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Disclaimer imc

INTERNATIONAL MEAL COMPANY

The material that follows is a presentation of general background information about International Meal Company Alimentacao S.A. (“IMC”
or the “Company”) as of the date of the presentation. It is information in summary form and does not purport to be complete nor are they
intended to be construed or interpreted as advice to potential investors. No representation or warranty, express or implied, is made
concerning, and no reliance should be placed on, the accuracy, fairness, or completeness of this information

This presentation may contain certain forward-looking statements and information relating to the Company that reflect the current views
of the Company and its management with respect to its business, markets trends and future events. Forward looking statements include,
without limitation, any statement that may predict, forecast, indicate or imply future results, performance or achievements, and may
contain words like “believe”, “anticipate”, “expect’, “envisages”, “will likely result”, or any other words or phrases of similar meaning,
which speak only as of the date the statement was made. Such statements by their nature address matters that are, to different degrees,
uncertain, such as statements about the potential impacts of the COVID-19 pandemic on our business operations, financial results and
financial position and on the world economy, and are subject to a number of risks, uncertainties and assumptions. We caution you that a
number of important factors could cause actual results to differ materially from the plans, objectives, expectations and intentions
expressed in this presentation. Unless if otherwise expressly indicated herein, such forward-looking statements shall not be construed as
guidance or projection under current legislation, but only as mere trends that, of course, involve uncertainties and risks. The Company is
under no obligation to update such written statements if conditions change or that unexpected occurrences happen to affect the
statement afterwards. Neither the Company nor any of its affiliates, directors, officers, agents or employees shall be liable before any
third party (including investors) for any investment or business decision made or action taken in reliance on the information and
statements contained in this presentation or for any consequential, special or similar damages.

This presentation does not constitute an offer, or invitation, or solicitation of an offer, to subscribe for or purchase any securities. Neither
this presentation nor anything contained herein shall form the basis of any contract or commitment whatsoever.

The market and competitive position data, including market forecasts, used throughout this presentation was obtained from internal
surveys, market research, publicly available information and industry publications. Although we have no reason to believe that any of this
information or these reports are inaccurate in any material respect, we have not independently verified the competitive position, market
share, market size, market growth or other data provided by third parties or by industry or other publications.

This presentation and its contents are proprietary information and may not be reproduced or otherwise disseminated in whole or in part
without the Company’s prior written consent. Please, for any investment decision, read the risk factor section in the Company’s
“Formulario de Referéncia”, available at CVM (Comissao de Valores Mobiliarios) and our IR websites.
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IMC at-a-Glance imc

INTERNATIONAL MEAL COMPANY

Leading Company in the food service business, with presence in Brazil, the USA, Colombia and
Panama

Geographic Footprint Main Brands
(as of June 30, 2020) (as of June 30, 2020)

® Brazil 425173)
» Largest world’s pizza
% USA - o./‘ @ @ B (1) restaurant chain®

a Colombia 25 9 % @ 93 (39) « Largest world’s chicken
7

fast food chain

Pioneer roadside

o &

@

25

ASSADg restaurant
j_ﬁ;} « Jimmy Buffett's
9/ % 22 Caribbean-inspired
. e ol restaurant
Net Revenues Adjusted EBITDA® LANDSHARK.
2019A 2019A
( ) ( ) G 1‘9 » Several brands in 4
. 36 (airports)® countries
24% Roads Airports L .
@ 100/2 Air Business e_/‘ P @ % 13 (catering)  ° Cate'rlng in Colombia and
3% Malls : Brazil
28% 2% Pizza Hut + KFC
60% - @ * Several traditional and
Others® _ 72 .
/ G @ premium brands
M Brazi M us M Caribbean Core Businesses

Notes: (1) (x) denotes own points of sale; (2) Considers Pizza Hut and KFC November and December, 2019 EBITDA; Does not consider IFRS-16 effect (3) In terms of units; (4) Considers Viena,
Batata Inglesa, Olive Garden, J&C Delicias, Carls Jr. and others inside airports; (5) Considers Viena, Batata Inglesa, Olive Garden, J&C Delicias, Carls Jr. and others outside airports 4




Financial Highlights®

492 stores

as of June 30t, 2020

R$1.6bN Net Revenues

+4.9% 2019A vs. 2018A

| —

iImc

INTERNATIONAL MEAL COMPANY

1.9% sss

2019Avs. 2018A

62% Operational Cash

Flow Conversion®
in 2019A

R$150mm Adj. EBITDA®)
9.4% EBITDA margin .

R$270mMm Net Debt

1.8x Net Debt / 2019A Adj. EBITDA

Notes: (1) Does not consider IFRS-16 effect; (2) Before special items (expenditure on incorporating MultiQSR, closing stores, stock option and M&A) and pre opening expenses; (3) Operational

Cash Flow / Adjusted EBITDA
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INTERNATIONAL MEAL COMPANY

. : L=
@) Pizza Hut Overview P

The world's largest pizza chain in terms of locations, present in over 130 countries with almost
15,000 restaurants and kiosks

. . Pizza Hut’s Same KFC + Pizza Hut Financial
th
2 ofzeographic Footprint (June 30", 2020) Store Sales - SSS (%) Highlights®

' 4. 806

7,0%
4.7% R$ 36mm RS Smm
EBITDA

l . (Noyitoseile;ow) 13.2% margin
2019 Jan-Feb/20 ' ' (Nov. + Dec. 2019)

5y

A

)

fo
fe
2

21 p23ﬁt 34
States + FD 1zza Hu Own Stores
Stores

Note: (1) Does not consider IFRS-16 effect; (2) Does not consider administrative expenses 6
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©) KFC Overview

KFC is the world’s largest chicken fast food chain and the world’s second largest restaurant

chain
. . KFC’s Same Store KFC + Pizza Hut Financial
th
Geographic Footprint (June 30", 2020) Sales - SSS (%) Highlights®
\ 18,9%
( : 13,8% R$ 36mm R$ 5mm

l . Net Sales 13 gs‘TDA _
(Nov. + Dec. 2019) .70 margin

(Nov. + Dec. 2019)

2019 Jan-Feb/20

KFC Overview

. 4
W0ssg
FRANGO
ENPANADO-w A MAD
APREPARADOY
Y

9 93 39

States + FD KFC Stores Own Stores

Note: (1) Does not consider IFRS-16 effect; (2) Does not consider administrative expenses
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©) Frango Assado Overview

wpg.

Pioneer and well recognized roadside restaurant brand with a multiservice plaza: gas station,
restaurant, snack bar, bakery and mini-market

Geographic Footprint (June 30th, 2020) Financial Highlights®
Net Revenue (R$mm) EBITDA (R$mm) and Margin® (%)
CAGR: 4.9%
13.6% 14.0%
)
2017 2018 2019 2017 2018 2019
[}
° ([ J
0. [}
:o °
o0 o .. PY o
[ X N .0.
0. °

® Frango Assado Stores
® Gas Station
® Frango Assado + Gas Station

5 25 180

Frango Frango Assado

States Assado Stores + Gas Stations

Notes: (1) Does not consider IFRS-16 effect; (2) Does not consider administrative expenses; (3) IMC has 25 Frango Assado stores, which 18 are integrated with gas stations; In addition of 25
Frango Assado stores, IMC operates 1 gas station that is not integrated with the restaurant 8
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O Margaritaville Overview

Caribbean style restaurant founded by Jimmy Buffett

Geographic Footprint (June 30t, 2020) Operations Highlights

Brand Awareness

= Margaritaville has a strong brand, with
75% of recognition in US

= Positive association with Jimmy Buffet
and highly engaged “fins up” club with
24M fans

= - ’}« = Landshark: Top-selling beer brand
|
° ° ) Significant Elements
PS ° > 4 = Unigue tropical décor and laid-back
lifestyle
— = “Feet in the sand, drink in your hand” and
i - “it's 5 o’clock somewhere” ‘
A P S R Wide Demographic ;
£~ o (f" e o = Attractiveness increased by customers &=
' highly engaged on digital platforms i
~ LU eendslptos
~ Financial Highlights®
Opened in 3Q20
1 LS Bayside Net Revenue (R$mm) EBITDA (R$mm) and Margin® (%)
—\-C,-AGR: 10.6%
15 4 3 //5 450
2 368 439 0.6%% mmmn 10.3% g 10.2%
Margaritaville Landshark Other Venues to be 45 46
Venues Venues Venues Opened® -" 35
mmm N N

2017 2018 2019 2017 2018 2019

Notes: (1) 2 Land Shark venues to be opened in 2020 and 1 in 2021; 2 Margaritaville to be opened in 2022; (2) Considers all US businesses as Margaritaville businesses; Does not consider IFRS-
16 effect; (3) Does not consider administrative expenses




©) Airport Businesses Overview Imc

INTERNATIONAL MEAL COMPANY

Presence in the main airports in Brazil, Panama, Colombia and the USA through airport retail
and flight catering concessions

Airport’s Geographic Footprint (June 30t", 2020) Airports and Caribbean’s Financial Highlights®

. . Net Revenue (R$mm) EBITDA (R$mm) and Margin® (%)

425 431 395 :
16.6% g 15-7C pm 18.7%
70 85 74
mu BN e

2017 2018 2019 2017 2018 2019

US Airports (1):
Miami

Panama Airports (1):
Tocumén + Ongoing Expansion
Colombia Airports (8):
Barranquilla, Cartagena, Rionegro,
Medellin, Bucaramanga, Bogota,
Pereira and Cali

Brazil Airports (6):

Guarulhos (SP), Confins (MG),
Congonhas (SP), Salgado Filho

(RS), Juscelino Kubitscheck (DF) =
v and Viracopos (SP) / -
, Restaurants in RA Catering
Countries )
Airports Venues

Notes: (1) Brazilian air businesses + Caribbean business numbers (Includes 12 J&C stores and 8 Carls Jr. stores); Does not consider IFRS-16 effect; (2) Does not consider administrative
expenses

10
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IMC Strategic Pillars imc

INTERNATIONAL MEAL COMPANY

Strong Sector Fundamentals
The Brazilian external dinner market has plenty of room for growth

Solid Portfolio With Well Positioned Brands in the Market
1» Portfolio composed of leading brands in their respective segments

Clear Growth Avenues
‘ Paved way for IMC’s core brands

Execution Capability
Monthly new stores opening record and mapping of all potential new restaurants

Efficiency and Technology
Centralized and scalable production and apps development

Strong Cash Generation in USD
~61% of adjusted EBITDA in international operations (US + Panama)

Seasoned Management Team and Board of Directors
Experienced management team, supported by strong shareholders

Focus on Growth Businesses
IMC has been divesting from non-profitable businesses and focusing on businesses with attractive returns

12



Strong Sector Fundamentals

)
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INTERNATIONAL MEAL COMPANY

The Brazilian external dinner market has plenty of room for growth

Underpenetrated market

Consumption with Full-Service and Limited-Service
Restaurants (% over GDP)®)

4,3%

I I 33% 32% 3,0% 30%.29%
6 ®

3,5%

“ @ () e e ®

Foodservice penetration: Did you have a meal
outside of home yesterday?®@

(%)
0,

83% 7%

@

65% gooy 59%

N
g

¢)
'IIEW [

52% 50% 49% 479% 47%

1l
e+

42%

= (+)

)

(%)

Fragmented

Brazil has one of the most fragmented
foodservice industries in the world®

‘\ﬂ 63% 37%
s 59% 41%

54% 46%

50% 50%

4 1%

CCOAY#

'\

44% 56%

44% 56%

44% 56%
34% 66%

31% 69%

m Chained foodservice  mIndependent foodservice

Up to 20-30% of independent outlets could close permanently |
if shutdowns endure for two months or more(® |

Fonte: (1) Euromonitor International Limited, Consumer Foodservice 2020, RSP value sales of the foodservice industry, in US$, fixed exchange rates at 2019 prices, in current terms; (2) CREST Brasil GS&NPD — year 2018




Solid Portfolio With Well Positioned Brands T/n;?

In the Market

Brands that reach different population income levels @ @ @ fmh?
B/C B

A/B A/B

Valuable brands in their respective R

74% brand
Segments Top 3 valuable Top 7 valuable Top of mind awaroeness in
brands globally brand globally for travelers USA

Leading brands in their respective @ @ @
#1 #2 #2

segments (# of stores)

CAPEX made Royalties —_ o—

@

¥

franchisees %
INTERN.

' —
R Y
Large addressable market served by a broad Ro\- = A

portfolio of brands (diversified store models) Food Court Delivery/ _
(Shopping Malls) Carry-out Free Standing

Franchise model with attractive returns by the T;|"‘|' % of sales imc

14



Clear Growth Avenues

Follow-on focused on growth

iImc

INTERNATIONAL MEAL COMPANY

On July, we issued of 90.4 million shares in an offer of approximately R$ 384 million, in which

we added R$ 372 million to IMC's balance sheet

Use of Proceeds

50% Stores’ expansion @ % @
30% franchisees acquisition @ %

20% working capital

Opportunities Brands

@ @ O

Relevant in
Valuable brands the road

segment in
glOba”y Brazil

Top 3 Top 7

~1,100 gas Chicken Fast Top 2 with
stations only in Food still  ~1% market
SP statet! incipient share!

Fragmented Market
in Brazil

Brands with solid pre-
covid performance +8.9% +13.8% +4.7%
(SSS Jan-Feb)

Pandemic Opportunities

* Reduction in the number of competitors

+ Availability of well located real estate

15
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3 Clear Growth Avenues imc

Clear growth avenues for IMC with KFC Brand

Relevant potential of expansion

@

Chicken is the main protein consumed in KFC with incipient presence in Brazil
Latin America Largest gap among KFC and McDonald’s stores
More than 50% of the protein consumed in between LatAm countries
Brazil is chicken® As of Dec-2019
1.023
Chicken fast food market still unexplored
in Brazil
230 fast food restaurants with a menu focused 4183g7
on chicken, 28% of which are KFC restaurants 231
(Oct-2019)®@ 84 73 84 95 79 143 138
19 28 31
— [ - I o /|
Argentina . Brazil Chile  Colombia Ecuador Mexico Peru
mKFC mMCD

Sources: OECD, Geofusion, McDonalds, KFC and IMC information
Notes: (1) OECD; (2) Geofusion 16




3 Clear Growth Avenues IMc

PI Zza Hut INTERNATIONAL MEAL COMPANY

Clear growth avenues for IMC with Pizza Hut brand

Relevant potential of expansion

Pizza Hut @

Pizza market is bigger than the

hamburger market in Brazil

2019 pizza market was R$16.4bn vs. R$13.8bn

hamburger market® Three main pizzerias chains in Brazil
with less than 3% of the market®
Pizza hut is in second place®

Pizza Hut with 1% market share
among more than 21 thousand
pizzerias in Brazil®

Sources: Euromonitor and Geofusion
Notes: (1) International Meal Company, according to information from Euromonitor International Limited, Consumer Foodservice 2020, foodservice value sales RSP, US$, fixed 2019 exchange rate, constant prices; (2) Geofusion 17




3 Clear Growth Avenues
Frango Assado

Clear growth avenues for IMC within its core brands

i

Frango Assado

FRANGO"

ASS
bonéo

Solid same-stores sales

performance in a challenging

macro environment
Frango Assado reported positive quarterly
SSS since 1Q17M

Huge and fragmented existing

market
Currently there are 1,100 road restaurants
only in Sdo Paulo state

Search for high ROIC brownfield

opportunities
Main focus in the Brazilian Southeastern
region 4 — 5 years of payback

Note: (1) Except for 2Q18 due truckers strike effect and 1Q20 due Covid-19

(®)

(©)

LI

iImc

INTERNATIONAL MEAL COMPANY

Margaritaville &

* LANDSHARK.

Strong cash flow generation
>80% of EBITDA is converted in cash

Expansion supported by
property owner is generating

high ROIC
IMC contributes with 50% of the Capex and
charge 3-4% management fee over sales

Expansion in iconic locations in
the U.S.

18




Execution Capability
KFC and Pizza Hut Expansion Case Study

O  imc

INTERNATIONAL MEAL COMPANY

New stores opening record in a short time, with 20 Pizza Hut units and 15 KFC units opened in

December/2019

B Pizza Hut+ KFC
B Pizza Hut

+41 new Pizza Hut
+27 new KFC restaurants in 2019

restaurants in 2019 N
f 184 225
. |
2018 KFC 2019 KFC 2018 Pizza 2019 Pizza
Stores Stores Hut Stores Hut Stores

Solid Expertise in Opening New Stores

Shopping Palladium Curitiba Shopping Bourbon Wallig
(3 stores in Curitiba) (1st Store in Porto Alegre)

4 )
Shopping Patio Ciané
Road (1st store in Sorocaba)

Delco Vila Nova Conceicédo Juazeiro do Norte

19




Execution Capability o /ﬁl'lf\c

Mapped Potential New Restaurants

IMC has mapped all potential new restaurants in Brazil

Mapped Potential New Restaurants Strategy

g

A5y
| 5.6K cities with population /\\
“« /4 above 30k -
. [MALL] —0—
‘ Different type of locations: PO
y . . T pm 0| O
4 shopping malls, strip malls, gas T 10 | = =
o station, hypermarkets and street
f stores |
‘ y o =
7 & p
Lﬁ 600 Shoppings
Influence Areas
Influence areas
i
9 PR | — N\ @ %
- N Eas !

5 min delivery
Malls

)
Hyper/Strip
Malls IMC has mapped the next best 1,000*
potential stores for KFC and Pizza Hut

Cities

Source: Geofusion

Note: (*)This is a mere study on the potential of opening stores in certain regions of the country, which should not be interpreted as an estimate of the company for opening stores or a projection or guidance. The company
currently does not disclose any projections or guidance

20
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Efficiency and Technology imc

Central Kitchen Overview

Strong potential for margin expansion with the implementation of Central Kitchen for the
restaurant chains

T

— ~~
- ~
e N
g

More modern and improved kitchen

 Located in Louveira/ SP, 60 km
from Sao Paulo

*  67% fewer employees
« 2.3x higher production capacity

Operational since December/2019
* New kitchen started in December

 Old Viena kitchen closed in
December

Gradual implementation in
restaurants with strong synergies

« Beginning in January 2020
» High cost savings due to synergies

A A

21
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Efficiency and Technology imc

Central Kitchen Main Products

Centralized and scalable production of a wide variety of products for IMC businesses

Tomato Sauce Cheese bread
Olive
t.'gé%i"" VIENA e, ¥ VIENA
awm nssagg,
Coxinha Production Deep-frozen
Line Products
Hg%io VIENA 8 VIENA
nssm 955%
Deep-frozen Baked Semolina Bread

Semolina Bread

S k.

ASSADQ, ASSADQ

22
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Efficiency and Technology imc

In-Store Technology

Technology helping to regenerate central kitchen’s production at the store level

Rational Combi-Steam Oven —
Digital and Small

Central Kitchen
production regeneration

Ramalhos Oven — Substitutes a
whole bakery

Ultra-frozen Semolina
Bread Baking

23
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Efficiency and Technology imc

Central Kitchen Opportunities

Gradual implementation of Central Kitchen in the restaurant chains, capturing important

synergies
'+ Initial implementation in Brazilian . Implementation of Central Kitchen ‘
IMC operation: Viena and Frango | in own stores and franchise stores:
Assado Pizza Hut

VIENA  aivco

Ass
» Pizza doughs production with
strong cost reduction for Pizza Hut

. : : stores
« Initial food retail production:

“Biscoito de Polvilho”
* Food retail production: Semolina
bread

'~
~.
~.
S

24




Efficiency and Digital Imc

Ap p S INTERNATIONAL MEAL COMPANY
Own app being updated at Pizza Hut and developed at KFC and Frango Assado

Existing app being update using
YUM! Brands’ platform

Onde voceé quer a sua pizza?

Own App should be launched
soon, also backed by YUM!
Brands’ platform

USAR MINHA LOCALIZAGCAD

) informe o CEP
03416-050 BUSCAR
w -" ¢ . "

Own app focused on bus drivers
with a CRM functionality

25
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E Strong Cash Generation in USD Imc

INTERNATIONAL MEAL COMPANY

FX Impact (Theoretical Exercise)®2)

Adjusted EBITDA® 2019

Adjusted EBITDA®

Adjusted EBITDA®) 2019 with US$ at With +/- 5% annualizing® Pizza Hut + KFC
2019 R$5.40 change in US$ Operations and US$ at R$5.40
+ R$ 29mm (+19.3%) ' C?:QQE% |+T/-D ?:/0 203

179
150

45
46
59
2019 2019 2019
EBITDA Margin: 9.4% EBITDA Margin: 9.8% EBITDA Margin: 10.1%

® Brazi @ usAa @ Caribbean

Notes: (1) Colombian Peso updated to: R$ 0,001435 = COP 1; (2) Does not consider IFRS-16 effect; (3) Adjusted EBITDA excluding special items (impairment due to closures and stock option
program) and pre-opening expenses; (4) Annualized by multiplying by six the two months (Nov + Dec / 19) of Pizza Hut and KFC operation 26




Seasoned Management Team and Board of

Directors

Imc

INTERNATIONAL MEAL COMPANY

Experienced management team supported by strong shareholders

Board of Directors

Flavio Benicio Jansen Ferreira
Chairman of the Board

locaweb Submariyo

Marcel Fleischmann
Independent Member

Rodrigo Neiva Furtado
Independent Member

!!|; i1 ety il

o

»

José Agote
¢ 3 Member
Advent Infernational — JMC
LM dasa
!

Joseph B. Call
Member

Charles Pimentel Martins
Member

N

BELL

Member

Management Team

Newton Maia i

= CEO IMC INC
Sal 0 m ao AI V es INTERNATIONAL MEAL COMPANY
Sergio Head of R/A caTeriNGg
Cardona Caribe Airport Restaurants
David
Crabtree Head of US

Jerdnimo de

Head of KFC and
Olive Garden

Souza

Fabiano Head of Frango

Strelow Assado and Pizza Hut

Andrea Head of RA Catering, RAommme~
Piccinato Viena and Batata Inglesa

Lincoln Pimentel Martins

bz
ORZ
BELL. Educagdo

Shareholders Structure

@ Martins Others and
Family Treasury
22.8% 8.8% 1.4% 67.0%

T =
INTERNATIONAL MEAL COMPANY

27




E] simpiification of IMC imc

IMC has been simplifying its portfolio in recent years, selling unprofitable brands and focusing
on businesses with attractive returns

- Discontinued brands and countries since 2016 _>

2016 2017 2019
(\‘%" @ RED LOBSTER
Mexico Puerto Rico

Dominican up In Brazil

Republic

In the past 4 years, IMC has left 3 countries and sold/discontinued at least 4 brands,
simplifying its portfolio and focusing on brands with attractive returns

28
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E Simplification of IMC Imc

INTERNATIONAL MEAL COMPANY

IMC has a wide variety of brands that complement its portfolio in more specific segments such
as shopping malls and airports

Other Businesses Highlights Brands Overview

= IMC has a diversified portfolio, operating restaurants inside and
outside shopping malls and airports

[]
98}
c
=%
0]
—
2]
—

=
D
=
D
2]
—
Q
c
-
Q
>
=4

= |IMC’s other businesses are present in Brazil, Colombia and ViENA @
Panama J

.J # Restaurants

.,

Note: (1) Considering two restaurants in airports 29
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IMC SSS - Performance in the last months T/mT

INTERNATIONAL MEAL COMPANY

(April to 1st Fortnight of August)

Recovery of Same Store Sales in our main brands in recent months

(15.1%)

(31.9%
(42.7%)

(53.7%)
(59.7%)

(7.7%)

(35.6%

(48.3%)
(56.0%)

(67.1%)

April May June July 1st April May June July 1st
Fortnight Fortnight
August August
' (44.1%) (34.7%)
. 45.19
(53.3%) o) (45.1%)
(31.9%)
38.5%) (38.6%
(43.5%) (38.5%) (38.5%) 45 10) (96.39
April May June July Forjcrsﬁ ht April May June July 1st
A gst Fortnight
ugu August

Pro Forma: Management information that includes the Pizza Hut and KFC operations that were not present in 2019. Includes only stores that were open in the period.

SSS Pizza Hut and KFC Stores = Own store revenue + 6% of franchised rovalties revenue

31



IMC SSS - Performance in the last months T/mT
(2Q20 to 1st Fortnight of August)

Exchange rate contributing positively to the same store sales indicator in Brazilian Reais (R$)

Same Store Sales in Constant Currency Same Store Sales in R$

1st Fortnight 1st Fortnight
Constant Currency 2Q20| July August R$ 2Q20| July August
Frango Assado (52.1%)| (31.9%) (15.1%) Frango Assado (52.1%)| (31.9%) (15.1%)
Airports (91.7%)| (83.3%) (78.6%) Airports (91.7%)| (83.3%) (78.6%)
PH, KFC and Others (59.8%)| (47.7%) (43.0%) PH, KFC and Others (59.8%)| (47.7%) (43.0%)
Pizza Hut (40.2%)| (42.1%)  (31.9%) Pizza Hut (40.2%)| (42.1%)  (31.9%)
KFC (58.6%)| (35.6%) (7.7%) KFC (58.6%)| (35.6%) (7.7%)
Brazil Pro Forma (59.8%)| (43.2%) (33.4%) Brazil Pro Forma (59.8%)( (43.2%) (33.4%)
USA (61.9%)| (45.1%) (34.7%) USA (47.8%) (23.2%) (12.8%)
Caribbean (94.5%)[ (90.7%) (85.2%) Caribbean (92.9%)| (86.6%) (80.7%)
IMC Pro Forma (66.7% (46.6%) (37.2%) IMC Pro Forma (63.0%) (39.6%) (28.0%)
32

Pro Forma: Management information that includes the Pizza Hut and KFC operations that were not present in 2019. Include only stores that were open in the period.
Same Pizza Hut and KFC Stores = Own store revenue + 6% of franchisees rovalties revenue



Update on Covid-19

Adopted measures related to Covid-19 impacts(®

Delivery

Delivery channel kept high level
of sales

= 24th week! multiplied by 2.6x vs the 1st
week of March

= +291% in KFC

= +84% in Pizza Hut

= +121% Other Brands*

124th Week (9th to 15th August)

*Viena, Olive Garden, Batata Inglesa and Frango Assado

+159%

————————

x x x x x x x x ¥ x x| x

L 2 g £ L L L O O O DI D

Other Brands OKFC ®PizzaHut t-------

Note: (1) As of June 30, 2020

Continuous focus on
mitigating expense

Team reduction
Active IMC employees )
(Dec-19 base) J

9%6% 96%
\\:\
DD

47%  S0%

100%

31idec
31/jan
28/feb
31/mar
30/apr
31/may
30fjun
3ful

Simplification of IMC’s structure

35 stores permanently closed
(20 in malls, 12 in airports, 1 catering and
2 in the Caribbean)

iImc

INTERNATIONAL MEAL COMPANY

Update on the Strategy to Resume
Businesses Operations

August, 17 2020

Frango Assado
25 stores opened

@ KFC + PH + Others
346 stores opened

(133 owned)
+1 PH and +1 KFC new store

Margaritaville

23 stores opened
+1 new store

Airports Brazil
7 stores opened and 5
caterings operating

33




Positive Perspectives for IMC’s Businesses

After Covid-19

A

iImc

INTERNATIONAL MEAL COMPANY

Restaurants market has shown fast recovery in countries where economic activity has been

resuming from Covid-19 lockdowns

The restaurant industry of several countries across the globe has already shown sights of recovery
from the Covid-19 impact, with an increase in the YoY® Opentable seated diners since April

YoY® OpenTable seated diners by Country
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Positive Perspectives for IMC’s Businesses T/mAT
After Covid-19

Airlines traffic in China had significant recovery and the number of regular flights in the country
Is already at -21.2% when compared to 2019

After a strong drop in the number of flights in China at the beginning of 2020, the airlines industry in
the country has shown strong recovery in the YoY® number of regular flights in the country

YoY® number of regular flights in China
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