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About Odontoprev




About Odontoprev

Odontoprey, listed in Sao Paulo since 2006, is the leading dental
benefits provider in Latin America, with more than 7 million
members. The company is a member of the Novo Mercado at B3, a
constituent of the FTSE4Good Index and one of 9 brazilian
companies included in the Bloomberg 2021 Gender -Equality Index
(GEI).



Odontoprev’s unigue opportunity o

Largest dental benefits company in Latin America, over 7 million clients;

Asset-light business model, with proprietary dental IT platform and exclusive
distribution channels;

Zero debt, negative working capital needs, low capex requirements, quarterly
dividends, high payout practice;

Chairman # CEO since 1998, professional management team since foundation,
1 share =1 vote, 100% tag-along rights.



Net revenues, adjusted EBITDA and net income evolution since IPO O
2006 to OCT19-SEP20 CAGR

Net revenues Adjusted EBITDA Net income

18% ., 19% ., 259% ..



Dental benefits

an iNcipiente sector
in Brazi




Brazil leads the global ranking of dentists

Number of dentists per country (thousand)

344

% of the population covered by
a private dental plan
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Source: FDI World Dental Federation - The Oral Health Atlas 2009, Federal Council of Dentistry- Brazil (November 2020) and Eurostat 2015-2016




Medical and dental plans membership growth

Million members

Medical plans

+554

thousand
members

47.6 47.1 47,0 476

372lIIIIIII

2006 2008 2010 2012 2014 2016 2018 2019 2020

10 Source: ANS Dec/20

Dental plans

2006 2008 2010 2012 2014 2016 2018

O

+1,204

thousand
members

2019 2020



Top dental care players, by annual revenues and number of beneficiaries o

@ Revenues in the last twelve months @ Beneficiaries as of September/20 (thousand)
1,774 ended September/20 (R$ million)

7,310
2,847
642
2,600
2,142 403
3781,798

301 711 221
l . 139 631

) odontoprev G'Enjl| ‘ s¥hapvida %@é{ nterodonto [ MetLife 55%5{31

Source: Odontoprevand ANS
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Odontoprev net additions: Covid-19 effect

Thousand lives

COVID-19 EFFECT
0 L2 100
64
l . .
- B
12
o) 76

-106

3019 4Q19 1Q20 APR20 MAY20 JUN20 JUL20 AUG20 SEP20

12 Source: Odontoprev



OCT19-SEP20 Dental players net revenue and average ticket

R$ million

Average Ticket (RS / member / month)
50 4

® ) odontoprev

Non-corporate
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Leadership position on each and every region o

Key dental players per region (thousand members)

— T N— - : .
) odontoprev Interodonto SulAmérica **hapvida an Ill A’ MetLife é EEQURD
Odonto dEﬂ‘LG | Qdontologico

Members Ranking Members Ranking Members Ranking Members Ranking Members Ranking Members RankingMembersRanking

Southeast 4,249 ( 1st 2,595 2nd 1,766  3rd 474 Tth 1,594  4th 769 5th 572 6th

South 719 1st =~ 41 13th 239 3rd I 9th 118 4th 103 5th 14 20th

Wddle 547 (C1st) 33 10th 172 4th 182 3rd 183 2nd 6  20th 31  1ith
North
olorth 1942 1st) 50  18th 463  3rd 1829 2nd 255  4th 91  9th 45 21t

Total' 7,472 st 4 2,719 2nd 2,672 3rd 2,642 4th 2,151 5th 1,024 6th 661 8th

Source: ANS dec/20
14" 1-Considers unidentified beneficiarie



Key metrics of peer companies, OCT19-SEP20

Beneficiaries 3Q20 Average ticket Loss ratio- ROE Combined Ratio
(Thousand lives) R$/member/month LTM (%) LTM (%) LTM (%)

_______________________________________________

O odontoprev | NN o (o | s KX

Yhapvid -198'4 52.8 12.6 76.4
apvida s 5 ] ] | 764
- . 329 ' s s

amil

_--_‘\_‘-,-——
SulAmérica
A MetLife

PORTO =S
SEGURO ==

Source: Odontoprev and ANS

@ Medical @ Consolidated 14Q20
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Odontoprev competitive advantages X Peers

Dental focus Yes
Strategy Value driven
Membership market-share’ 28%
Revenue market-share? 32%
Dental as % of revenues 100%
3Q20 Average Ticket 21
(R$/member/month)

1 Sep/2020 ANS
23Q20 Odontoprev and ANS

Peers

No
Volume/Cross-sell
72%

68%
<2%"

17



Key healthcare players: Odontoprev has the largest membership base O

Thousand members

3Q20

6,400 ehapvida
6,295 (1|
5065 Qi

951 951 [ MetlLife

1
PORTO =N
g Qx() 902 FORTOIS

17  Source: Odontoprev and ANS
14Q20

@ Dental @ Medical



OUT19-SET20 Medical players net revenue and average ticket O

R$ million

Average Ticket (RS / member / month)

28,624

700 17,998' ‘
@
o — 19,215 ') Bradesco

SulAmerlca Satde
500 ‘

100 amil
300

7,871 &675
200 ‘ .. NotreDame

"Ohapwda ¢ Intermédica

»
>

Net revenue

Source: Odontoprev and ANS .
18 2020 (RS million)
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3 accelerated growth cycles,
over the last decade, by specific strategic
movements




Accelerated sector growth cycles since 2006

. Membership Strategic
Period Players growth movement

Ul Dental

~1 milli Merger with
Cycle 01 J 2006 - 2009 J o BfademJ L miion J OdogntoprevJ

. ~1 million \ Acquisition by \
Cycle 02 2010-2013 J am Il } members UnitedHealthcare
Y J
-/ 1.6 million | |
hapvida ~1.0 mition
Cycle 03 J From 2014 i Bain Capital members IPOs
J J

20
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g bnited  Negative result in Brazil since the acquisition in 2014

Net income/loss (R$ million)

. -525

114 +134
+
+54 L .
323
2014 2015 2016 2017 2018 2019 %gig

Source:Odontoprev. . E e s s s s s s e

O



Strategic
competitive
advantages




Attractive cost dynamics

Medical plans

Odontoprev plans

Cost

Cost

Cost per client
Cost per client

Predictable cost evolution due to
prevention

Long-term contract: 2 year +
duration

Cost increases by medical inflation
and better technology
Short-term contract: 1 year tenor
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Proprietary dental IT Platform allows high quality standards

Complete electronic record of all beneficiaries

3 decades of actuarial data

Risk management and fraud prevention

O



Largest bancassurance channels in LatAm

2
BANCODOBRASIL
# Customers + 70 million + 70 million
National
footprint
Exclusivity 20 years
agreement

Y
48% of bank branches & 52% of bank accounts in Brazil
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Largest and best dentist network

31,000 dentists at 2,700 cities

National distribution

Differentiated academic
background

Continuous education




-inancial and
Operational
performance




O
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Odontoprev: 14 years of sustainable value creation since IPO

R$ million
Net revenue
BRASILDENTAL
_ 1,795( 1,774
ﬁ
il
Bradesco 1’592
Dental 1 437
S 33""’ 1,365
are vl LAR WSMWS; = E|>|-ontedente CP‘(’“ 1,156 1,250
- 1,070 o
DentalCorp \ I I I
SEP20

259 . .
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 OCTI19
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Revenues per segment

R$ million

1,365
1,156 1,250 243
A 187

25% 139
930

750, | EIE
2014 2015 2016

29

1,437"

286

1,592

347

2017

@ Corporate @ SME

'includes sales of services and products

2018

1,795

455
42%-

297

’02 A 580/0"

1,774

2019

Individual Plans

OCT19
SEP20

1

CAGR:

O

439 CAGR: (21%

15%
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Revenues and average ticket evolution per segment since 2014 O

25%:

75%:

AVERAGE TICKET (RS / member / month)
N

Non-corporate revenues
(RS million)

} 42%

Corporate revenues
(RS million)

- 58%

2014 2015 2016 2017 2018 2019

\ 4

OCT19
SEP20

’ GDP correlated, high competition ‘ Strong growth, lower competition
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Revenues and average ticket per segment

OCT19-SEP20

Average Ticket (RS / member / month)

Non_ R RS744 M
corporate EYEnHes
3D [ O POTERE
5 +162%
+46%
17 _nc;_or_'_p_pr_a“t_e Revenues RS].,O].SM i
+14% \ 1+16%
) Low NUMBER OF

COMPETITORS

' M: million
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Two business segments

GDP impact
Penetration
Growth Potential
Own distribution

3Q20 Average ticket
(RS/member/month)

Barriers to entry

Corporate

High
+50%
Medium

Internal + brokers
(shareholders)

RS17

Low

Non-corporate

Low
<5%
High

Retail banks

(shareholders)
RS32

High



Average ticket: consolidated and per segment O

R$%/member/month

|
40.91 40.85 | 40.72 39.48 39.88 39.92 39.92

________________________ 37.25 Individual Plans

el

—L— Acquisition of \gysgg;’;,:f

24.45

—

22.06

17.34 17.37 ,17.47, 17.30 17.19 17.29 17.28 17.23 17.07 16.57 16.65

! Corporate

1Q18 2Q18 ;3Q18! 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20

Co5> Cas Cnm D 036 > D o X X i 205 X 057 CONSOLIDATED

33
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Quarterly Net Additions

Thousand members

116 121 121

-274

1Q18 2Q18 3Q18 4Q18 1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20
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SME - Revenue growth

R$ million

297 304

255

162

139

2014 2015 2016 2017 2018 2019 OCT19
SEP20
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Individual Plans - Revenue growth

R$ million

145

2014 2015 2016 2017

2018

2019

OCT19
SEP20



Positive effects of bank channels in Individual Plans

Retailers o &

3Q20 average list price R$37.5to R$42.5 R$45.6 to R$55.2

Acquisition cost 25% to 45% 10% to 15%

Profitability Lower l@ .

37
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Brasilpenta. EBITDA and Net Income evolution

R$ million and % of Sales

.3
238%

34.6

q 3i;% )
8.8

30.8%

6.3
4.0
in

2016 2017 2018 2019 OCT19 3Q19 3Q20
SEP20
B EBITDA ") EBITDA Margin @ Net income
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Quarterly and LTM Cost of Services

% Sales

54.6

1Q 2Q 3Q 4Q

2012

49.4 488

43.7

1Q 2Q 3Q 4Q
2013

1Q 2Q 3Q 4Q
2014

1Q 2Q 3Q 4Q
2015

52.6

1Q 2Q 3Q 4Q
2016

—— Quarterly

1Q 2Q 3Q 4Q
2017

— = LTM

1Q 2Q 3Q 4Q
2018

1Q 2Q 3Q 4Q
2019

1Q 2Q 3Q
2020



Quarterly Dental Care Ratio - Consolidated and individual plans

% Sales

A7.6
46.4

45.0
CONSOLIDATED 44.1

Individual Plans

1Q17 2Q17 3Q17 4Q17

40

45,5 45.7

43.3
41.9

1Q18 2Q18 3Q18 4Q18

1Q19 2Q19 3Q19 4Q19

O

52.9
A
I\

Individual Plans

\40,7 Provision
39,8 of
R$4
million in
('36.7 3Q20
Individual Plans
Ex provision

1Q20 2Q20 3Q20



Selling expenses per segment

% of Sales LTM

S
L

Corporate SME Individual Plans
Average
selling 6% 12% 21%
expenses
Own sales 0% J Banks 10% - 15%] Banks 10% - 15%]
Brokers 10% - IS%J Brokers 10% - 15%] Retailers 25% - 45%]
Banks 10% - 150/4 Online 5% - 7.5%] Online 5% - 7.5%]

41
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Selling expenses: consolidated and per segment

% of Sales
24.3 24.6 23.7 . 24.0 ,25‘3 :
224 s« e \33.1 995
. - - I
Phd N T 14 P e

-

1Q17 2Q17 3Q17 4Q17'1Q18 2Q18 3Q18 4Q18'1Q19 2Q19 3Q19 4Q19'1Q20 2Q20 3Q20

O

21.0 - Individual Plans
27 200 (2030

SME

CONSOLIDATED

Corporate
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Allowance for doubtful receivables

R$ million and % of Sales

15.7

13.3 129

~

|
1
1
I
|
1
1
I
|
1
1
I
i 3.6%
1
I
|
1
1
I
|
1
1
I
|
1

1Q17 2Q17 3Q17 4Ql7i 1Q18 2Q18 3Q18 4Q18:1Q19 2Q19 3Q19 4Q19 1Q20 2Q20 3Q20
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Adjusted EBITDA: 9M20 x 9M19

R$ million % of Sales

416.0
+20.8 +7.7 +1.5

+9.8 +11.7 - +3.3 Long—tlerm =
incentiv n 0,
+72.0 I M— I: +4C.?I Pro?itps?]aring 31.6%
-0.4 Other operat.
revenues
v B
]
-21.6
+ R$101.9 million
+32.4%
OM19 Revenues Cost of Selling G&A Bad Others BB 9M20
Services Expenses Debt Dental

EBITDA



Adjusted EBITDA

R$ million and % of Sales

121
113

106 102 102 104

1018 2Q18 3Q18 4Q18 ' 1Q19 2Q19 3Q19 4Q19

45

1Q20

171

2Q20 3Q20
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Dental care ratio and Adjusted EBITDA margin since the IPO O

% of Sales
Dental Care Ratio (%) Adjusted EBITDA Margin (%)
53 | 40
; 49.2 49.1
! 417 2 _ L s R
48 46.7 ,s= - - =~ ~ 46.2 46.6, 7’ < N N 457
: N 443 44.0 e Dental care ratio Se--" D < 441 445 35
\ . 7/ ~
: 30 _ - 20, G — <.
43 | N -
|
|
|
38 |
|
|
|
33 1
: Adjusted EBITDA margin
28 20

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 OCT19

,-——|

I'1PO | SEP20

| S



Adjusted EBITDA since the IPO

R$ million and % of Sales 29.3%

26.4% 26.2% 26.1% /
25.1% 24.9% 25.5% ’ 24.5% ’ /

on 23.9% 238% o= ===« N 0

~ ” N ” -
S-" 520

-
\—‘-\
- P 4

C

mEE

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 OCTI19
SEP20

------- Adjusted EBITDA margin
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Adjusted EBITDA and CAPEX

R$ million

520
415 418
352
305 327 300
I8.5 I139 I13.5 I139 71.9 2.8 1.8
[ - —— _—— I lll Ill

2014 2015 2016 2017 2018 2019 OCT19
SEP20

@ Adjusted EBITDA @ CAPEX

91

0.7

3Q19

133

6.2

3Q20
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Net Income evolution

R$ million and % of Sales

1Q18 2Q18 3Q18 4Q18

1Q19 2Q19 3Q19 4Q19

116

1Q20 2Q20 3Q20
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Net Income and net margin since the IPO O

R$ million and 9% of Sales

19.7%
18.4% ,/
~ 17.3% 17.7% 17.4% 17.69 17.7% 17.9%
S e 0 /-0~ - < /6/1 6.8%’,\0 17.0%’, ‘\\ . /
152% 2%, N ~’ (349
/7
285 285

. 7500 245
c%ﬁg'l 221 216
188 195
145 146
121
gy lll
17
e 1 1

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 OCTI19

------- Net margin SEP20
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Net Cash evolution

R$ million

266

2014

334

2015

443

2016

508

2017

473

2018

560

2019

673

1Q20

798

2Q20

874

3Q20



Net cash and excess solvency level

R$ million
Required 79 49
Solvency level <70

531
73
]
1019

52

74.2% 76.1%

517

475

31 26
. [
2Q19 3019
B Net cash

77.9%  79.7%  (75.0%)
~ -_— -

798
673

560

157

99

4Q19 1Q20 2Q20
@ Excess solvency level

’-\\
(\75_.02@

874

3020

O
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9M20 cash flow

R$ million
+406.5
L
-20.9 ] o4
-17.4
560.1
\ ' 1
+313.6
Net cash + Cash - Capex - Cash Stock
DEC19 generation dividends options’

' Stock Options Program vesting reimbursements

873.7

Net cash
SEP20



Cash flow since IPO: dividends our #1 priority O

R$ million

Since the IPO in 2006, Odontoprev business model required CAPEX of R$180 million, compared to cash generation of R$3.3 billion.
In the period, cash dividends was R$2.4 billion.

+3,331 +330
- - '+ Share buyback
-311 -362 }Capital Reduction
-180

- Cash dividends

. 874
-2,398
205 ’ -103
Net Cash h it _ - Cash _ Stock  _ NetCash

- DECO6 + Ge:;rition - ACQUlSltlonS Capex + T'IT') Bradesco Dividends Options‘ = SEP20

' Buyback Program



Capital Markets




Feedback from the Street

VIGEUNIERIEY  “One of the world ™ s best emerging markets business models”

—— “Odontoprev provides a solid combination of: (1) execution track-
t record; (2) stellar returns; (3) strong cash generation and dividends

Cl

payments; (4) seasoned management team; (5) market leadership
and (6) long-term growth potential”

“Strong fundamentals stand out on current environment:

c%% UB 1) strong FCF generation; 2) balance sheet with no debt; 3) dividend
yield and 4) high earnings visibility.”

PNENelseals[3d  “The only Company in LatAm with an IT competitive advantage”




All-time best liquidity of OdontoPrev shares

19.9
16.9 16.2
13.6 14.6
—— “---/ "

2014 2015 2016 2017 2018 2019 2020

27.2
24.5

@ ADTV (RS million)  =-=- Number of trades per day

57 Source: B3| Last update: 12.30.2020



Odontoprev total shareholder return since IPO x IBrX O

980%

880%
’ } ) odontoprev

780% ke YTy +16%py.
680%

580%

480%

s W WA S IBRX
1 1 3 | ‘ ; i i i i i ? ? ? +10% p.y.

280%

180%

| % A i ’ \‘ﬂl

-20% ‘ | O 1 ! ‘ ! ! ‘ ; ‘ ; 1 ! :
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

ODPV3: +22.1% +30.8% -46.0% +182.6% +80.4% +8.0% +25.4% -52% +4.5% +0.1% +37.1% +30.4% -12.5% +26.1% -10.8% -8.9%

IBX: +6.9% +47.8% -41.8% +72.8% +2.6% -11.4% +11.5% -3.1% 2.8% -12.4% +36.7% +27.5% +15.4% +33.4% +3.5% +0.9%

o8 Source: Odontoprev/ B3 | Last update 02.18.2021



Increasing number of individual investors

( 59,824

30,467
9.776
1,975 2,651 4,121
) ]

2015 2016 2017 2018 2019 2020

59 Source: B3 | Last update: 12.30.2021




Global shareholder structure: investors from more than 30 countries

JAN20
Management Treasury
0.24% 0.17%

ni

IRl Bradesco Free Float
\ 50.01% 49.58%

: 1
-GENESIS

2

Total Capital
531,294,792 Shares

Source: Odontoprev
tas of Notice to the Market on May 12th, 2020
2as of Notice to the Market on Nov 03rd, 2020

Others
3.3%

&

2.7%

49% Free float

263,452,416 Shares

60
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Professional management team since foundation in the 80’s

AGM

Personnel
Management
Committee

Board of Directors

Fiscal Council

External
Audit

CEO
Rodrigo Bacellar

3years*

Committe

Audit

e

Compliance

Internal
Audit

IRO and
Strategic
Planning
Director

José Roberto
Pacheco
13 years*

Commercial
Director

Elsen
Carvalho
3 years*

José Maria
Benozatti
20 years™

7Y
Human Corporate Cio
Resources Director
Director
Renato Alves
Rose Gabay Marcos Viveiros Costa
11 years* 1year* 1year*

* Number of years at Odontoprev
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Key metrics for management’s compensation

Quantitative goals Perception Studies

Beneficiaries
Revenue growth

Dentists
Incremental EBITDA (RS)

. HR managers
Member expansion

Quality of our services



ESG metrics

Since the beginning of the pandemic, more than 6,000 Personal Protective Equipment (PPE's) were delivered to
selected accredited dentists.

Environmental key indicators 3Q19 9M19 m m

Total consumption of electricity (kWh) [GRI-302] 198,210 641,120 172,685 549,439
Total consumption of water (m3) [GRI-303] 1,663 6,195 954 3,889
Greenhouse gas emissions per scope (tCO2e) [GRI 305] 90 669 42 214
Waste Management[GRI 306] 2,003 5,755 794 3,025
Personnel key indicators 3Q19 9M19 mm
Total employees 2,135 2,135 2,074 2,074
Call Center employees 528 528 542 542
Total turnover 7.1% 20.5% 2.9% 12.5%
Turnover without Call Center 6.5% 18.8% 2.9% 12.2%
Call Center turnover 8.7% 25.8% 3.0% 13.5%

[GRI G4-LA12]

Gender distribution
% Men 25.7% 25.7% 26.5% 26.5%
% Women 74.3% 74.3% 73.5% 73.5%

% Women at Strategic Management 47.8% 47.8% 44.6% 44.6%



Odontoprev as a member for the fourth consecutive year of FTSE4Good. O
In 2020 Odontoprev was included for the first time in the Bloomberg GEI.

In 2020, Odontoprev was confirmed for
the fourth consecutive year as &
FTSE4Good Index Series constituent.

CERTIFICATE
OF MEMBERSHIP

For the first time Odontoprev was
included in  the Bloomber 2020
Gender-Equality Index (GEI).

Odontoprev S/A Ord

Bloomberg

Gender-Equality

uuuuuuuuu
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Award winning IR Team

llnsﬁ tional
nvestor

Awarded by the L atin America Executive Team / Healthcare

c010/2011/2012/2013/2014/2015/2016/2017/2018/2019/
2020

... Thank you very much!
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Why Odontoprev?

Proven & sustainable
business model

State-of-the-art
Largest and best network IT platform

of dental specialists

Solid capital
structure

Superior corporate
governance standards

) odontoprev
FTSE4Good 7 million

Constituent customers

Proven management High returns

with an incentive to drive Multiple growth\_©N capital

drivers

shareholder value
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Upcoming IR events

Jan 11-14, 2021
Jan 26-29, 2021
Mar 04, 2021
Mar 05, 2021
Apr 28, 2021
Apr 29, 2021
Jun 2-4, 2021
Jun 22-23, 2021

Nov 30 - Dec 2, 2021

Broker
JPMorgan

|}
CREDITSUISSE

Bankof America ”T)/
Merrill Lynch

UBS~BB

Investment Ban

UBS~ BB

Investment Bank

UPCOMING EVENTS

Virtual 39th Annual Healthcare Conference

Virtual Latin America Investment Conference
4Q20 Earnings Release

4Q20 Webcast

1Q21 Earnings Release

1Q21 Webcast

2021 Emerging Markets Debt & Equity Conference

LatAm Conference

Global Emerging Markets One-on-One Conference
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Contact Investor Relations

Jose Roberto
Pacheco
IRO and Strategic

Planning Director Corporate Headquarters

Stella Hong Avenida Marcos Penteado de Ulhoa
IR Supervisor

Rodrigues 939
Torre Il / Edificio Jatoba / 14th floor
Barueri . SP. ZIP Code: 06460-040 - BRAZIL

Phone: +55(11) 4878-8893

Catarina Bruno
IR Analyst o
E-mail: ir@odontoprev.com.br

www.odontoprev.com.br/ir

Gustavo Tordin
IR Analyst

Bradesco
pwc

ODPV

B3 LISTED NM

Custodian & Market Maker

Independent Auditors

B3 Ticker

O
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Appendix

R$ million, except otherwise specified | 2006 2007 2008 2009 2010 2011 2012
182 259 318 382 685 835 955

1225 1253 1207 1280 1287 1366 14.33
1,492 2113 2460 4175 4978 5533 5976
46 60 76 81 154 208 227
251 233 239 211 224 249 238
17 48 55 50 121 145 146
872 1122 587 2833 4443 4711 5701
22 31 46 183 80 g 25
7 @8 a2 7 3 a1 1

2013 2014 2015 2016 2017 | 2018 2019 OCT19 CAGR
SEP20

1,070 1,156 1,250 1,365 1,437 1592 1,795 WL 18%

1522  16.07 17.04 1858 19.66 20.43 21.13 JPANIE 4%

6,172 6,316 6,409 6,267 6,309 7,230 7,400 e 12%
273 305 327 300 352 415 418 520 19%

255 264 262 220 245 261 233 EAEY 245
188 195 221 216 245 285 285 349 25%
5223 5239 5021 6694 8453 7,305 8,963 LS 17%
-5 5 0 37 30 -13 26 -2 7 I

-3 -3 -12 37 28 15 33 -17 8%
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