Earnings Release 4Q20

Net income of R$1.2 billion.
Management proposes dividend distribution
São Paulo, March 8, 2021 – Marfrig Global Foods S.A. – Marfrig (B3 Novo Mercado: MRFG3 and Level 1 ADR : MRRTY) announces today its results for the fourth
quarter of 2020 (4Q20). Except where stated otherwise, the following operating and financial information is presented in nominal Brazilian real, in accordance with
International Financial Reporting Standards (IFRS), and should be read together with the financial statements and respective notes for the period ended December
31, 2020 filed at the Securities and Exchange Commission of Brazil (CVM).

4Q20 HIGHLIGHTS
 Creating value for shareholders
Marfrig’s consolidated Net revenue in 4Q20 was R$18,266 million and Adj. EBITDA reached
R$2,108 million, representing increases of 28.5% and 30.3%, respectively, compared to
4Q19. Consolidated Adj. EBITDA margin in the quarter was 11.5%, expanding 10 bps from
4Q19.
Operating free cash flow in 4Q20 was R$1,462 million, up 165% on the prior-year quarter.
Net income in 4Q20 was R$1,171 million and generated an accounting base for dividend
distributions and capital reserves. Accordingly, the Board of Directors proposed to the
Annual Shareholders Meeting, to be held on April 8, 2021, the distribution of dividends for
fiscal year 2020 in the amount of R$141 million. The amount corresponds to 50% of net
income available for distribution to shareholders and is equivalent to approximately
R$0.20/share.

 North America
Net revenue of US$2,342 million and Adj. EBITDA of US$307 million with margin of 13.1% in
4Q20. The operation delivered record sales for the second straight quarter,
demonstrating the strong upcycle for beef in the country.

 South America
The South America Operation delivered record net revenue in 4Q20 of R$5,613 million.
Adj. EBITDA was R$484 million, with margin reaching 8.6%.

 Record low leverage
The Company ended 4Q20 with leverage based on the ratio of net debt to Adj. EBITDA
(last 12 months) of 1.60x in U.S. dollar and 1.57x in Brazilian real, its lowest level ever.

 Events after the reporting period – Liability Management
Senior notes issue of US$1.5 billion for which demand exceeded the initial offer by 4.5
times. The new bonds due in 2031 were issued with interest of 3.95% p.a., marking the
Company’s lowest rate ever.
Announcement, on February 12, of the process to redeem 100% of the remaining senior
notes (in the aggregate amount of US$750 million) due in 2024 with interest of 7.0% p.a.,
and on February 16, of the conclusion of the repurchase of US$1 billion in Senior Notes
due in 2025 with remuneration of 6.875% p.a
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4Q20 – MARFRIG IN NUMBERS
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MARFRIG & INDUSTRY SCENARIO
The coronavirus pandemic remains the main concern of the world’s leading economies.
Due to new variants of the virus, many countries once again are intensifying internal
measures to restrict the movement of people and the business hours of commercial
establishments. In this context, European countries were the ones most affected by the
so-called “second wave” and also have been the countries that most advanced in
vaccination programs, which during the fourth quarter gained traction and transformed
into hope for a global economic recovery.
According to a recent study by the bank Itaú BBA, leading developed economies are
expected to vaccinate between 50% and 60% of their populations in 2Q21. The same
study indicates that emerging economies in Europe and Latin America started their
vaccination campaigns in recent weeks and are advancing at a slower pace due to the
lack of inputs for making the vaccines.
Another important factor in late 2020 was the election of Joe Biden as president of the
United States. Biden’s Democratic party, which gained a majority in both chambers of
the U.S. Congress, campaigned on a robust package of economic and fiscal stimulus to
leverage and accelerate the post-pandemic recovery in growth.
In its most recent report, of January 2021, the International Monetary Fund (IMF) revised
the GDP projections for the main countries of the world for 2020 and 2021. For the United
States, which retracted by 3.4% in 2020 , the Fund expects growth of 5.1% in 2021. Such a
downward movement and then economic growth is not only observed for China, which
is expected to grow by 2.3% in 2020 and 8.1% in 2021. For the Brazil, which fell 4.1% in 2020,
the IMF projects a 3.6% growth in 2021.
In the United States, production in the beef protein industry normalized, with processing
volume of 6.4 million head (USDA) in 4Q20, in line with 4Q19.
In Brazil, the Ministry of Agriculture & Livestock reported processing volume in 4Q20 of 5.3
million head, which is 11% lower than in 4Q19 and 7% lower than in 3Q20. The decline is
explained by the increases of 41% (vs. 4Q19) and 17% (vs. 3Q20) in the cattle price
(CEPEA arroba price for São Paulo), which led the meatpacking industry to reduce its
scale of processing and consequently its utilization rate.
In Argentina, similar to the trend in Brazil, and according to the Beef Promotion Institute
(IPCVA), processing volume in the last quarter of 2020 was 2.5 million head, representing
decreases of 35% in relation to 4Q19 and 32% compared to 3Q20. In 4Q20, the cattle
cost reached US$3.0/Kg, 17% higher than in 4Q19 and 3Q20, reflecting the strong
scenario for exports and the sharp local currency depreciation.
In Uruguay, a different trend was observed than that of peers in South America.
According to the National Meat Institute (Inac), in 4Q20, total processing registered
increases of 14% on the prior-year period (601,000 head in 4Q20 vs. 527,000 head in 4Q19)
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and of 31% compared to 3Q20. The trend indicates the rebuilding of the cattle herd over
recent years and that the supply of finished cattle could increase over the coming years.

MARFRIG
NORTH AMERICA OPERATION
SALES REVENUE & VOLUME
In 4Q20, total sales from the North America Operation came to 516,000 tons (+2.8% from
4Q19), of which 440,000 tons (or 85% of total volume) were sold in the domestic market.
Net revenue from the North America Operation in the last quarter of 2020 was US$2,342
million, in line with the prior-year quarter. In Brazilian real, net revenue in 4Q20 was
R$12,654 million, up 31.3% from 4Q19.
The average sales price in the domestic market was 3.8% lower than in 4Q19, while the
average sales price in the export market was 4.9% higher. Note that the result for 4Q19
was positively impacted by an incident atother player in the sector.

GROSS INCOME & GROSS MARGIN
Gross profit was R$373 million in 4Q20, advancing 8.9% compared to 4Q20. In Brazilian
real, gross profit was R$2,006 million, 42.1% higher than the profit reported in the same
quarter of 2019.
In 4Q20, the average sales price indicator (USDA Comprehensive) stood at
US$215.91/cwt, down 2.2% from 4Q19, while credits from subproducts, such as leather
and other, fell 5.0% to US$ 8.52/cwt.
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The average cattle price reference (USDA KS Steer1) was US$108.39/cwt, down 5.3% from
4Q19, reflecting the high supply of cattle in the country and the stock of animals not
slaughtered during the first half of 2020.
Consequently, gross margin in 4Q20 was 15.9%, 130 bps higher than in the same quarter
last year, mainly explained by the lower cattle price, which offset the lower average sales
price in the domestic market.

Adj. EBITDA & MARGIN
In 4Q20, Adj. EBITDA stood at US$307 million, up 5.9% from 4Q19. Adj. EBITDA margin in
the quarter was 13.1%, expanding 70 bps from 12.4% in 4Q19.
In Brazilian real, Adj. EBITDA was R$1,652 million, growing 38.1% compared to 4Q19.

SOUTH AMERICA OPERATION

SALES REVENUE & VOLUME
In 4Q20, sales volume from South America amounted to 394,000 tons, 4.1% higher than in
the prior-year quarter.
Net revenue from South America Operation was R$5,613 million in 4Q20, representing a
new record and an increase of 22.5% on 4Q19. Performance in the quarter is explained
by: (i) the 23.8% increase in export volume; (ii) the 27.5% higher average price in the
domestic market; and (iii) the 31.1% depreciation in the Brazilian real against the U.S.
dollar (R$5.40 in 4Q20 vs. R$4.12 in 4Q19).
In the fourth quarter, exports accounted for 61% of the operation’s revenue.
Approximately 68% of total export revenue came from shipments to China and Hong
Kong.
1

“USDA KS Steer”: benchmark cattle price in Kansas, United States.
A “hundredweight,” or Cwt, is a weight-measuring unit used in certain commodity contracts. In North America, a hundredweight equals 100
pounds.
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Main Export Destinations
(% of Revenue)
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GROSS INCOME & GROSS MARGIN
In 4Q20, gross income from the South America Operation was R$730 million, advancing
9.8% from 4Q19.
Gross margin in 4Q20 was 13.0%, compared to 14.5% in the prior-year quarter. The
compression of 150 bps is explained by the higher cattle costs, mainly in Brazil (+42%) and
Argentina (+18%), with this factor partially offset by the lower cattle price in Uruguay (25%) and by the initiatives to cut costs and expenses and capture economies of scale
under the operating improvement and efficiency program launched in 2019.
Over the past two years, since 2019, the management of the South America Operation
has been implementing programs to streamline processes, capture operating efficiency
gains and cut costs at plants. The focal points of the Operating Improvements & Efficiency
Program include finding opportunities to capture efficiency gains, among other
initiatives, as follows:
•
•
•
•
•
•
•
•

reviewing the operational footprint;
improving production yield through better practices;
improving the production mix and raw material usage;
reducing packaging cost per tonne;
efficiency gains in electricity consumption;
reducing labor and overtime costs at plants by implementing more efficient
processes;
increasing production of value-added products and certified beef;
improving service quality by implementing Sales Force, an integrated relationship
management system that improves customer service.

The result was the capture of R$ 390.9 million in 2020, which had a direct impact on the
operational performance of Operation South America.
Note that the measures described above are structural and that their gains, under the
rigid discipline of the program of targets set for each year, will perpetuate going forward
regardless of conditions external to the business.

Cattle Price by Region
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Adj. EBITDA & MARGIN
In 4Q20, Adj. EBITDA from the South American Operation was R$484 million, 5.6% higher
than in 4Q19. Adj. EBITDA Margin was 8.6%, representing compression of 140 bps on the
same period last year, due to the reasons described above.

CONSOLIDATED RESULTS
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CONSOLIDATED NET REVENUE
In 4Q20, Marfrig’s consolidated net revenue was R$18,266 million, advancing 28.5% from
4Q19. The increase is explained by the revenue growth of 22.5% at the South America
Operation and 31.3% at the North America Operation and by the Brazilian real
depreciation in the period.
In 4Q20, net revenue in U.S. dollar and in currencies other than the Brazilian real
accounted for 92% of total revenue, which is a key factor arising from the sum of the
natural revenue generated by the North America Operation and by exports from South
America. Meanwhile, only 8% of the Company’s revenue was generated in Brazilian real.

Revenue by Currency (%)

Consumer Markets (% of Consolidated Net Revenue)
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Marfrig’s revenue mix is distributed across the world’s main consumer markets. In 4Q20,
the United States accounted for 62% of consolidated sales, while exports to China
accounted for 14% and Brazil’s domestic market for 9%.

COST OF GOODS SOLD (COGS)
In 4Q20, Marfrig’s cost of goods sold was R$15,530 million, up 27.9% on the prior-year
period, explained by the higher cattle cost in the South America Operation, as explained
above, and by the effects from the weaker Brazilian real on the translation into USD of
the costs of the North American Operation.
SELLING, GENERAL & ADMINISTRATIVE EXPENSES
Selling, general & administrative (SG&A) expenses amounted to R$999 million. SG&A
expenses as a ratio of net revenue (SG&A/NOR) stood at 5.5%, compared to 5.4% in
4Q19.
Selling expenses were R$739 million, or 4.0% of net revenue, down 10 bps on the prioryear quarter. The initiatives to control expenses, such as optimizing logistics and reducing
travel, offset the higher sales volume and stronger U.S. dollar between periods.
General and administrative expenses were R$259 million or 1.4% of net revenue, 10 bps
lower than in 4Q19, mainly due to the initiatives to streamline the corporate structure and
control personnel costs, which offset the weaker Brazilian real.

Adj. EBITDA and Margin
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In 4Q20, Adj. EBITDA was R$2,108 million, representing growth of 30.3% compared to
4Q19. Adj. EBITDA margin stood at 11.5%, expanding 10 bps from 4Q19.
The continued good performance in the quarter is explained by: (i) the higher sales
volume to the domestic market in the North America Operation; (ii) the higher average
price and growth in export volume, especially to China; (iii) the operating efficiency gains
and cost reductions achieved in the South America Operation; and (iv) the sharp
depreciation in the Brazilian real against the U.S. dollar in the South America Operation.
In the quarter, 78% of consolidated Adj. EBITDA was from the North America Operation.

EBITDAAdj & Margin
(R$ million)

11,5%

11,4%

+30,3%

2,108

1,618

1,618

74%
4Q19
Margin EBITDAaj

4,068

North America

1,223

78%

74%

66%

4Q20

4Q19

1Q20

South America

2,196

2,108

79%

78%

3Q20

4T20

86%

2Q20

South America

North America
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FINANCIAL RESULT (R$ million)

Note: the effects from currency translation on liabilities contracted by subsidiaries abroad, whose functional currency
differs from that of the parent company, are recorded under shareholders’ equity.

The net financial result in 4Q20, excluding exchange variation and non-recurring
expenses, came to R$360 million, down 6.2% and 18.8% from 3Q20 and 4Q19,
respectively, which is the Company’s lowest result ever.
Exchange variation in the quarter was positive R$204.3 million, explained by the
difference between end-of-period exchange rates (R$5.20 in 4Q20 vs R$5.64 in 3Q20).
As a result, the net financial result in 4Q20, considering exchange variation, was R$155.6
million.
In U.S. dollar, the amount was approximately US$67 million, which is the lowest since 2016,
reflecting the Corporation’s efforts to reduce financial and interest expenses.
Note that, over recent years, with the implementation of financial discipline strategy, the
Company has reported a significant decline in financial expenses, as shown in the
following chart:
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NET INCOME

NET INCOME (R$ million)
1,469

-45

1,424
-253

Net Result Before Tax

Tax

Net Result

Minority Interest

1,171

Net Result After
Minority Interest

In 4Q20, net income from continuing operations was R$1,171 million.
In 2020, net income was R$3,302 million, which generated an accounting base for the
distribution of dividends:
The Board of Directors proposed to the Annual Shareholders Meeting, to be held on April
8, 2021, the distribution of dividends for fiscal year 2020 in the amount of R$141 million.
The amount corresponds to 50% of net income available for distribution to shareholders
and is equivalent to approximately R$0.20/share.
CAPEX & INVESTMENTS
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In 4Q20, capital expenditures came to R$492 million, approximately 84% of which was
allocated to maintenance and improvements. In maintenance expenses, the highlight
was the investment made in the water treatment and reuse plant in Liberal, Kansas, in
the North America operation.
The remaining balance was allocated to organic growth projects, with the highlights the
technological improvement project at the plant in Liberal, Kansas to streamline
operations and increase flexibility in cuts and consumer-ready products, and the
expansion of the deboning and patty areas at the Várzea Grande Unit. The projects are
aligned with the Company’s strategy to optimize its footprint by maximizing the potential
of its most efficient units by closing less efficient plants.
CASH FLOW (R$ million)

In 4Q20, operating cash flow was R$2.3 billion. Interest expenses amounted to R$370
million, while recurring capex was R$492 million.
As a result, operational free cash flow came to R$1.5 million, 165% more than in the prioryear period.
NET DEBT (in R$ million and US$ million)
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17,140
-1,227

1,88x

-1,462

460

18

52

15,052

71

1,57x

3.039

2.897

1,68x

1,60x

In US$
3Q20 Net Debt

In US$
FX Variation

Free Cash Flow

Minorities
Dividends

Settlement
of Leases

Amort.
Issues Cost

Other

4Q20 - Net Debt

Because a large portion of Marfrig’s debt is denominated in U.S. dollar (debt denominated in USD or currencies other than
the BRL ended the quarter at roughly 96.0% of total debt), the variations discussed in this section are based on the amounts
in U.S. dollar.

Net debt ended 4Q20 at US$2,897 million, down 4.7% from 3Q20.
In the quarter, approximately US$85 million (around R$460 million) was distributed in the
form of dividends to third parties.
Measured in BRL, net debt ended 4Q20 at US$15,052 million, down 12% from 3Q20. In the
quarter, the effect from exchange variation was positive R$1,227 million.
Financial leverage, calculated by the ratio of net debt to proforma Adj. EBITDA LTM (last
12 months), stood at 1.60x in USD, down 0.08x in relation to 3Q20. In BRL, the ratio was
1.57x, or 0.31x lower than the ratio registered in the previous quarter, marking the
Company’s lowest leverage ratio ever in both USD and BRL.
Net Debt / Adj.
EBITDA LTM in USD

Net Debt / Adj.
EBITDA LTM in BRL

Average Cost
(% p.y)

Average Term
(Years)

1,60x

1,57x

5,70%

3,48

Note: the calculation of the leverage ratio for the purpose of complying with the financial covenants of bank and capital market funding
transactions, which establish a limit of 4.75x, includes provisions that allow for excluding exchange-variation effects. Accordingly, the ratio
for such purpose ended 4Q20 at 0.98x (for more information, see Note 18.2 to the financial statements).

DEBT PROFILE
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On December 31, 2020, the Company’s cash position covers its liabilities coming due in
the next 40 months, while its average debt term stood at 3.5 years and its long-term
liabilities corresponded to 75.5% of the total.
The average debt cost ended 4Q20 at 5.70%, representing reductions of 19 bps from
3Q20 and 56 bps from 4Q19.
The downward trend in the Company’s debt cost is a key result of its ongoing liability
management efforts.

Cash Position & Debt Maturity Schedule
(In Million)

Average Debt Cost
(% p.a.)

2,262

1,372

1,264
748

550

993

-56 bps
6.26%

5.70%

234
Cash
& Eq.

2021

2022

2023

2024

2025 2026 a
2029

4Q19

4Q20

LIABILITY MANAGEMENT
On January 14, 2021, as part of its liability management process, the Company
concluded an international issue of US$1.5 billion in bonds with interest of 3.95% per
annum, representing its lowest rate ever obtained. The transaction’s goal was to lengthen
the maturity profile and reduce debt costs. The proceeds were used to repurchase the
2024 Senior Notes with interest of 7.000% p.a. and the 2025 Senior Notes with interest of
6.875% p.a.
US $ 250 million of own cash will be used to fully repurchase the notes mentioned above.
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This enabled the Company to
reduce its interest payments by
US$62 million, which will impact
profit or loss over the next four
years solely
through
liability
management actions.
This translates into cumulative
savings of approximately U$250
million from 2021 to 2024, or
approximately 13% of Marfrig’s
current market capitalization.
Note also that if the 4Q20 result was adjusted using the figures after the liability
management operation, the proforma average debt term would lengthen from 1.95
years to 5.43 years, and the average debt cost would decline by 95 bps to 4.75% p.a.

COVID-19
The health and safety of everyone who works at the Company’s sites, with continuous
monitoring of conditions at units and following to the letter the protocols established by
the World Health Organization and by the local authorities of the countries where it
operates, remains Marfrig’s first priority and focus.
We remain committed to keeping our units operational and to ensuring the supply of
essential products to the majority of consumers.
Marfrig is working resiliently and carefully to perform its essential function, which is
supplying quality beef to everyone. Our priority is to ensure and safeguard the health of
our employees. We are sparing no effort or resource to ensure a healthy and safe
workplace to ensure the continuity of our operations.
Marfrig is one of the world’s leading producers of animal protein of the highest quality
and with the most rigorous standards of safety and sustainability. From the countryside of
Kansas to the inland regions of Uruguay, Chile and Argentina and in many Brazilian cities,
Marfrig now works with one important mission: to feed the world of people who cannot
leave their home and to feed the other world of people who must venture from home to
work, because we know that those who feed the world can never stop.
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UPCOMING EVENTS
Earnings Conference Call

Date: March 9, 2021

Only Q&A Session :
November, 09 (Tuesday)
English: 08h45 (NY)
Portuguese: 08:00h (NY-Time)
Phones:

English: TF +1 844 204 8942 / DI +1 412 717 9627
Password: Marfrig
Live audio webcast with slide presentation.

Replay available for download: www.marfrig.com.br/ri
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Investor Relations
+ 55 (11) 3792-8907
ri@marfrig.com.br
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DISCLAIMER
This material is a presentation of general information about Marfrig Global Foods S.A. and its
consolidated subsidiaries (jointly the “Corporation”) on the date hereof. The information is
presented in summary form and does not purport to be complete.
No representation or warranty, either expressed or implied, is made regarding the accuracy or
scope of the information herein. Neither the Corporation nor any of its affiliated companies,
consultants or representatives undertake any liability for losses or damages arising from any of the
information presented or contained in this presentation. The information contained in this
presentation is up to date as of December 31, 2020, and, unless stated otherwise, is subject to
change without prior notice. Neither the Corporation nor any of its affiliated companies,
consultants or representatives have signed any commitment to update such information after the
date hereof. This presentation should not be construed as a legal, tax or investment
recommendation or any other type of advice.
The data contained herein were obtained from various external sources and the Corporation has
not verified said data through any independent source. Therefore, the Corporation makes no
warranties as to the accuracy or completeness of such data, which involve risks and uncertainties
and are subject to change based on various factors.
This material includes forward-looking statements. Such statements do not constitute historical fact
and reflect the beliefs and expectations of the Corporation’s management. The words
“anticipate,” “hope,” “expect,” “estimate,” “intend,” “project,” “plan,” “predict,” “aim” and
other similar expressions are used to identify such statements.
Although the Corporation believes that the expectations and assumptions reflected by these
forward-looking statements are reasonable and based on the information currently available to
its management, it cannot guarantee results or future events. Such forward-looking statements
should be considered with caution, since actual results may differ materially from those expressed
or implied by such statements. Securities are prohibited from being offered or sold in the United
States unless they are registered or exempt from registration in accordance with the U.S. Securities
Act of 1933, as amended (“Securities Act”). Any future offering of securities must be made
exclusively through an offering memorandum. This document does not constitute an offer,
invitation or solicitation to subscribe or acquire any securities, and no part of this presentation nor
any information or statement contained herein should be used as the basis for or considered in
connection with any contract or commitment of any nature. Any decision to buy securities in any
offering conducted by the Corporation should be based solely on the information contained in
the offering documents, which may be published or distributed opportunely in connection with
any security offering conducted by the Corporation, depending on the case.
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APPENDIX I
Income Statement
(R$ million)

APPENDIX II
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Income Statement and EBITDA Reconciliation* 2
(R$ million)

APPENDIX III
Cash Flow (R$ million)
2

EBITDA reconciliation prepared under CVM Instruction 527
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APPENDIX IV
Consolidated Income Statement by Operation
(R$ ‘000)

25

Earnings Release 4Q20

APPENDIX V
Balance Sheet
(R$ ‘000)
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APPENDIX V
NORTH AMERICA OPERATION
The fourth-largest beef processor and one of the industry’s most efficient companies in the United States, the
Operation has three primary processing plants with capacity of approximately 13,100 head/day, which
corresponds to over 3.7 million head/year, or roughly 14% of U.S. primary processing capacity. Its products
are sold internally through retail, wholesale and food service channels as well as exported to various markets.
National Beef is the leading U.S. exporter of chilled beef, with a focus on the Asian market. The operation
also has annual production capacity of 100,000 tons of beef patties, markets complementary products and
other processed products, has tannery and logistics operations and sells products online directly to
consumers.

SOUTH AMERICA OPERATION
One of the region’s leading beef patty producers, with primary processing capacity of approximately 17,000
head/day, Marfrig is recognized for the quality of its products in both local and international markets. Marfrig
is one of the region’s main exporters and has the largest number (13) of plants in South America authorized
to export to China. In Brazil, Marfrig is the second largest beef processor, with primary processing capacity of
12,100 head/day and the annual production capacity of 77,000 tons of beef patties. With brands renowned
for their quality, such as Bassi and Montana, the Company focuses on the retail and foodservice channels in
the domestic market, with its clients including top restaurants and steakhouses. In Uruguay, it is the industry’s
largest company and stands out for producing and selling organic beef and other niche products (“with
higher value-added”). In Argentina, in addition to having two primary processing plants and being one of
the country’s leading exporters, the Company is the leading producer and seller of beef patties and sausages
and owns two of the region’s most valuable and recognized brands (Paty and Vienissima!). In Chile, Marfrig
is the country’s leading beef importer and has a lamb primary processing plant in the Patagonia region,
which supplies the largest consumer markets abroad.

PRODUCTION
Marfrig’s value-creation strategy is based on three core businesses: beef processing,
further processing and plant-based products.
Beef processing: with total primary processing capacity of approximately 30,000
head/day, the Company has been expanding its footprint in the North American market
and reinforcing its exports to key geographies. The location of its beef protein production
base follows:
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Beef Primary
Processing Units

Country

Effective Processing
Capacity (head/day)

NORTH AMERICA OPERATION
3
13,100
USA
3
13,100
SOUTH AMERICA OPERATION
17
17,000
Brazil
11
12,000
Uruguay
4
3,700
Argentina
2
1,200
TOTAL
20
30,100
Further Processing: also distributed across the Americas, the further processing business is
responsible for producing and developing products such as beef patties, canned beef,
meats with sauces, cold cuts, hot dogs and other products.

Country

Further
Processing Units

NORTH AMERICA OPERATION
USA
SOUTH AMERICA OPERATION
Brazil
Uruguay
Argentina
TOTAL

5
5
7
3
1
3
12

Beef Patty
Production
Capacity
(tons/year)

100,000
100,000
122,000
77,000
6,000
39,000
222,000

Other Further
Processed
Food
Production
Capacity
(tons/year)

104,000
104,000
105,000
66,000
6,000
33,000
209,000

Total Further
Processed Food
Production
Capacity
(tons/year)

204,000
204,000
227,000
143,000
12,000
72,000
431,000

Marfrig also has 10 distribution centers and sales offices in South America, Europe and
Asia.
In Uruguay and Chile, Marfrig also has lamb primary processing lines with capacity of
6,500 head/day.
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