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Forward-looking statements

This presentation has been prepared by Atento. The information contained in this presentation is for informational purposes only. The information contained in this presentation is
not investment or financial product advice and is not intended to be used as the basis for making an investment decision. This presentation has been prepared without taking into
account the investment objectives, financial situation or particular needs of any particular person.

This presentation contains forward-looking statements within the meaning of the U.S. federal securities laws, that are subject to risks and uncertainties. All statements other than
statements of historical fact included in this presentation are forward-looking statements. Forward-looking statements by their nature address matters that are, to different degrees,
uncertain, such as statements about the potential impacts of the COVID-19 pandemic on our business operations, financial results and financial position and on the world economy.
Forward-looking statements give our current expectations and projections relating to our financial condition, results of operations, plans, objectives, future performance and
business. Forward-looking statements can be identified by the use of words such as "may," "should," "expects," "plans," "anticipates," "believes," "estimates," "predicts," "intends,"
"continue”, the negative thereof and other words and terms of similar meaning in connection with any discussion of the timing or nature of future operating or financial performance
or other events. These forward-looking statements are based on assumptions that we have made in light of our industry experience and on our perceptions of historical trends,
current conditions, expected future developments and other factors we believe are appropriate under the circumstances. As you consider this presentation, you should understand
that these statements are not guarantees of performance or results. They involve risks, uncertainties (some of which are beyond our control) and assumptions. Although we believe
that these forward-looking statements are based on reasonable assumptions, you should be aware that many factors could affect our actual financial results and cause them to differ
materially from those anticipated in the forward-looking statements. Other factors that could cause our results to differ from the information set forth herein are included in the
reports that we file with the U.S. Securities and Exchange Commission. We refer you to those reports for additional detail, including the section entitled “Risk Factors” in our Annual
Report on Form 20-F.

Because of these factors, we caution that you should not place undue reliance on any of our forward-looking statements. Further, any forward-looking statement speaks only as of
the date on which it is made. New risks and uncertainties arise from time to time, and it is impossible for us to predict those events or how they may affect us. We have no duty to,
and do not intend to, update or revise the forward-looking statements in this presentation after the date of this presentation.

The historical and projected financial information in this presentation includes financial information that is not presented in accordance with International Financial Reporting
Standards (“IFRS”). We refer to these measures as “non-GAAP financial measurers.” The non-GAAP financial measures may not be comparable to other similarly titled measures of
other companies and have limitations as analytical tools and should not be considered in isolation or as a substitute for analysis of our operating results as reported under IFRS.

Additional information about Atento can be found at www.atento.com.



From an in-house telco operation to a diversified CXM with
400+ blue chips clients and leader in LatAm

* |PO on NYSE,
under the ticker
ATTO
——

* New Strategic
plan to expand
service portfolio

o

o AtfenNt

* Acquisition of Interfile
e Atento Digital launching

e Debt refi, with new $400
million of 6.125% Senior
Secured Notes due 2022

* Bain sells 20% stake,
increasing free-float to 35%

e Atento becomes a Corporation with
HPS, GIC and Farallon as largest
shareholders

* Accelerated expansion of Next
Generation Services

e Launch of Innovation hub and start
up accelerator — Atento Next
— -

[
400+

1999 2012
!
2008 2014 2017 2020 Clients
- == - - - — -——
e Atentois born as * Acquired by * Amendment * Three Horizon * Debt refi, with
spinoff of Bain Capital Agreement to Plan new $500
Telefénica’s the MSA million of
e $100 million 8.000% Senior
add-on of 6.125% Secured Notes

* Signature of Master
Services Agreement
(MSA) with Telefénica

CRM services

* Acquisition of
RBrasil
Solucgdes

Senior Secured due 2026

Notes due 2022

68% of

Diversified

REVENUES from
multisector

v

CXM Company

In-house Telco

Operation

ATe~NT0
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Atento at a Glance

Company Overview

* Among the top 5 providers
globally M and
LatAm leader CXM provider (4

* Pan-Regional Presence

* Operates 93 service delivery
centers in 14 countries

* Has +139k employees and +93k
workstations

* Ranked among the world’s best
workplaces (2)
Shareholders’ Structure

Treasury Shares

7%
‘ HPS
25%
Free-float
31%
GIC
22%
Farallon
15%

Notes:

Key Financials
$ MM

S 2019 2020  *%Var.
Net Revenue 1,707 i 1,412 i -2.8%
EBITDAG) 153 E 161 E +23.1%
EBITDA Margin(® 9.0% i 11.4% i +2.4p.p.
Net Debt®® 596 | 518 | -13.1%
Net Debt / EBITDA LTM®  3.9x 3.2x -0.7x

$10.5 Bn

LatAm Customer Experience
Management Market 4

A ' Mo 1. By Net Revenue; 2. In Brazil and Spain in 2019; 3. Includes impacts from IFRS-16; 4

According to Frost & Sullivan Report, October 2020; 5. Constant Currency

Revenue Diversification

2020

By Vertical By Geography

6.3% .

34.6%

= Telecom
= Born Digital

16%

39.0% ' 43%
41%‘

= Financial
Other

= Brazil = Americas = EMEA

By Currency

16%

9%

s EUR =USD =BRL = Others

Leading
Next Generation CX



Taking care of our employees at the core of our culture

More than 80K employees working safely at home Atento@Home

2020 Certifications and Awards

Country Institution Certification / Award External Recogmt'on
J N aloic “Voces q.ue Ayudan'i P.r.ogram — Silver Award / \ .ro 5 Since 2011 @
- Best Social Responsibility Strategy 6 5 0/

(0] EMPLOYERS .
. 2" Place in Social Responsibility TINSTITUTE Since 2015
. Dlﬂhﬁlro Specialized Services of our
workforce _
* Featured in Qualification and Incentive are women Since 2005-2006
to Female leadership category
@ ‘HHILE » 15% Place in Women and Intersectionality \ /
o category . .
Internal Recognition
3" Place in Sustainability
Th
AtEI:tD Annual awards, part of the Transformation
ESR badge AWARDS Process that recognizes people and projects

that best represent Atento’s corporate purpose
Solidarity and Humana Companies

Best World Places @ Recognizes the Best CSR Initiatives

Responsables
Atento

Best Companies to Work

Leading

Next Generation CX




Innovation

Atento’s ongoing acceleration and innovation platform

VirtualHub ATE NEXT

T =l Mr. Turinf§ @ @
: - Artificial Intelligence Connects brands with their
and Big Data customers on social media,

increasing the audience

=zi:e=
| 9] ey
NeuralMind
Increase the productivity Data Science company that
of back-office processes performs data collection,
through digitization and processing, and analysis
automation

AteTo Leading

Next Generation CX



Market trends and dynamics

Companies are more tech oriented,

_— H
= D Tech n_westments

/—7 focusing their investments on this area
o ngher EX
Employee Experience (EX) improvement,
. . Ieadlng to higher Customer Experience (CX)
5 CX innovation
g CXs now expect continuous process
enhancement and constant innovation. L. .
- Tald g Digital marketing
l 9x| Higher digital presence asking for
digital marketing strategies enhancement
3 WAHA =
Solid WAHA programs as
competitive advantage
- Nearshore
@ 7 American companies looking for
L. nearshore agreements' vs offshore
& 4 Security improvements -
08 Security improvements to provide the necessary assurances
= to their clients to embrace a remote work approach
(]

Three Horizon Plan ensures Atento is well positioned to leverage on
market trends, seizing opportunities and leading CXM transformation

- Leading

WO Source: Frost & Sullivan Next Generation CX



Why invest

relationship with blue-chip customer base

D Only pan-regional player and longstanding

With All Stakeholders

) True Corporation Status Brings Alignment

impact & new cost
performance toward 2022 targets savings program

. .. ) Timely response to
3) Three Horizon Plan driving growth and higher Covid-19 with limited

Healthy Balance Sheet with solid cash
4 position and successful debt refinancing

5 ’ Leading CX transformation in LatAm

ATe~NT0

/41" e»*ro\

Strong future
backed by higher
profitability and
cashflow
generation,
leading to
Improved capital
structure and
unlocking value to

Kall stakeholders/

Leading
Next Generation CX



A strong start for 2021

Commercial wins, revenue growth and efficiencies led to record positive operating cash flow

Revenues

+8.0% (**)
‘ \ S371M*
I I MS +11.0%"*
Q3 Q4

TEF +2.2% "

Ql Q2

Amo * In Current Currency

* Y-0-Y changes in constant currency

Sales
Total Annual Value (TAV)

~$80M +50%

Q121xQ120

Products
NGS as % New Sales

~30%

InQl21

Multisector
as % Total Revenues

68.1%

InQl 21

i EBITDA & EBITDA Margin

+6.7% (")

10.5%*

| | | I |$39'1'V'*

Operating Cash Flow

|— +11.9M —

Q1 Ql
20 21

Leading

Next Generation CX



Growth Avenues

Solid commercial wins; remain focused on expanding NGS for Multisector and US business

Clients
7.1%
g 5.7%
= 2.6%
S 1.2% 0
X 0.5% 0-7%
Q1 2020 Q1 2021

® Media B Tech m Born-Digital

Born Digital clients as % of New Sales

~20%

InQ1l 21

q'r' * Ex-US
eNTo USD+EUR

GEOgraphies Revenue Breakdown %
EMEA
US Clients (a1 21 x Q1 20) 18%

us
7% 2
Revenues +52% ‘

EBITDA +91%  Americas

Brazil
40%

Hard Currency**

Revenues $93.9|V| +27.2% vs Q1 20
25.3% of total +5.7pp vsa1 20

EBITDA  $6.7M +80.4% w120
17.2% of total +8.1pp vsa1 20

Leading

Next Generation CX



Building a track record in operating efficiency

Efficiencies 2020 Efficiencies 2021

AnnuaII?Ed $60M in Structural Opex Reduction
Cost Savings

“S85M i
+

Right-sizing, implementation of

. ~N
shared services, ZBB and WAHA $ 2 5 M Focus on Contract Profitability

model reducing cost structure

carried forward from 2020

AWD Next Generation CX

Expected
savings
in 2021

~$85M

Leading "



Record operating cashflow
First positive OCF in a Q1 since 2017

Operating Cash Flow!)
~$5.5M In 1Q21

+11.9M
_|
5.5

1Q 20 1Q 21

1Q21 vs 1Q20

Free Cash Flow

$16 1M In 1Q21

In line with 1Q20

*  4S10M improvement vs 1Q20
when excluding $9.9M one-time
expenses related to debt refi

(1) We define Operating Cash flow as Net Cash flow from/(used in) operating activities (as per 6K) adding back net Le 2 d Irl g

Aw D interest and income tax expenses.

Next Generation CX

12



Resolved uncertainty related to capital structure

Debt refinancing, key milestone to deleverage, concluded in Feb 2021

Cash
S176M

+8.0% vs 1Q20

Net Debt
S525M

-6.9% vs 1Q20

Debt Payment Schedule?

Average Debt Life:
4.3 years

°72 150 42 08 00

2021 2022 2023 2024 2025

(1) Post IFRS-16
(2) As of March 31, 2021

ATe~NT0

500.0

2026

Net Leverage

564

I 526 514

518 525

Q1-20 Q2-20

. Net Debt

Q3-20

Q4-20
Net Debt / EBITDA

Q1-21

Debt Profile

USD debt
hedged for
Principal
and
Coupons

By Currency

.8%

m USD
" BRL 92%

S million
In Current Currency

Interest Coverage

2.3X

By Instrument

m Senior Notes

19% '7%
4% a5 u SSRCF
IFRS 16

70% H Other
(\

Leading

Next Generation CX
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Confidence in the future of Atento

Q1 in line with management expectations; confident in delivering 2021 guidance

Revenue Growth
In Constant Currency

EBITDA Margin

Leverage
Net Debt / EBITDA (x)

ATe~NT0

2021
Guidance

Mid-single digit

2021

12.5-13.5%

2021

2.5-3.0x

2021

2022
Targets

Mid-single digit

2022

14-15%

2022

2.0-2.5x

2022

Leading

Next Generation CX
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A strong start for 2021
Q1 2021 Consolidated

Revenues
$370.6M"* r et _\
MS +11.0% **
TEF +2.2% ** I I I
Q1
20 21

Qi Q2 Q3 Q4
20 20 20

Brazil $148.9M" +6.7%

MS +5.6% " TEF +10.5% ***
D

Americas $154.1M” +8.6%
MS +15.8% ** TEF -4.7% ***

EMEA $69.1M" +9.8%

MS +15.8% * TEF +4.3% **

*In Current Currency

A I MD ** Y-0-Y changes in constant currency

1Q21 vs 1Q20

EBITDA EBITDA Margin

$39.1M" |7 +6.7% (** j 10.5%" P
TEER 1=01135

Q1 Q2 Q4 a1 Q2 Q3 Q4 a1
20 20 20 20 20 20 20 21
$17.9M -9.5% * 12.0% -2.2p.p.
$17.1M +25.5% * 11.1% +1.8p.p.
$8.5M +105.8% * 12.3% +5.8p.p.
Leading

Next Generation CX



FX Impact: USD x BRL reducing headwind

CCY Revenue Growth Analysis CCY EBITDA Growth Analysis
375.4 27.6 370.6 40.8 » 39.1
343.0 - 36.7 ]
-32'4 I -4'1
Q12020 Currency Effect Q12020 @ CCY  CCY Growth Q12021 Q12020 Currency Effect Q12020 @ CCY  CCY Growth Q12021

BRL x USD (RS)

5.38 5.38 5.40 5.47 >-48 5.35
4.46
. +21% 0% 0% +1% 0%
Q1 2020 Q2 2020 Q3 2020 Q4 2020 Q1 2021 Apr-21 2021 EOP Consensus
Leading
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Thank you

investors.atento.com

ATe~NT0



