»»»»»

&y

. atura



Net Revenue REsLLTS 2015 %2
Consolidated (Brazil and International Operations)

R$ million
CAGR |1 —14=9.8%
Quarterly data
Annual data
+7.0%
1,716 1,803 1,929
2Q13 2Q14 2Q15

Half-year data

2011 2012 2013 2014
M Brazi " International Operations 6MI 1 6MI12 6MI3 6MI4 6MI5
The percentage corresponds to the international @
operations participations.
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Net Revenue EATEAQTS

Brazil

R$ million

CAGR‘11-'14=5.6%
Quarterly data

Annual data
-4.6%
+1.9% &
= =
2Q11 2Q12 2Q13 2Q14 2Q15

Half-year data

2011 2012 2013 2014

6M11 6MI2 6MI3 6MI|4 6MIS

&
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Net Revenue RESULTS2QI5#4

Latam

R$ million

CAGR ‘Il -"14=33.5% Quarterly data
Annual data (+29.4%

local currency)

(+31.4% / 73
i ﬂ il
979
2Q11 2Q12 2Q13 2Q14 2QI5
720
i Half-year data
489
761
(+28.2% /*
local curren
i 407

h b b b n “ .

6MI | 6MI12 6MI3 6MI4 6MI15

&
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Net Revenue RESULTS 01538
Aesop

R$ million . =
Quarterly data
Annual data
. '
. 2Ql1 2QI12 2QI3 2Q14 2QI5
Half-year data
+54. 4%
2011 2012 2013 2014 ' I
6MI 1| 6MI12 6MI13 6M14 6MI5
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Number of Consultants wEsuTS 2q15
Consolidated (Brazil and International Operations)

number of consultants (thousand)

CAGR'I1-"15=8.7%
+6.6%
1,575
- '
2Ql1 1 2QI12 2QI3 2Q14 2QI5

&
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Number of Consultants RESULTS 201547

Brazil
number of consultants (thousand)
CAGR'I'| ="I5=5.7%
+3.4%
1,226
1,079
2Q1 | 2QI12 2QI3 2Q14 2QIS

&
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Number of Consultants RESULTS 2015 #8

Latam
number of consultants (thousand)
CAGR'Il ="I5=21.1%
+17.0%
-
2Ql1 1 2QI12 2Q13 2Q14 2QI5

&
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Aesop cesuLTs 201

6MI3 6MI4 6MI5

Change (%) 48.3% 258%
Change (%) 37.5% 455%

* Australia. Hong Kong. Japan. Korea. Malaysia. Macau. Singapore. Taiwan. France. Germany. Norway. Sweden. Switzerland. @
United Kingdom. Brazil e USA natura
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Ebitda
Consolidated

RESULTS2QIS# 10

R$ million
CAGR‘11-"14=2.8%
Annual data
25.5% .
23.8% 23.0%
\0%
-3.4%
i
1.512
2011 2012 2013 2014

=== EBITDA margin

Quarterly data
TN T
kg 18.5%
1.4%
/_\
K==
2Q11 2Q12 2Q13 2Q14 2QI15
Half-year data

23.3% 0%
g  ni 21.9%

18.0%
1.1%
/_-\
&Ml | 6MI12 6MI3 6MI4 6MIS
natura
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Ebitda RESULTS2QIS# 11

Brazil
R$ million
CAGR 'l | —'14=-0.9% Quarterly data
26.7%  28.0%  27.3%
Annual data 2.5% 21.7%
29.0% -7.9%
27.2% 26.5%
23.9% 7 TR
2Q1 | 2Q12 2Q13 2Q14 2QI5
Half-year data
27.0% %
° 26.7% 25.4%
21.9% 21.7%
-4.6%
687 2 =
629
B N N N . . n
=== EBITDA margin 6MI 1 6MI12 6MI3 6M14 6M15

&
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Ebitda
Latam

R$ miillion

Annual data

+33.I%/—)

2011 2012 2013

2014

RESULTS 2Q15 #12

Quarterly data

+160.9% /’

n

2Q11 2Q12 2013 2Q14 2Q15

Half-year data

+154.0%

6MI | 6MI2 6MI3 6MI14 6MI5

&
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Ebitda
Aesop

RESLILTS2QIS# 13

R$ million
Annual data
'l'IBE.?r—)
2011 2012 2013 2014

2Q11

EMI 1

Q11

6MI2

Quarterly data

+73.3% /')

[

2Q13 2Q14 2QI15
.I;I_:a-]"f-}wear d-ata
+:I u..‘;ﬂ—*
-2 ' -
p————a
&MI13 6M14 6MI5

&
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Net Income RESULTS2QIS# 14
Consolidated

R$ million

CAGR'I| —'14=-4.1% Quarterly data
2 B 14.0%
13.5% 13.4%

Annual data
14.9%
13.8%
12.0%
9.9%
-13.0%
13.3% — Half-year data

11.9%

2011 2012 2013 2014

=== % Netrevenue
&M1I 6M12 6M13 6MI4 6MI5
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Net Income RESULTS2QIS#15

Brazil
R$ million Quarterly data
CAGR'I | —'14=-8.3% 16.6%
16.1% 15.8% g
Annual data
o,
17.7% -
/\
——
2Q11 2Q12 2Q13 2Q14 2Q15
-18.4%
Half-year data
16.5%
15.2%

14.5%

-27.1%

0l | 14
2011 2012 2013 20 392 378 ¥ e
oA
=== % Netrevenue
6MI | 6MI12 6MI13 6M14 6MI5S
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Net Income

RESULTS2QIS# 16

Latam
Bition Quarterly data
+121.9%
L 2
Annual data e -
+494.096/) . -
4 -
I 2Q11 2QI12 2Q13 2Q14 2QI15
Half-year data

2011

2012

2013

2014

+320.?.,

o
. -2

6MII 6MI2 6MI3 6MI4 6MI5

&
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Net Income RESULTS2QIS#17
Aesop

R$ million

Quarterly data
Annual data
———1 '_
+7zs.?,-)
2Ql11 2QI12 2Q13 2Q14 2QIS
Half-year data
+6.7%
-4
2011 2012 2013 2014 -
6MI1 6M12 6MI3 6M14 6MIS
natura
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RESULTS2QIS# 18

Capex

'.

2011

2012

2013

2014

Dividends &
Payout ratio

99% 100% 100% 100%

I I
2011 2012 2013 2014

&
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caSh Flow RESULTS2QIS# 19

Favorable/ (unfavorable)

2Q15 2Q14 Change Change &MI15 6M 14 Change Change
ok % RS %

Net iIncome* 116.7 175.8 (59.2) (33.6) 236.3 293.0 (56.7) (19.3)
Depreciation and amortization 527 36.3 16.5 454 109.9 92.8 17.1 184
Non-cash / Other™ 458 3.5 423 12246 55.6 6.2 494 8029
Internal cash generation 215.2 215.6 (0.4) (0.2) 401.8 391.9 9.9 25
Working Capital (Increase)/Decrease 156.9 324 124.5 3844 68.9 (2043) 2732 (133))
Operating cash generation 3721 248.0 1242 50.1 470.7 187.7 283.1 150.8
CAPEX (90.8) (100.7) 9.9 (99) (140.9) (235.2) 94.2 (40.1)
Free cash flow™* 281.3 1473 134.1 911 329.8 (47.5) 3773 (793.])

(*) Net income attributable to owners of the Company
(**) Some 2014 figures were adjusted for properdisclosure

(***) (Internal cash generation) +/- (changes in working capital and long-temm assets and labilities) — (acquisitions of property, plant,and equipment).

&0
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PrOduCtiVity RESULTS 2Q15 #20

Brazil
R$ per average available consultant*
Quarterly data
Annual data
0.9% -3.6%
-V. (-}
/N
H “
2QlI1 2QI12 2Q13 2Q14 2Q15
Half-year data
-3.6%
4,153 4.069
2011 2012 2013 2014
6MI1 6MI2 6MI3 6MI4 6MIS
(*) Productivity in retail price = (gross revenue/average consultants) / 1-% consultant profit). noturo
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sustainability

RESULTS2QIS # 21

CO%
Relative carbon emissions (scopes |, 2 and 3) (ke ke 2.99 3,19'
product billed)
% cled
% post-consumer recycled materials® (grecy b 1.2 34 100
good)
% led
% of product recyclable’ T 575 617 740
good)
% (billed units eco
Eco-efficient packaging® packaging / total 290 250 400
billed units)
Cumulative business vo.lm;e in the Pan-Amazon RS mill $82.1 6596 10000
region
W. ; M e 045 051 032
ater consumption it ; ;
Penetration in Believing is seeing program % active 200 216 240

'Figures for |QIS5

“The indicator considers the % of packaging material sourced from post-consumer recycling in relation to the total mass of packaging billed
*The indicator considers the % of packaging material that is potentially recyclable in relation to the total mass of packaging billed

Eco-efficient packaging is that whose weight i at least 50% less than normal/similar packaging; or whose composition contains 50%

potentally marke@ble recyclable materiak and/or renewable materiak, provided these do notincrease their mass. gb
* Accumulated values since 201 1,
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This presentation contains forward-looking statements. Such statements are not statements of
historical fact, and reflect the beliefs and expectations of the Matura's management. The words
"anticipates”, “wishes", “expects”, "estimates', “intends", "forecasts", "plans", "predicts",
"projects”, "targets" and similar words are intended to identify these statements, which
necessarily involve known and unknown risks and uncertainties. Known risks and uncertainties
include, but are not limited to, the impact of competitive products and pricing, market
acceptance of products, product transitions by the Company and its competitors, regulatory
approval, currency fluctuations, production and supply difficulties, changes in product sales mix,
and other risks. This presentation also includes pro-forma information prepared by the
Company for information and reference purposes only, which has not been audited. Forward-
looking statements speak only as of the date they are made, and the Company does not

undertake any obligation to update them in light of new information or future developments.

www.natura.net/investor

RESULTS 2Q15 # 22

&
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