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Net Revenues 

Table 2 – Breakdown of Net Revenues 

 
 
Consolidated net revenues totaled R$ 4,389 million in 2Q21 (-1.5% q.o.q. and -3.4% y.o.y.).  

Net revenues from Brazilian operations (“Brazil”) stood at R$ 4,333 million (-1.4% q.o.q. and -3.5% y.o.y.). Net revenue 

from international operations (Africa and East Timor) totaled R$ 55 million, down 6.0% from 1Q21 and up 2.0% from 

2Q20.  

Total net revenues from continued operations in Brazil amounted to R$ 2,215 million in 2Q21 (-2.6% y.o.y. and in line 

with the previous quarter). Results from the Residential segment were in line in the sequential comparison and 

increased 3.5% from 2Q20, anchored by the strong growth rate of Fibra, reflecting Nova Oi's focus in this segment, 

replacing legacy copper services. The B2B segment also had stable revenues compared to 1Q21, but recorded a 

10.6% decline over 2Q20, mainly due to the negative scenario brought by the COVID-19 pandemic, which continued 

to have a strong impact on the economy and companies in general. 

Residential 

Table 3 – Net Revenues and RGUs of the Residential segment (Continued Operations) 
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Net revenues from continued operations in the Residential segment totaled R$ 1,308 million in 2Q21. In the 

annual comparison, the Company recorded a growth of 3.5%, confirming the segment's turnaround as a result 

of the successful execution of the strong expansion strategy of Fiber services. In the sequential comparison, 

revenues in 2Q21 remained stable (-0.2%).  

Revenues from Fiber services are already higher than revenues from legacy services in relation to the previous 

quarter, accounting for 50% of total Residential revenues. In 2Q21, Fiber revenues accounted for R$ 654 million 

of the total amount from the Residential segment, while copper revenues accounted for R$ 653 million. 

At the end of the period, the Company had 10,253 thousand RGUs in the Residential segment (-2.8% y.o.y. and 

-1.4% q.o.q.). Fiber RGUs in residential segment showed a growth of 14.6% in the quarter and 121.7% growth in 

the annual comparison. 

FIBER  

The Company continued to record strong growth in FTTH network and accesses in 2Q21. The Company closed 

the quarter with 12.0 million homes passed with fiber (HPs), adding 1.5 million new HPs to its base, averaging 

over 507 thousand HPs per month in 2Q21.   

Even with the continuous expansion of HP's, the Company also presented an increase in take-up rate. In 2Q21, 

FTTH net adds came to 366 thousand customers (338 thousand in the Residential segment), averaging over 

120 thousand new customers per month. Oi closed 2Q21 with around 2.8 million Homes Connected (HCs) to fiber 

(2.68 million of which in the Residential segment) and a take-up rate of 23.6%.  The objective of the fiber plan 

is to reach a total base take-up rate above 25% in 2024. This was the fifth consecutive quarter that the 

Company installed more than 350 thousand HPs to its customer base. 

The Company monitors the progress of investments in fiber and continues to improve its installation, support, 

sales and marketing initiatives. The results can be seen in the take-up rates by HP cohort. Vintages with more 

than one year of installation have already reached 25% in take-up and vintages with over 15 months of 

installation are already close to 30%. The cohorts in June 2019 (24 months) reached an average take-up rate 

of 35.3% at the end of 2Q21. The results of the more recent cohorts (2020-2021) continue improving as the 

learning curve progresses, also supported by a more granular analysis of viable HPs. The cohorts in June, July 

and August 2020 already reached respectively 28.5%, 26.8% and 25.3% take-up rate in 2Q21 (13, 12 and 11 

months after installation). 

Fiber ARPU was R$ 87 in 2Q21, up 7.3% over 2Q20 and in line with the previous quarter. The marketing and sale 

strategy of higher speed plans continues to obtain expressive results and Fiber already accounted for 52% of 

residential RGUs. As a comparison, in 1Q21 this percentage was approximately 45% and in 2Q20 it was 23%. In 

2Q21, 9.6% of Fiber customers had subscribed to broadband plans of 400MB or higher. In this quarter, 16% of 

new plans sold were for 400MB or higher.  Fiber is already available in 148 municipalities across the country. In 

this universe, Oi's market share is above 25% on average.  

Fiber revenues reached R$ 691 million in 2Q21, of which R$ 654 million from residential customers (annual 

growth of 156.3%) and R$ 37 million from companies (B2B), anual growth of 181.5%. Compared to 1Q21, Fiber 

revenues grew R$ 99 million, or 16.7%, with an increase of R$ 94 million, or 16.8%, in the residential base.  
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Fiber revenues already account for 50% of total residential revenues in 2Q21, compared to 20% of the total 

amount in 2Q20 and 43% in the previous quarter. The fiber project is responsible for the turnaround of 

residential revenues. Fiber reversed the structural downward trend in residential revenue (due to legacy 

services) and the segment presented anual revenue growth for the first time in seven years. 

The exploration of FTTH opportunities is already a reality, and the Company joined the São Paulo state market 

this quarter. The Company has 5.2 thousand kilometers of fiber network in the state, and the investment plan 

is aimed at reaching 400 thousand HPs in 2021 and 2.0 million HPs in 2022. 

Legacy (Copper Fixed Voice, Copper Broadband and Others) 

Oi closed 2Q21 with 3,302 thousand copper fixed voice customers in the Residential segment (-38.4% y.o.y. and 

-14.7% q.o.q.). In copper broadband, the Company recorded 1,605 thousand RGUs in the segment, down 14.1% 

in the quarter and 42,2% lower in the annual comparison. 

Demand for copper services continued to decline, as these services have been replaced by mobile services 

and more advanced technologies in residential services, with lower latency and greater reliability, such as Fiber 

broadband. 

In addition to the decline in demand for legacy products, the Company continues to reduce its commercial 

focus on these services and accelerating the replacement of copper with fiber. Commercial and financial 

efforts are geared toward accelerating the FTTH project, maximizing value creation for the Company. 

B2B 

Table 4 – Net Revenues and RGUs of the B2B segment (Continued Operations) 

 

 

Net revenues from continued operations in the B2B segment totaled R$ 882 million in 2Q21 (-10.6% y.o.y. and 

in line with the previous quarter).  

The Company closed 2Q21 with 3,503 thousand RGUs in the segment (-5.3% y.o.y. and -1.2% q.o.q.).  
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Oi Soluções (Corporate)  

With the launch of the new brand Oi Soluções, Oi positioned itself as an integrator and a provider of digital 

solutions for Telecommunications and IT (Information Technology) with customized and consulting services, 

offering a comprehensive portfolio of ICT (Information and Communication Technology) solutions. 

Corporate segment revenues have been greatly impacted by the worsening economic scenario in the country, 

as a result of the restrictions imposed by the COVID-19 pandemic. In 2Q21, this revenue remained in line with 

the previous quarter and continues to suffer from the negative impacts caused by the second wave of COVID-

19. Once again, Data and Copper legacy revenues were impacted, in particular, by renegotiations of contracts 

for some companies and governments who requested price reductions. IT revenues, which are the Company's 

focus for the segment's turnaround, showed sequential growth, but still timid, as the players in this market are 

waiting for more solid signs of economic recovery to return to investing in their telecom projects.  

In 2Q21, net revenues from continued operations in the Oi Soluções (Corporate) segment totaled R$ 583 million 

(-14.2%% y.o.y. and in line with the previous quarter). IT revenues from continued operations totaled R$ 95 

million in 2Q21 (-18.2% y.o.y. and +7.1% q.o.q.). Data revenues totaled R$ 283 million in the quarter (-16.2% y.o.y. 

and -2.0% q.o.q.). Legacy copper revenues (R$ 205 million) maintained the downward trend, falling 9.0% from 

2Q20 and 2.5% quarter-on-quarter. 

Small Enterprises 

Net revenues from continued operations in the Small Enterprises segment totaled R$ 210 million in 2Q21, in line 

with 2Q20 and up 2.6% over 1Q21.  

For the Small Enterprises segment, the Company’s strategy is to maintain its focus on extending penetration 

of fiber services as a network solution for small businesses. Oi continues to market regional offerings and 

intensify its sales initiatives together with FTTH.  

According to the Strategic Plan for the next three years, the Company will focus on more simplified and 

attractive offers and services with higher speeds, therefore leveraging ARPU. Oi expects this business model 

will undergo major transformation due to greater digitalization and analytics. In addition, it will build an 

partnership ecosystem to offer services dedicated to the retail and small enterprises segments, such as digital 

marketing, online sales, security, vertical solutions, Oi Expert, and many other products. 

Wholesale Legacy 

The Wholesale segment is already in the transition phase of the structural separation process. As result, part 

of its revenue that will be integrate in InfraCo in the   future has been allocated to the discontinued operations 

results. Net revenues from continued operations in the Wholesale segment, which refers to revenues from 

copper infrastructure that will remain at Nova Oi, totaled R$ 89 million in 2Q21 (-9.4% y.o.y. and +1.4% q.o.q.). 

The year-on-year decline is related to the migration of customers to speeds faster than those regulated by 

ANATEL.  

Additional Information (Discontinued Operations) 

Since the last quarter of 2020, the Company started to disclose the UPIs provided in the Amendment to the JRP 

as discontinued operations, as they represent assets available for sale. Accordingly, in the previous sections, 
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in terms of revenue, we sought to provide more details about the continued portion of the revenue that 

continues in the Company (Nova Oi). However, in order to facilitate the analysis of the market, in this section 

we are providing as supplementary information an overview of the Personal Mobility segment, which has now 

been included in the total revenue from discontinued operations. 

Mobility 

The Company accumulated R$ 1,509 million in net revenue from the Personal Mobility segment in 2Q21, down 

3.7% over 2Q20. In the sequential comparison, net revenues from this segment fell 2.0%. This decline occurred 

mainly in prepaid, which is still being impacted by the COVID-19 pandemic, even with the resumption of 

government financial assistance, as current amounts being transferred are lower than the previous year.  

In postpaid, the Company increased its customer base to 12,902 thousand, an annual growth of 32.7% and a 

sequential growth of 8.3%.  Postpaid revenue have been showing a positive trend, with a 1.5% increase in 

relation to 2Q20 and in line with the previous quarter.  

Customer revenues (which exclude interconnection and handsets) from the Personal Mobility segment totaled 

R$ 1,490 million in 2Q21 (-3.8% y.o.y. and -2.0% q.o.q.).  

In 2Q21, revenue from network usage totaled R$ 57 million, closing the quarter with a decline of 2.4% over 2Q20 

and down 5.2% in relation to 1Q21. 

The Company closed 2Q21 with 37,324 thousand RGUs in Personal Mobility, up 9.8% year-on-year, or 3,336 

thousand net additions, of which 3,183 thousand were addition in the postpaid segment and 153 thousand were 

additions in the prepaid segment. In the sequential comparison, the number of additions increased 5.4%, with 

a 3.9% growth in prepaid and an 8.3% growth in postpaid.  

Oi’s mobile customer base (Personal Mobility + B2B) totaled 40,333 thousand RGUs, of which 3,010 thousand 

were in the B2B segment. 

 Operating Costs and Expenses 

Table 5 – Breakdown of Routine Operating Costs and Expenses 
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Consolidated operating costs and expenses, including international operations, totaled R$ 3,104 million in 2Q21 

(-2.5% y.o.y. and -6.3% q.o.q.). 

Routine opex from Brazilian operations amounted to R$ 3,063 million in 2Q21 (-6.2% q.o.q and +1.2% y.o.y.).   

As part of its transformation strategic plan, Oi continues to work on fronts related to cost reductions, 

simplification of operations, efficiency and digital transformation, preparing the Company to be lighter, more 

agile and focused on the customer's experience after this operational transition phase.   

All of these initiatives were reflected in cost efficiency in the main lines that impact the Company's operation, 

such as Third Party Services and Network Maintenance Services, for example. On the other hand, this reduction 

was offset by cost increases related to efforts to commercial expansion (in the Marketing and Handset 

Costs/Others lines), especially in Fiber and Postpaid, in addition to seasonal inflation and FX variations on rental 

contracts, particularly in infrastructure for Rent and Insurance.   

Personnel 

Personnel expenses totaled R$ 530 million in 2Q21 (-0.9% y.o.y. and -8.7% q.o.q.). The main reason for the 

improvement over the previous quarter was the lower provisions for payment of variable compensation linked 

to the achievement of operational, financial and quality goals for 2021. 

Interconnection 

Interconnection costs in Brazilian operations amounted to R$ 97 million in 2Q21 (-18.5% y.o.y. and in line with 

the previous quarter). In the annual comparison, there was a reduction in costs with international roaming, in 

addition to a drop in traffic for fixed and mobile networks. 

Third-party Services 

Costs and expenses related to third-party services in Brazilian operations totaled R$ 1,299 million in 2Q21 (-1.5% 

y.o.y. and -2.1% q.o.q.). The Company remains focused on cost reduction initiatives through automation and 

digitalization, with a direct impact on the Customer Relations and Billing lines, as well as energy efficiency 

initiatives through the renewable energy matrix. In addition, contract renegotiations also contributed to 

reducing these costs and expenses, both in the annual and sequential comparisons. 

Network Maintenance Services 

Network maintenance service costs and expenses totaled R$ 200 million in 2Q21 (-8.2% y.o.y. and -2.7% q.o.q.). 

This reduction in network maintenance service costs and expenses was the result of three factors: (i) the 

continuous efforts to increase efficiency in field operations and digitize processes and customer service. The 

growing use of the virtual technical application for troubleshooting is a great example of cost reduction in this 

line; (ii) the growth and expansion of Fiber, replacing legacy networks, which are older and deteriorated and 

require more repair; and (iii) contractual renegotiations with some suppliers, which were also importante to 

reduce plant maintenance costs. 

Handset Costs/Other (COGS)  

Handset costs in Brazilian operations totaled R$ 16 million in 2Q21, increasing 27.5% year-on-year and down 

3.8% over 1Q21. The increase in the year-on-year comparison was mainly due to the lower volume of handset 
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sales in 2Q20, when restrictions imposed by the first wave of the COVID-19 pandemic closed the main sales 

channels last year.  

Marketing 

Marketing expenses totaled R$ 137 million in 2Q21, increasing 106.6% over the same period in the previous year, 

since 2Q20 was the quarter most affected by the Covid restrictions and caused the postponement or 

suspension of advertising campaigns. In the sequential comparison, there was a 35.2% increase in these 

expenses, mainly impacted by Mother's Day campaigns in mobile segment and Fiber campaigns during 2Q21. 

Rent and Insurance 

Rent and insurance expenses in Brazilian operations stood at R$ 662 million in 2Q21 (+15.8% y.o.y. and +2.3% 

q.o.q.). This upturn was mainly due to contractual adjustments by the IGP-M index in tower and equipment 

rental fees, as well as new expenses with tower rentals and data centers after the sale of these two UPIs. In 

addition to the aforementioned reasons, the annual increase was also due to the rental capacity of EILD and 

FX variation on Globenet expenses, which also had a negative impact on rent expenses during this quarter. 

Provision for Contingencies  

The provision for contingencies in Brazilian operations came to R$ 31 million in 2Q21 (-25.8% y.o.y. and -35.3% 

q.o.q.). The drop was mainly due to higher provision reversals, mainly tax lawsuit, and a downturn in the number 

of new lawsuits, especially in tax and strategic civil spheres.  

Provision for Bad Debt 

The provision for bad debt totaled R$ 58 million in 2Q21 (-54.3% y.o.y. and 17.5% q.o.q.). The year-on-year and 

quarter-on-quarter drops were concentrated in the retail segment, due to an improvement in collection efforts 

and a constant decline in delinquency across all products, thanks to continuous improvements in sales and 

credit analysis processes. 

Taxes and Other Expenses 

Taxes and other expenses totaled R$ 32 million in 2Q21 (+109.2% y.o.y. and -81.7% q.o.q.). A portion of the 

annual variation was a result of the increase in provisions for Fistel activation fees arising from the expansion 

of the mobile customer base.  
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EBITDA  

Table 6 – EBITDA and EBITDA Margin 

 

 

Consolidated routine EBITDA totaled R$ 1,284 million in 2Q21 (-5.5% y.o.y. and +12.7% q.o.q.). This decline in the 

annual comparison is mainly explained by the reduction in revenue, especially in the prepaid mobile segment, 

which is part of the revenues from discontinued operations, and in the Corporate segment.    

Routine EBITDA from Brazilian operations amounted to R$ 1,271 million in 2Q21 (-13.2% y.o.y. and +12.6% q.o.q.). 

The routine EBITDA margin from Brazilian operations was 29.3%, dropping 3.3 p.p. from 2Q20 and increasing 

3.7 p.p. over 1Q21. 

Routine EBITDA from international operations (Africa and East Timor) came to R$ 13 million in the quarter, versus 

a negative R$ 106 million in 2Q20 and R$ 11 million in 1Q21.  

Non-routine items in 2Q21 refer mainly to gains from the sale of assets. 

Capex  

Table 7 – Capex 

 
(1) Includes Fiber + Wholesale. 

The Company’s consolidated capex, including international operations, totaled R$ 1,896 million in 2Q21 (+7.5% 

y.o.y. and +1.8% q.o.q.). Capex in Brazilian operations amounted to R$ 1,883 million in 2Q21 (+7.6% y.o.y. and 

+1.3% q.o.q.).  
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Oi’s remains focused on its transformation plan in order to continue the expansion of the FTTH network in the 

country, bringing high-speed broadband to the customers’ homes. Investments in Fiber totaled R$ 1,318 million 

(+17.5% y.o.y. and in line with the previous quarter). It should be noted that the focus on Fiber investments in 

the last quarters has already shown results above expectations, being directly responsible for the accelerated 

operational turnaround process that we are seeing in the residential segment. 

Operational Cash Flow (Routine EBITDA – Capex) 

Table 8 - Operational Cash Flow 

 

  

Table 9 - Operational Cash Flow from Brazilian Operations 

 

 

Consolidated routine operational cash flow (routine EBITDA minus capex) was negative R$ 612 million in 2Q21, 

while routine operational cash flow from Brazilian operations was negative R$ 613 million. This result is on 

schedule and reflects the continuity of the FTTH expansion project, which requires heavy investments to 

ensure the implementation of the Company’s transformation plan. 

Depreciation/Amortization  

Table 10 – Depreciation and Amortization 

 
 

Depreciation and amortization expenses totaled R$ 1,015 million in 2Q21 (-41.1% y.o.y. and -13.4% q.o.q.). The 

decline in the annual comparison was basically due to the cessation of depreciation and amortization of assets 

classified as held for sale in December 2020, as required by IFRS standards. 
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Financial Results  

Table 11 – Financial Result (Oi S.A. Consolidated) 
 

 

 

Oi S.A. recorded consolidated net financial income of R$ 1,199 million in 2Q21, a reversal of the net financial 

expenses of R$ 3,945 million in 1Q21 and R$ 3,127 million in 2Q20. The reversal in the sequential and annual 

comparison was mainly due to the recognition of income totaling R$ 1,924 million in “Net FX Result”, due to the 

12.2% appreciation of the Real against the U.S. Dollar in the quarter, versus a 9.6% and 8.7% depreciation in 

1Q21 and 2Q20, respectively.  Added to this positive result was the “Amortization of Fair Value Adjustment” item 

was also impacted by the appreciation of the real against the U.S. dollar in 2Q21. Despite the positive impact 

from lower accrued interest on loans linked to foreign currency, as a result of the appreciation of the real, “Net 

Interest” was negatively impacted by the increase in the CDI rate in the period, in addition to interest rates 

indexed to the IPCA for the Private Debenture disbursement made by InfraCo in the quarter. Finally, the item 

"Other Financial Income / Expenses" presented financial expenses in the quarter, mainly due to the accounting 

of fees due in the scope of updating the necessary documents from the approval of the amendment to the 

PRJ, partially offset by the effect of exchange appreciation on onerous liabilities in the period. 

Net Earnings (Loss)  

Table 12 – Net Earnings (Loss) (Oi S.A. Consolidated) 

 

 
 

The Company's operating earnings (loss) before the financial result and taxes (EBIT) came to earnings of R$ 

256 million in 2Q21, versus a loss of R$ 366 million in 2Q20 and earnings of R$ 1.196 million in 1Q21. The Company 

recorded net financial earnings of R$ 1,199 million and a negative expense of R$ 315 million in the Income Tax 

and Social Contribution line, resulting in consolidated net earnings of R$ 1,139 million in the period. 
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Debt and Liquidity  

Table 13 – Debt 

  

 

Oi S.A. closed 2Q21 with consolidated gross debt of R$ 29,116 million, up 3.3%, or R$ 917 million, over 1Q21 and 

11.5% higher, or R$ 3,001 million, year-on-year. The quarter-on-quarter and year-on-year increases were mainly 

due to the issue of private debentures by InfraCo, in the amount of R$ 2.5 billion, which must be prepaid in the 

event of a cash-in from resources arising from the sale of this company's controlling stake. There were also 

the usual effects of interest accrual and amortization of the present value adjustment, which have contributed 

to increasing debt with every passing quarter. It is worth noting that in both periods, the real appreciated 

against the U.S. dollar, by 12.2% and 8.7%, respectively, partially offsetting the new disbursement and interest 

accrual in the quarter and in the year. At the end of June, debt in foreign currency accounted for 59.7% of fair 

value debt. The consolidated average debt duration remained at approximately 9 years in the quarter.  

 

The consolidated cash position was R$ 3,421 million in 2Q21, increasing 13% quarter-on-quarter and declining 

43.7% year-on-year. As a result, net debt totaled R$ 25,695 million in 2Q21, 2.1% higher than in 1Q21 and 28.2% 

higher than in 2Q20. The increase in net debt, quarter-on-quarter and year-on-year, was mainly due to the 

continued high Capex in the period. The annual increase was also due to payment of non-recurring obligations 

in the period, such as the obligations foreseen in the Judicial Reorganization Plan with suppliers and interest 

on the 2025 Bond. 
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Table 14 – Gross Debt Breakdown  

  

Table 15 – Cash Position (Brazilian Operations) 
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Additional Information 

Table 16 – Income Statement (Oi S.A. Consolidated) 
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Table 17 – Balance Sheet (Oi S.A. Consolidated) 
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Table 18 –  Income Statement Reconciliation (Oi S.A. – Continued Operations) 

For accounting purposes, the UPIs set forth in the Amendment to the Judicial Reorganization Plan (Mobile 

Asset UPI, InfraCo UPI, TVCo UPI and Data Center UPI) were classified as discontinued operations, as they 

represent assets available for sale. Accordingly, following accounting rules, the Financial Statements 

presented in the Quarterly Information (ITR) refer only to the Company's continued operations.  

To facilitate the analysis of the evolution of the Company’s results, in line with the information usually disclosed 

in previous years, the table below presents a restatement of the consolidated information, which comprises 

the sum of the results from continued and discontinued operations. For comparison purposes, this Press 

Release uses the consolidated information in its analysis. For more information, please refer to note 30 of the 

Quarterly Information (ITR). 

It is worth noting that the result of continued operations considers the businesses that will be sold not to be 

part of the result of the operations on the reporting dates, as it segregates the result of the UPIs that will be 

sold, and should not be used as an approximation of the Company’s results after the completion of the sale of 

the UPIs, since this statement is an accounting document and does not consider all the changes that will 

happen in the Company's operation and business during its ongoing transformation process. 
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Subsequent Events 

 On July 7, 2021, the Company released a material fact announcing to its shareholders and the market in 

general that, on this date, a bid hearing was held at the Judicial Reorganization Court for the opening of 

closed proposals submitted under the competitive procurement procedure for the partial sale of the UPI 

InfraCo. During the bid hearing, only one closed proposal was submitted for the partial acquisition of UPI 

InfraCo, which was presented jointly by Globenet Cabos Submarinos S.A. and BTG Pactual Economia Real 

Fundo de Investimento em Participações Multiestratégia. Since only one closed proposal was submitted for 

the partial acquisition of the UPI InfraCo, the Judicial Reorganization Court approved the Bidders' proposal 

as the winner of the competitive procurement procedure for the partial sale of the UPI InfraCo after the 

favorable manifestation of the Government Attorney's Office of the State of Rio de Janeiro and of the Judicial 

Administrator. 

 On July 19, 2021, the Company released a material fact announcing to its shareholders and the market in 

general its Strategic Plan for the 2022-2024, focusing on the transformation of the New Oi, and with the 

approval of the winning proposals in the competitive processes for the sale of the main UPIs and considering 

the structural separation provided for in the Amendment to the Judicial Reorganization Plan ratified by the 

7th Corporate Court of the State of Rio de Janeiro on October 5, 2020. With the guidelines of its Strategic 

Plan, the Company will pursue a sustainable business model through (i) the acceleration of revenues from 

the core businesses and implementation of new sources of revenue, (ii) the readjustment of its structure 

costs, (iii) the equation of the concession and (iv) the development of the InfraCo, with the objective of being 

a leader in digital solutions and fiber optic connections that improve people's life and companies across 

the country. 

 On July 30, 2021, the Company released a material fact announcing to its shareholders and the market in 

general (ii) the settlement of the subscription and receipt of the units note, comprised by senior notes 

issued by its wholly-owned subsidiary Oi Movel, with real guarantees provided by Oi Móvel and the Company, 

in the total amount of USD 880 million and half-yearly interest payments of 8.750% per annum; and (ii) the 

full amortization of the 1st debentures issue of Oi Móvel, which would mature in January 2022, in the principal 

amount of R$ 2.5 billion (including interest and taxes). 

 On July 30, 2021, the Company released a material fact announcing to its shareholders and the market in 

general the settlement of the subscription and receipt of the 2nd issue of secured non-convertible 

debentures with additional secured guarantee, in a single series for private placement, by its wholly-owned 

subsidiary Oi Movel, in the total amount of R$ 2,000,000,000.00. 
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CVM INSTRUCTION 358, ART. 12: Direct or indirect controlling shareholders and shareholders who elect 

members of the Board of Directors or the Fiscal Council, and any other individual or legal entity, or group of 

persons, acting as a group or representing the same interests, that attains a direct or indirect interest 

representing five percent (5%) or more of a type or class of shares of the capital of a publicly held company, 

must notify the Securities and Exchange Commission (CVM) and the Company of the fact, in accordance with 

the above article. 

Oi recommends that its shareholders comply with the terms of article 12 of CVM Instruction 358, but it takes no 

responsibility for the disclosure or otherwise of acquisitions or disposals by third parties of interests 

corresponding to 5% or more of any type or class of its shares, or of rights over those shares or other securities 

that it has issued. 

Table 19 – Shares of the Company’s Capital Stock 

  
Shareholding position as of 6/30/2021. 
(1) The outstanding shares do not consider treasury shares of the shares held by the Board of Directors and by the Executive Board. 

 

Please note 

The main tables in this Earnings Release will be available in Excel format in the “Financial Information/Quarterly 

Reports” section of the Company’s website (https://ri.oi.com.br/en/). 

Definitions of the terms used in the Earnings Release are available in the Glossary section of the Company’s 

website: https://ri.oi.com.br/en/glossary/ 

 

 

 

https://ri.oi.com.br/en/
https://ri.oi.com.br/en/glossary/
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Rio de Janeiro, August 11, 2021. This report includes consolidated financial and operating information for Oi S.A. 
- Under Judicial Reorganization (“Oi S.A.” or “Oi” or “Company”) and its direct and indirect subsidiaries as of 
March 31, 2020. In compliance with CVM instructions, the information is presented in accordance with 
International Financial Reporting Standards (IFRS). Due to the seasonality of the telecom sector in its quarterly 
results, the Company will focus on comparing its financial results with the same period of the previous year. 
 
This report contains projections and/or estimates of future events. The projections contained herein were 
compiled with due care, taking into account the current situation, based on work in progress and the 
corresponding estimates. The use of terms such as “projects”, “estimates”, “anticipates”, “expects”, “plans”, 
“hopes” and so on is intended to indicate possible trends and forward-looking statements, which, clearly, 
involve uncertainty and risk, so that future results may differ from current expectations. These statements are 
based on various assumptions and factors, including general economic, market, industry conditions, and 
operational factors. Any changes to these assumptions or factors may lead to practical results that differ from 
current expectations. Excessive reliance should not be placed on these statements. 
 
Forward-looking statements relate only to the date on which they are made, and the Company is not obliged 
to update them as new information or future developments arise. Oi takes no responsibility for transactions 
carried out or investment decisions taken on the basis of these projections or estimates. The financial 
information contained herein is unaudited and may therefore differ from the final results. 
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