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T his prese ntatio n may co ntai n The words "anticipates,” "wishes,” "expects," "estimates," "intends," "forecasts,” "plans,"
fO ard I 00 ki n g stat eme nt S "predicts,” "projects,” "targets"” and similar words are intended to identify these statements,

which necessarily involve known and unknown risks and uncertainties.

Known risks and uncertainties include, but are not limited to, the impact of
) ] competitive products and pricing, market acceptance of products,
statements of historical faCtr product transitions by the Company and its competitors, regulatory

and reflect the beliefs and approval, currency fluctuations, production and supply difficulties,

expectations ofNatura &Co's changes in product sales mix, and other risks.

management_ This presentation also may include pro-forma and adjusted information
prepared by the Company for information and reference purposes only,
which has not been audited. Forward-looking statements speak only as of the
date they are made, and the Company does not undertake any obligation to

Such statements are not

update them in light of new information or future developments.

https://natu.infoinvest.com.br/en
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Q1-20

Revenue growth even
with Covid-19, strong
digital ramp-up

Avon integration
acceleration,
synergies raised by
US$100 million

Strengthened balance
sheet with fresh
capital increase led by
Natura controlling
shareholders

Natura &Co becomes the Leader in CFT
in Latin America' with the addition of Avon

Adaptingto the Covid-19 crisis in line with our
purpose-driven approach

Consolidated net revenue growth: R$7.5 billion
in @1, up 1.9%, or -6.2% at constant currency
("CC™), driven by Natura and Aesop

Strong acceleration in digital social sellingand
e-commerce since lockdown restrictions

Adjusted EBITDAZreached R$571.5 million, with
adjusted margin of 7.6%

Annualrecurring target synergies from Avon
integration raised by US$100 million to between
US$300 million and US$400 million

One-time costs to achieve of $190 million

Enhanced capital structure, strong cash

position and increased liquidity

Eurther deleveraging atNatura Cosméticos

1 Source: Euromenitor. ? Excluding effects thatare not considered recurring nor comparable between the periods under analysis
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Adjusted figures exclude the following non-operational effects

Avon acquisition Transformation Purchase Price
costs: costs at: Allocation (PPA):

Non-recurring costs « Natura &Co Latam Effects of the fair market
associated with in @1-20 and Q1-19 value assessmentasaresult
Avon acquisition, Avon's Open Up ofthe business
mainly related to costs at Avon combination with Avon,
professional fees International in Q1- which impacted P&Ls of
and planning costs 20 and Q1-19 Natura &Co Latam and

The Body Shop in Avon International

Q1-19

ICMS provision Assets sales at Avon
reversal: International:

Reversal of an ICMS Referto a gain on the
provision at Natura sale of a manufacturing
Brazil in Q1-19, resulting facility in China in 2019
from a revised estimate

of the outcome ofa
legal action




Revenue growth even with Covid-19; strong digital ramp up

(R5 mitlion)

Q1-20 Net Revenue

194 7,518
7375 oo,

[ ] Natura &Co Latam
G +2 4% in BRL
-1.3% at CC

[ Avon International
@1 -2 4% in BRL
5 0% at CC

[l The Body Shop
@1:+2 6% in BRL
-10.5% at CC

l Aesop
Q1: +26.6% in BRL

+10.5% at CC

Q1-19 Q1-20

E-commerce sales growth

Group: circa 250%

Natura + Avon combined (global) 150% .‘/u

TheBody Shop: Circa 300% ﬂu
Aesop: over 500% u

Strong accelerationindigital social selling
inrecent weeks (vs. same period last year)

-6.2% at CC (constant currency)

Avon: SalesviaRepresentatives sharing the e-brochure grew 85%
and up Sxin the UK

Matura+ Avon combined, glokally: E-brochure has reached 2.1
millicnweekly unigue visitors, an all-time high

Natura: Qver 90% of consultants can share content such as
offers, product news and e-brochures

Sharing of content +84%, the number of orders doubledin
the 700,000+ online Consultant stares

Doubling of attendance at digital training



Adjusted'EBITDA reflects Covid-19 effectsin the quarter

ﬁqj mitfio -|.JI

@1-20 consolidated adjusted EBITDA G1-20

\

34.5 l
202.5 (34.5) (38.8) 722.6 27.3 (166.6)
593.5 571.5
{37.4) 17.1 8.5 {25.1) (298.3)
102.9
ol-19 Transf. costs K M5 provision Azt s Cl-19 Matvm &Co Avon The Body Shop Acsop Corporaics -0 Avon Transf. Avorn-rehied PPA impacls -0
EBITDA reyversal at Avon EBITDA Latam Iniernabonal EBITDA EEITDA (=] EBITDA cosks FCOWNS. Cosks EBITDA
Inkernational [achusted) EBITDA EBITDA [achusted)

Q1-20 Adjusted EBITDA margin of 7.6% (-220 bps)

1 Adjusted: Exclude s non-recuming Avon-acquisition rebhited expenses, prrchase price alocation effects and transformation costs



Underlying Net Income impacted by Avon acquisition-related effects
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@1-20 Underlying Net Income - UNI (R$ million)
- h

~
.
(82.0) (22.0) - 7.2 .
(118.4) e

(17.9) (517) (284.8)
I
(510.9) (25.1) (820.8)
G1-19 Net BBITDA Depreciation Financial Mon-cortrolling Income Tax Gn-20 Avon Trarsformation  MNet income
income results Interest Underlying Net acquisition costs
Income related effects

Underlying Net Income (UNI), which excludes non-recurring and/or non-cash effects, was (R3284.8) million in @1, before Avon-acquisition related effects of R§536.0
million, comprised of: () R$298.3 million in acquisition expenses; ii) R$171.6 million from non-cash PRPA impacts; (i) R3I41.0 million in IOF taxes on shares issued forthe all-
stock acquisition; iv) transformation costs of R$25.1 million. Reported net loss of R$820.8 miillion, impacted by a higher effective income tax rate due to non-deductible
acquisition-related expenses and FPA effects at The Body Shop, related to deferredtax liakilities inthe UK {reversal of nominalincome tax rate from 7% to 19%)



Strong cash position, strengthened capital structure and enhanced liquidity

/‘ Strong
cash position

+ Strong cash position of
R$4.6 billion at quarter-end

2 Free cash flow

« Cashoutflow of R$1.7 billionvs.
outflow of R$765.0millicn'inQ1-19
« Consistentwith seasonality and
impacted by:
. Non-recurring acquisition costs of
RE501.0 million
Covid-19 effects
FX effects in working capital
Extended paymentterms for
Consultants and Reps

10n a pro-dorma. estimated non-auvdibed basis

3

-\.‘_\/_.--

Capital structure

Capitalraising of R$1billionto R$2 billion
inthe form of a private placement, led by
controlling shareholders, including other
investors and minority shareholders. To be
completedinQ2-20

Enhanced liquidity

Financing of R$750.0millionraised on
May 4,2020

+ Noimpactonnetdebt

+  T-yearterm



Continuved deleveraging at Natura Cosméticos

R¥ mition

Net debt-to-EBITDA! ratio

(Natura Cosméticos)

3.32x

2.95x
2.70x

=1-18 Q@1-19 Q@1-20

Net debt and net debt-to-EBITDA! ratio

Net debt-to-EBITDA of 2.70x in Q1-20

1 Excludes FRS 16 impacts both in EBITDA and intolaldebt [Eases}as per coment covenant cakcvbtions

4.91x
2.70x
12,368.0
5,064.6
Matura Matura & Co
Cosméticos 5.4 Holding 5. A

(Consolidated)

Adjusted net debt-to-EBITDA at Natura &Co Holding of
3.84x, excluding non-recurring transaction costs and PPA
impact on EBITDA

Indebtedness ratio at the Holding Company level will not
be considered for financial covenant purposes in June
2020



Q1-20 Consolidated indebtedness

Debt profile

& Avonbonds

MNatura bond swapped to BRL More thanR$4.5 billionin cash

Dekbentures - N .
@ Promissory notes 45% ® BRL Maturities of R$ 1.5 killicn this Vear
¢ Working captal YD Main maturities in 2022 and 2023
® Cther & Cther
No further maturities between 2024 and 2043
Debt amortization schedule RS milion
4,566.3 3,263.9 4,689.5
2,742.9
1,478.7 - 1,572.1 1,187.2
] ] N
Cash and short-term 2020 2021 2022 2023 2024 2043
deposits

Average maturity: 3.9 years
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Growthin net revenue at Natura &Co Latam

Rf million

Net revenue

4,063.3 4,162.3

+2.40%
_______,..—-—""

=19 G-20

-1.3% at CC

#1 player in CFT in Latin America:
11.8% market share in 2019"

Number 1 position in key markets such
as Brazil, Argentina and Colombia’

New reporting segment comprising all
four brands inthe region

1 Sowrce: Evromonitor

Net revenvue
growth by
brand

BRL CC
Natura +14.9% +12.4%
Avon -71% -11.9%
Other -3.5% -
Total Average # Consultants / L0 4%

Representatives (% change)

Total units sold
(% change)




Natura brand posted very strong growth in both Brazil and Hispanic Latam

Natura Brand in Brazil

Net revenue i million) Net revenue growth
—— +01°
1,305.3 Ur?ﬂ rfgm

1,188.6 o

+9.7%

+0 By N —
P Frice/Mix
+1.6%
@1-19 Gi-20 Average # of

consultants

Natura Brand in Hispanic Latam

14th consecutive quarter of Consultantproductivity growth (+7.6%)

Launch of digital interactive brochure that can be shared over instant
messaging and social media
95+% of our consultants use our digital platforms (app + web)

700,000 online consultants stores (+40% vs. Q1-19)
Strong performance of 58 own-stores until lockdown in mid-March

Double-digit LFL growth at 400+ franchise stores Aqui Tem Natura
Double-digit growth in fragrances and body care

Net revenue [Rf million) Net revenue growth (CC)

— +18.2 %
711.3 Units

565.4

+1.5 %

Price/Mix (CC)

+25.8%

Constant +1 21 %

currency Average # of
caorsultants

&1-19 G1-20

Strong sales growth in Argentina, above inflation
Mexico and Chile also grew strongly

2ndhalf of March impacted by harsher Covid-19
lockdowns in Argentina, Peru and Colombia



Avon brand impacted by Covid-19; Strong accelerationin digital

Avon Brazil

Net revenue (Ri milion)

884.5
846.8

19 En-20

Avon Hispanic Latam

Net revenue growth

-8} 3% —

— =13.2%

LImits sold
+9.8 %
Price/tix

=37 %

Average # of
consultants

Salesvia digital brochure have grown five-fold since
January 1%t

E- commerce +85% at Avon Brazil andHispanic Latam

Sequential iImprovementin performance: Brazil sales
drop was halfthat of Q4-19

Impeortantlaunches in skin care, significantly
outperforming estimates

Net revenue (Ri milion)

1,403.1

1,277.9

-8.9x

T~

G-19 G-20

Net revenue growth (CC)

-16.8%

Constant

currency

— -18.3 %

LlInits

-0.4%

Price/Mix{CC)

-13.6 %

Average # of
corsultants

Strict lockdowns in Central America, Argentina, Peru,
Colombia andEcuador in second half of March

Importantlaunches in fragrances, cutperforming
expectations



Double digit growth in adjusted EBITDA and margin gain at Natura &Co Latam

~
R mitiion

2875

Adjusted EBITDA
grew by 50 bps

+10.5x
Driven by higher sales and
operationalleverage at both Natura
Brazil and Hispanic Latam

260.2

Selling, marketing & logistics
expensesreached 43.8% of net
revenue (+300 bps), partly offset by
lower G&A expenses, whichstood at
13.7% of netrevenue (-80 bps)

G-19 G-20
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Accelerationin adoption of digital assets by representatives

~"
R$ million
Net revenue
2,172.7 2,121.5 Revenue impacted by Covid-19 Net revenue growth (CC)
effects, partially offset by positive
price/mix
"2 Stabilization in the Representative — 17.4%
T count compared to Q4-19 Units sold
Adoption of digital assets by
representatives of over 37% in recent 15.0% —— +2.6%
weeks (low single digitin 2019) | Price/Mix (CC)
+85% Sales via representatives Constant
sharing e-brochures globally in currensy -6.3%
recent weeks, and in the UK itwas up Average # of
five-fold versus last year — consultants
Q@1-19 @1-20

-15.0% at CC



Adjusted EBIT DA reflecting impact of Covid-19

£3 milion

269.5

Adjusted EBITDA largely
impacted by:

Revenue decline

Gross margin -130 bps on higher supply

chain and inventory obsolescence innon-
102.9 beauty items, partially offset by +2.6%
price/mix

Selling, marketing & logistics expenses
reached 42.6% of net revenue (+530 bps);
G&A expenses reached 15.3% of net revenue
(+310 bps) in the quarter, partly offset by
spending cuts to mitigate Covid-19 impacts

Q@1-19 @1-20
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Netrevenue growthin BRL, with strong accelerationin e-commerce sales

Rimilion

The Body Shop - nhet revenue

893.2

4260 Positive LFL sales growth in Retail in January

I
870.9 E-commerce grew 300% since lockdown and into

first weeks of April, recovering 40% of lost retail sales
since February
The Body Shop At-Home (direct sales): +61.0%

Two new concept stores in Toronto and Hong Kong

Essential items are 35% of sales
@1-19 @1-20

-10.5% at CC



Adjusted EBITDA impacted by lockdown measures

R mition

170.9

E1-19

1 Adjusted: Exchudes tansformation costs in G119

133.6

E-20

Q1 Adjusted EBITDA margin of 15.0% (-460

bps), due to:

+ Revenue reduction from store closures
Lockdown measures
Phasing of cost measures taken in Q1 that
will benefit coming quarters

SG&A expenses decreased by 2.5% at constant
currency
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Double-digitincrease in revenue and EBITDA

Aesop - net revenue RS milion
340.9
269.2
+26 6%
T
G1-19 Ci-20

Aesop - EBITDA

+10.5% at constant FX

+26.6% growth in BRL and +10.5% In CC, despite physical store
closures (~90% of markets)

Retall revenue grew in the quarter

E-commerce +500% in recent weeks (yoy), recovering 50% of
lostretall sales

Americas, Asia and Europe posted double-digit sales growth,
offsetting sales decline in Australia andNew Zealand

1 Adjusted: Exclodes FRS 16 impacts

71.8
60.7

+28.1=

&1-19 @1-20

Strong EBITDA growth, supported by sales growth and cost
reduction initiatives



Closing remarks
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Natura &Co's multi- With the addition Strengthened
channel model has of Avon, Natura financial structure to
demonstrated its &Co becomes the capture future growth
re;ﬂlience amid the CFT leader in Latin opportunities

. Eovid-19 crisis with

strong growth in
digital social selling
and e-commerce

America.

Avon synergies
raised by US$100
million, to
between US$300
million and
US$400 million

New Group guidance
in due course

gl

Creating the best global beauty group wthe world
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Strong cash position, strengthened capital structure and enhanced liquidity

Strengthened Capital Structure
Strong cash position of R$4.6 billion

Capital raising of R$1billion to R$2 billion in the
form of a private placement, led by controlling
shareholders, including other investors and
minority shareholders. To be complete in @2-20

— Record date for subscription rights is May 12.

The preemptive rights exercise term: May 13
to June 12.

The Group raised R$750.0 million financing on
May 4, 2020, for up to one vear, to strengthen the
liguidity of the companies, with no impact on net
debt.

Further Deleveraging at
Natura Cosmeticos

Net debt-to-EBITDA ratio reduced to
2.70xin Q1-20, from 2.95x in Q1-19 at Natura
Cosmeticos.

We are continuing to work towards the target of
reducing Natura Cosmeticos’ leverage to the
pre-Body Shop acquisition level of 1.4 times by
2021.

At Natura &Co Holding, consolidated net debt-
to-EBITDA stood as 4.91x. Adjusted net debt-to-
EBITDA would have been 3.84x.

The indebtedness ratio at the Holding Company
level will not be considered for financial
covenant purposes in June 2020.



Private capital increase timetable

Procedure Date
Board of Directors' meeting and disclosure of the material fact and the notice to the shareholders 7-May
Record date for subscription rights (D) 12-May
20-day preemptive rights exercise term and trading of subscription rights on B2 12-May
End of trading of subscription rights on B2 (4 b.d. prior to 12-Jun) 8-Jun
End of the preemptive rights exercise term 12-Jun
Beginning of firstround subscription period of apportionment of unsubscribed shares 18-Jun
End of subscription period of the 1stround of unsubscribed shares (5 b.d) 24-Jun
Beginning of apportionment of unsubscribed shares by 1tad Corretora 25-Jun
End of apportionment of unsubscribed shares by Itau Corretora as well as definition of the remaining unsubscribed

Shares (3 b.d.) 29-Jun
Capital Increase of Natura Comésticos S.A. 30-Jun
Additional leftovers shares subscribing periods, if necassary. 30-Jun to 20-Jul
Capital Increase ratification by the Board of Directors 20-Jul
Disclosure of the material factre: ratification of the capital increase 20-Jul
Commencement of trading of new shares 21-Jul

Shares credited to the shareholders 23-Jul



Breakdown of global net revenue by brand

Pro-forma net revenue by brand RS mittion

'_(\f)? 2,0179 1,756.0 14.9

nnﬂjm

AV ON 42463 44603 (4.8)

@6} 912 4 889 3 26
SHOP

Aesop. 3041 4 269.8 26.5

% of net revenue by brand - Q1-20

Total net revenue 7,518.0 7,375.5 1.9

Aesop
The Body 5%
Shop
12%

Avon

Natura 56%

27%
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