


This presentation contains forward-looking statements. Such statements are not statements of historical fact, and

reflect the beliefs and expectations of the Matura's management. The words "anticipates”, “wishes”, “expects”,
"estimates", “intends"”, "forecasts”, "plans”, "predicts”, "projects", "targets" and similar words are intended to
identify these statements, which necessarily involve known and unknown risks and uncertainties. Known risks and

uncertainties include, but are not limited to, the impact of competitive products and pricing, market acceptance

of products, product transitions by the Company and its competitors, regulatory approval, currency fluctuations,

production and supply difficulties, changes in product sales mix, and other risks. This presentation also includes
pro-forma information prepared by the Company for information and reference purposes only, which has not
been audited. Forward-looking statements speak only as of the date they are made, and the Company does not

undertake any obligation to update them in light of new information or future developments.
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Net Revenue Earnings Results 3QI5# 3
Consolidated (Brazil and International Operations)

R$ million
Annual data Accumulated data Quarterly data
14z 28 7.408
R 5
ChC 010

2011 2012 2013 2014 IMI4 9IMIS5 3Ql4 3QlI5

______________________________________________________________________________________________________________________________

- Brazil - Latam - Aesop nDthCI
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N et Reve n u e Earnings Results 3QI5 # 4
Brazil

Annual data Accumulated data Quarterly data
5.989 -5.6%
5611 5.880 5,6%

"

2011 2012 2013 2014 ! 9MI4 9MI5 | 3QIl4 3QIs
CAGR Il a |4 =39% |,7% 7%
[ 1175 1268 1.290 1390 | [ 1314 1337 | | 1314 1337% |
CAGR Il a 14=-0,1% -5,0% -7,6%
[ 9016 8.957 9.08 8998 | [ 6435 6.119 | | 2257 2086 |

______________________________________________________________________________________________________________________________

9.6% drop in net revenue for the quarter reflects challenging scenario, less items sold
and substantial tax burden increase. Attractive channel with 2.6% YoY growth i

B Net Revenue (R$ million) (CJ N. of Consultants (thousand) [} Productivity ** @

(*) Position Cycle |3 in Brazil and Argentina, |2 in other Latam countries and Cycle 9 in France

(**) Productivity in retail price = (gross revenue/average consultants) / 1-% consultant profit). bem estar bem



N et Reve n u e Earnings Results 3QI5# 5
Latam

Annual data Accumulated data Quarterly data

58,7%

2011 2012 2013 2014 E 9MI4 9MI5 E 3Q14 3QI5
CAGR |l a 14 =20,3% ‘ 20,6% ' 20,6%
[ 243 302 365 492 | [ 413 498% | | 413 498% |
CAGR |1 a 14 =-9,7% 39,7% 49,6%
[ 4016 4.674 5.42 5300 | [ 376l 5252 | [ 1358 2031 )

______________________________________________________________________________________________________________________________

Continuous accelerated revenue growth (+30.8% in local currency) with channel and '
number of items sold increase i

B Net Revenue (R$ million) (CJ N. of Consultants (thousand) [} Productivity ** @

(*) Position Cycle |3 in Brazil and Argentina, |2 in other Latam countries and Cycle 9 in France

(**) Productivity in retail price = (gross revenue/average consultants) / 1-% consultant profit). bem estar bem



N et Reve n u e Earnings Results 3QI5# 6
Aesop

Annual data Accumulated data Quarterly data

68,1%

N

75,8%

"

260
242

9MI14 9MI5 3Ql14 3QI5
154 173 94 [20 94 [20

o 27.7% ' 27.7%
10 - 14 |2u|8* 12 | g%

2013 2014

______________________________________________________________________________________________________________________________

Accelerated growth (+67.1% local currency) by new stores opening and attractive
same store sales

Net Revenue .
I - \_/ Stores " Countries
(R$ million)
(*) Countries where Aesop is present : Austrdlia, Brasil, Canadd, EUA, Franca, Alemanha, Hong Kong, Itdlia, Japao, Coréia, Reino Unido, Macau, Maldsia, Noruega, Singapura, Suica, Suécia, Taiwan Nna turcl
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E b itd a Earnings Results 3QI5# 7
Consolidated

R$ million
Annual data Accumulated data Quarterly data
25,5% - | |
1.609 L 203 |
| 475 | 512 1.554 1 2U.3% :

2011 2012 2013 2014 IMI4 IMI5 3Ql14 3QI5

______________________________________________________________________________________________________________________________

Ebitda growth in the international operations partially offset the negative impacts in
| Brazil: sales slowdown, tax burden increase, and BRL devaluation

B Bzl 0 Latam [ Aesop = EBITDA margin natura
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N et I n CO me Earnings Results 3QI5# 8
Consolidated

R$ milllion

Annual data Accumulated data Quarterly data

|4,9%

bt
o
)

831 874 643 -

2011 2012 2013 2014 IMI4 IMI5 3Ql14 3QI5

______________________________________________________________________________________________________________________________

Beyond the 6.4% Ebitda contraction, the noncash impacts and the local interest rates
| hike contributed to the net income reduction

Bl Brazi 0 latam EE Aesop = % NR natura
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Capex Earnings Results 3QI5# 9
Consolidated —

Annual data Accumulated data Quarterly data

\ ’?) ‘A(cyo

AR~

2011 2012 2013 2014

S — e e e T I I T I ey ————

IMI4 IMIS : 3Ql4 3QI5

*QGuidance for 2015 i1s R$ 385 million

______________________________________________________________________________________________________________________________
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Free CaSh Fl OW Earnings Results 3QI5# 10

R$ milllion

_________________________________

In 9MI5, the

Change Change
R$ million IMI5 9IMI4
R$ %

Net Income* 368, 507,6 (139,5) (27,5) .
Depreciation and amortization 1725 1444 28,1 19,4 substantial
Non-cash / Other** a2y (116) 0,4 (3.4) improvement in
Aesop adjustment 100,2 3,5 96,8 n/d . . .
Sales assets cash adjustment. (76,1) 0,0 (76,1) 0,0 Work|ng Caplta|, Wlth
Internal cash generation 553,6 643,9 (90,4) (14,0)
Working Capital (Increase)/Decrease 257,7  (338,8) 596,5 (176,1) d relea'se Of R$2577
Operating cash generation 81,3 3051 5061 1659 million in 9M15 wvs.
Additions / exclusions Property and Intangible assets  (162,6) (338,5) 175,8 (52,0) .
Free cash flow*# 648,6 (33,3)  682,0 nid the investment of

(*) Net income attributable to owners of the Company

R$ 338.8 million in
9M14, and the
reduction of capital

(**) Some 2014 figures were adjusted for proper disclosure
(**) (Internal cash generation) +/- (changes in working capital and long-term assets and liabilities) —

(acquisitions of property, plant, and equipment).

Annual data . Accumulated data expenditure were
. sufficient to offset
. o ° the decrease of
. R : o o R$139.5 million in
- " o net income and to
B 4 411 oe improve free cash
aalala. 1 oo
2009 2010 2011 2012 2013 2014 I 9l 4 9ml G million.

- Free cash flow == Net debt/Ebitda bem estar bem



Sustainability

Earnings Results 3QI5# 11

Relative carbon emissions (scopes |, 2 and 3) (kg CO2/kg product billed)
% post-consumer recycled materials’ % (g recycled mat/g good)
% of product recyclable’ % (g recycled mat/g good)

% (billed units eco packaging /

- .4
Feo-efficient paciaging total billed units)

Amazon inputs consumption in relation to total % (R$ Amazon inputs/R$ total
consumption Natura inputs)
Cumulative business volume in the Pan-Amazon region’ R$ million
Water consumption liters / units produced
Earnings before income taxes Crer pra Ver Brasil R$ MM Mensal

' 2T15 result. The publication of the results of the 3T 15 will be published in the results of 4T 15, in January.
’ The indicator considers the % of packaging material sourced from post-consumer recycling in relation to the total mass of packaging billed.
’ The indicator considers the % of packaging material that is potentially recyclable in relation to the total mass of packaging billed.

3.2

57,3

25,5

13,9

7122

0,5

14,3

57,5

29,0

13,3

582,1

0,5

18,9

10,0

74,0

40,0

30,0

1.000,0

N/D

N/D

* Eco-efficient packaging is that whose weight is at least 50% less than normal/similar packaging; or whose composition contains 50% potentially marketable

recyclable materials and/or renewable materials, provided these do not increase their mass.

> Accumulated values since 201 1.
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' Name: vCarﬁlla '
E-mail:


mailto:fabiocefaly@natura.net
mailto:rodrigoishiwa@natura.net
mailto:camilacabrera@natura.net



