


This presentation contains forward-looking statements. Such statements are not statements of
historical fact, and reflect the beliefs and expectations of Natura's management. The words

uou

"anticipates”, “wishes

nou non

, expects’,

oo uon . n u -n

estimates”, "intends", "forecasts’, "plans’, "predicts", "projects”,
"targets" and similar words are intended to identify these statements, which necessarily involve
known and unknown risks and uncertainties. Known risks and uncertainties include, but are not
limited to, the impact of competitive products and pricing, market acceptance of products,
product transitions by the Company and its competitors, regulatory approval, currency
fluctuations, production and supply difficulties, changes in product sales mix, and other risks.
This presentation also includes pro-forma information prepared by the Company for
information and reference purposes only, which has not been audited. Forward-looking
statements speak only as of the date they are made, and the Company does not undertake any

obligation to update them in light of new information or future developments.
www.natura.net/investidor
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Net Revenue ST 00
Consolidated (Brazil and International Operations)

RS million

YTD Data
o6M15vs oM16: 4,1%

Annual Data
CAGR 2011 to 2015: 9,0%

Quarterly Data
2Q15vs 2Ql16: 50%

7.899
2010 7408

6.346 - -

201 2012 2013 2014 2015

oM15 oMIl6 2Q15 2Q16

In 2Q16, net revenues advanced 5,0%, with international operations growing 24,9% in BRL,
accounting for 32,1% of consolidated net revenues (27,0% in 2Q15)

bem estar bem



Net Revenue ACSULTS 2006 1 4
Brazil

RS million

YTD Data
o6M15vs 6Ml16: -5,8%

Annual Data
CAGR 201 to 2015 2.4%
5.61 5.880 5989 5.594

Quarterly Data
20Q15vs 2Ql6: -2,3%

1409 1.376

201 2012 2013 2014 2015 o6M15 oMl16 2015 2016
CAGR 2011 to 2015 = 50% ' 21% ' 0,0%
[ 1093 1.217 1.265 1.300 1331 ) | 1306 1334 | [ 1327 1327 |
CAGR 2011 to 2015 = - 1,5% -3.9% 12%

- In 2Q16, net revenues were adversely affected by higher tax rates , while gross revenues increased
- 12% over 2Q15, due to management's initiatives adopted to recover sales growth, helped by price
' rises. Average number of consultants remained flat compared to 2Q15, given lower channel activity.

B Net Revenue (RS million) (] N. Of Consultants Productivity
Average (thousand?) (RS by average available consultant*) Qf}

(*) Position in the end of 8 Cycle natura
(**) Productivity measured by sales (retail prices) calculated by gross Brazil divided by the average number of consultants available in the analyzed cycles. bem estar bem



Net Revenue ACSULTS 2016 1 4
Latam

RS million

YTD Data
oM15vs oMl16: 25,3%

Annual Data
CAGR 2011 to 2015: 39,6%

Quarterly Data
20Q15vs 2Ql6: 204%
1.859

20N 2012 2013 2014 2015 o6M15 oM16 2015 2016
CAGR 2011 to 2015 = 20,9% | 171% | 16,4%
[ 220 28] 331 401 an | | 442 57 [ 453 528 |
CAGR 2011 to 2015 = 16,4% 6,3% 22%

. Channel expansion coupled with increasing sales volume resulted in strong revenue growth of 204%
! from 2Q15 in BRL (33,3% in constant currency), adversely impacted by the Brazilian Real i
i appreciation against the region’'s basket of currencies. :

B Net Revenue (RS million) (] N. Of Consultands Productivity
Average (thousands?) (RS by average no. of available consultants*™) Qf}

(*) Position in the end of 8 Cycle natura
(**) Productivity measured by sales (retail prices) calculated by gross Brazil divided by the average number of consultants available in the analyzed cycles. bem estar bem



Net Revenue RCSULTS 2016 46
Aesop

RS million

YTD Data
o6M15vs 6M16: 69,9%

Quarterly Data
20Q15vs 2Q16: 492%

Annual Data
CAGR 2011 to 2015: 76,9%
432

2013 2014 2015 o6M15 6M16 | 2Q15 2Q16
CAGR13a 15 = 29,9% 40.2% 40.2%
( 80 98 135 ) [ e 157 | | 12 157 |

' Quarterly growth of 49,2% from 2Q15 in BRL (474% in AUD), accounting for 6,2% of consolidated
' revenues (4,4% in 2Q15), with 36,6% sales volume increase and 45 new stores launched in the last 12

[ (ITQeStr;e”\l/g:]L)le (C) Number of Stores Number of geographies™ Q{}

(**) Geographies where Aesop is present: Australia, Brazil, Canada, Denmark, France, Germany, Hong Kong, Italy, Japan, Korea, United Kingdom, Macau,

Malaysia, Norway, Singapore, Switzerland, Sweden, USA bem estar bem



E bitda RESULTS 2Qlo #7
Consolidated

RS million

YTD Data
oM15vs 6Ml16: -12,6%

Annual Data
CAGR 2011 to 2015: 1,2%

Quarterly Data
20Q15vs 2Q16: -3,5%

25,5% 23,8% 23,0% 21,0% 18,9%
° . . . .
1.609 1.554

L
18,5%
o 0 170%

643 562

201 2012 2013 2014 2015

1.425 1.512 1.496 i 1.8,()% ]5']%i
. 6M15  6MI16 |

2Q15 2Q16

______________________________________________________________________________________________________________________________

Quarterly decline of 3,5% yoy, driven by sales drop in Brazil, higher tax burden and unfavorable FX

rates impact. International Operations' Ebitda accounted for 21% of consolidated Ebitda (14% in
2Q15)

B Brozil Latam Aesop Consolidated EBITDA margin (%NR) natura
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Net (Loss) Income RERR—

Consolidated N
Annual Data Accumulated Data i Quarterly Data
CAGR 2011 to 2015: -11,3% 6MI15vs 6M16: -90,8% 2Q15vs 2Q16: -22,0%

14,9% 13.8%
g - 12,0%
™ 9,9%

831 874 843 . 6,5%

2Q15 2Qlo6

______________________________________________________________________________________________________________________________

Contraction of 22% in 2Q16 caused by lower Ebitda in Brazil and the decrease of RS 49,8 millionin
the financial result compared to 2Q15.
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Capex CESULTS 20649
Consolidated

RS million

YTD Data i Quarterly Data

6MI15vs 6MI16: -216%, 2Q15vs 2Q16: -30,9%

Annual Data
CAGR 2011 to 2015: 2,5%

506

554 i

201 2012 2013 2014 2015 2016 ' 6MI5 oM16

We continue to invest in the launch of Aesop stores worldwide, in Latam's growth and in the |
development of our business in Brazil. We maintain our Capex guidance of RS 350 million for |
the year. :

B Brozil Latam Aesop | _!Guidance natura
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Free Cash FlOW RESULTS 2Q16 #10
Consolidated N

RS million 2016 2015 Var.RS Var.% | 6MI6 6M15 Var.RS Var.%

Net Income* 90,9 16,7 (2570 (2200 21,8 2363 (214,5) (90,8)
Depreciation and amortization 04,4 527 n7z 221 1274 109,9 176 16,0
Non-cash / Other™ ) 640 46,1 179 388 7ne 557 159 287

Internal cash generation 2193 2155 38 18 2209 4018 (180,9) (45,0)

_ Worklng Copltal (Increose)/Decreose ) (60 2) 1569 (2172) '_ (138, 4) (181 6) 689 (250,6) (36_3,5)

MOperatmg cash generatlon ) 159 O 372_,_4 (2_13,3) (57,3)_%. 39 3 4708 (431, 5) (9_?_;7)
Additions / exclusions to PPE (627) (908) 280 (309) (106) (1410) 303  (215)
Free cash flow** 96,3 281,6 (1853) (65,8) (71,4 3298 (401,2) (121,6)

(*) Netincome attributable to owners of the Company

(**)(Internal cash generation) +/- (changesin working capital and long-term assets and liabilities) — (acquisitions of property, plant,
and

eauipment).

_________________________________________________________________________________________________________________________________

Reduced free cash flow generation of RS 96,3 million in 2Q16 ( RS 281,6 million in 2Q15),
. impacted by net profit decline and higher working capital investment of RS 60,2 million, |
given higher inventory days in Brazil and Latam.
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I ndebted NessS RESULTS 2Q16 #10
Consolidated

RS million

Annual Data YTD
1,08 113
0,77 - °
0,41 0,36 o
° o
8790 818,1

1,43
o

-714

20M 2012 2013 2014 2015 oM15 oM16

_________________________________________________________________________________________________________________________________

The increase in leverage resulted from higher working capital need and lower EBITDA
over the last 12 months

_________________________________________________________________________________________________________________________________

B rree Cash flow Generation

Net Debt / Ebitda natura
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Sustainability cesuTs 20

2015
(12 months)

Indicator Unit 2020 ambition

kg CO2/kg prod

Relative carbon emmissions (escopes 1, 2 e 3) billed 215 3,38 318

% (g recycled ma
% post cosumption recycled materials® ° (gpocioqinq) 9 10,0 3,6 29

i % (g recycled mat/g
3 0 (¢ (

% product recyclability packaging) 74,0 510 50,0

% (eco-efficient

. .4 packaging units
Eco-efficient packaging billed!/ total units 40,0 225 26,0
hillad)

: : . % (RS Amazon

Amazon inputs conisnu nl](:;j in relation to total inputs/RS total 300 197 122
& inputs)
Cumulative business volume in the Pan-Amazon
HMUIAEVE DUSIESS VOIITE ‘ RS millions 1000,0 866, 7519
region

Water consumption s L 0,32 0,54 0,49

manufactured

% active Nat

"Crer Para Ver" Penetration - Brazil® o Active INatura 23,6 143 19,5

Consultants

1Results for the second quarter 2016.
2 The indicator considers the % of packaging materials sourced from post-consumer recycling in relation to total mass of packaging billed.
3 The indicator considers the % of packaging that can be recycled in relation to the total mass of packaging billed.

4 Eco-efficient packaging is 50% lighter in relation to regular/similar packaging or which has at least 50% in potentially marketable recyclable materials and/or renewable materials, as long as there is no

5 Cumulative amounts since 2011. %
6 Refers to the profit before income tax attributed to the Crer ParaVer product line. e
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