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HIGHLIGHTS OF 1Q22
EARNING RELEASES

FINANCIAL | OPERATIONAL 

R$ 22.3 billion +29.6% vs 1Q21

Consolidated Net Renevue
Dollar: 90% | Real: 7% | Other: 3% 
Revenue by CurrencyR$ 109 million in the 1Q22

R$ 4.2 billion in the accumulated LTM 
1Q22

Consolidated Net Profit

R$ 2.7 billion +60.9% vs 1Q21
Consolidated adjEbitda

Mg. adjEbitda
12.3% +239bps vs 1Q21

Revenue: US$ 3.0 billion
+31% vs 1Q21
adjEbitda Margin: 15.0%
+301bps vs 1Q21

North America Operation

Revenue: R$ 6.5 billion
+41% vs 1Q21
adjEbitda Margin: 6.4%
+175 bps vs 1Q21

South America Operation
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Distribution of R$ 383 million in
dividends, payment occurred in
april 2022.

DividendsInvestment of R$ 2.8 billion during the last
twelve months in strategic projects
focusing on operational improve and
growing.

Capex

R$ 1.2 billion +R$ 1.4 billion vs 1Q21
R$ 1.2 billion +R$ 1.9 billion vs LTM 
1Q22

Operating Cash Flow North America
71%

Revenue by Operation
South America
29%

adjEbitda by Operation
North America
85%

South America
15%

Financial Leverage

Dollar: 1.53x (1Q22) vs 1.69x (1Q21)
Real: 1.36x (1Q22) vs 1.76x (1Q21)

Credit rating increase from BB to
BB+

Upgrade - Rating



OPERATIONS
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OPERATIONAL AND FINANCIAL 
PERFORMANCE – 1Q22

N O R T H  A M E R I C A  O P E R A T I O N

85%
Of the

consolidated

Net Revenue

71%

1Q21

84% 88%

1Q22

508 523
+2.9%

SALES VOLUME
(Thousand tons)

NET REVENUE
(US$ million)

87%

1Q221Q21

88%

2,315

3,023
+30.6%

Exports Domestic Market
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adjEBITDA (US$ million) 
& adjEBITDA Margin (%)

277
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+63.4%

15.0%

12.0%

+3.0 p.p.

Margin EBITDAEBITDAExports Domestic Market

of the
consolidated

EBITDA



MARKET DATA USA

N O R T H  A M E R I C A
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1Q21 4Q21 1Q22

6,403 6,464 6,356
-1.7%

-0.7%

225
281 274

4Q211Q21 1Q22

-2.8%

+21.8%

1Q221Q21 4Q21

1.99 2.16 1.98
-8.3%

-0.5%

113
131 138

1Q21 4Q21 1Q22

+5.4%

+22.5%

Kills
(USDA F.I. Steer/Heifer Kill)

Domestic Price
(USDA Comprehensive Cutout $/cwt)

Cattle Price
(USDA KS Steer $/cwt)

Spread
(Cutout Ratio)

 The strong consumption of beef, mainly in the domestic market, caused the sales price to grow 21.8% compared to 1Q21.
 The Cutout Ratio in 1Q22 was 1.98 (stable vs 1Q21).
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39%

345

38%

62%

1Q21

61%

1Q22

311

+11.0%

60%

40%

1Q21

65%

35%

1Q22

4,573

6,458
+41.2%

Exports Domestic Market Exports Domestic Market

211

411
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1Q21 1Q22

+94.9%

4.6%

6.4%
+1.8 p.p.

Margin EBITDAEBITDA

OPERATIONAL AND FINANCIAL 
PERFORMANCE – 1Q22

S O U T H  A M E R I C A  O P E R A T I O N

SALES VOLUME
(Thousand tons)

NET REVENUE
(R$ million)

adjEBITDA (R$ million) 
& adjEBITDA Margin (%)

15%
Of the

consolidated

Net Revenue

29%
of the

consolidated

EBITDA
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MAIN EXPORT DESTINATIONS
(% of revenue)

SOUTH AMERICA
O P E R A T I O N

64%

18%

9%

6%
3%

39%

22%

16%

12%

11%

European UnionAsia (CH & HK) Middle East North America (USA) Others

68%

11%

11%

8%
2%

4Q211Q21 1Q22



CONSOLIDATED 
RESULTS
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82% 79%

NET REVENUE
(R$ million)

28%

72%30%

70%43%
57%

0
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5.500
6.000
6.500
7.000

88%

1Q21

85%

1Q22

2,749

1,708

+60.9%

South America North America

17,236

71%

27%

73%

1Q21

29%

1Q22

22,341
+29.6%

South America North America

NET REVENUE & adjEBITDA – 1Q22
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adjEBITDA & adjEBITDA Margin (in %)

9.9%

12.3%
+2.4 p.p.

Margin Ebitda

Dollar: 90% | Real: 7% | Other: 3% Revenue by currency



FINANCIAL RESULTS – 1Q22
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-277

440 491 526408 321

696

-62

1Q21

1,141

2Q21

138

3Q21

1,222

4Q21

346 44
578

1,632

1Q22

Provisioned Net Interest
Other Financial Income and Expenses

R$ Million 1Q21 2Q21 3Q21 4Q21 1Q22 Δ 1Q21

Provisioned Net Interest (408) (321) (440) (491) (526) (118)

Other Revenues & Expenses 62 277 (138) (1,141) (696) (758)

Recurring Financial Result (346) (44) (578) (1,632) (1.222) (1.019)

FX Variation (387) 96 (696) (122) 166 553

Net Financial Result (733) 52 (1,274) (1,754) (1.056) (323)

 Negative effect of R$ 795 million from Mark to Market of the passive investment of BRF shares in the 1Q22.
 Increase in net provisioned interest impacted by the increase in the basis interest rate

In R$ million



NET PROFIT (R$ million)

1º QUARTER

ACCUMULATED LTM 1Q22

492

109

763

384

Net Results 
Before Tax

Minority InterestTax Net Result Total Net Result

1,255

Total Net ResultNet Results 
Before Tax

Tax

3,017

Net Result

2,461

Minority Interest

9,649

6,632

4,171
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CASH FLOW (R$ million)

1º QUARTER

ACCUMULATED LTM 1Q22

-187

-462

CapexOFC

-418

-512

Interest FCF 1Q22

1,205

-880

-1,737 5,905

OFC FCF LTM 1Q22Interest

-594
-2,218

Capex

10,454

-2,812
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PlantPlus
Capitalization –
Sol Cousine

PlantPlus
Capitalization – Sol 
Cousine & Hilary’s



Net Deb & 
Leverage Evolution (R$ million)
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• Total debt in USD: 72%

21.926
21.168

1.807

FX VariationNet Debt 4Q21 FX Variation Dividends

-3.266
357187 77

Buyback program

80

Amort. And 
Issues Cost

Follow On BRF Net Debt 1Q22

In US$

3.929

1,45x

1,51x

In US$

4.468

1,53x

1,36x



DEBT PROFILE

900

541

60
208

2023Cash 
& Eq.

202720262022 2024 2025 2028 to 
2032

2,357

1,681

1,199

2,235
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CASH POSITION AND DEBT SCHEDULE
(In US$ million)

• Revolving Credit Facility – National Beef: US$ 900 million

GROSS DEBT BREAKDOWN

Short Term

BRL 27.9% -
12.45% p.y

USD 72.1% -
4.72% p.y

78%
Long Term

ARC

40%Bonds
46%

Revolving
2%

11%

Commercial Bank

• Average Debt Maturity: 4.32 years



OUR BRAND IS 
BLUE

OUR DREAM IS 
GREEN!
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2,227 farms were reincluded from the beginning of 2021 to the end of 1Q22, which represent
approximately 20% of the active suppliers, totaling 771,991 animals. These are suppliers that
resumed operations in accordance with our commitments, demonstrating the strong commitment
to the principle of inclusion, a premise of the Marfrig Verde+ Program

After a partnership established with MAPBIOMAS, we started the phase of incorporation of map
bases to expand the company's geomonitoring layers.

100% of direct suppliers monitored by satellite.
In 1Q22, 67% of indirect suppliers were identified in the Amazon and 70% in the Cerrado.

Highlights 1Q22
Marfrig had its emission reduction targets in scopes 1, 2 and 3 approved in the SBTi (Science Based Targets
initiative). It is the only company in the beef industry in the Americas to commit to limiting global temperature
rise to 1.5°.

Marfrig, for the 2nd consecutive year, is part of the ISE B3 portfolio, according to a preview of the portfolio.



Disclaimer
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This material is a presentation of general information about Marfrig Global
Foods S.A. and its consolidated subsidiaries (jointly the “Corporation”) on
the date hereof. The information is presented in summary form and does not
purport to be complete.

No representation or warranty, either expressed or implied, is made
regarding the accuracy or scope of the information herein. Neither the
Corporation nor any of its affiliated companies, consultants or
representatives undertake any liability for losses or damages arising from any
of the information presented or contained in this presentation. The
information contained in this presentation is up to date as of December 31,
2021, and, unless stated otherwise, is subject to change without prior notice.
Neither the Corporation nor any of its affiliated companies, consultants or
representatives have signed any commitment to update such information
after the date hereof. This presentation should not be construed as a legal,
tax or investment recommendation or any other type of advice.

The data contained herein were obtained from various external sources and
the Corporation has not verified said data through any independent source.
Therefore, the Corporation makes no warranties as to the accuracy or
completeness of such data, which involve risks and uncertainties and are
subject to change based on various factors.

This presentation includes forward-looking statements. Such statements do not
constitute historical fact and reflect the beliefs and expectations of the
Corporation’s management. The words “anticipate,” “hope,” “expect,” “estimate,”
“intend,” “project,” “plan,” “predict,” “aim” and other similar expressions are used
to identify such statements

Although the Corporation believes that the expectations and assumptions reflected
by these forward-looking statements are reasonable and based on the information
currently available to its management, it cannot guarantee results or future events.
Such forward-looking statements should be considered with caution, since actual
results may differ materially from those expressed or implied by such statements.
Securities are prohibited from being offered or sold in the United States unless they
are registered or exempt from registration in accordance with the U.S. Securities
Act of 1933, as amended (“Securities Act”).Any future offering of securities must be
made exclusively through an offering memorandum. This presentation does not
constitute an offer, invitation or solicitation to subscribe or acquire any securities,
and no part of this presentation nor any information or statement contained herein
should be used as the basis for or considered in connection with any contract or
commitment of any nature. Any decision to buy securities in any offering conducted
by the Corporation should be based solely on the information contained in the
offering documents, which may be published or distributed opportunely in
connection with any security offering conducted by the Corporation, depending on
the case.
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IR Director: Eduardo Pirani Puzziello
IR Manager: Stephan Antonio Szolimowski
IR Analyst: Vinicius Ferreira Saldanha Silva

CONTACT

ri@marfrig.com.br
(11) 3972-8600
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