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The years 2019 and 2020 were challenging years for most of the market, and it were

no different for SYN. Unexpected events have suddenly occurred, reshaping much of

society, transforming habits and values, and accelerating transformation in several

sectors of the economy around the world .

SYNhas the enormous pleasure of, along with the moment of brand reformulation, to

announce and disclose to the market what we have always done, as principles of a

strong, promising and concerned culture with sustainable development, in all its many

facets this important term carries with it .

Our first ESGReport aims to demonstrate to the market and our shareholders that,

since the Company'sspin-off in 2007, much hasbeen accomplished and achieved in the

Environmental, Social and Governance fronts, reflecting the values that have already

been inherited of the original Company and preserved by management. The Company

is presenting its various social and environmental programs that are the result of a

responsible and traditional governance that imprints its non-negotiable values on its

projects and on the how it deals with its stakeholders.

SYNunderstands that there will always be a lot to be done and is committed to take

measures that bring real benefits to society, raise awareness among employees and

contribute to the surroundings of our business units. A good example of our

commitment is the creation of the CCP Institute, now SYN Institute (ISYN). With a

strong sense of corporate citizenship, the Company annually allocates 1% of its net

income to the promotion of the ISYNactivities, in addition to other sporadic donations

in specific initiatives . It is noteworthy that the company is a founding member of the

Green Building Council in Brazil (GBCBrazil), which has as its fundamental premise the

socio-environmental responsibility practices to promote and maximize sustainable

development .

In addition, SYN has a strong commitment to foster the development of the

capabilities of individuals, generating prosperity and socioeconomic mobility . To make

this shared value viable, we strengthen local potential, promoting social mobility and

the well -being of the people in their communities . We propose to be a vector of

socioeconomic development .
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Inevitably, the reporting period of this report was largely impacted by the COVID-19

pandemic. In this challenging time, SYNspared no effort to care for and give the best

possible help and support to its employees, tenants, shopkeepers and the communities

surrounding its enterprises, while looking after the interest of its shareholders. During

this period, which still lasts until the time of this report elaboration, SYNtook several

measures to help maintain the financial health of its tenants, especially shopping center

tenants - heavily impacted by the need to interrupt their activities during the period of

restrictions imposed by the government in order to mitigate the spread of the

coronavirus. In order to mitigate the impacts caused by the pandemic, the Company

maintained active contact with its tenants in order to deal with each casein an individual

and personalized manner, implementing measures such as rental discounts and other

ancillary funds, flexible collections, assistance in the provision of alternative sales

channels,support in accessingcredit, among other initiatives .

In addition, several food and clothing donation campaigns took place, such as the ®Let's

Do GoodTogether!¯campaign, which raised more than R$ 360 thousand, which enabled

the purchase of more than 4,300 food baskets, around 80 tons of food, which were

distributed around SYN'smalls.

Donations were also made to specific campaign funds, such as the Connectivity Project

in the Periphery, which aims to promote accessto online classesfor young people who

did not have accessto internet, and the Entrepreneurial Periphery Fund, which aims to

help "nano-entrepreneurs" suburbs to maintain their businesses through microcredit

and entrepreneurial training . The Company made its parking lots available for some of

its malls for vaccination, resulting in the administration of more than 100,000 doses of

vaccine.

We understand the Company's relevant role as a fundamental gear in the construction

of a more sustainable society. Synergy, also proposed by our new brand, brings with it

the relevance that this theme and its implications have on our SYNway of being.

We will remain committed to being prominent in our sector, both in our operation and

in the adoption of practices that positively impact the entire ecosystem in which we

operate . We are committed to keeping the market in general informed about the

progress of our initiatives, honoring our culture of transparency and encouraging other

agents to also contribute to this very important agenda.

Elie Horn
Board Chairman

Thiago Muramatsu
CEO

5



This report aims to present the measures implemented by SYNover the years 2019

and 2020, demonstrating the Company's management structure and its guidelines

on the environmental, social and corporate governance fronts . In 2019, the

Company's projects operated in full capacity, which did not occur in the following

years because of COVID-19. Considering the great impact of the pandemic, some

initiatives that were carried out throughout 2021 will also be found, whose

valueshave already been consolidated and were relevant in the period .

The purpose of preparing the first ESGReport is mainly to convey what the Company

adopts asbest practices in each of these major areas,demonstrating in greater detail

the observed impacts. We also intend to open this communication channel between

the company and stakeholders even further, in order to move closer in this

fundamental direction to all sidesof the relationship .

This report was prepared based on the guidelines contained in the Global Reporting

Initiative (GRI) guidelines, Standards version, Essential option . The correlation

summary of the GRIitems can be found in the annexes of this document . As this is

the Company's first ESGReport, there is no reformulation of information or changes

in relation to previous reports .
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For the preparation of the report, questionnaires were sent to SYN'sShopping Malls

and Commercial Buildings, in order to understand the environmental and social

practices adopted by the projects under the Company's management. It was also

prepared in partnership with other areas related to the subject within the Holding.

This report hasnot been subject to independent third -party audit .

When mentioned in the report regarding SYN's developments, these are the 6

Shopping Centers, as well as the 8 Triple A and 7 ClassA projects managed by the

Company,on the basedate of December 31st, 2020.

The report was prepared by SYN'sInvestor Relations team in partnership with other

departments of the Company and members of senior management. The information

collected and disclosed in this report refers to the period from January 1, 2019 to

December 31, 2020, except for additional information with due breakdown of the

reference period . The issuancecycle of this report will be annual, this being the first

ESGReport of the Company.

During the elaboration of this report, the topics listed by the United Nations Global

Compact (UN)and the SustainableDevelopment Goals(SDGs)were also analyzed.

For any questions or suggestions regarding this Report, please contact SYN'sInvestor

Relations team via e-mail or telephone below .

IR & ESG Team

ri@SYN.com.br| +55 11 5412-7601
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SYN­sshopping malls had their operations suspended, with the exception of

essential services,asof March 18th, 2020.

As of June 11th, 2020, the shopping malls in the Company's portfolio began to

resume their activities, initially in the cities of SãoPaulo, Rio de Janeiro and Santo

André, followed by Goiânia and finally Belo Horizonte . Shopping Metropolitano

Barra, in Rio de Janeiro, returned to full -time operations from September 1st,

2020, while the malls in São Paulo, Santo André and Goiânia only from October

10th, 2020.

Shopping Estação BH, in Belo Horizonte, remained open on reduced hours. The

operation of all projects followed strict cleanliness and health protocols

throughout this period . In addition, the projects continue to work with limited

capacity of vehicles and people and restrictions on operations that may generate

agglomerations, in accordance with the recommendations of the respective

government authorities .

At the end of December, the shopping malls in the State of São Paulo were

subjected to new restrictions that prevented them from operating for some

weekends, extending throughout January with reduced opening hours.
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In January 2021, Shopping Estação BH was again banned from operation, returning

only at the end of the month . In March, new restrictions were announced due to the

increase in the number of casesof contamination and deaths related to the COVID-19

pandemic. The shopping malls in the cities of São Paulo and Santo André had their

activities interrupted from the middle of the month, with the exception of essential

services,only opening again with restrictions on April 18th, 2021.

Shopping Cerrado (Goiânia/GO) had its activities interrupted (except for essential

services) from the first day of March to the penultimate day, returning on March 31st,

2021. At the Shopping Metropolitano Barra (Rio de Janeiro/RJ), between March 11th

and March 25th, the working hours of several activities were limited . From March 26th

to April 8th, the mall was closed, except for activities considered asessential. Shopping

EstaçãoBH (Belo Horizonte/MG) resumed its activities with operating restrictions asof

April 22nd, after having its activities interrupted on March 6th.

The significant reduction in operating hours both in 2020 and 2021 in the Company's

malls caused large variations in the consumption of natural resources. The reduction in

the use of air conditioning significantly impacted energy consumption . These and

other variations will be presented in greater detail in this report .

Regarding offices, the impact of the pandemic on the main operating indicators was

low and did not generate a relevant impact on the Company's results. The projects

remain with a low occupancy rate, with a more intense return expected for the year

2022. The reduction in occupancy caused some distortions in the normal consumption

of energy and water, as well as in the generation of waste, as will be presented in a

specific section of this report .
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SYNprop e tech S.A. (SYN)is one of the main leasing, acquisition, sale,development and operation of commercial real

estate in Brazil. The Company'sheadquarters is located at Av. Brigadeiro FariaLima, 3600, 14th Floor, in the Itaim Bibi

district, in São Paulo. It focuses on the high standard corporate buildings and shopping centers segments, with

investments in the states of São Paulo, Rio de Janeiro, Minas Gerais, Goiás and Bahia. It currently has 251,874

thousand m² of leasable area in operation . It is recognized by its portfolio of Triple A assetsthat cannot be replicated

in the largest CBDin the country ±FariaLima and JK Avenues.

In addition, the Company is increasingly investing in digital initiatives with adherence to the Real Estate sector, such

as the investment in Delivery Center, a startup focused on logistics, and SYN­sown e-commerce platform ±ON

Stores.

The Company is strongly active in providing various services,a line that has historically become more representative

every year. Among the main servicesare the administration of condominiums and shopping malls, the management

of parking lots, the administration of third -party assets, the sale of rental spaces, shared services and the

administration of a digital commerce platform .

With more than 18 years of experience in the sector, the Company is the result of the spin off carried out in 2007 of

activities related to commercial real estate by Cyrela Brazil Realty and has repeatedly presented solid results, both in

terms of growth and profitability . Its experience, combined with the quality of its projects, guarantees a low vacancy

rate and high profitability .

11
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SYN'scorporate buildings are relevant in the corporate real estate market in São Paulo, moving R$145 million and

R$211 million in rents, throughout 2019 and 2020, respectively. On December 31st, 2020, SYNserved 65 tenants in its

corporate offices, medium and large companies, national and multinational, from various sectors of the economy.

The malls managed by the Company, considering 2019 as a year of operation at 100% capacity, received around 34.5

million people, resulting in R$1.8 billion of total sales. In total, the Company's malls serve more than 1,500 retailers

from the most varied segments.

SYN is a joint -stock company, with shares listed on the Novo Mercado segment of B3 (Brazilian Stock Exchange),

where they are traded under the ticker SYNE3, committing itself to its stakeholders to follow the best Corporate

Governancepractices.

The Company'sadministrative structure consists of the Board of Directors and the Executive Board, asprovided for in

its Bylaws. In addition to these bodies, the Company also has in its administrative structure the Ethics Committee and

the Audit and RiskCommittee, which have specific attributions . The details of the Company's management approach

will be further explored in this report .
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In June 2021, the Board of Directors approved the Company's new brand,

conceived after nine months of extensive research and analysis. The change in

corporate identity aims to enhance and strengthen the sense of synergy between

people, business and technology The initiative symbolizes a new cycle in the

Company's trajectory .

SYN seeks new ways to change the commercial property segment in Brazil. This

means reinventing business models and ensuring prominence, giving visibility to a

company that is up-to -date, modern and young, even within a traditional segment.

Although new, the name change only reflects an attitude that has been present in

the Company for many years: the commitment to innovation . A concrete example is

InovaCCP, a program created in 2017 and which has already implemented dozens

of open innovation projects in partnership with several startups ±which is now also

renamed InovaSYNand hasa new path permeated with many new challenges.

Under the SYNbrand, our purpose is to continue innovating through models based

on businessintegration and strategic partnerships. The new brand comes to further

strengthen the spirit of a company formed by curious, versatile, interested and

creative professionals, determined to take the lead.

Establish strategic 
relationships with our 
customers, offering the 
best solutions in 
technology, services and 
commercial properties .

MISSION

Offer the best commercial 
properties, services and 
technology to facilitate 
people's lives.

PURPOSE

Ethic, Philanthropy, 
Democracy, Diversity, 
Pioneering, Focus on results, 
Innovation, Partner, Creativity, 
Transformation, Agility, 
Transparency.

VALUES

Become a reference in the 
property and technology 
market and generate values 
for customers, employees 
and shareholders

VISION
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Shoppings State City Total GLA % SYN

Shopping D SP São Paulo 29,799 31.6%

Grand Plaza 
Shopping

SP Santo André 69,261 61.4%

Shopping Estação 
BH

MG Belo Horizonte 37,448 40.0%

Shopping 
Metropolitano Barra

RJ Rio de Janeiro 44,035 80.0%

Tietê Plaza Shopping SP São Paulo 37,448 25.0%

Shopping Cidade São 
Paulo

SP São Paulo 16,691 92.0%

Shopping Cerrado GO Goiânia 27,688 53.1%
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Offices Class State City Total GLA % SYN

JK Financial 
Center

Triple A SP São Paulo 13,144 22.6%

Faria Lima 
Financial Center

Triple A SP São Paulo 26,693 54.9%

Faria Lima Square Triple A SP São Paulo 18,244 47.3%

JK 1455 Triple A SP São Paulo 22,148 33.2%

CEO ±North 
Tower

Triple A RJ
Rio de 
Janeiro

14,968 18.2%

Miss Silvia 
Morizono

Triple A SP São Paulo 16,289 83.3%

JK Tower D Triple A SP São Paulo 10,475 30.0%

JK Tower E Triple A SP São Paulo 19,418 30.0%

Nova São Paulo ClassA SP São Paulo 11,987 66.6%

Verbo Divino Class A SP São Paulo 8,386 66.6%

ITM Class A SP São Paulo 45,808 38.3%

Brasílio Machado Class A SP São Paulo 10,005 50.0%

Leblon Corporate Class A RJ
Rio de 
Janeiro

4,200 13.4%

Suarez Trade Class A BA Salvador 19,524 13.1%

Birmann 10 ClassA SP São Paulo 12,162 100.0%
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In 2020, Adjusted EBITDAwas R$291 million and EBITDAwas R$313 million,

maintaining levels close to 2019. Adjusted EBITDA margin in 2020 was

64.5%. EBITDA excluding the result of Park Place, the company that

manages the parking lots of buildings and malls, registered a margin of

69.9%, representing an increase of 5.4 p.p when compared to the Adjusted

EBITDAmargin. This effect is due to the transfer of revenue from parking

lots to the enterprises.

Despite the pandemic, total net revenue in 2020 grew by 3.3% compared

to the previous year. This is mainly due to the increase in revenue from the

JK Towers, acquired in December 2019. The increase in revenue offset the

lower performance of the malls during periods of interruption of

operation .

24 IFRS
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In 2020, SYN'soperations recorded a profit of R$ 128 million, representing a

significant increase (+32.3%) in relation to the profit obtained in the

previous year. We highlight the growth of profit attributed to the

controlling partners in the year, 54.4% compared to 2019. The net margin

also increased throughout 2020, ending the year with an increase of 5.8

percentage points compared to 2019, with net margin of 26.3%.

FFO and Adjusted FFO in 2020 had positive variations when compared to

2019, reaching R$196 million and R$176 million, respectively. The adjusted

FFO margin in 2020 was 38.9%, an increase of 12.4 percentage points

compared to the margin recorded in the previous year.
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Throughout 2020, the share of Corporate Buildings in rental revenues was more

significant when compared to 2019, due to the acquisition of Torres JK and the drop

in the performance of the malls due to interruptions in operation that occurred by

restrictions of the pandemic. Parking revenues were also heavily impacted in 2020

due to the pandemic. This reduction was offset by the sale transaction of the

Corporate Park.
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2019

Service revenue was impacted by the performance of the

projects in 2020, affected by the pandemic. Property and

parking management services are, in general, a percentage

applied to the results of the projects and, therefore,

proportional to their performance .
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Recently, the Company elected 3 new members, all of them independent . As a result,

independent directors now represent 67% of SYN'sBoard of Directors. The profiles

are quite complementary and reinforce our value creation strategy through the

synergy between property and technology .

Composition of the Board of Directors

SYN is a company listed in the Novo Mercado segment of B3, which envisages the

adoption of the best Corporate Governance practices. Among these is the minimum

composition of independent members on the Board of Directors, respecting at least 2

(two) independent members±or 20% (twenty percent), whichever is greater .

The Company is committed to constantly improving and adopting the best

governance practices.

The Board of Directors will be composed of, at least, five and, at most, twelve

members, one being designated as President, one designated as Vice President and

the other designated as Directors. At least two or 20% of the members of the Board

of Directors, whichever is greater, must be independent Directors, as defined in the

Novo Mercado Regulation, and the characterization of those appointed to the Board

of Directors as independent Directors must be resolved at the general meeting that

elect them

Composição do 

Forma de gestão e 

ElieHorn

Chairman

Leo Krakowiak

Vice Chairman

Claudio Bruni

Independent Board member

FlavioCelsoPripas

Independent Board member

Kristian SchneiderHuber

Independent Board member

JoséCarlosReisde MagalhãesNeto

Independent Board member

Data base: 30 de junho de 2021
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Composição do 

Forma de gestão e 

SYN'sstatutory officers are responsible for the day-to -day executive management of

the Company. Officers have individual responsibilities established by the Bylaws and

the Board of Directors.

According to the Bylaws, the Executive Board will be composed of at least 2 Officers

elected by the Board of Directors for a unified term of three years, reelection being

permitted . Any Officer may be destitute by the Board of Directors before the end of

his term .

Thiago KiyoshiVieira Muramatsu

CEO, CFO and Investor Relations Officer

Paula de Mesquita Tauil

Innovation and New Business Officer

Paulo Roberto Nazar

Engineering and Administration 

Officer

Juliana Cavalcante Morandeira

Commercial Officer of Corporate 

Buildings

30
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The Company has established an Internal Audit and RiskCommittee whose purpose is

to advise the Company's Board of Directors, with regard to the fulfillment of its

responsibilities for supervising the integrity of the processes of the financial

statements, internal audits and internal control systems of the Company. In

conjunction with the Compliance Committee, it also checks the effectiveness of the

risk management actions and practices adopted by the Company

.

The Compliance Committee is permanently installed at SYN and is composed of

members who occupy positions of Executive Board, Superintendence or Management,

and may also be composed of a member of the Board of Directors or someone

appointed by it . Currently, the Compliance Committee is formed by the Chief

Executive Officer and Chief Financial Officer, the person responsible for the

Compliance area, the person responsible for the People & Management area, and a

Legal Manager of the Company. The Compliance Committee is responsible for

promoting ethical behavior and maintaining the standard of conduct throughout the

Company, seeking to implement and comply with the Code of Ethics and Conduct and

anti-corruption laws. In addition, it seeks to receive information about possible

violations and ensure that complaints are treated with impartiality and impartiality,

proposing appropriate sanctions and forwarding complaints to higher levels for

decision-making. The Committee is also responsible for regularly evaluating the

applicability of the Company's Code of Ethics and Conduct and carrying out, when

necessary,any updates or amendments. In addition, the Compliance Committee has

the following duties:

ÅMonitor, improve and approve other businessconduct policies;

ÅTrain, raise awareness,disseminate and apply the rules of ethical conduct ;

Å Interpret and clarify the internal rules of the businessethics and conduct program;

Å Implement and maintain the Ethics Channel, ensuring the preservation of

anonymity;

ÅConduct the polling and investigation of any violation of anti-corruption laws, the

Code of Ethics and Conduct and other applicable policies;

ÅRecommend to the Board of Directors the application of applicable penalties;

ÅDirectly and periodically report to the Board of Directors on matters related to the

achievement and development of activities within its competence, in particular all

violations of ethical precepts, as well as any punitive, mitigating or remedial

measuresadopted ; and

ÅVerify the effectiveness of the risk management actions and practices adopted by

the Company.
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The Compliance Committee is responsible for monitoring and managing situations

involving:

ÅUseof Company assetsfor private purposes;

ÅViolations of internal controls and systems,leakage or misuse of Company information ;

ÅConflict of interest situations;

ÅMisuse,falsification or tampering with documents and records;

Å Illicit favoring of employees, suppliers, serviceproviders, third parties and customers;

ÅMisuseof funds from treasury, cashand others ;

ÅTheft or theft of supply (inputs or assets)

ÅEnvironmental damage and other similar issues.

Additionally, the Compliance Committee is the internal structure responsible for

monitoring and investigating the conduct of its employees and work issues involving

discrimination or prejudice of any nature, sexual harassment, moral or physical aggression,

and conflicts in general.
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As of June 30th , 2021

Elie Horn (Controller ) 38.6%

Leo Krakowiak (Controller ) 22.0%

ASA Asset 5.8%

Verde Asset 5.6%

Other shareholders 28.0%

TOTAL 100.0%
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The Company's compensation for its managers, including the members of the

Board of Directors, statutory and non-statutory Officers, fiscal council, seeks

to be in line with market practices and is directly linked to the alignment of the

interests of the executives in question and the shareholders of the Company.

In the case of statutory Officers, the existence of the variable remuneration

practice allows the sharing of the Company's risk and results with its main

executives, characteristic of a transparent practice aimed at achieving lasting

results and the Company'sperpetuity .

To determine all compensation items, market salary surveys and performance

assessments and individual goals are considered, linked to the level of

responsibility of the function performed . Additionally, the professional

qualification for the exercise of the function is considered. The indicators

taken into account in determining variable remuneration are part of a system

for managing individual goals and the Company's strategic intentions, which

consider corporate results, individual results and behavioral assessment. The

definitions of the Company's strategic planning are considered in the variable

remuneration of the Statutory Board, encompassing the financial results of

the respective areas under the responsibility of the administrators and the

consolidated financial resultsof the Company,such assalesand profitability, as

well asoperating indicators, suchasthe vacancyrate portfolio, among others .
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In addition, the theme of innovation is one of the components of the variable

remuneration of the Statutory Officers . The Company only adopts fixed

compensation for the Board of Directors and Fiscal Council (only when the

latter is installed).

Any change in the compensation components is directly linked to the

individual performance of the Officers and the Company and the achievement

of goals in the period in question, since salary increasesand variations in salary

multiples received as bonuses are directly linked to the performance shown in

the period evaluated.

To define the individual remuneration of the administrators, salaryparameters

of companies in the same segment or companies that have good human

resources and/or corporate governance practices are used. In addition, the

Company's budget and strategic planning are taken into account, as well as

market conditions .

The global remuneration of the administrators is defined in line with the

Company's strategic planning, approved by the Board of Directors and,

subsequently, by the GeneralMeeting of shareholders.

The Company does not currently have a compensation plan based on sharesof

the Board of Directors and Statutory Board.
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BOARDOFDIRECTORS

The members of the Board of Directors are entitled to fixed compensation (pro-labore)

consisting of 12 monthly installments and life insurance as a benefit . The remuneration of

the Board of Directors is in line with the shareholders' intention in the search for

professionals who add to the company's results.

OFFICERS

The statutory and non-statutory Officers are entitled to fixed (pro-labore), variable

remuneration and benefits . Fixed remuneration consists of 12 monthly installments .

Variable compensation is made up of the payment of an annual bonus to statutory and non-

statutory Officers, linked to the Company's goals established by the Board of Directors.

Benefits consist of meal vouchers, health insurance and life insurance.

The amounts paid as fixed compensation are in line with market practices, thus allowing the

Company to concentrate a significant part of the total compensation on variable incentives,

which makes the Officers share the risk and the result with the Company through

established goals, thus enabling greater alignment of interests between the Company­s

Officers and shareholders.
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As a way of constantly improving our internal processes, the Company has recently

reformulated its internal policies, in line with the moment of launching the new brand and

adapting its Corporate Purpose. SYN'spolicies can be found in the Policies section on our

global Investor Relations website .

SYNis committed to ensuring the economic development of its businessby applying strict

measures aimed at preventively combating corruption in all its activities. The Company,

through a specific policy, extends bribery or kickback mitigation practices to all the

company's relationships with external agents, in which any type of interaction takes place,

regardless of the involvement of government officials, private companies or individuals and

the value involved. Therefore, SYNdoes not allow or condone any corrupt act within its

business.

The Company has an Anti -Corruption Policy, available on our global Investor Relations

website, which aims to ensure compliance with the Brazilian Anti -Corruption Law (Federal

Law No. 12,846/2013) and the Law on Corruption Practices Abroad ("FCPA"±Foreign

Corrupt PracticesAct), which establish the objective, administrative and civil liability of legal

entities for the practice of acts against the national or foreign public administration .
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The policy aims to :

a) Present the main legal provisions related to the obligations of legal entities to prevent

acts of corruption ;

b) Present the risks related to non-compliance with anti-corruption legislation and

practices;

c) Present SYN'svision on preventing acts of corruption ;

d) Define the scope and purpose of anti-corruption mechanismsand practices;

e) Clarify the main concepts covered in this policy;

f) Establishrules and procedures to be adopted in order to prevent acts of corruption ;

g) Reinforce and detail points already established in our Code of Ethics and Conduct;

h) Issuewarning signals; and

i) Type violations and establish sanctions.

Explicação do tópico 

SYNis committed to only handling personal data, whether of its employees, customers,

suppliers, partners and third parties, with the highest severity. The Internal Policy on

Personal Data Protection aims to present the applicable rules for the processing of

personal data, in compliance with the provisions of Federal Law No. 13.709/2018 (General

Law on Personal Data Protection or "LGPD"), as amended by the Federal Law nº

13.853/2019, aswell as organizing all the necessarypoints for the construction of a privacy

program that guarantees compliance with that legislation . The policy is available on the

Company'sglobal Investor Relations website .
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SYN is a founding member of the Green Building Council (GBC Brasil), a global,

independent, non-profit organization present in more than 80 countries that works to

transform the construction industry towards sustainability. In order to foster this

relationship and honor our founding member seal, we carry out several measures in

our buildings asa way to make our projects lessharmful to the environment .

We carry out selective collection, implement equipment that reduces water

consumption, carry out retrofits to implement equipment to reduce energy use, in

addition to operating in the energy Free Market . SYNuses the Free Energy Market in

all its shopping centers, with 50% of this resource coming from incentivized energy

sources. In Triple A buildings, the Company uses the Free Market for 90% of these

projects, with around 70% of these resources coming from incentivized energy

sources.

In the caseof shopping malls, we reached the mark of approximately 30% reduction in

energy consumption, when we look at data for June 2021 compared to the same

month in 2017. The result over these years was the result of work carried out in the

projects which involved retrofitting of LEDlamps, Operation Blackout, which aimed to

adjust operations in the malls by reducing night work, retrofitting of air conditioners,

in addition to several operational adjustments adopted in order to reduce energy

consumption in the malls.

This section presents the Company's relationship with the various environmental

aspects related to its operating activities
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Water consumption in our projects aims to respect the basic principles of local

legislation and sustainability. In this sense,consumption is constantly monitored and,

in addition, partnerships were established that aim to supply and treat this

consumption in order to reuse this resource.

In the case of shopping malls, 4 of the 6 SYNmalls have a partnership with General

Water, a company that implements and operates with its own resources, water

supply systems and treatment systems for domestic or industrial effluents for

disposal and for the generation of reuse water for non-drinking purposes. The malls

that have a partnership with General Water are Shopping D, Tiete Plaza Shopping,

Shopping CidadeSãoPaulo and Shopping Grand Plaza.

In the case of shopping malls, 85% of all water resources come from alternative

sources,which does not overload the local water matrix .

In corporate buildings, all our Triple A developments are LEEDcertified . Eachproject

aims to adapt its consumption based on the local reality of each project and each one

has well -established goals to reduce consumption and reuse. Some measures

established in Triple A buildings already provide environmental and economic

benefits, with the reduction of water consumption through reduced consumption for

irrigation, such as: (a) the specification of vegetable species with low water

consumption or that do not need irrigation, (b) capture, treatment and storage of

rainwater, air conditioning water and gray water for use in irrigation and (c) the use

of hydrometers to enable better management of the volume used in this activity .

In AAA corporate buildings, both FariaLima FinancialCenter and Miss SilviaMorizono

have water treatment station .

We can cite the case of the Miss Silvia Morizono building . In the month with the

highest consumption of water in green areas, the adoption of the aforementioned

measuresprovided sufficient savingsin drinking water to :

All SYN projects, malls and buildings, carry out strict water control and 

implement measures aimed at mitigating consumption. In addition, in 

most of the triple A buildings, equipment was installed to reduce the 

consumption of drinking water in changing rooms and toilets .

Supply 8 homes with 4 

residents for a month

Fill 6 water

trucks
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At Shopping D, through the effluent treatment system for the production of reuse

water, 18,116 m³ of reuse water were supplied in 2020, a volume that represented

46% of the mall's total consumption . In 2019, 33,922 m³ were supplied, totaling more

than 50,000 m³ of reuse water in that period . In 2020, the drinking water collection

and treatment system made 21,189 m³ of potable water available to Shopping D. It is

noteworthy that General Water, in addition to guaranteeing the quality of the

parameters stipulated with the customer, exploits underground water in a

sustainable manner. it is, within the replenishment capacity of the aquifer, preserving

the supply of this resource for the future .

The biological sludge resulting from the EPAR(Reused Water Production Station) is

sent for composting in our partner (Tera Ambiental) . In 2020, 25,480 kg of sludge

were used for composting . The composting process produces organic fertilizer

intended for safe use in agriculture and adopts the concept of upcycling with the

recovery and transformation of waste that, without proper treatment, would pollute

various environmental matrices.

At Shopping Tiete Plaza,in 2020, the drinking water collection and treatment system

provided 33,152 m³ of drinking water . Through the effluent treatment system for the

production of reuse water, 14,618 m³ of effluent were treated in 2020, a volume that

represented 31% of the Shopping's total consumption . Thisvolume of reused water is

sufficient to supply the annual consumption of more than 330 inhabitants . In 2019,

the potable water collection and treatment system provided 49,408 m³ of potable

water to Shopping Tiete Plaza. Through the effluent treatment system for the

production of reuse water, 36,049 m³ of effluent were treated in 2020, a volume that

represented 73% of the Shopping's total consumption .

At Shopping Cidade São Paulo, in 2019, the potable water collection and treatment

system made 84,721 m³ of water available to Shopping Cidade SãoPaulo. 14,315 m³

of water from the water table was also used. In 2020, the potable water collection

and treatment system provided 43,882 m³ of water . 11,892 m³ of groundwater was

also used. Also in 2020, a sewage treatment system was implemented to supply reuse

water to toilets and an air conditioning system. Through the effluent treatment

system for the production of reuse water, in 2020 13,298 m³ of effluents were

treated, a volume that represents 25% of Shopping Cidade São Paulo's total

consumption . This volume of reused water is sufficient to supply the annual

consumption of more than 300 inhabitants .

In 2020, Shopping Metropolitano Barra consumed 52,974 m³ of potable water from

the supply of the local concessionaireand water truck. To reduce the consumption of

water from these sources, the Shopping has installed a reuse water treatment plant .

The water is treated and made available for non-potable purposes (irrigation of green

areas including the vertical garden and supply of the air conditioning system). With

the system in operation, there was a reduction of 48,875.25 m³ of potable water

consumption in 2020. In 2019, 64,172 m³ of water from the local concessionaire and

62,932 m³ of reuse water were consumed.

In 2019, the potable water collection and treatment system provided 114,033 m³ of

water to Grand Plaza Shopping. Through the effluent treatment system for the

production of reuse water, in 2019 132,467m³ of effluents were treated . In 2020, the

potable water collection and treatment system provided 69,328 m³ of water to the

Grand PlazaShopping. Through the effluent treatment system for the production of

reuse water, in 2020 78,679 m³ of effluents were treated,

,
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