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INTRODUGAO E METODOLOGIA

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum
dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum
dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem.
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LISTA DE ENTREVISTADOS
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Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem.

Cidade

W [orem lpsum
m Dolor Sit
B Sit Amet

Participante Instituicao

Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum

Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit

PERFIL DOS ENTREVISTADOS

Tipo de Instituicao

B [ orem Ipsum

B Lorem Ipsum

B Lorem Ipsum

Perfil

B [ orem Ipsum B Dolor Sit
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SUMARIO EXECUTIVO

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitloremipsum dolor sit amet, consectetur adipiscing.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet. Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem
ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet. Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem
ipsum dolor sit amet, consectetur adipiscing elitlorem

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet. Lorem ipsum dolor sit amet,

Loremipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet. Lorem
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TEMA DA PERGUNTA DO QUESTIONARIO

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitloremipsum dolor sit amet. Lorem adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitloremipsum dolor sit amet, consectetur adipiscing

‘Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet. Lorem adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing lorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit
amet. Lorem adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit
amet, consectetur adipiscing” - EX

“lpsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,” - EX

‘Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing. " — EX

‘Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet. Lorem adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing lorem ipsum dolor sit amet,. ” - EX

‘Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet. Lorem adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing lorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit
amet. Lorem adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum” - EX
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TEMA DA PERGUNTA DO QUESTIONARIO

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum consectetur adipiscing elitlorem ectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing dolor sit amet, consectetur.

A média geral desse item foi: XXX

Lorem Ipsum Sit Dolor
10 10 10 10 10 10 10 10
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“Lorem lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet. - EX

‘Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet. Lorem lorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit orem ipsum dolor
Sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum
dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem
ipsum dolor sit amet. Lorem lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit
amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor
sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet ”— EX

‘Lorem lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem. ”"— EX

‘Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing
elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet. Lorem lorem ipsum dolor sit amet, consectetur adipiscing. ”— EX
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MODELO DE PARTICIPANTES DAS
TELECONFERENCIAS DE RESULTADOS

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum consectetur adipiscing elitlorem ectetur adipiscing

elitlorem ipsum dolor sit amet, consectetur adipiscing

Participantes por Participantes por Participantes por
telefone em portuguéswebcast em portugués  webcast em inglés

= 37120
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MODELO DE DADOS DE COBERTURA E PRECO ALVO

Apresentamos a seguir a evolucao da cobertura e preco alvo da Simpar de acordo com o
provedor de dados FactSet®. Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem
ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur elitlorem ipsum dolor sit amet, consectetur

O preco alvo atual para as acoes XXX é de R$ XXX, e abrange XXX coberturas, de acordo com
os dados da FactSet®.

H Buy (%) B Hold (%)
50% Ml 50% [l 50% W 50% 8 50% B 50% 8 50% 8 50% B 50% 8 50% B 50% Nl 50% 8 50%
50% 50% 0 50% 50% 50%
P O PP ® © g0 O O D D > D
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Apresentamos a seguir uma lista de XXX instituicoes, cujos fundos reportaram que, em Lorem
Ipsum, investiam nos pares da Simpar e nao possuiam posicao na Companhia, de acordo com
as informacoes disponiveis na plataforma MZiQ®, com o intuito de sempre trazer
informacoes sobre possiveis novos investidores para a base acionaria da Simpar.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,

consectetur adipiscing elitlorem ipsum consectetur.

Instituicao

Lorem lpsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum

Lorem Ipsum

Tipo
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit
Dolor Sit

Estilo

Cidade Valor sob Gestdo ($MM)

Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum
Lorem Ipsum

Lorem Ipsum

XXX

XXX

XXX

XXX

XXX

XXX

XXX

XXX

XXX

XXX

XXX

XXX

XXX

XXX

XXX



MZ Perception Study Report 4% SIMPAR

MODELO DE DADOS DE MERCADO —TICKER

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur elitlorem ipsum dolor sit amet, consectetur.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,

consectetur adipiscing elitlorem ipsum

Abaixo o grafico da performance da TICKER e do IBOV, utilizando os dados disponiveis pelo
provedor de dados Factset®.

Performance da acdo e volume negociado

A A
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MODELO DE QUESTIONARIO

1. Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum dolor sit amet?

2. Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum
dolor sit amet lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum
dolor sit amet?

3. Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetu?
4, Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,

consectetur adipiscing elitlorem ipsum dolor?

5. Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum
dolor sit amet lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing?

6. Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet,
consectetur adipiscing elitlorem ipsum dolor sit amet:

a. Lorem ipsum dolor sit amet, consectetur;

b. Elitlorem ipsum dolor sit amet, consectetur adipiscing;

c. Lorem ipsum dolor sit amet, consectetur adipiscing adipiscing elitlorem;

d. Ipsum dolor sit amet, consectetur adipiscing;

E. Ipsum dolor sit amet, consectetur adipiscing elitlorem dolor sit amet lorem ipsumt;
f. Consectetur adipiscing elitlorem ipsum dolor sit amet lorem ipsumt;

g. Ipsum dolor sit amet, consectetur adipiscing;

h. Sit amet, consectetur adipiscing.
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MODELO DE TRANSCRICOES DAS ENTREVISTAS
Entrevista X

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet
lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet
lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet.

Ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet
lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet
lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum
dolor sit amet, consectetur adipiscing.

Consectetur adipiscing elitlorem ipsum dolor sit.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet
lorem ipsum dolor sit amet, consectetur adipiscing consectetur adipiscing elitlorem ipsum dolor
sit amet lorem ipsum dolor sit amet, consectetur adipiscing.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem.

Lorem ipsum dolor sit amet, consectetur elitlorem ipsum dolor sit amet, consectetur.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet
lorem ipsum dolor sit amet, consectetur adipiscing consectetur adipiscing elitlorem ipsum dolor
sit amet lorem ipsum dolor sit amet, consectetur adipiscing
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Consectetur adipiscing elitlorem ipsum dolor sit amet lorem ipsum dolor sit amet, consectetur
adipiscing consectetu.

Lorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet, consectetur
adipiscing elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit amet
lorem ipsum dolor sit amet, consectetur adipiscing consectetur adipiscing elitlorem ipsum dolor
sit amet lorem ipsum dolor sit amet, consectetur adipiscing sit amet lorem ipsum dolor sit amet,
consectetur adipiscing.

Elitlorem ipsum dolor sit amet, consectetur adipiscing elitlorem ipsum dolor sit.
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