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This document contains both historical information and forward-looking statements about the business prospects, projections on Mateus Group's
operating and financial results, based exclusively on the expectations of the Company's Management. These expectations depend, substantially,
on market conditions, the performance of the Brazilian economy, the sector and international markets and, therefore, are subject to change
without prior notice. In the face of such uncertainties, Grupo Mateus assumes no obligation to update or review any forward-looking statement in
the future.

Finally, in order to better represent the economic scenario of the business, the figures are presented without the effect of IFRS 16 in the Income
Statement in the periods in reference.
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HIGHLIGHTS

*ADJUSTED NET PROFIT
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STRONG GROSS REVENUE GROWTH DESPITE THE STRONG COMPARISON BASIS (BRL MM)

+ 84%

+ 19%

SSS
+ 23.1%

+ 1.4%

+ 81%
+ 25%

SSS
+ 20.4%

+ 4.1%

71%

29%STORES UP 
TO 2 YEARS

STORES WITH 
MORE 

THAN 2 YEARS

MATURATION
POTENTIAL

2,745 

4,260 
5,055 

9,904 

14,353 

17,939 

4Q19 4Q20 4Q21 2019 2020 2021



FURNITURE & ELECTRONICS VENDA EXTERNA

SUPERMARKETS CASH AND CARRY

557 591 613 788 731

QUATERLY REVENUE BY SEGMENT

+ 19.4%
+ 1.5%

+ 13.9%
+ 4.6%

+ 79%

+ 24%

+ 73%

+ 35%
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+ 112%

+ 20%

+ 110%

+ 28%

SSS + 22.6%
+ 0.1%

+ 18.2%
+ 2.7%

+74%

+9%

+85%

+25%

557 591 613 788 731

-13.5% + 1.7%

+ 37%

+ 11%

+ 37%

+ 5%

SSS
+ 14.5% + 22.6%

SSS

817 
1,183 1,465 

3,021 

3,880 

5,230 

4Q19 4Q20 4Q21 2019 2020 2021

1,169 
2,076 2,485 

4,141 

6,812 

8,697 

4Q19 4Q20 4Q21 2019 2020 2021

168 
269 292 

538 

796 

994 

4Q19 4Q20 4Q21 2019 2020 2021

591 732 812 

2,203 

2,866 3,016 

4Q19 4Q20 4Q21 2019 2020 2021
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2021 EXPANSION



NUMBER OF SHOPS
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GROWTH IN ALL SEGMENTS KEEPING OUR ROUTE CONSOLIDATION STRATEGY

25 39 44
Shops opened
in the period

255 328 406
Sales area
(,000m2)

* Considering the closure of one Furniture & Electronics shop 

120 

159 

202*

2019 2020 2021

16 18 

8 

2 

PA MA PI CE

OPENINGS BY 
STATE
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GROWTH IN ALL SEGMENTS KEEPING OUR ROUTE CONSOLIDATION STRATEGY



FINANCIAL RESULTS
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ADJUSTED NET PROFIT

GROSS PROFIT ADJUSTED EBITDA

FINANCIAL RESULTS
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+ 106%

+ 17%

+ 24%

+ 73%

22.2% 23.5% 22.5% 24.6% 24.1% 23.3%Margin

+ 100%

+ 13%

+ 88%

+ 7%

6.9% 7.9% 7.0% 6.5% 8.1% 7.1%Margin

557 591 613 788 731557 591 613 788 731

+ 129%

-6%

+ 135%

+ 12%

4.2% 6.6% 5.1% 4.2% 6.3% 5.5%Margin

485 

854 
1,000 

2,142 

2,989 

3,702 

4Q19 4Q20 4Q21 2019 2020 2021

164 

289 309 

568 

1,004 

1,134 

4Q19 4Q20 4Q21 2019 2020 2021

99 

241 227 

368 

776 
866 

4Q19 4Q20 4Q21 2019 2020 2021



43 77
213

292

12
21

48

127

35
51

35

146

95
112

207

392

36

97

98

289

 4Q20 4Q21 2020 2021

Renovation, maintenance and
others

Construction in progress

Lands

Infrascture (DCs and Industry)

New Stores
222

358

601

1,246

12

OUR CAPEX
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INDEBTEDNESS

Net Debt (in BRL thousands) 12/31/2021 12/31/2020 ∆%

Gross Debt
(1,042,369) (592,495)

75.9%

Cash and cash equivalents
877,255 

2,112,365 -58.5%

Financial investments 3,071 14,965 -79.5%

Net cash/net debt
(162,043)

1,534,855 

Net debt/Adjusted EBITDA 0.14X -1.5X

81%

13%

6%

LOAN

LEASING

SPECIAL FUNDING FOR EQUIPMENT ACQUISITION

87%

13%

LONG TERM SHORT TERM

81,740 84,555 

246,989 

82,597 

134,211 

2022 2023 2024 2025 FROM 2026 ON



ESG & DIGITAL
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ESG
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DIGITALBECOMING MORE RELEVANT

16
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2022 OUTLOOK



2022 OUTLOOK
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WE STARTED THE YEAR ACCELERATING THE EXPANSION PLAN
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GROWTH IN ALL SEGMENTS KEEPING OUR ROUTE CONSOLIDATION STRATEGY
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NEW REGION WARMLY WELCOMING US

21

MIX MATEUS LAUNCH EVENT IN PERNAMBUCO AND BAHIA

Juazeiro - BA



2022 OUTLOOK

22

KEEPING OUR
ROUTE
STRATEGY

ENTRING NEW MARKETS/ WHOLESALE

AND OTHER NEW CITIES
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