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Safe Harbor Statement

We make forward-looking statements that are subject to risks and
uncertainties. Such statements are based on beliefs and assumptions
of our Management and information that the Company currently has
access to.

Forward-looking statements include information about our intentions,
beliefs or current expectations, as well as those of the Company’s
Board of Directors and Officers.

Disclaimers regarding forward-looking statements and information
also include information about possible or assumed operating results,
as well as statements that are preceded, followed by, or that include

the words "believe", "may", "will", "continue", "expects", "anticipates”,

"intends”, "plans”, "estimates" or similar expressions.

Forward-looking statements and information are not guarantees of
performance. They involve risks, uncertainties and assumptions
because they refer to future events, depending, therefore, on
circumstances that may or may not occur. Future results and the
creation of shareholder value could differ significantly from those
expressed or suggested by forward-looking statements. Many of the
factors that will determine these results and values are beyond our
ability to control or predict.




We are
Randoncorp

We develop transport
solutions based on valuing
people, generating profit with
sustainability, in trust,
innovation and technology.

In our more than 75 years of
history, we have built a global
and leadership presence in the
sectors in which we operate.

Purpose
Connect people and
riches to generate
prosperity.

1
RANDONCORP..

Principles

Satisfied customer ,
Ethics

Innovation and technology »
Profit with sustainability —
> People valued and respected

> Image and legacy preservation

Safety and quality

We are Randoncorp

strategic Guidelines

ABSOLUTE FOCUS ON CUSTOMERS

SUSTAINABILITY | ESG PRIORITIZED



Main Figures

32
factories

‘Nn
R$ 3.3 13
distribution
BILLION centers

2

RAPT3
RAPTA4 advanced
technology units.
present in

+120 countries

A2\
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Data from 3Q2024
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Corporate Organization Chart Randoncorp

Randon S.A. Implementos e
Participagdes

51.0%

Venice Impl. Randon Impl. para Randon Triel-HT
Rodovidrios Ltda. o Transporte Ltda. Impl. Rod. Ltda.

|

95.9% | 54.93%

Randon Messias Impl. Randon HoldCo Randon Auttom Automagao € Randon Auttom Centro Tecnoldgico <
para o Transp. Ltda. LLC : Robdtica Ltda. T Ltda. Randon Ltda.
|
| ‘ 4.1% |
Hercules Randon Automotive Randon Auttom

95.1%

Randon
Argentina S.A.

Randon Collection

51.0% 51.0% |

Castertech Fund. e
Tecnologia Ltda. 80.0% ‘

20.0% Castertech Castertech
Master Europe Automotive V7o Schroeder Mogi Guagu
Systems Limited Ltda. (RGER

WENEISINGCINES
Automotivos Ltda.

Jost Brasil Sistemas
Automotivos Ltda.

| 99.9%

Suspensys

Castertech Fundituba Ind. Castertech Suspensys
Mogi Guagu

Ltda.

Automotive
Systems

Usinagem e Metallrgica Schroeder
Tecnologia Ltda. Ltda. Usinagem Ltda.

45.07%

51.0%
ASK Fras-le
Friction
Private
Limited.

99.7% 99.0% 80.1%
Fras-le

Nakata Fras-le Fras-le Freios Jurid do

i \[elgtal Fras-le Fras-le o Fras-le . Fras-le s
Automotiva NETTeE TR Mexico Friction Europe Gl Controil PEFEMETERE Brasil Sist.
Ltda. ol P Material B.V. Ltda. Aut. Ltda.

Fras-le
Argentina
S.A.

Armetal

Tekjur Limited Juratek Limited

Farloc

Jiaxing Bafu AML
Trading Co. Juratek
Ltd Limited

99.6%

Bettaparts

Conexo Servs. Randon Randon Limited

RVC Venture Dig. e Investimentos Servigos e

Ltda. Coworking Ltda. Part. Ltda. DB Server Ass. em
Ltda. Sistemas de

Informagao Ltda.
Banco Randon B Motion Control
S Addiante S.A.

Randon Randon Adm.
Corretora de de

B OEM

Seguros Consoércios
Ltda.

B Auto Parts

@ Financial and Digital Services

Addiante
Seminovos Ltda

B Advanced Technology and Headquarter

Only shares below 100% were indicated.



Randoncorp worldwide

United Kingdom

Netherlands B
Germany .
United States =
Algeria b
Mexico .
N0 Ivory Coast Egypt ¥
Colombia ™ o
° o Kenya W
Brazii WEN
Our headquarters
Uruguay are located in
* Caxias do Sul (RS),
. . Brazil, a region that
Argentina concentrates most
® of our activities.
Chile
—— e
Global presence cri2-6
32 Industrial Sites © 13 Distribution Centers . 4 CKD* Assembly Units 3 Technology 7 Financial and 8 Business
24 Brazil = 5 Brazil 1Algeria and Innovation Digital Services offices
2 Argentina 2 Argentina 1Egypt Centers .
1China 1China 1lvory Coast _ 4 Drezt : grear:i-:any
2 USA 1 Colombia 1Kenya 3 Brazil 1Chile
1iIndia 1 Netherlands 1 Colombia
1 Mexico 2 England 2 USA
1 Northern Ireland * Composed of strategic 1 Mexico

partnerships.

1 Uruguay



Leader in the main
segments of
activity

RANDONCORP

Strong brands

RANDON #ZFRASLE IRIST WASTER

CycasTERTECH SUspensys &R i NIONE

CONSORCIO mwr/ BANCO s SEGUROS mmmwr

Auttom

Rands '@ CONEX)
Addiante  <db)



Governance Structure

Fiscal Council
Ademar Salvador Ameérico F. Neto

Rosangela Siiffert Valmir Rossi

Marconi José Q. Maciel

Brand and Reputation Committee

Ethics Committee

ESG Committee

Operating non-statutory Committees

O
Shareholders
Meeting

Board of Directors

David Abramo Randon Alexandre Randon

Chairman Vice-President

Vicente F. Assis Ana Carolina Strobel Pedro Ferro

Board member Board member Board member

Statutory Board

Daniel Raul Randon Sérgio L. Carvalho
President CEO
Paulo Prignolato Daniel M. Ely Alexandre Randon
EVP, CFO and IRO EVP and COO Director

*

Executive Committee

Sérgio L. Carvalho Paulo Prignolato

CEO EVP, CFO and IRO
César A. Ferreira Anderson Pontalti Daniel M. Ely Ricardo Escoboza
CTIO EVP International and EVP and Financial and EVP South America and

Motion Control COO Digital Services COO Auto Parts COO

— Corporate Governance

Risk and Compliance
Management

Marcos Baptistucci

CPCO

Internal Audit

Peoples Committee

Daniel Raul Randon  Alexandre Randon
Ana Carolina Strobel Vicky Bloch

Isabelle Randon Frota (Invited member)



RANDONCORP

Our Evolution in 47,51 0

Corporate Governance
Shareholders at the end of 3Q24

Shareholder’s Profile

71.7% 78.3% 78.3% 80.9%

2021 2022 2023 2024

' Adherence to the practices recommended by the - X e - _ . N
Securities and Exchange Commission Resolution 80. , = - . ) : <
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Our RANDONCORP

ESG Ambition Public commitments

Reduce greenhouse gas emissions by 40% by 2030.

Zero waste disposal in industrial landfills and reuse
100% of the effluent treated by 2025.

Double the number of women in leadership
positions by 2025.

Ambition

Zero serious accidents.

Increase annual net revenue generated
by new products.

Contribution to the SDGs

kOl ACCess our

Sustainability e, 8 Fovaaceinin 9 Wonensmucure 12 oswnon. 13 v

: £ Report. g m & &)ﬂmﬂﬂ @ R

We are signatories to the UN Global Compact.




Florescer
Program

2001

@
Level 1in B3

Elisabetha Randon Institute
Novos Caminhos Program

200
2002 B

1st succession of
CEO after founder

2008

2005

Qualificar
Program

1st GRI G3 sustainability
report

2007

Ethical Conduct
Guide

2019

1st sustainability report
with GRI Standars

2nd succession of
CEO after founder

Signatories to the
corporate pact

v

=ek

JOURNEY

[\ ETVE]

Diversity and inclusion
culture

2020
cronmonsr

ENVIRONMENTAL
SOCIAL

ISO 14001:2004 and OHSAS
18001:2007 Certification and
ISO 9001:2008 Recertification

2009

2016

ID RANDON

2017

HSE Policy

2018

Risk Map

1st Sustainability Zero the disposal of waste

Linked Loan in industrial landfills and
. - reuse 100% of effluent
Sustainability treated
Framework
2022 Released Double the number
of women in

Sustainability Policy '®@dership positions

2030

2021 15t CEO out of fouder family 2024

ESG Ambition

Adhesion to the ~ COVernance Department 2 O 2 5 Reduce 40% of
UN Global s . greenhouse gas
Compact 1st sustainability report with emissions

external assurance
Green Route



E P Elizabetha Randon Institute has a
u”n pact on — new visual identity!

communities

The Elisabetha Randon
Institute (IER) coordinates all
of Randoncorp's social
programs so that we are
relevant in the communities
where we operate.

20 years

of many stories,
social transformation
and education for life!

Celebrating two decades of activity, Randoncorp's Social
Institute presents its new visual identity, inspired by the pillars of

action — education, culture and social — that guide and sustain its
journey of social responsibility, committed to building a better
society for all.

Access the QR
Code for more

information.

Instituto
Elisabetha
Randon

e —

florescer /% (EMPBE > o I VOLUNTARIO

= ® = VIDA e




Our

people of feminine

leadership in 2023

16%

We base our relationship with our team
on trust, integrity and transparency.

s '. Diversity, inclusion and equity

Check out the purpose of Randoncorp's Affinity Groups:

Women

Seek gender equity
with collective and
individual actions
that promote
respect and
empower women at
all levels of the
organization,
generating real
change.




OW we

novate

uMn EMPRESA RANDON a

H2 NIONE

RV,

Auttom”
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L/ B .
- - 66 patents
Registrated in

, Brazil in 2028y
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Mobility
Megatrends

Mobility and Embedded Smart
Electrification Electronics Materials




RANDONCORP

Investments in environmental management
initiatives in 2023

. Waste treatment and
transport

Emissions treatment

m Effluent treatment R$ 27

million

.Analysis (effluents, waste,
emissions, water, soil)

® Environmental projects

B Taxes

Renewable energies, carbon footprint and effluent
reuse.

R




Green Route RANDONCORP

Our program of commitment to the environment

Green route program pillars

Data from 2023

Y 20ze
0 ] ]
e Sustainable environmental Dispasal o
il .
WS development _ of waste in 50 /0
el . Reduction sl Increase

andfill

More responsible economic of effluents reused

Qronaiin and SoOnswmpron

Reverse logistics > 8 5 %

< ™  Environmental technologies Greer;ﬁg—;ﬁ:?g;ﬁ; Gircular economy raw material conversion
 / andinnovations rate

!

1

Results in operational efficiency,

with better use of inputs and raw e ( ZE RO |I ,ll ii;ﬂ?ﬁ:i:’fd Frocesses > R$ 3.7 M

= - - Challenge
materials and reduced waste I .
’ \ / Invested in the Green

Water Consumption \)l Conversion rate Boiler project

g

- Alternative energy
-'-'T" :‘E‘ Environmental responsibility ' Sources > 2.41
w3/  Culture of prevention and Emissions intensity
support to the communities
where the company operates.

R



Consolidated Results Consolidated Net Revenue  RANDONCORR

(R$ Billion)

Economic Highlights 3Q24 3Q23 A% 2Q24 A% 9M24 9M23 A%

Consolidated Gross Revenue 3,847,658 3,568,314 7.8% 3,667,799 4.9% 10,660,434 10,223,664 4.3%
Consolidated Net Revenue 3,134,566 2,896,681 8.2% 2,984,578 5.0% 8,656,930 8,331,715 3.9%
International Market Revenues US$’ 104,072 119,121  -12.6% 111,526 -6.7% 308,113 385,401 -20.1%
Consolidated Gross Profit 823,930 697,283 18.2% 814,560 1.2% 2,324,755 2,209,567 5.2%
Gross Margin (%) 26.3% 241% 221 bps 27.3% -101 bps 26.9% 26.5% 33 bps
Consolidated EBITDA 470,871 396,374 18.8% 380,906 23.6% 1,198,642 1,282,978 -6.6%
EBITDA Margin (%) 15.0% 13.7% 134 bps 12.8% 226 bps 13.8% 15.4% -155 bps
Adjusted EBITDA 475,075 396,374 19.9% 431,184 10.2% 1,253,124 1,295,608 -3.3%
Adjusted EBITDA Margin (%) 15.2% 13.7% 147 bps 14.4% 71 bps 14.5% 15.6% -107 bps
Net Profit 121,904 87,413 39.5% 86,983 40.1% 290,715 326,320 -10.9% H
Net Margin (%) 3.9% 3.0% 87 bps 2.9% 97 bps 3.4% 3.9% -56 bps !S;gmﬂg)onal Market Revenues
Earnings per share R$ 0.37 0.27 39.5% 0.26 40.1% 0.89 0.99 -10.9%
Equity 3,079,521 2,944,686 4.6% 3,025,411 1.8% 3,079,521 2,944,686 4.6%
Investments? 494,081 118,469 317.1% 103,110 379.2% 798,997 533,661 49.7%
Net Debt 4142,641 3,615,885 14.6% 3,858,306 7.4% 4,142,641 3,615,885 14.6%
Net Debt (Without Randon Bank) 2,266,869 2,121,322 6.9% 2,169,960 4.5% 2,266,869 2,121,322 6.9%
Net Leverage 2.79 x 2.25 X 23.8% 2.73 x 2.0% 2.79 x 2.25 % 23.8%
Net Leverage (Without Randon Bank) 1.55 x 1.35 x 14.9% 1.57 x -1.1% 1.55 x 1.35 x 14.9%
ROE (last 12 months) 12.5% 15.1% -270 bps 11.2% 124 bps 12.5% 15.1% -270 bps
ROIC (last 12 months) 9.5% 13.0% -356 bps 8.7% 76 bps 9.5% 13.0% -356 bps
T Exports + Revenues from International Markets (both consolidated) Values in R$ thousand, except when indicated otherwise

2 Capex + Non-Organics + Paid-in Capital Consolidated EBITDA Margin (%)




7
Production  [Trucks' | 38,220 24,592] 55.4% 35064 9.0% 102,611 71,765 43.0%
| [rrallers® | 23,578 25,238 -6.6% 23,289  1.2% 69,705 69,991 -0.4%
Brazil Sales  [Trucks' | 34,331 26,456 29.8% 30,287 13.4% 91,098 79,003 15.3%
| [Trailers® | 22,723 23717 -4.2% 22,533 0.8% 67,379 65787  2.4%
Exports  [Trucks' | 4,676 4,305 86% 3718 25.8% 11,716 12,467 -6.0%
| [rrailers® | 855 1,521 -43.8% 756 13.1% 2,326 4,204 -44.7%

Volumes in units

AUTOMOTIVE MARKET HISTORY
(thousand units)

RANDON

== sl
WL L L LZANDINNNNNN

;" / . = ‘ m = - . e
_ \ ([ 4] A 'S Ve Vi \l | R4NDON. | B
9M2019 9M2020 9M2021 9M2022 9M2023 9M2024 : HIE Ak i i - =
e Truck Production — e Trailers Sales 1 '. T



RANDONCORP

Consolidated Results

Consolidated Net Revenue' EBITDA and EBITDA Margin® gt ine oirge cquy incons
illi R$ Mi”ion operatibnal performance.

International Market Revenues’ Net Income and Net Margin oy 1e0me 19 presented only on 2 consolidated
US$ Million R$ Million | %

2 Financial and Digital Services.

T The difference between the sum of verticals and the consolidated figure is the elimination of intercompany sales

Legend: [J Auto Parts [ Motion Control [0 OEM M Financial and Digital Services [] Advanced Technology and Headquarter




Diversified Business Model | 3Q24

% Net Revenue by Vertical

Advanced Technology and
Financial and Headquarter
Digital Services 1.5%

6.2%

Auto Parts
30.6%

Motion
Control
30.3%

% Intl Revenues by Region

South and
Central
America
7.2%

EMEA
16.6%

Mercosur +
Chile
36.8%

PV

Asia and
Oceania
4.7%

% Net Revenue by Sector

Aftermarket Agribusiness
24.4% 19.9%

Industry

International 23 4%

Market
18.4%

A‘\‘ Mining and
Services and Civil
Others Urban Construction
8.3% Mobility 3.8%
1.7%

RANDONCORP

% Net Revenue by Segment

International Se7r\g;es 4%E5’\{|,/
Market e o

18.4% “

23.4% [ M

[
10.6% éa

Aftermarket
24.4%




Diversified Business

Auto Parts

Luspensys’

AT
MNASTER

C>H cAsSTERTECH

Motion Control

OOOOOOO

= P

OEM

RANDON

Rands

CONSORCIO mw

[RANDON|

BANCO .4

[RANDON|

SEGUROS WA

[RANDON|

CoOoNec X

RV,
Addiante”

<db>

RANDONCORP

Advanced
Technology

NNNNNNNNNNNNNNNNNN
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Auto Parts

Portfolio

Brake systems, axles and suspensions,
coupling systems, electromobility, foundry
and machining, among others.

Coverage

13 industrial units, being 12 in Brazil and 1
abroad.

Sector Exposure
Agribusiness, industry, civil construction,
mining, and mobility.

Customer Base

Main global OEMs (trucks and buses), trailer
manufacturers, aftermarket, and farming
product manufacturers.

Strategy

> Expand international operations

> Increase volumes in the aftermarket
> Grow exposure to agribusiness

> Develop new product portfolios

> Maintain leadership in their markets of
operation

> Be at the forefront of technology in the
development of sustainable products

Consolidated Net Revenue
(R$ Million)

3023

3024 ERIEE!

EBITDA | EBITDA Margin
(R$ Million) | % o/CNR

470.9

International Market Revenue

(US$ Million)
12.7
2,896.7 3Q23 I 119.1
11.8
3134.6 3Q24 l 104.1
CAPEX
(R$ Million)
17.5

396.4
62.9

3Q24

3Q23 3Q24 3Q23

M Auto Parts [ Other Verticals

Net Revenue by Product
(% o/CNR)

3Q23

37.9% 18.0%

3Q24 34.4%  20.1%

Net Revenue by Segment
(% o/CNR)

3Q23 32.0%

3Q24 22.6%

Net Revenue By Region

(% o/CNR)
0.3%
m Axles and Suspensions 3Q23 92.7% 3.7% = Brazil
m Foundry and Machining =USMCA
South and Central
Brakes 0.3% America
EMEA and others
Coupling Systems 3Q24 94.0% 3.7%

mOEM - Trailers
24.3% 9.3% 6.3% uOEM - Class 8 Trucks
OEM - Class 6, 7 and 8 Trucks

OEM - Others

u Aftermarket
29.1% 9.5% 6.0%
mInternational Market




Volumes and Net Revenue

3Q24
R A u t O P a rt S Units Revenue  Units
Brakes (units) 256,329 318,817 209,714
Coupling Systems (units) 36,464 158,185 31,588
Axles and Suspensions (units) 49,386 360,230 42,337
Foundry and Machining (Tons) 26,583 211,033 20,563

Others
17.5%

Guerra
0.5%

John Deere
1.5%

lveco

2.5%
% Net

Revenue by
Customer

Scania
2.5%

Meritor
3.4%

Mercedes
6.1%

' Randon
DAF 20.5%
6.6%

Volvo

13.0%

3Q23 2Q24 o9M24 9M23
Revenue A% Units Units Revenue A% Units Units Revenue Units Revenue A% Units
233,934 22.2% 243,821 276,209 51% 716,301 847,175 618,648 652,191 15.8%
139,747 15.4% 38,033 165,109 -4.1% 109,557 480,355 97,835 425,473 12.0%
321,383 16.6% 48,871 340,064 1.1% 136,526 963,943 123,076 955,552 10.9%
152,290 29.3% 24,345 192,214 9.2% 72,858 586,153 63,008 457,508 15.6%

Main competitors

Brake Systems

Knorr (Germany)
Wabco (USA)
Captive market - MB,
Scania and Silpa

Values in R$ Thousands, except when indicated otherwise

Coupling Systems

Fontaine (Brazil/PR)
George Fischer (Switzerland)
Fuwa (China)

Suspensions and Axles

KLL/SAF Holland (Brazil/SP)
Ibero (Brazil/SP)
Hendrickson (USA)

BPW (Germany)

Fuwa (China)

Captive Market — Facchini

Foundry and Machining

Durametal (Brazil/CE)
Schulz (Brazil/SC)
Frum (Brazil/MG)
Fundimisa (Brazil/RS)



R Motion
Control

Portfolio
Friction material, components for brake,

suspension, steering and powertrain systems.

Coverage

9 industrial units (5 in Brazil and 4 abroad), 9
warehouses (1in Brazil and 8 abroad), 5
sales offices abroad and 1 technological
center.

Sector Exposure
Mobility, agribusiness, industry and civil
construction.

Customer Base
OEMs, distributors and auto parts retailers.

Strategy

> Operate in new geographies

> Expand production capacity

> Remain as leader in their markets

> Expand synergies between controlled
companies

> Explore the power of brands and product
offerings

> Diversify product portfolio

> Be at the forefront of technology in the
development of sustainable products

Consolidated Net Revenue

International Market Revenue

(R$ Million) (US$ Million)
3q23 2,896.7 3q23 119.1
EBITDA | EBITDA Margin (o7.121) ¢
(R$ Million) | % o/CNR (R$ Million)
470.9 396.4 i
44.2 62.9
191.2
- 190.2 A
3Q24 3Q23 3Q24 3Q23
[l Motion Control [ Other Verticals
Net Revenue by Product Net Revenue by Vechicle Type
(% o/CNR) (% o/CNR)
3.3% Commercial
/ Vehicles
3Q23 47.9% 19.8% | 29.1%  Friction 32.3%
m Brake Systems
3.9% m Suspension, Steering and Powertrain
3Q24 46.3% 21.6% | 28.1% / Others Lighé;/‘?[j/ic'es
Net Revenue by Segment Net Revenue By Region
(% o/CNR) (% o/CNR)
5.8% 12.6%

3Q23 56.6% 37.6%

6.0%

m Aftermarket

= OEM

3Q24 56.5% 37.5%

m International Market

H Brazil

3Q23 62.4% 13.0%12.(

mUSMCA

m South and Central
America
EMEA and others

10.6%

3Q24 13.8% 14,0

62.5%




r

Motion
Control

Revenues Evolution

2015

Il NON FRICTION
Il FRICTION

Volumes and Net Revenue

3Q24 3Q23

Units Revenue Units Revenue

Friction Materials (Thousand/un.)’ 28,137 480,171 26,079 425,627

Comp. for the Braking Systems 2980 224329 2,296 176052
(Thousand/un.)

Comp. Suspension, Steering and
Powertrain Syst. (Thousand/un.) 5774 291,668 5247 258,445

Others? - 40,324 - 28,941

2Q24 9M24 9M23

A% Units Units Revenue A% Units Units Revenue Units Revenue A% Units
7.9% 26,811 467,299 4.9% 79,686 1,366,946 77,508 1,273,441 2.8%

29.8% 2,556 193,622 16.6% 7,766 570,930 7,055 522,634  10.1%

10.0% 5,501 272,122  5.0% 15,737 796,772 14,789 735,631  6.4%
- - 47,228 - - 123,369 - 115,687 -

Values in R$ Thousands, except when indicated otherwise

1 The friction materials volume changed in the total for the year 2023, due to adjustments in the accounting of parts and a reclassification in 1H24 with the line of components for brake systems.

2 For the opening of the Others line, see attachment IV of the Frasle Mobility Release.

Friction Materials

Main competitors

Suspension, Steering

Brakeparts - Brazil
Syl - Brazil
Cobreq - Brazil
Thermoid - Brazil
Duroline - Brazil

Braking Systems and Powertrain
Hipper Brakes — Brazil Cofap - Brazil
MDS - Brazil Monroe - Brazil
TRW - Germany Kayaba - Brazil
Zimmermann — Germany | Trw - Germany
Textar — Germany Lemforder - Brazil
Brembo - Italy Viemar - Brazil
Raybestos — USA Dellarosa - Brazil
Centric - USA Ima - Brazil

Spicer - Brazil

7 FRASLE

MOBILITY




Consolidated Net Revenue International Market Revenue
(R$ Million) (US$ Million)

41.7
3023 2,896.7 3023 ‘ 19.1

3024 3,134.6 3Q24 K 104.1

R
OEM

22.3
A o EBITDA | EBITDA Margin CAPEX
Trailers, truck bodies, rail cars and (R$ Million) | % o/CNR (R$ Million)
aftermarket.
1100 ‘
,'/////‘I/‘\‘\\\\\\\.
470.9 .
Coverage 396.4 e
8 industrial units, being 6 in Brazil and 2 IR - 62.9
abroad, 1 warehouse, 1 sales office and 4
strategic partners. 22.6 \—— e 5
3Q24 3Q23 3Q24 3Q23
Customer Service Network | @] ICHEATEET
80 points in Brazil and 191 abroad.
Net Revenue By Product Quarterly Market Share
(% o/ CNR) (% o/delivers)
Customer Base Others
i 1.2% 28% Randon
Large truckload carriers, generators of truck 26%
loads, fleet owners and self-employed 3Q23 73.6% 14.9% u Trailers Brazil
customers. 10.3% m Trailers International Player 5
: Market ) -
Strategy .Gy “Afemeret 2 - LLEFLELINNNNNNRN
> Expand international operations 3Q24 68.8% 9.9% others Player 4 Player 2
significantly )
> Increase sales to the aftermarket 12.7% P
> Focus on strong economic sectors such
as agribusiness Sector Exposure Net Revenue by Region
> Gain positions among the top ten global (% o/delivers) (% 0o/CNR)
players in the segment
o = Brazil
> Be at the forefront of technology in the 29% _
. o . o 3Q23 7% 7% 9% WA
development of sustainable products 3Q23 64.3% 32.8% I =Agribusiness g a7 7-7% | 5:9% 1 LRI
= industry m South and Central

3.7% America
o = Mining and Civil

3Q24 T o Construction EMEA and others
= = 3Q24 R:ERPA 1.5% 9.1% | 1BA




Volumes and Net Revenue

3Q24 3Q23 2Q24 oM24 o9M23

Units Revenue Units Revenue A% Units Units Revenue A% Units Units Revenue Units Revenue A% Units

Trailers Brazil (un.) 5,657 760,630 7,594 934,399 -25.5% 6,707 821,114 -15.7% 18,149 2,270,588 18,734 2,428,511 -3.1%

R O E M Trailes United States’ 125 16,349 1,189 100,971 -89.5% 89 15,695 40.4% 521 62,123 4,562 417,372 -88.6%
Trailers Others Geographies (un.) 449 89,585 518 85,012 -13.3% 537 99,986 -16.4% 1,209 233,837 1,809 286,336 -33.2%

Railcars (un.) 120 70,462 = = = 52 29,001 130.8% 174 99,855 46 20,623 278.3%

Aftermarket - 135,862 - 128,741 = - 138,608 = - 379,652 - 339,560 =

T Volumes sold by Hercules + exports from Brazil Values in R$ Thousands, except when indicated otherwise

40,493 59,284 59,436 52,537 56,453 29,620 23,075 24,927 44,589 82,837 90,284 67,379

Others

Player 5
Player 4

SIZE OF THE MARKET
(Deliveries — Brazil)

Player 3

Player 2

RANDON

2009 2010
142 145 153

COMPETITORS

Historical Market Share




Consolidated Net Revenue International Market Revenue
(R$ Million) (US$ Million)

Financial and
. . . 181.4
Dlgltal Services 3023 1 28967 3023 03 1191

213.7
3q24 ~ 31346 3024 01 104.1
. EBITDA | EBITDA Margin CAPEX
Portfolio (R$ Million) | % o/CNR (R$ Million)
Coop-payment plans, credit, insurance, and
investment in startups, leasing and
software development. 117.5
SFAH) 396.4 2.0~
Coverage ERES — 45.7 62.9 3.0
Bank, insurance brokerage, coop-payment I

plans administrator, venture capital,
commercial vehicle rental services,

technology and data analysis services, and 3Q24 3023 3Q24 3Q23
open innovation unit.

M Financial and Digital Services I Other Verticals

Sector Exposure
Agribusiness, capital goods, logistics and
civil construction, retail and technology. &

Net Revenue by Product Net Revenue by Segment e e 4
Customer Base (% of CNR) (% 0/CNR) . ‘““... """ 5 -J-_- -
Suppliers, distributors, and customers of :

Others Agribusiness

Randoncorp, agricultural machinery and

0.8% 8.7% 20.1%
equipment manufacturers, logistics
ecosystem operators, large retailers, and ’
information technology companies. 3Q23

Industry

Strategy el

1.2%

> Diversify product portfolio
> Increase synergies between its units 3Q24 44.5% 39.0% |
and with Randoncorp

> Explore the power of brands and A -
product offerings Banking Activities

46.5%

> Expand its presence into the |ogistics m Coop-payment plans  mCredit  ®Insurance Innovation and Technology Retail
ecosystem 8.9%




Financial & Digital Services

RANDONCORP

38 317 100 160 R$2.0B
Randon thousand thousand  thousand  thousand In cumulative aggregate
Consorcios Active customers Quotas commercialized Active quotas Quotas awarded administrative fee

() () (M M ()

N\ N\ 0 N\ N
Banco R$ 2.3B R$ 384 M 6,839
Randon In credit assets Equity Customers

() () (M)

N N\ N\
Randon R$ 35.8 M 7 25 +800

Capital invested Startups invested Startups co-invested via Startups in our

Ventures funds database

() () (M (M

o/ N\ N\ o/
Randon 19% 55% 16% 10%
Seguros National Transport  Lender insurance Life Insurance Other Insurances

Insurance
O O O O Data from 3Q24



Advanced
Technology and
Headquarter

Portfolio

Headquarter, manufacturing and sale of
robotic cells, industrial automation,
development and approval of products for
the mobility industry, production and
processing of materials through
nanotechnology.

Coverage

1 advanced technology unit, 1 technological
center, 1 sales office, 1 industrial unit and 1
corporate center.

Sector Exposure
Several sectors from different business
activities and segments.

Customer base

Randoncorp controlled companies and
diverse industries.

Strategy

> Expand to new geographies

> Increase synergies among controlled
companies

> Diversify product portfolio

> Be at the forefront of technology in the
development of sustainable products and
processes

> Develop disruptive products and solutions

Consolidated Net Revenue International Market Revenue

(R$ Million) (US$ Million)
3023 28| 289067 3Q23 08| m9.1
3024 51.6 | 31346 3Q24 11 | 104.1
EBITDA | EBITDA Margin CAPEX
(R$ Million) | % o/CNR (R$ Million)
17.5
ol 396.4 . 62.9
7.9 2.7
-13.6
3Q24 3023 324 3Q23

" In this graph, Advanced Technology's EBITDA disregards the Holding's

equity equivalence effects, to more adequately reflect its operational performance Other Verticals

H Advanced Technology and Headquarter

Net Revenue by Business Unit Net Revenue by Segment

(% o/CNR) (% o/CNR)
Trucks Buf
15.8% 5.5%
3Q23 61.0% 22.6% ”
Trailers
14.3%
Off-road

5.0%

Q Agribusiness
0.6%

International Market
4.1%

3Q24 49.6% 20.5%

mHolding ®CTR mAuttom Holding and others

54.7%




|SUPPORT MATERIAL 3Q24
B W

As of 2020 the numbers do not consider the discontinued operation of Randon Veiculos



RANDONCORP

Operating Results

Consolidated Gross Revenue | R$ Million
A A
7.8% 4.3%

20.6%
¥ 102237 10,660.4

13,698.0  13,398.1
11,240.6
6,339.9 6,669.7 l I I 3,568.3  3,847.7

2019 2020 2021 2022 2023 3Q23 3Q24 9M23 9M24

Consolidated Net Revenue | R$ Million A A
8.2% 3.9%

CAGR
+20.9% — 8,331.7 8,656.9
11.152.4 .
6,057 5 10,887.8
2 896.7 3,134.6
5.092.4 5.363.0 . l l l

2019 2020 2021 2022 2023 3Q23 3Q24 9M23 o9M24




RANDONCORP

Operating Results

International Markets Revenues | US$ Million

v v
-12.6% -20.1%
CAGR
+12.8% o 385.4
308.1
436.5 466.7
316.4 119.1
288.1 )13.3 l I 104.1
2019 2020 2021 2022 2023 3Q23 3Q24 9M23 om24
International Markets Revenues by Region | US$ Million
41.3%
34.6% 36.8%
28.4%
18.8% 14 s
B e
USMCA Mercosur + Chile EMEA South and Central America Asia and Oceania

m3Q23 m3Q24



Operating Results

RANDONCORP

Gross Profit | Gross Margin | R$ Million | % A A
18.2% 5.2%
+22.0% 241 26.3% 06 5% 26.9%
24.7% 25.2% 25.0% 2359 25.7%
— 22096  2,324.8
es aso 20684 26248 27934 o3 693
= == 1 B B [ ] [l
2019 2020 2021 2022 2023 3Q23 3Q24 9M23 oM24
COGS DISTRIBUTION 3Q24 ?ghgor/s
COGS 3Q24 Depreciation
2.3%
(o)
(73.7% o/CNR) s
Raw
material

66.8%




RANDONCORP

Operating Results

EBITDA | EBITDA Margin | R$ Million | % 18.8% -6.6%

% 15.0% 15.4% %
CAGR 13.7% 13.8%
+22.8%

1,283.0 1,198.6

22.4%
136% _———  14.6% 13.5% 14.5%
12018 13285 15050 15702 a05.a 4709
= B H H B H B
2019 2020 2021 2022 2023 3023 3Q24 9M23 9M24
EBITDA | Quarterly EBITDA Margin | R$ Million | %
13.7% 1.2% 13.7% 12.8% 15.0%
470.9
396.4 380.9

346.9
287.2

3Q23 4Q23 1Q24 2Q24 3Q24




Financial Results

A v
Net Profit | Net Margin | R$ Million | % 39.5% -10.9%
3.0% 3.9% 3.9% 3.4%
+11.4% 326.3
12.4% 290.7
) 7.7%
4,m.2% 3.5%
664.7 697.9 121.9
4717 2817 87.4
247.6 . . l
— ]
2019 2020 2021 2022 2023 3Q23 3Q24 9M23 oM24
Net Profit | Quarterly Net Margin | R$ Million | %
3.9%
3.0% 3.2% 2.9% /
[ ] E— ] [ ] [ ]
3Q23 4Q23 1Q24

2Q24 3Q24




Indebtedness

RANDONCORP

Gross Debt Indexes

Others + Exchange
Rate
3.2%

Fixed + Exchange Rate
5.0%

Post-fixed
91.8%

Indebtedness | Net Debt / EBITDA | R$ Million

Origin of Debt" | Short and Long Term

6,471.5
4,588.6 529.8
346.1
1,882.9
5,941.7
1837 4,242.4
1,699.2
Short Term Long Term Total

m National Currency m Foreign Currency

" Does not consider business combination values

_ NET DEBT
1.26x 1.27 x 1.92 x 1.94 x 2.02 x (Without Randon Bank)
1.55x
2,925.3 3,174.7 1.35x
2,542.2 —
1,522.2
2019 2020 2021 2022 2023 OM23 oM24




RANDONCORP

Indebtedness

Schedule Of Debt Payment | R$ Million

1.434
14 '
1,380 453
1,213 313
299 401
553
438 121
100
301
2024 2025 2026 2027 2028 2029 to 2036

m Domestic Currency m Foreign Currency Randon Bank




Quarterly Information

RANDONCORP

3023  4Q23 2023 1024 2024  3Q24
Net Revenue 3,199.8 2,816.8 12,086.7 2,805.3 3,316.3 3,423.0
% Auto Parts 26.5% 28.0% 27.1% 30.5% 29.4% 30.6%
% Motion Control 27.8% 26.3% 28.0% 30.0% 29.6% 30.3%
% OEM 39.0% 37.5% 37.6% 31.0% 33.3% 31.3%
% Financial and Digital Services 5.7% 6.6% 5.8% 6.8% 6.2% 6.2%
% Advanced Technology and HQ 1.0% 1.5% 1.4% 1.7% 1.6% 1.5%
Consolidated Net Revenue 2,896.7 2,556.1 10,887.8 2,537.8 2,984.6 3,134.6
Consolidated Gross Profit 697.3 583.8 2,793.4 686.3 814.6 823.9
% Gross Margin 24.1% 22.8% 25.7% 27.0% 27.3% 26.3%
EBITDA 396.4 287.2 1,570.2 346.9 380.9 470.9
% EBITDA Margin 13.7% 11.2% 14.4% 13.7% 12.8% 15.0%
Net Income 87.4 55.4 381.7 81.8 87.0 121.9
% Net Margin 3.0% 2.2% 3.5% 3.2% 2.9% 3.9%




@0

ﬂ randoncorp ri.randoncorp.com @ ri@randoncorp.com
—— = \ \
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