in  t he  f i rs t  

f o r t n igh t .  

Demand  g rowth  was  a l so  f ue led  by :  ( i )  t he  comb ined  e f fec t  o f  t he  imp roved  economic  scenar i o  in  

B raz i l  and  Sou th  Amer i ca ;  ( i i )  i nc reased  p roduc t i v i t y ,  w i t h  an  a i r c ra f t  u t i l i za t i on  ra te  o f  

app rox ima te l y  13  b l ock  hou rs  pe r  day ,  ve rsus  a round 12  b l ock  hou rs  i n  Augus t  2009 ;  ( i i i )  a  f oc us  

on  f l i gh ts  l as t ing  l ess  than  th ree  hou r s ;  and  ( i v )  t he  rev i t a l i za t i on  o f  S MILES,  wh i ch  a l ready  has  

more  t han  7  m i l l i on  members  and  more  than  170  commerc ia l  pa r tne rs ,  espec ia l l y  t he  reduced 

m i l eage  campa igns .   

The  dec l i ne  ove r  t he  p rev i ous  mon th  was  ma in l y  due  to  seasona l i t y ,  g i ven  tha t  Ju l y  i s  a  h i gh  

season  month  in  Sou th  Amer ica  thanks  to  t he  w in te r  vaca t i on s .  

Oper a t i ng  Dat a  Au gust  20 10*  Au gust  20 09*  %C h g . ( Y oY)  Ju l y  20 10*  %C h g. ( MoM)  

T o t a l  Sys t em       

  ASK  ( mm)  (1) 3 , 884 . 6  3 , 432 . 6  13 . 2%  4 , 059 . 6  - 4 . 3%  

  RPK ( mm)  (2) 2 , 713 . 5  2 , 025 . 9  33 . 9%  2 , 798 . 6  - 3 . 0%  

  Load  Fac t or  (3) 69 . 9 % 59 . 0 % +10 . 8 p . p .  68 . 9 % +0 . 9p . p .  

Domestic Market      

  ASK  ( mm)  (1) 3 , 367 . 0  3 , 019 . 0  11 . 5%  3 , 528 . 4  - 4 . 6%  

  RPK ( mm)  (2) 2 , 355 . 0  1 , 842 . 6  27 . 8%  2 , 406 . 5  - 2 . 1%  

  Load Factor (3) 69 . 9 % 61 . 0 % +8 . 9p . p .  68 . 2 % +1 . 7p . p .  

International Market      

  ASK  ( mm)  (1) 517 . 6  413 . 5  25 . 2%  531 . 2  - 2 . 6%  

  RPK ( mm)  (2) 358 . 5  183 . 3  95 . 6%  392 . 0  - 8 . 5%  

  Load Factor (3) 69 . 3 % 44 . 3 % +24 . 9 p . p .  73 . 8 % - 4 . 5p . p .  

( * ) August 2010 - preliminary figures; August 2009 and July 2010 - figures from the National Civil Aviation Agency (Anac)  

Demand  on  GOL’s  i n terna t iona l  rou te  ne tw ork  d id  bes t ,  inc reas ing  b y a  mass ive  95 .6 % year -

on - year ,  p r ima r i l y  due  to :  ( i )  t he  con t inuous  g rowth  o f  i n te rna t i ona l  a i r  t r a f f i c  i n  La t i n  Amer i ca ,  

espec ia l l y  heavy  demand  fo r  GOL  f l i gh ts  t o  Argen t ina ,  Ch i l e  and  Uruguay ;  ( i i )  t he  resump t i on  o f  

demand  i n  the  Sou the rn  Cone  reg ion ,  wh i ch  had  been  j eopa rd i zed  by  t he  impac t  o f  t he   H1N1  f lu  

ou tb reak  on  a i r  t r a f f i c  in  Ju l y  2009 ;  ( i i i )  )  the  inaugu ra t ion  o f  new f l i gh t s  to  t he  Ca r i bbean ;  ( i v )  t he  

app rec ia t i on  o f  t he  Rea l  ove r  t he  U .S .  Do l l a r ;  and  ( i v )  t he  beg inn ing  o f  cha r te r  f l i gh ts  us ing  767 -

300  a i r c ra f t .  
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Supp l y  

I n  l i ne  w i t h  i t s  s t ra tegy o f  d i sc i p l i ned  capac i t y  add i t i on  ( app rox ima te ly  1 /3  o f  demand  g rowth )  and  

i n  p repa r a t i on  f o r  a  g rea te r  up tu rn  i n  demand i n  Sep tember  and  the  f i na l  qua r te r ,  GOL recorded  

ye ar -on - year  capac i t y g row th  o f  13 .2 % (11 .5 % on  the  domest ic  marke t  and  25 .2 % o n  the  

in te rna t iona l  marke t ) ,  d r i ven  by  t he  combined  e f f ec t  o f :  ( i i i )  t he  ma in tenance  o f  a  l onge r  ave rage  

s tage  l eng th ,  t hanks  t o  t he  h i ghe r  concent ra t ion  o f  f l i gh ts  on  Sou th -No r theas t  rou tes  due  to  t he i r  

t ou r i s t  appea l ;  ( i i )  h i gh  p roduc t i v i t y ,  w i t h  an  a i r c ra f t  u t i l i za t i on  ra te  o f  a round  13 .0  b l ock  hours  pe r  

day ,  ve rsus  c l ose  t o  12  b l ock  hou rs  pe r  day  i n  Augus t  2009 ;  ( i i i )  conc lus ion  o f  t he  f l ee t  renewa l  

p rog ram  i n  2Q10 ,  rep lac i ng  Boe ing  737 -300  a i r c ra f t  w i t h  737 -700 /800s ,  wh i ch  have  more  sea ts ,  

l owe r  cos ts  pe r  sea t -k i lome te r  (CASK)  and  a re  a  be t te r -qua l i t y  p roduc t  i n  gene ra l .   

Load  Fac tor  and  Y ie ld   

GOL’s  to ta l  load  fac tor  came  to  69 .9% in  August  2010  ( 69 .9% on  the  domes t i c  ma rke t  and  

69 .3%  on  the  i n te rna t iona l  ma rke t ) ,  10.8  p .p .  up  year -on - year  and  0 .9  p .p .  down  on  the  mon th  

be fo re .  Ne t  y i e l d  was  c l ose  t o  R$19.00  cen ts  (R$ ) .  As a  resu l t ,  revenue  per  passenger  per  sea t -

k i lomete r  (PRASK)  rema ined f l a t  over  August  2009 ,  re f le c t ing  the  subs tan t ia l  inc rease  in  

passenger  revenue  due  to  h igher  demand .   

(1) Available seat kilometers (ASK) is the sum of the products obtained by multiplying the number  of seats available on each flight stage by the 

distance of the average flight stage.  

(2) Revenue passenger kilometers (RPK) is the sum of the products obtained by multiplying the number of revenue passengers ca rried on each 

flight stage by the average stage distance. 

(3) Load factor is the percentage of aircraft seating capacity effectively used, which is calculated by dividing the number o f passenger-kilometers 

flown by the number of seat-kilometers available.  

 

About GOL Linhas Aéreas Inteligentes S.A.  

GOL L inhas  Aé reas  In te l igen tes  S .A .  (NYSE:  GOL  and 

B M&FBOVESPA:  GOLL 4 ) ,  (S&P/F i tch :  BB - /BB- ,  Moody`s :  

Ba3 ) ,  t he  la rges t  l ow -cos t  and  low- fa re  a i r l i ne  i n  La t i n  

Amer ica ,  o f fe r s  more  t han  860  da i l y  f l i gh ts  t o  51  

des t i na t i ons  t ha t  connec t  a l l  t he  impo r tan t  c i t i es  i n  B raz i l  

and  13  ma jo r  des t i na t ions  i n  Sou th  Amer ica  and  Ca r ibbean .  

The  Company  ope ra tes  a  young ,  mode rn  f l ee t  o f  Boe ing  737  

Next  Gene ra t i on  a i rc ra f t ,  t he  sa fes t  and  mos t  comfo r tab le  o f  

i t s  c lass ,  w i t h  h i gh  a i rc ra f t  u t i l i za t ion  and  e f f i c i ency  l eve l s .  

Fu l l y  commi t t ed  t o  seek ing  i nnova t i ve  so lu t i ons  t h rough the  

use  o f  cu t t ing -edge  techno logy ,  t he  Company  -  v i a  i t s  GOL ,  

VARIG,  GOLLOG,  S MI LES and VoeFác i l  b rands  -  o f f e rs  i t s  

c l i en t s  easy  paymen t  f ac i l i t i es ,  a  w ide  range  o f  

comp lemen ta ry  se rv i ces  and  the  bes t  cos t -bene f i t  r a t i o  in  

t he  marke t .  

T h i s  r e l e as e  c o n t a i ns  f o r w a r d - l o o k i n g  s t a t e me n t s  r e l a t i n g  t o  t h e  

p r o s p e c t s  o f  t h e  b us i n es s ,  es t i m a t e s  f o r  o p e r a t i ng  a n d  f i n a n c i a l  

r e s u l t s ,  a n d  t h os e  r e l a t ed  t o  g r ow t h  p r os p e c t s  o f  G O L .  T h es e  a r e  

me r e l y  p r o j e c t i o ns  a n d ,  a s  s uc h ,  a r e  b a s e d  ex c lu s i v e l y  o n  t h e  

e x p e c t a t i o ns  o f  G O L ’s  m a n a g e me n t  c o n c e r n i n g  t he  f u t u r e  o f  t h e  

b u s i n e s s  a n d  i t s  c o n t i n u e d  a c c e s s  t o  c a p i t a l  t o  f u n d  t h e  

C o mp a n y ’s  b u s i n e s s  p la n .  S u c h  f o r w a r d - l o o k in g  s t a t e me n ts  

d e p e n d ,  s u b s t a n t i a l l y ,  o n  c h a n g e s  i n  mar k e t  c o n d i t i o ns ,  

g o v e r n me n t  r e g u l a t i o n s ,  c o mp e t i t i v e  p r e s s u r e s ,  t h e  p e r f o r ma n c e  

o f  t h e  B r a z i l i a n  e c o n o my  a n d  t h e  i n d u s t r y ,  a mo n g  o t h e r  f a c t o rs  

a n d  r i s k s  d i s c l o s e d  i n  GO L ’s  f i l e d  d i s c l os u r e  d o c u me n t s  a n d  a r e ,  

t h e r e f o r e ,  s u b j e c t  t o  c h a ng e  w i t h o u t  p r i o r  n o t i c e .  
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